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How  Nation’s  Newspapers  Are  Fighting  To 
Control  Increasing  Motor  Traffic  Perils 


Fear  Last  Year’s  Frightful  Toll  of  Life  and  Limb  Is  Being  Duplicated  in  1926 — Random  Survey  of 
Safety  Methods  Employed  by  Editors  in  Various  Cities — 22,500  Killed  Last  Year 


T^ESPITE  everything  that  has  been 
^  said  and  printed  on  the  subject  and 
multiplied  effort  to  control  the  evil,  the 
year's  list  of  automobile  casualties  on  city 
Streets  and  country  roads  threatens  to 
equal  the  ghastly  total  of  last  year  when 
22,500  perished  and  675,000  were  injured 
m  the  United  States,  according  to  the  Na¬ 
tional  Bureau  of  Casualty  and  Surety 
Underwriters. 

Hundreds  of  newspapers  have  shown 
enterprise  and  high  public  spirit  by  cru¬ 
sades  in  various  forms  to  insure  greater 
safety  for  automobile  riders  and  pedes¬ 
trians,  and  the  power  of  the  newspaper 
to  control  such  situations  has  been  shown 
by  instances  of  materially  reduced  cas- 
talty  lists  following  intensive  safety  cam¬ 
paigns  in  a  number  of  cities. 

Study  of  the  causes  of  motor  accidents 
increasingly  shows,  according  to  editors 
who  have  been  interview'ed  by  Editor 
&  PiBLiSHF-R,  that  more  than  two-thirds 
of  the  victims  are  pedestrians  who  are 
struck  down  in  the  streets  or  on  roads. 
“Jaywalking”  is  a  prime  cause,  and  the 
list  of  children  who  have  been  slain  or  in¬ 
jured  by  crossing  streets  against  traffic 
regulations  or  while  playing  is  one  of  the 
most  pathetic  phases  of  the  year’s  sta¬ 
tistical  reports. 

Contrary  to  popular  belief  the  fatalities 
resulting  from  intoxication,  bicycle  riding, 
skidding,  defective  roads  or  poor  lighting 
are  not  great  in  relation  to  the  whole,  but 
speeding  and  the  inattention  of  drivers  are 
leading  causes.  Death  and  injury  result¬ 
ing  from  collisions  are  common.  .Occi¬ 
dents  involving  collisions  with  steam  or 
electric  trains  are  numerous. 

Every  expert  that  has  studied  this  pro¬ 
gressing  evil  in  American  life  is  agreed 
that,  following  the  installation  of  sensi¬ 
ble  legal  traffic  regulations  for  both  city 
and  country,  and  rigid  enforcement  of 
them,  the  educational  work  that  news¬ 
papers  may  do  is  the  leading  solution  of 
the  safety  problem. 

In  a  review  of  this  situation  this  week 
Editor  &  Publisher  found  scores  of 
newspapers  actively  engaged  in  promoting 
safety  in  their  respective  localities,  many 
of  them  employing  novel  means.  The 
following  is  a  random  survey  of  editorial 
mrthods  employed  to  counteract  the 
frightful  waste  of  human  life  and  ma¬ 
terials  through  misuse  of  the  automobile; 

St.  Louis  (Mo.)  Star  recently  began  a 
city-wide  search  for  careful  motorists. 
Each  day  the  newspaper  awards  ten  dol¬ 
lars  in  gold  to  the  most  careful  driver  in 
the  city.  The  honorable  mention  is  natu¬ 
rally  a  general  safety  incentive,  and  the 
Safety  Council  and  police  executives  have 
praised  the  Star  for  its  enterprise.  The 
Star  was  an  original  campaigner  in  the 
country  for  safe  streets  and  has  contrib¬ 
uted  many  suggestions  to  the  movement. 

Speaking  of  the  work  done  by  the  Ohio- 
homo  Daily  Oklahoman  and  Times,  Wal¬ 
ter  M.  Harrison,  their  managing  eilitor, 
this  week  said ; 

"Beginning  in  January  and  continuing 
until  .\ugust,  each  month  we  attempted 


AUTOMOBILE  ACCIDENTS  AND  CAUSES 


O 


NE  of  the  chief  responsibilities  of  the  modern  newspaper 
is  to  educate  the  public  in  the  matter  of  street  safety 
and  urge  rational  traffic  control.  The  danger  of  the  automobile 
is  a  public  issue  in  every  Anerican  city.  Statistics  seem  to 
indicate  that  last  year’s  ghastly  death  and  injury  roll  will  be 
equalled  if  not  exceeded  this  year.  Editor  &  Publisher  here 
tells  what  some  editors  are  doing  in  defense  of  their  duty  to 
the  public.  Following  are  incomplete  statistics,  furnished  by 
the  Automobile  Chamber  of  Commerce  for  June,  1926,  indicat¬ 
ing  the  causes  of  automobile  fatalities: 

Defect  in  vehicle .  3 

Too  strong  lights  on  vehicle. . .  2 

Poor  street  lighting .  5 

Defect  in  road  .  4 

Confusion  in  dimming .  1 


Tune 

Total  motor  fatalities  reported.  1% 
Total  adult  fatalities  reported.  102 
Total  child  fatalities  reported.  57 
Total  not  classified  as  to  age. .  37 

TYPES  OF  ACCIDENTS 

Motor  vehicle  vs.  pedestrian. . .  86 
Collisions  between  motor  vehi¬ 
cles  .  16 

Motor  vehicles  vs.  electric  rail¬ 
way  .  9 

Motor  vehicle  at  railroad  cross¬ 
ing . 2 

Motor  vehicle  striking  station¬ 
ary  object  .  6 

Motor  vehicle  striking  bicycle.  6 
Motor  vehicle  overturning....  7 

CAUSES  OF  FATALITIES 

Where  Physical  Cond’tions 
Were  a  Major  Factor 

Fog,  snow’  or  rain .  1 

Skidding  .  2 


Where  Fault  of  Motorist  Was  a 
Major  Factor 

Too  fast  for  conditions .  15 

Violating  rules  of  road .  15 

Inattention  .  16 

Inexperience  .  9 

Confusion  .  8 

Intoxication  .  9 

Where  Fault  of  Pedestrian  Was 
a  Major  Factor 

.Adult  jaywalking  .  13 

Children  coasting  in  street _ — 

Children  crossing  against  traf¬ 
fic  rules  or  playing  in  street.  26 

Pedestrians  confused .  9 

Physical  disability .  1 

Inattention  .  14 

Fell  .  4 


to  make  the  new  month  a  ‘no-death’ 
month.  Starting  in  with  the  first  day 
of  the  month  and  continuing  until  the  first 
fatal  accident  of  the  month,  we  conducted 
a  campaign  of  personal  responsibility  for 
every  pedestrian  and  automobile  driver. 
At  the  beginning  of  each  new  day  we 
complimented  everyone  on  going  through 
the  previous  day  without  a  fatal  accident. 
The  farther  along  in  the  month  the  cam¬ 
paign  got  without  a  fatality  the  moreVe 
played  the  story.  We  succeeded  in  get¬ 
ting  through  one  month  to  the  23rd  or 
24th  before  a  death  occurred,  and  by  that 
time  we  were  using  ribbon  heads  clear 
across  the  front  page  to  tell  the  people 
that  we  were  approaching  our  goal,  a  no¬ 
death  month.  Unfortunatelv,  we  were  not 
able  to  go  through  an  entire  month,  and 
it  was  my  judgment  that  we  had  de¬ 
voted  so  much  effort  and  so  much  space 
to  the  campaign  that  it  might  better  be 
abandoned  and  tried  again  another  year. 

‘‘We  pound  constantly  for  strict  observ¬ 
ance  of  all  traffic  laws  and  are  always 
encouraging  the  widening  of  all  main 
traveled  streets  and  the  houlevarding  of 


crosstown  avenues  on  which  the  bulk  of 
the  travel  is  carried.  Frankly,  we  have 
not  seen  any  reduction  in  traffic  accidents 
as  the  result  of  our  campaign,  but  it  is 
our  belief  that  the  only  way  to  keep  this 
monster  from  growing  even  beyond  its 
present  amazing  size  is  to  keep  everlast¬ 
ingly  at  it,  to  drive  home  the  safety  talk 
at  every  fatal  accident,  and  to  try  every 
new  suggestion  that  anyone  makes  for  the 
elimination  of  traffic  accidents.” 

C,  P.  J.  Mooney,  editor  of  the  Memphis 
(Tenn.)  Commereial  Appeal,  described 
the  situation  in  that  city  as  follows :  “For 
two  years  Memphis  has  had  a  safety 
council.  We  have  had  campaigns  which 
have  resulted  in  a  lowering  of  the  per¬ 
centage  of  accidents.  The  safety  coun¬ 
cil  is  part  of  the  Chamber  of  Commerce. 
It  is  supported  by  the  public  and  also 


of  organized  and  glorified  killing  for  four 
years.” 

For  the  past  six  years  Detroit  (Mich.) 
Free  Press  has  carried  on  a  continuous 
campaign  to  improve  street  traffic  condi¬ 
tions  and  hold  down  the  toll  of  automo¬ 
bile  fatalities.  The  Free  Press  began  its 
crupde  with  a  series  of  weekly  articles 
designed  to  bring  the  police  traffic  division 
and  the  army  of  motorists  to  a  better 
understanding. 

Since  the  beginning  the  paper  has  made 
the  traffic  problem  the  subject  of  one  of 
its  most  important  weekly  articles.  It 
has  given  its  support  to  citizens  who 
sponsor  the  annual  Safety  Week  drives 
and,  through  its  monthly  reports  of  street 
accidents  and  deaths,  it  has  been  able  to 
do  much  toward  curbing  careless  and  in¬ 
toxicated  drivers. 

The  F'ree  Press  is  given  credit  for  the 
return  of  a  permanent  traffic  court.  Sev¬ 
eral  years  ago  Judge  Charles  L.  Bartlett 
sat  continuously  as  traffic  judge,  and  his 
drastic  treatment  of  traffic  law  violators 
held  the  death  rate  low.  The  new  law 
revising  the  recorder’s  court  ordered  the 
nine  judges  to  rotate  monthly  and  then 
Bartlett  had  the  traffic  bench  but  one 
month  out  of  every  nine.  Some  of  the 
other  judges  adopted  a  lenient  attitude 
and  recklessness  on  the  part  of  drivers 
increased.  A  series  of  editorials  demanded 
the  return  of  the  permanent  traffic  court. 
The  judges  finally  agreed.  Bartlett  has 
been  sitting  for  three  months  and  his 
prison  terms  have  cut  the  traffic  death 
rate  in  half. 

The  efforts  of  the  Free  Press  are  cred¬ 
its!  in  Detroit  with  securing  the  installa¬ 
tion  of  protected  safety  zones  at  all  im¬ 
portant  street  car  stops  on  all  of  the  local 
lines.  More  than  150  of  these  post  type 
safety  zones  have  been  installed  and  five 
or  six  more  are  being  added  each  week. 
The  Free  Press  has  inaugurated  a  num¬ 
ber  of  brake  test  campaigns,  and  in  one 
of  them  made  arrangements  with  the  dif¬ 
ferent  responsible  service  stations  of  the 
city  to  give  free  brake  tests  to  all  motor¬ 
ists  and  to  issue  safety  certificates  to  all 
cars  found  with  adequate  brakes. 

The  appointment,  this  week,  of  Arthur 
T.  Waterfall,  yice-president  of  Dodge 
Brothers,  as  special  police  commissioner 
in  charge  of  traffic,  is  the  result  of  the 
campaign  waged  by  the  Free  Press 
against  an  over-abundance  of  outside  in¬ 
terference  with  the  work  of  the  police 
traffic  division.  A 

The  Free  Press  with  former  Director 
of  Traffic  Harry  H.  Jackson  plotted  the 
present  traffic  loop  of  the  downtown  dis¬ 
trict  which  is  designed  to  divert  cross¬ 
town  traffic  from  the  heart  of  the  city  and 
thus  reduce  the  traffic  load  on  the  main 
artery  streets. 

.At  the  present  time  tlTis  paper  is  war- 
rin.g  on  the  useless  traffic  signs  disfigur- 


largely  by  the  public  service  corporations. 

But  automobile  accidents  ami  fatalities  are 
to  be  expected.  This  is  an  age  of  cheap  ing  the  streets  without  purpose,  and  is 
life.  The  price  of  everything  else  has  agitating  the  scrapping  of  dead  regulations 
risen  except  human  life.  We  may  expect  now  in  the  traffic  ordinance, 
little  else  until  the  world  forgets  that  In  an  effort  to  end  the  abuse  of  park- 

Christendom  was  engaged  in  a  business  (Continued  on  page  40) 
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THEN  HE  FAINTED 


T^E  Fort  Worth  Sunday  Star- 
Telegram  and  Record-Tele¬ 
gram  haiii  been  conducting  a  slogan 
contest  in  which  various  advertis¬ 
ers  ran  their  slogans,  and  readers 
were  asked  to  compete  for  prizes, 
supplying  the  names  of  the  firms 
advertising,  identifying  them 
through  the  slogans  published  in 
the  various  ads. 

Among  the  advertisers  was  the 
distributor  for  Packard  motor  cars 
in  that  city. 

One  morning  his  phone  rang, 
and  here  is  the  conversation  that 
ensued: — 

Lady’s  voice; — “What  is  the 
slogan  of  your  car?” 

Distributor: — “‘Ask  the  man 
who  owns  one.’  ” 

Lady:-  “But  1  don't  know  any 
man  who  owns  one.” 


Member*  of  Middle  West  Association 
Will  Seek  Means  of  Meeting  in¬ 
creasing  Publishing  Expenses 
at  October  Chicago  Meeting 


W.  J.  Mathey,  Formerly  an  Erie  Railroad  Executive  Placed 
in  Charge — Analysis  of  Rate  Situation  Now  Being 
Made — Baggage  Transportation  on  Docket 


"TSTABLISHMENT  of  the  Traffic  tect  the  publishers’  interests  in  the  future 
^  Department,  first  of  two  projected  hut  it  is  confidently  believed  will  suc- 
service  improvements  of  the  American  ceed  in  its  program  to  correct  such  er- 
Xewspaper  Publishers’  .Association,  was  rors  as  have  crept  into  the  rate  structure 
announced  this  week  by  L.  B.  Palmer,  in  the  past. 

association  manager.  “The  Traffic  Department  is  now  en¬ 

gaged  in  making  a  thorough  analysis 
the  entire  rate  situation  preparatory 
to  opening 

looking  to  the  removal  of 
^  such  inequalities  and  maladjustments  as 

may  be 

"Some  the  pressing  matters  which 
are 

The  of  newsprint 

particularly  the  readjust- 
which  will  probably  follow  as  a  re- 
Milt  of  the  decision  of  the  Interstate 
Commerce  C<immission  in  Docket  No. 

1.W4. 

^“2.  Kates  between  so-called  Official 
Classification  Territory  (which  roughly 
speaking  embraces  the  territory  north  of  Philadelphi 
the  Ohio  and  Potomac  Rivers  and  east 
of  the  Mississippi  River)  which  may  be 
influenced  by  the  result  of  the  Eastern 
Class  Kate  Investigation.  I.  C.  C.  Docket 
No.  L‘;879. 

“.1.  The  rumored  realignment  of  rates 
soon  to  be  undertaken  by  the  Canadian 
roads  respecting  the  Newsprint  structure 
from  Canadian  mills  to  the  United 

-  States. 

“4.  The  problem  of  reasonable  rates 
W.  J.  Mathey  transportation  of  newspapers  in  bag- 

VV'.  J.  Mathey,  during  the  last  year  service, 

assistant  general  freight  agent  of  the  The  progress  and  de\elopment  of  these 
Erie  Railroad  Company,  has  been  ap-  other  related  matters  will  be  care- 

pointed  manager  of  the  new  departmeni,  •ttH.v  watched  by  the  Traffic  Department 
which  will  maintain  offices  in  Rcxim  J®  *1,’^  the  interests  of  the  mem- 

ms.  270  Madison  Avenue,  New  York. 

The  second  i)roposcd  addition  in  the  -,1  .  Department 

A.  N.  P.  A.’s  expansion  program,  for-  ^  on  the  alert  at  all  times  to  detect 

mation  of  a  mechanical  department,  has  oppose  all  propopls  relating  to  rates, 

not  vet  been  organized.  regulations,  etc.,  which  may  prove  detn- 

Aii  announcement  from  Mr.  Palmer  ^o  the  newspaper  industry. 

Mr.  Mathey,  manager  of  the  depart- 

“The  traffic  department  was  created  ■'*'  Chicago,  March  22, 

for  the  purpose  of  acting  as  a  point  of  ^  ^ammar  schcwl  he 

contact  between  the  publishers  and  the  ®  College  and  DeLa- 

various  transportation  companies  and  of  ,  ^  graduated  from  the 


BELL  APPOINTED  GOSS 
N.  Y.  REPRESENTATIVE 


William  Socther.n,  Jr. 


Harvey  D.  Bell,  for  27  years  with  the 
Cioss  Printing  Press  Company,  was  this 
week  named  manager  of  the  New  York 


Whig,  in  the  chair.  The  following  mer¬ 
ger  questions  are  listed : 

Does  a  consolidation  increase  business? 

Is  it  worth  while  to  buy  out  a  com¬ 
petitor?  Will  buying  a  competitor  in¬ 
vite  somebody  else  to  the  field?  Will 
two  competing  newspapers  make  better 
papers  and  more  business  for  both? 

Editorial,  circulation,  advertising  and 
mechanical  problems  are  also  scheduled 
for  consideration. 

Stephen  Bolles,  of  the  Jancsznllc 
(Wis.)  Gazette  will  speak  on  news  pol¬ 
icy,  taking  up  the  questions  whether  or 
not  newspapers  are  becoming  mere  press 
association  and  feature  bulletins.  He  will 
also  discuss  the  correct  proportion  of 
local  and  foreign  news. 

Other  speakers  and  their  subjects  are : 

R.  D.  Rainey,  Decatur  (Ill.)  Kn'ieti’, 

“Building  a  Bona  Fide  Circulation  Re¬ 
quires  the  Use  of  Bona  Fide  Methods’’ ; 

William  Thomson,  director  of  the  Bu¬ 
reau  of  Advertising,  American  News¬ 
paper  Publishers  Association,  “Better 
Service  to  Advertisers  Means  Bigger 
Business  for  Newspapers”;  James  Pow¬ 
ell,  Ottumwa  (la.)  Courier,  "Dealer  department  will  be: 

Co-operation”;  R.  S.  Chapman,  Rockford  "1.  To  make  a  check  of  all  rates  paid 
(Ill.)  Star,  “.Advertising  .Agency  Ques-  by  the  members  for  transportation  and 
tionnaires”;  W.  1.  Goodland,  Racine  accessorial  services  to  the  end  that  they 

(Wis.)  Times-Call,  “Serving  the  Na-  will  be  no  more  than  just  and  reasonable 
tional  Advertiser” ;  C.  E.  Broughton,  and  that  the  newspapers  will  not  be 

Sheboygan  (Wis.)  Press,  “The  Compos-  obliged  to  bear  more  than  their  fair 
ing  Room  Deadline  and  Classified  share  of  the  transportation  bill  of  the 

Copy”;  R.  V,  DeBarry,  Lansing  (Mich.)  country. 

State  Journal,  “Saving  Money  in  the  "2.  To  advise  the  members  as  to  the 
Press  Room,”  “Advantages  of  an  Open  most  economical  and  satisfactory  trans- 
Shop,”  “Group  Disability  and  (irmq)  In-  portation  routes  to  be  employed, 
surance.”  “3.  To  assist  the  members  in  reduc- 

William  Southern,  Jr.,  publisher  ot  the 


He  entered  the  employ  of  '-M 

the  Erie  Railroad  Company  in  March, 

1907,  as  stenographer  in  the  Traffic  De- 
partment  and  successively  held  various 
positions  the  Rate  and  Tariff  Depart- 

ments  of  that  company.  July  1,  1925,  - - - - - 

he  was  appointed  Chief  of  Tariff  Bureau  Harvpv  D 

at  New  York.  On  Oct.  1,  1925,  he  was 

appointed  .Assistant  General  Freight  office  of  that  company 

•Agent,  which  position  he  held  until  his  Building,  220  W.  42nd  _ 

recent  appointment  as  Traffic  Manager  In  addition  to  duties  connected  with 
of  the  .A.  N.  P.  A.  the  New  York  office,  Mr.  Bell  will  be  in 


in  the  Candler 


ing  the  item  of  ‘loss  and  damage’  to  the  -ivailable  for  inspection  by  reporters,  will  Jt, 

Independetiee  (Mo.)  hxamiiier.  is  presi-  absolute  minimum.  he  inaugurated  in  Charlotte,  N.  C,  fol- 

dent  of  the  Inland  group.  <‘4_  To  assist  the  members  in  arrang-  lowing  an  investigation  by  Maj.  W.  R.  f*"*^*!, 

_  ing  for  expedited  service  and  schedules  I'O^rtson,  commissioner  of  public  safety, 

Di  Asi  well/  rkDernN  rtAil  Y  ""  newsprint,  as  well  as  on  their  "“'5."  deterrnined  that  arrest  rejwrts  are  ‘ 

PLAN  NEW  OREGON  DAILY  outbound  shipments  in  baggage  service.  records.  The  investigation  was  ,  P 

The  Medford  (Ore.)  News,  a  new  “The  necessity  of  a  Traffic  Depart-  •n^oe  following  a  decision  by  the  police 

morning  daily,  will  begin  publication  on  ment  to  protect  the  interests  of  the  news-  department  that  the  names  of  prominent 

Oct.  1.  The  Jackson  County  News,  a  papers  has  become  more  and  more  ap-  ■  LL*^rj**  protected.  The  mat- 

weekly,  will  be  merged  with  it.  At  pres-  parent  since  1917  when  the  paper  manu-  ,  withholding  any  name  is  “a  matter 
ent  Medford  has  only  one  daily,  the  facturers,  all  of  whom  maintain  their  T  t  newspapers  Ma).  Rob-  ^ 

Mail-Tribune,  an  afternoon  newspaper,  own  traffic  departments,  to  safeguard  stated.  rr.ent 

The  Medford  News  will  have  United  their  own  interests  transferred  traffic  .  -  p.-my. 

Press  service.  The  incorporators  are  problems  to  the  newspapers  by  changing  STORE  BUYS  44  PAGES 

L.  B.  Tuttle  James  W.  Young,  C.  A.  the  selling  of  their  product  from  Declared  to  be  the  greatest  amount  of  the  si 
Swigart  and  Dan  Bowerman.  h.  O.  B.  sidewalk  or  pressroom  to  F.  O.  advertising  ever  used  for  any  retail  event  Pa^y’s 

- -  .  .  in  Texas,  purchase  of  44  full  pages  of  years. 

vnoriwiA  FniTnR  STRICKEN  time  many  irregularities  space  to  appear  in  the  Sunday  editions  .  -Mr- 

VIRGINIA  EDIT  OK  :>1KICR.1lW  and  inconsistencies  have  crept  into  the  of  four  newspapers  was  announced  re-  Ihom 

Louis  Case  Martin,  editor  of  the  Farm-  rate  structure  to  the  disadvantage  of  the  cently  by  E.  P.  Simmons,  of  the  Clhester  recent 
'Nile  (Va  )  Leader,  suffered  a  paralytic  publisher,  some,  if  not  all,  of  which  would  L.  Jones  interests,  which  has  just  taken 
stroke  at  his  desk  Friday,  Sept.  3,  and  have  been  avoided  by  properly  directed  over  the  Sanger  Bros,  department  stores  .A  1 
he  is  not  expected  to  live.  He  is  one  of  concert  of  action  of  publishers  such  as  in  Dallas,  Fort  Worth  and  Waco.  The  in  tra 
the  best  knowm  newspaper  men  in  Vir-  this  department  makes  possible.  44  page  advertisements  were  to  boost  the  news 

“This  department  will  not  only  pro-  "Sanger  Bros,  reorganization  sale.”  W  hiti 
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AUTOMOBILE  LINAGE  UP  50  PERCENT  IN  1926 

Gradual  Enlarging  of  Copy  and  Liberal  Use  of  Full  Newspaper  Pages  Has  Marked  Industry’s  Adver¬ 
tising — Wave  of  Optimism  Prevails — No  General  Let-up  in  Schedules  Foreseen 


{Special  to  Editor  &  Publisher) 
ETROIT,  Sept.  7. — America’s  motor 
industry  continues  pyramiding  new 
records  this  year  in  an  amazing  fashion, 
both  as  to  production  and  advertising 


D 


increase  and  Chrysler  is  approaching  it 
over  1925. 

Studehaker  is  leading  every  other  indi¬ 
vidual  car  in  linage  in  many  places 
throughout  the  country.  The  increase  is 


there  was  practically  no  spring  in  a 
large  area  of  the  country.  It  was  evi¬ 
dent  people  were  not  in  a  buying  mood 
as  far  as  motor  cars  were  concerned. 

Instead  of  retrenching  on  advertising  ex- 
Wlien  the  .show  season  was  on  last  Jan-  penses,  cutting  down  production  a  great  greater  than  100  per  cent.  Nash  has 
uary  the  makers  who  predicted  a  bigger  deal,  mentally  picturing  an  obscured  hor-  jumped  its  total  about  50  per  cent,  and 
volume  of  cars  for  1926  were  few.  It  izon  the  reverse  action  followed.  Ad-  will  keep  it  there  for  the  year.  Dodge 
was  generally  accepted  that  some  of  them  vertising  increased.  Production  continued  Brothers  has  now  become  a  big  adver- 
werc  talking  for  mere  publicity  effect,  along  and  the  factories  took  care  of  the  tising  factor  in  the  newspapers  and  com- 
Some  of  the  foremost  leaders  in  the  in-  storage  in  many  instances.  Salesmen  jiared  to  its  previous  schedules  the  1926 

worked  harder. 

There  was  a  certain  psychology  about 
picking  up  the  big  newspapers  and  finding 
scattered  through  the  different  sections 
various  automobile  advertisements.  There 
were  too  many  for  the  automobile  de- 


(lustry  were  watching  their  steps  as  the 
year  opened,  with  weather  conditions 
generally  pretty  bad.  It  is  no  secret  that 
some  of  the  motor  shows  in  the  first  few 
months  of  1926  did  not  bring  the  re¬ 
turns  expected.  There  was  talk  of  slow- 


figures  looms  up  some  400  per  cent, 
larger. 

Then  there  is  Rto  with  its  full  pages 
running  consistently  every  other  week 
throughout  the  country  instead  of  inter¬ 
mittent  campaigns  in  the  past.  Star  has 


ing  down,  and  for  a  time  some  of  the  partments  so  they  found  their  w^y  into  come  hack  with  a  rush  and  is  above  100 
factories  did  ease  up  a  bit.  Later  on,  ‘  ' 

with  new  models  coming  through,  fac¬ 
tories  did  cut  production  to  give  dealers 
time  to  get  rid  of  what  they  had  on  hand. 

Then  the  rush  speeded  up  again.  But 
it  will  slow  down  somewhat  as  the  year 
advances  and  when  1926  passes  out  of 
the  picture  the  volume  above  1925  will 
not  be  staggering.  It  is  a  remarkable 
job  that  has  been  accomplished  this  year 
by  the  men  in  executive  positions  at  the 
factories  and  the  distributors  and  dealers 
out  on  the  firing  line.  With  the  pitfalls 
of  two  slumps  since  the  war  ended  chart¬ 
ed  up.  and  the  easy  going  style  of  men 
content  to  slide  along  with  the  tide  elim- 


the  editorial,  the  sporting,  the  financial 
and  other  parts  until  motor  car  makers 
were  telling  their  stories  to  all  classes 
of  individuals.  Like  a  comet  in  the  sky 
everyone  does  not  see  it  the  same  night 
for  divers  reasons,  but  eventually  the 
vast  majority  get  a  peek  at  it. 

Then  there  were  the  new  models 
brought  out.  These  were  put  over  by 
increased  advertising.  There  was  the 
usual  talk  about  the  survival  of  the  fit¬ 
test,  but  one  docs  not  find  a  lot  of  cars 
falling  by  the  wayside  this  year.  In 
fact,  it  is  rather  remarkable  how  some 
of  them  have  come  hack.  Newspaper 
men  in  different  sections  who  keep  tabs 


per  cent,  over  1925  figures.  Hudson  and 
Essex  are  up  in  the  100  per  cent,  class 
also.  Hupmobile  dropping  its  four  and 
bringing  out  a  six  and  an  eif^ht  is  p-o- 
ducinc  300  per  cent  more  cars  monthly 
now  than  a  year  ago,  and  for  which  its 
much  l-irger  newspaper  advertising  is 
responsible  in  a  measure. 

Outside  of  a  denial  wired  to  some  of 
the  branch  managers  by  Edsel  Fonl, 
stating  that  there  would  be  no  changes 
or  new  models,  no  one  seems  to  know 
for  a  certainty  what  Henry  Ford  is  go¬ 
ing  to  do.  But  it  is  generally  admitted 
that  he  is  not  going  to  allow  his  motor 
prestige  and  profits  to  suffer  too  much. 


may  go  to  a  general  cost  per  car  basis. 
General  Motors  has  had  such  a  rush  of 
business  that  it  will  continue  rolling  up 
the  stories  and  adding  to  its  prestige. 
Studebaker  is  going  along  with  its  week¬ 
ly  pages  on  a  continuous  schedule  with¬ 
out  interruption  that  appears  to  be  the 
largest  in  the  country. 

John  Willys  has  put  the  Whippet  over, 
but  intends  to  see  that  its  sales  do  not 
cut  into  the  Willys-Knight  and  Overland 
Six-  lines,  and  so  he  will  increase  the 
copy  on  all  lines.  Walter  P.  Chrysler 
now  has  four  distinct  classes  which  must 
get  individual  attention  and  that  needs 
specific  copy  for  each.  Chandler  has  fol¬ 
lowed  the  plan  of  Chrysler’s,  dropping 
the  name  ilaxwell,  and  Nash  merging 
Ajax  into  his  own  name,  so  the  slipping 
of  Cleveland  out  of  the  picture  by  name 
and  making  it  a  small  Chandler,  is  re¬ 
sulting  in  page  copy  now.  Pierce  Arrow 
tried  out  a  sales  contest  covering  the 
past  few  weeks,  which  was  backed  up  by 
consistent  advertising  telling  the  world 
it  was  possible  now  to  get  one  of  those 
cars  with  all  its  reputation  under  $3,000. 
The  results  were  astonishing,  sales  in¬ 
creases  running  as  high  as  300  per  cent, 
and  more  in  many  places.  It  will  con¬ 
tinue.  Peerless,  stronger  than  ever  un¬ 
der  Mr.  Ver  Linden  and  his  rejuvenated 
organization,  is  back  in  the  picture 
stronger  than  ever  through  newspaper 
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inated,  those  responsible  for  getting  the  on  copy  in  their  own  and  rival  papers  His  cancelling  the  advertising  program  business  vvill  be  kept  up. 


dollars  into  the  hands  of  the  makers  and 
merchandisers  went  about  their  work  so 
well  that  today  in  a  number  of  factories 
orders  are  well  ahead  of  production. 

There  is  a  wave  of  optimism  sweeping 
over  the  motor  field  today.  Roam  around 
here  and  it  is  prevalent,  but  not  boister¬ 
ously  so.  Weave  out  to  the  various 
cities  ajid  towns  in  this  State  and  others 
West  and  South  as  far  as  the  Mississippi 
and  East  to  the  .\tlantic  Ocean  and  the 
air  is  the  same.  Yet  there  has  not 
seemed  to  be  any  specific  boom  on 
throughout  the  country. 

While  there  has  been  a  much  greater 
effort  at  cooperation  between  the  fac¬ 
tories  and  the  men  selling  cars,  yet  those 
who  have  been  watching  the  situation 
feel  that  the  third  great  prop  that  has 
helped  put  over  the  business  has  been 
the  advertising.  Last  .show  time  the 
makers  began  their  campaigns  in  news¬ 
papers  to  give  the  early  shows  some 
pep  and  bang.  .And  there  were  some  re¬ 
sults.  There  was  not  much  spirit  mani- 
fe.sted,  however,  in  January  and  Febru¬ 
ary,  nor  into  March.  In  some  places 
sales  for  the  two  months  were  anvwhcre 
from  25  to  75  per  cent,  behind  1925.  It 
was  felt  that  the  dealers  never  would 
have  a  chance  to  get  anywhere  near  even 
with  the  1925  figures.  Then  there  fol¬ 
lowed  a  steady  gradual  climb  as  the 
makers  and  dealers  plunged  into  big 
newspaper  space. 

In  some  sections  of  the  country  the 
increase  in  automobile  display  linage  over 
1925  for  the  first  six  months  of  this  year 
was  more  than  60  per  cent.  The  general 
average  throughout  the  country  for  the 
year  will  probably  be  at  least  50  per 
cent.,  which  is  a  very  remarkable  story. 
There  has  been  a  gradual  enlarging  ot 
copy.  Page  advertisements  are  no  long¬ 
er  a  novelty.  Several  times  this  year 
some  of  the  larger  papers  in  big  centers 
have  had  in  a  Sunday  issue  within  a  few 
thou.sand  lines  of  the  total  they  carried 
in  an  entire  show  number  a  couple  of 
years  ago.  When  one  considers  what  ef¬ 
fort  and  work  goes  into  a  show  number 
and  then  begins  to  figure  out  that  nearly 
as  much  linage  showed  up  and  was 
printed  without  any  special  preparation. 
It  shows  how  the  newspapers  today  have 
prepared  to  meet  the  needs  of  the  motor 
industry. 

It  is  worth  giving  a  brief  analysis  of 
results.  It  is  generally  admitted  that 


have  been  watching  the  growing  linage 
closely.  Even  they  have  been  amazed. 

General  Motors  wonderful  year  is  be¬ 
ing  reflected  by  the  large  amount  being 
turned  back  into  advertising  channels. 
Compared  to  a  year  ago  and  basing  the 
averages  sectionally,  one  finds  that  Buick 
is  advertising  about  75  per  cent,  heavier 
and  Cadillac  more  than  100  per  cent. 
Oakland  with  its  new  Pontiac  has  passed 
above  100  per  cent,  figures  for  this  same 
time  a  year  ago  and  Chevrolet  has  gone 
200  and  even  more  heavily  in  different 
sections.  Oldsmobile  is  nearly  50  per 
cent,  above  last  year’s  figures.  Willys- 
Overland  has  passed  the  100  per  cent. 


EDGECOMBE  GETS  COMMUNITY 
SERVICE  CUP 
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does  not  mean  that  it  is  irrevocable.  He 
d'd  somethin"  similar  before  and  changed 
his  mind.  It  is  not  so  long  to  show 
time,  and  everyone  knows  that  when  the 
big  national  exhibitions  are  on.  while 
the  other  makers  are  getting  publicity  in 
the  automobile  sections.  Henry  is  gen¬ 
erally  featured  on  the  front  news  pages. 
Just  watch  him. 

It  mav  not  be  noticeable  to  the  general 
public  but  to  newspaper  men  it  must  be 
evident  that  the  newspapers  are  getting 
a  good  share  of  motor  business  by  just 
watching  how  frequently  the  copy  is  ap¬ 
pearing  of  various  cars  such  as  Paige, 
Jewett.  Franklin,  Iordan.  Kissel.  Mar- 
mon.  Locomobile.  Moon-Diana.  Packard. 
Peerless.  Pierce  .Arrow.  Rickenbacker, 
.Auburn,  Chandler.  Velie,  Wills.  And 
out  of  this  number  observant  advertising 
men  can  recall  that  in  the  last  couple 
of  years  there  were  some  whose  copy 
was  rather  spasmodic. 

On  the  other  hand  the  tire  and  truck 
copy  is  not  setting  the  world  afire  any- 


Packard  has  aw'akened  to  the  value  of 
big  copy  and  its  dealers  are  now  O.  K.- 
ing  full  page  and  half  page  slices  con¬ 
tinuously.  In  some  sections  of  the  , 
country  Nash  dealers  report  that  they 
now'  have  sold  more  cars  than  during 
the  entire  12  months  of  1925.  And  Nash’s 
position  on  newspapers  is  too  well-known 
to  need  any  comment.  Rickenbacker  is 
now  working  out  plans  for  a  new  cam¬ 
paign  that  may  break  any  time.  Paige 
Detroit  has  copy  ready  at  all  times  in 
the  hands  of  dealers  tnat  they  may  re¬ 
lease  while  a  new  schedule  is  being  made 
up.  Velie  is  slipping  out  some  full  pages 
and  six  column  copy  to  aid  dealers  pay¬ 
ing  for  the  total  cost.  The  new  Moon 
car  is  about  ready  to  break  into  the 
limelight  and  that  means  more  business. 
Auburn  has  had  a  splendid  year  and  it 
is  putting  some  of  its  surplus  into  ad¬ 
vertising.  The  same  is  true  of  Gardner. 
Wills  Sainte  Gaire  is  coming  back  rap¬ 
idly  and  its  appropriation  is  increasing. 

With  Labor  Day  and  vacations  out  of 
the  way,  of  course  there  will  be  no  gen- 


where.  There  is  a  general  feeling  er^l  letup  in  copy  right  away.  The  plan 
among  some  of  the  tire  people  that  the  seemed  to  be  among  some  of  the  big  ex¬ 


billboards  and  magazines  are  better  medi¬ 
ums  than  the  newspapers.  That  is  not 
so  very  new.  However,  some  of  the  ex¬ 
ecutives  will  be  looking  for  newspaner 
support  in  the  near  future  when  the  In¬ 
terstate  Commerce  Commission  takes 
up  th<’  problem  of  reeulating  commercial 


ecutives  early  in  the  year  to  plan  a  cam¬ 
paign  to  run  through  an  entire  12 
months  and  find  out  if  keeping  ever¬ 
lastingly  at  it  was  not  the  right  way  to 
sell  cars  the  same  as  any  other  mer¬ 
chandise.  They  are  finding  out  that  this 
And  the  linage  will  continue 


vehicle  transportation  from  State  to  good  ‘the  balance  of  the  year  with  a  ta 
State.  Hearings  are  go-n"  -n  now  peHng  off  around  Thanksgiving  to  give 


'^BOVE  is  the  Editor  &  Publisher 
silver  loving  cup  recently  presented 
to  Frank  O.  Edgecombe,  editor  of  the 
(iciicva  (Neb.)  Signal,  as  the  prize  for 
winning  the  National  Editorial  Associa¬ 
tion  contest  for  the  best  community 
service. 

Mr.  Edgecombe  was  announced  as  win¬ 
ner  of  the  contest  at  the  N.  E.  A.  na¬ 
tional  convention  in  Los  Angeles  in  late 
June. 

Last  year  the  Geneva  editor  served  as 
president  of  the  N.  E.  A. 


are  go>n"  now 

throughout  the  country.  But  there  has 
been  no  widespread  magazine  articles 
regarding  them.  Had  it  not  been  for 

the  newspapers  in  the  past  the  motor  in¬ 
dustry  would  have  been  burdenerl  with 
red  tape  taxation  which  would  have 

handicapped  it  seriously.  Aside  from 
that  viewpoint,  when  one  or  two  of  the 
executives  takes  a  notion  to  break  away 
from  the  general  trend  and  go  back  to 
the  newspapers  for  nuiek  results,  others 
will  follow,  and  wish  that  they  had  not 
been  in  the  rear  of  the  parade. 

Is  the  advertising  going  to  continue? 
That  is  what  many  newspaper  men 

would  like  to  know,  particnlarlv  pub¬ 
lishers.  Looks  so.  New  schedules  are 
being  prepared  here  and  there.  One 
hears  of  Marmon  trving  to  work  out 
some  plan  with  its  distributors,  but  un- 


time  for  a  breath  to  plan 
show' 


for  the  1927 


NEW  AD  BUREAU  MEMBERS 

The  Astoria  (Ore.)  Morning  Astorian 
and  the  Centralia  (Wash.)  Chronicle 
have  become  members  of  the  Bureau  of 
.\dvertising  of  the  American  Newspaper 
I’ublishers  Association.  The  Hoquiam 
(Wash.)  Gray’s  Harbor  Washingtonian 
and  the  Olympia  (Wash.)  Morning 
Olympan  &  Evenng  Recorder  will  be¬ 
come  members  effective  Jan.  1,  19^. 


BAILEY  PROMOTION  CHIEF 


Truman  Bailey  has  been  made  director 
of  promotion  for  the  San  Francisco  Ex- 
decided  whether  to  make  it  a  50-50  plan  aminer,  succeeding  J.  R.  Baker  who  now 
or  pay  for  it  all.  Kissel  is  investigating  is  connected  with  the  Hearst  general 
what  the  other  fellows  are  doing  and  management  in  New  York. 
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ELECTRIC  FIRMS  PLAN 
CO-OPERATIVE  DRIVE 


NIP  THIS  NEW  FREE  PUBLICITY  SCHEME 
IN  THE  BUD,  PUBLISHER  ADVISES 


fration  which  the  metropolitan  newspapers 
find  it  i»ssible  to  render. 

"My  first  thought  was  to  send  this  let¬ 
ter  to  the  A.  N.  P.  A.,  my  second  thought 
was  that  perhaps  Editor  &  Publisher 
might  wish  to  go  into  this  tendency  in 
the  newspaper  business.  If  the  publication 
of  display  advertising  by  a  newspaper  in 
order  to  promote  an  industry  is  possible 
in  the  case  of  electrical  refrigeration  and 
"•REATE  public  interest  in  an  industry  that  bv  this  methcKl  the  Detroit  Free  oil  burners,  why  should  not  that  same 

^  and  expect  the  advertising  of  that  I’ress  has  “had  more  than  its  share  of  course  be  applied  to  all  lines  of  industries 

dustrv  to  flow  into  your  newspaper!  the  business.”  >n  which  the  newspaper  hopes  to  obtain 

aybc'it  will  and  mavbe  not!  Of  course,  the  Warner  company  will  national  advertising,  or  in  which  a  news- 

This  new  theory  is 'being  experimented  supply  mats,  and  the  usual  press  agent  paper  desires  to  outstrip  its  contempor- 

-  -  -  . -  offerings  to  advance  this  valuable  scheme  aries  in  the  volume  of  display  advertising 

for  the  oil  burner  and  refrigeration  in-  carried, 
terests.  Whether  the  Warner  company  ij 
being  paid  for  getting  this  free  publicity 
from  newspapers,  making  liberal  use  of 
Detroit  Free  Press  auspices,  is  not  known, 
but  the  expense  it  is  incurring  to  encour¬ 
age  publishers  to  print  the  free  stuff 
would  necessarily  have  to  be  recompensed 
in  some  form; 

One  publisher,  who  sent  the  Warner 
concern’s  letters  and  proofs  to  Editor 
&  Publisher,  made  the  following  com¬ 
ments  :  “It  is  bad  enough  when  a  news¬ 
paper  opens  its  news  columns  to  free  ad¬ 
vertising  or  propaganda,  but  it  seems  to 
me  that  it  is  about  the  limit  when  a  news¬ 
paper  gives  its  display  space  away.  The 
writer  cannot  think  of  a  more  unethical 
procedure  than  this  plan  used  by  the  De¬ 
troit  Free  Press,  one  of  the  leading  news¬ 
papers  of  the  country.  It  amounts  to  a 
rebate  to  the  oil  burner  and  electric  re¬ 
frigeration  industries  and  it  seems  to  be 
unfair  competition  to  the  competitors  of 
the  Free  Press.  This  sort  of  thing  should 
be  nipped  in  the  bud.  It  should  not  be 
extended  to  other  newspapers.  News¬ 
papers  must  depend  upon  selling  their 
space  and  if  they  are  going  to  train  ad¬ 
vertisers  to  expect  to  receive  advertising 
for  nothing  as  an  inducement  to  adver¬ 
tise,  the  whole  fabric  of  the  newspaper 
business  could  be  eventually  undermined. 

There  is  already  too  much  space  devoted 
to  radio  publicity,  but  if  such  newspapers 
as  the  Detroit  Free  Press  eiKourages  ad¬ 
vertising  agencies  and  manufacturers  to 

NEW  MORNING  PAPER 


All  Branches  of  Industry  Agree  on  Fits 
Year  Continuing  Campaign  Using 
Newspapers  and  Other  Mediums 
— Large  Fund  Planned 


Free  Display  Advertisements  Broadcast  from  Detroit  to  Create 
Demand  for  Oil  Burners  and  Electric  Refrigerators — Publish¬ 
ers  Offered  Possible  “Good  Will”  of  Advertisers  in  Exchange 


If  Only  for 
Dabys  Health^ 


HEADS  N.  Y.  STAFF 


Electric  Refrigeration 
More  Than  Pays  for  Itself 
In  A  Short  Time 

T>nr«IC1Aff$  md  dietitian*  ^  Um 
MT  hadag  tat  growagchildm  m  ^  hsasat 


William  Fokte 


W  OIL  BURNER 

turns  on  your  Heat 
'^as  you  Sleep! 


of  a  controversy  in  commercial  circles 
today  as  to  the  merits  of  oil  burning  over 
coal  as  there  has  been  in  recent  years 
concerning  the  merits  of  the  air-cooled 
motor  car  over  the  water-cooled  car,  or 
alum  baking  pov  der,  or  similar  trade  dis¬ 
putes.  However,  it  is  claimed  by  the  Free 
Press  that  its  publication  of  these  enticing 
free  display  notices  in  behalf  of  these  in¬ 
dustries  has  resulted  in  giving  that  paper 
favor  from  oil  burning  and  mechanical 
refrigeration  advertisers  when  they  sought 
to  place  their  branded  articles  before  the 
consumers  of  Detroit. 

Within  the  past  two  weeks  the  Warner 
Company,  of  Detroit,  heretofore  known 
as  copywriters,  but  not  well-known  as 
advertising  agents,  broadcast  to  newspa¬ 
per  publishers  proof  sheets  showing  the 

Free  Press  free  advertisements,  seeking  resort  to  this  sort  of  tactics,  as  indicated 

to  induce  publishers  in  general  to  print  in  this  publicity,  serious  harm  would  be 

them  on  the  theory  that  they,  too,  would  done  to  the  newspaper  business.  Already, 

be  favored  by  the  oil  burner  and  refrig-  as  you  know,  the  question  of  co-operation 

eration  concerns,  if  and  when  they  en-  with  national  advertisers  has  brought 

tered  their  cities  with  advertising  sched-  many  abuses  into  the  newspaper  business, 

ules.  A  circular  letter  signed  by  the  “One  newspaper  extends  co-operation  to 
Warner  company  said:  “We  believe  that  a  national  advertiser  or  agency  that  an- 
in  aiding  the  manufacturer  in  this  man-  other  newspaper  cannot  afford  to  extend, 
ner,  the  newspaper  renders  a  service  that  The  metropolitan  newspapers  will  do  al- 
will  be  fully  appreciated  and  for  which  most  anything  now  to'  co-operate  with  word, 

it  will  be  amply  repaid.  We  believe  that  national  advertisers.  This  leads  the  na-  . . 

such  a  service  will  gain  the  advertiser’s  tional  advertisers  and  agencies  to  expect  living  at  3415  West  Adams  street, 

good  will,  and,  incidently  his  business —  similar  co-operation  from  newspapers  in  definition  was  ' 

far  more  effectively  than  by  attempting  small  towns  and  the  income  of  the  news-  _ ^  . 

to  sell  him  ONLY  on  circulation,  market  papers  in  the  small  towns  does  not  justify  test  was  held  to  stimulate  interest  in  the 

and  bulk  of  linage.”  The  letter  asserted  service  bureaus  and  the  extensive  co-op-  new  serial. 


BANK  USING  NEWSPAPERS 

Members  of  the  American  Bankers’ 
Association  will  consider  the  best  forms 
of  bank  advertising  in  newspapers  at  the 
annual  convention  to  be  held  in  Los 
.\ngeles.  Cal.,  Oct.  4.7. 


NEW  OWNERS  MEET  STAFF 


Agent  asks  free  insertion  of  this  valu¬ 
able  advertisement 


NEW  AIR  MAIL  EXTENSION  Executives  ot  Keorganized  Los  Angeles 

Postmaster  General  New  this  week  News  Hosts  at  Banquet 

fixed  Sept.  15  as  the  date  when  service  More  than  200  employes  of  the  Los 
will  be  inaugurated  on  the  extension  to  Angeles  (Cal.)  Illustrated  News  were 
Atlanta  of  the  Miami -Jacksonville  con-  recently  the  guests  of  their  new  em- 

tract  air  mail  route.  ployers  at  a  banquet  given  at  the  Cham- 

'  ''  _ 


her  of  Commerce  Building, 
was  by  way  of  celebrating  the  purchase 
of  the  newspaper  property  by  the  original 
stockholders  of  the  concern. 

Testimonials  to  the  loyalty  of  the 
newspaper’s  workers,  and  plans  for  the 
•ere  outlined  by  the  officers.  C. 
•ice-president  of  the  new 
company, 


DEFINES  “PETTER” 

A  16  year  old  high  school  girl  won  the 
Chicago  Ez’cning  American’s  prize  of  $100 
for  submitting  the* best  definition  of  the  .  . 

.....J,  “petter.”  She  is  Miss  Rosalie  future  w 
Sabath,  daughter  of  a  real  estate  dealer,  B.  Andrews,  v 

.‘.I _ _ t.  Her  publishing  company,  was  toastmaster. 

‘A  petter  is  a  philanderer  Speakers  at  the  banquet  included :  H.  B. 
with  a  propensity  for  pawing.”  The  con-  Granlee,  business  manager ;  Hias  M. 

Boddy,  editor  and  publisher ;  and  Wil¬ 
liam  Oliphant.  president. 
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C  H.  CLARK,  HARTFORD  COURANT  EDITOR,  DIES 

Noted  Journalist  Had  Served  55  Years  on  Same  Paper — Was  Director  of  Associated  Press  from  1910 
Until  His  Death — Publishers  and  Men  High  in  Public  Life  Mourn  His  Passing 


pHARLES  HOPKINS  CLARK,  78, 
^  veteran  editor  and  publisher  of  the 
Hartford  (Conn.)  Courant,  and  since 
1910  a  director  of  the  Associated  Press, 
died  at  8:22  o’clock  Sunday  evening  at 
his  home  in  Hartford  after  an  illness  of 
several  months.  The  direct  cause  of  his 
death  was  cerebral  hemorrhage. 

Mr.  Clark  had  been  in  failing  health 
for  a  number  of  years  but  continued  at 
his  desk  daily  to  direct  the  affairs  of  the 
paper.  Last  January  he  suffered  a  cere¬ 
bral  hemorrhage  and  it  was  not  believed 
that  he  would  recover,  but  his  vitality 
was  such  that  he  rallied  and  in  a  few 
weeks  was  able  to  sit  in  his  chair  at 
home  and  receive  friends.  In  July  Mr. 
Qark  went  to  his  summer  home  at 
Madi.son  but  returned  after  a  brief  stay. 
From  his  weakened  condition  it  was 
known  that  there  was  no  hope  for  his 
eventual  recovery. 

One  of  the  oldest  working  journal¬ 
ists  in  the  country,  CTiarles  Hopkins 
Clark  had  devoted  all  his  active  life  to 
the  service  of  a  single  newspaper,  with 
which  he  was  associated  for  55  years. 

He  was  born  in  Hartford,  April  1, 
1848  the  son  of  Ezra  and  Mary  (Hop¬ 
kins)  Oark.  His  father  was  for  two 
terms  a  Representative  in  Congress.  He 
was  of  early  Colonial  descent,  his  first 
American  ancestor  having  been  Lieuten¬ 
ant  William  Clark,  who  came  from  Eng¬ 
land  and  settled  at  Dorchester,  Mass., 
in  1636,  and  from  whom  Charles  Hop¬ 
kins  Clark  was  in  the  seventh  genera¬ 
tion.  He  was  late  in  completing  his 
academic  education,  not  being  gradu¬ 
ated  from  Yale  until  1871,  when  he  was 
twenty-three  years  old,  but  his  education 
was  exceptionally  thorough. 

■  He  had  been  out  of  college  only  a 
few  months  when  one  evening  he  en¬ 
tered  the  office  of  the  Hartford  Courant 
and  asked  for  a  job.  General  Joseph 
R.  Hawley  and  Charles  Dudley  Warner 
were  then  the  editors,  assisted  by 
Steplien  A.  Hubbard,  who  made  up  the 
forms  and  sent  the  paper  to  press.  There 
was  also  an  editor  of  telegraphic  news 
and  usually  a  reporter  of  local  news  who 
assisted  in  the  office  as  a  general  utility 
man.  But  on  this  evening  the  reporter 
was  absent  without  leave,  so  that  the 
office  was  20  per  cent  short  handed.  It 
was  the  day  of  the  great  Chicago  fire. 
In  a  few  minutes  Qark  was  seated  at 
a  desk  with  a  map  of  Chicago  before 
him,  tracing  the  advance  of  the  fire  and 
ifliting  the  dispatches  as  they  came  in. 

In  an  article  written  for  Editor  & 
Publisher,  March  9,  1918,  Mr.  Clark 
told  in  his  own  way  how  he  became  asso¬ 
ciated  with  the  Courant. 

“Soon  after  leaving  college  I  heard 
that  there  was  to  be  a  competitive  ex¬ 
amination  in  (Thicago  for  a  position  as 
teacher  in  the  high  school  there,  and  I 
went  out — and  came  back  again,”  he 
wrote.  “I  was  handsomely  beaten  by  a 
woman  competitor. 

“When  I  came  home,  uncertain  what 
to  do,  I  applied  by  diance  to  the  Courant 
for  an  opportunity  to  work,  and  happened 
to  hit  on  the  right  day.  The  most  use¬ 
ful  man  on  the  very  small  force  then  em¬ 
ployed  was  away  on  a  spree  and  the  pro¬ 
prietors  themselves  were  having  to  work 
overtime.  They  took  me  on  ‘temporarily’ 
and  I  have  been  here  ever  since.  Under 
the  circumstances  I  cannot  condemn  ‘wine 
and  women  as  strenuously  as  some  others 
do,  for  I  owe  them  my  life  job.  How 
much  the  youth  of  Chicago  of  that  period 
lost  for  lack  of  my  influence,  and  what 
would  have  been  the  status  of  the  city 
today  had  I  been  allowed  to  steer  its 
susceptible  boys  into  manhood,  must  be 
left  to  the  broad  but  barren  field  of  con¬ 
jecture.” 

For  a  time  he  filled  the  place  of  the 
missing  reporter,  and  then  step  by  step 
advanced  to  more  responsible  duties. 
After  ten  years  General  Hawley  went  to 
the  United  States  Senate  and  Clark  took 


Charles  Hopkins  Clark 


up  his  work  on  the  paper,  especially  that 
relating  to  state  and  national  politics, 
Warner  preferring  to  occupy  himself 
with  literary  work  and  criticism.  Then 
in  1890  Hubbard  died  and  Warner  and 
Clark  were  left  at  the  head  of  the  pajier 
with  Clark  as  editor-in-chief.  In  the 
fall  of  1900  Warner  died  and  Clark 
was  left  in  sole  command. 

The  training  which  he  received  under 
Hawley  arnl  .varner  in  his  early  years 
w’as  of  the  most  thorough  and  scholarly 


COOLIDGE  PAYS  TRIBUTE  TO 
HARTFORD  EDITOR 

PRESIDENT  COOLIDGE  paid 
tribute  to  Charles  Hopkins 
Clark  in  the  following  telegram 
sent  to  Mrs.  Clark,  Monday: 

“The  death  of  your  husband,  my 
friend.  Charles  Hopkins  Clark,  I 
feel  as  a  great  loss.  He  held  one 
of  the  high  places  in  the  journal¬ 
ism  of  our  country.  His  news¬ 
paper  always  stood  for  hizh  ideals 
in  the  social  and  political  life  of 
the  nation.  For  many  years  his 
great  ability  as  an  editor  was  a 
distinct  influence  in  guiding  the 
public  mind  in  accordance  with 
principles  that  were  sound  and 
ethics  that  were  high.  He  always 
represented  the  best  that  there  is 
in  American  life.  I  trust  that  your 
knowledge  that  you  have  the  sym¬ 
pathy  of  the  nation  may  comfort 
you  in  your  time  of  bereavement.” 


kind.  He  adapted  himself  to  the  revo¬ 
lutionary  changes  which  the  years 
brought  into  all  departments  of  news¬ 
paper  making  and  thus  made  the  staid 
Courant  one  of  the  most  enterprising 
and  progressive  of  papers,  though  al¬ 
ways  retaining  the  literary  impress  which 
Warner  and  others  had  given  to  it. 

In  1910  the  editor  of  the  Courant  was 
elected  a  director  of  the  Associated  Press 
and  afterward  he  became  a  member  of 
the  executive  committee  of  the  board 
which  places  he  held  at  the  time  of  his 
death.  The  affairs  of  the  news-gather¬ 
ing  organization  had  his  constant  atten¬ 
tion  from  1910  until  a  few  months  be¬ 
fore  his  death.  He  was  never  too  busy 
to  carry  on  a  voluminous  correspondeiKe 
in  connection  with  his  directorship  in  the 
association ;  he  attended  every  meeting 
of  the  board,  when  it  was  physically  pos¬ 
sible  for  him  to  reach  New  York. 

His  loyalty  to  the  Associated  Press 
was  only  second  to  that  given  the  Cour¬ 
ant,  if  there  can  be  any  .second  place 
where  the  loyalty  is  1(X)  per  cent,  in  both 
cases.  Mr.  Clark  was  not  only  loyal  to 
the  Associated  Press  himself,  but  he  also 
insisted  that  everybody  in  the  newsgath¬ 
ering  end  of  the  Courant  be  loyal.  He 
emphasized  the  idea  that  his  newspaper 
was  not  merely  a  receiving  station  for 
.Associated  Press  news — not  simply  a 
user  of  the  A.  P.  service — but  that  the 
Courant  was  full  partner  in  the  .Associ¬ 
ated  Press. 

It  was  also  in  1910  that  Mr.  Clark 
became  a  fellow  of  the  Corporation  of 
Yale  University  and  he  attended  as  close¬ 
ly  to  the  duties  he  had  undertaken  for 
his  alma  mater  as  though  he  had  no 


other  interests.  Throughout  his  life  Mr. 
Clark  was  'devoted  to  the  university  at 
New  Haven  and  identified  himself  gen¬ 
erously  with  its  every  undertaking. 
While  at  college  he  formed  associations 
and  friendships  which  never  were  broken 
save  by  death.  Until  the  last  he  corre¬ 
sponded  with  .surviving  classmates  and 
conspicuous  on  his  desk  after  he  had  left 
the  office  for  the -last  time  were  notices 
from  his  class  secretary.  Rev.  Charles  H. 
Peck  of  Broad  Brook. 

Mr.  Qark  was  active  nearly  half  a 
century  in  Republican  party  affairs  and 
always  kept  the  Courant  stalwartly  Re¬ 
publican.  He  began  attending  Repub¬ 
lican  national  conventions  as  a  reporter 
with  the  Connecticut  dele^tion  in  1^ 
when  Benjamin  Harrison  was  nominated 
at  Chicago  from  a  field  of  14  candidates, 
and  attended  every  national  convention 
since.  In  the  dast  ■  five,  beginning  with 
that  at  Chicago  in  1908  which  first 
nominated  William  Howard  Taft,  Mr. 
Clark  went'as'  a  delegate-at-large  from 
Connecticut. 

The  Courant  editor  was  a  friend  of 
many  .presidents.  He  had  met  Mr 
Taft  as  a  fellow  member  of  the  Sktdl 
and  Bones  at  Yale  a  quarter  of  a  cen¬ 
tury  before  the  latter  became  President. 
Mr.  Clark  also  enjoyed  the  acquaint¬ 
anceship  of  President  Roosevelt,  and 
President  McKinley  '  before  him.  He 
had  been  a  warm  friend  of  President 
Coolidge  long  before  the  latter  became 
President.'  .  ■  v.  • 

■As  an  editor 'Mr.  Qark  was  tolerant 
and  resi^cted  the  vieivs-  of  those  who  dif¬ 
fered  with  him.' 

The  kindly  acts  of-  Mr.  Qark  where  ^ 
(  ouramt  men  were  concerned,  were  many.  ’ 
but  his  good  i  deeds  '  were  done  quietly 
and  few  knew  of  them  exdept  the  bene¬ 
ficiaries  themselves.  ' ‘.A  ’  man  who  was 
loyal  to  the  Courant  was  sure  of  a  life¬ 
long  friend  in  Mr.  Qark.  The  man  who 
tried  to  undermine  a  loyal  Courant  man 
with  the  editor  of  the  paper  found  cold 
comfort.  One  day,  the  story  goes,  a  man 
entered  Mr.  Cbrk’s  office,  which  was  al¬ 
ways  open’ to  the -public,  and  there  were 
no  formalities  connected' with  .seeing  the 
head  of  the  paper,  to  make  complaint 
against  one  of  the  reporters.  Mr.  Clark 
heard  the  mart  through.  From  his 
knowled^  of  the  reporter,  feeling  con¬ 
fident  that  he  was  not  at  fault  and 
that  the  caller  simply  ■wanted  to  do  him 
an  injury;  he  looked  up  and  said:  “There 
are  two  ways  out  of  this  office ;  one  is 
the  door  and  the  other  the  window.” 

On  another  occasion,  a  man  employed 
by  the  Courant  in  its  news  department, 
had  failed  to  appreciate  what  had  been 
done  for  him  in  Ms  time  of  affliction,  and 
had  become  a  steady  cause  of  worry,  so 
irregular— or,  perhaps  it  should  be  said 
so  re^lar — had  he  become  in  ceruhi  ha¬ 
bits,  it  was  suggested  to  Mr.  Clark  tliat 
the  thing  to  do  was  to  discharge  the 
man  and  some  employers  would  have 
said :  “Go  ahead.;  don’t  bother  me  about 
it.”  , 

This  particular  employer  simply  asked : 
“\Vhat  is  he  going  to  do,  if  we  let  him 
go?” 

And  the  man  stayed — biit  mended  his 
ways. 

The  Courant  editor  was  an  extensive 
traveler  in  almost  all  parts  of  the  world 
and  was  an  occasional  contributor  of 
scholarly  articles  to  The  North  Ameri¬ 
can  Review  and  other  magazines.  He 
was  a  director  of  the  Connecticut  Mu¬ 
tual  Life  Insurance  Company,  the 
Phoenix  Fire  Insurance  Company,  the 
Collins  Qjmpany,  of  Hartford,  and  of 
the  Connecticut  Reformatory ;  a  trustee 
of  the  Wadsworth  Athenaeum,  the  Wat- 
kinson  Library,  the-  Hartford  Public 
Library  and  the  Good  Will  Club,  of 
Hartford. 

Mr.  Clark  was  a  member  of  the  Cen¬ 
tury,  Yale  and  University  Qubs  of  New 
York,  the  Hartford  Quh  of  Hartford 
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aiid  the  Graduatc.s'  Lduh  of  New  Haven. 
In  1910  he  received  the  degree  of  Litt.D. 
from  Trinity  College.  He  was  twice 
married;  first,  in  187.1,  to  Miss  Ellen 
Root,  daughter  of  Elisha  K.  Root,  presi¬ 
dent  of  the  Colt  Firearms  Company,  who 
died  in  189.S ;  and  second,  in  1899,  tti 
Miss  Matilda  Colt  Root,  sister  of  his 
former  wife. 

Mr.  Clark  is  survived  hy  his  wife  and 
two  children,  Horace  P..  Clark,  secre¬ 
tary  of  the  Courant  Company  and  Mary 
Hopkins  Clark,  wife  of  Henry  K.  W. 
\^'elch. 

Immediately  when  news  of  his  death 
Iwcame  known,  telegrams  of  condolence 
from  editors,  publishers,  and  men  in 
public  life  paying  high  tribute  to  the 
deceased  Courant  editor  (loured  in  upon 
his  family. 

h'uneral  services  were  held  at  1 :3() 
o'clock  Wednesday  at  the  Asylum  Mill 
Congregational  Church.  Burial ,  was  at 
Spring  Grove  Cemetery. 

The  following  were  honorary  bear¬ 
ers:  Judge  Edward  B.  Bennett  of  Hart¬ 
ford;  Charles  F.  Brooker  of  Ansonia. 
chairman  of  the  board  of  the  American 
Brass  Company ;  ex-Mayor  Louis  R. 
Cheney,  Henry  H.  Conland,  treasurer, 
and  Edward  M.  Day,  a  director,  of  the 
Hartford  Courant  Company,  all  of  Hart¬ 
ford  ;  Dr.  Frederic  S.  Dennis  of  Nor¬ 
folk  and  New  York,  professor  emeritus 
of  surgery,  Cornell  University  Medical 
College;  ex-Governor  Marcus  H.  Hol¬ 
comb  of  Southington;  United  States 
Senator  George  P.  Mcl-oan  of  Sims¬ 
bury;  James  loe  I^oomis  of  Granby, 
president  of  the  Connecticut  Mutual 
Life  Insurance  Company;  Lawyer  How¬ 
ard  Mansfield  of  New  York;  Edward 
Milligan  of  Hartford,  president  of  the 
Phoenix  Insurance  Company;  Frank  B. 
Noyes  of  Washington,  D.  C.,  president 
of  the  Associated  Press;  Adolph  S.  Ochs, 
publisher  of  the  New  York  Thniw; 
Colonel  Norris  G.  Osbotii,  editor  of  the 
Neti'  Haven  Journal-Courier;  Judge 
John  H.  Perry  of  Southport,  former 
speaker  of  the  Connecticut  House  of 
Representatives;  J.  Henry  Roraback, 
chairman  of  the  Republican  state  central 
committee ;  Melville  E.  Stone,  counselor 
of  the  Associated  Press ;  and  Archibald 
A.  Welch,  president  of  the  Phoenix  Mu¬ 
tual  Life  Insurance  Company. 

Men  long  associated  with  Mr.  Clark 
at  the  Courant  were  the  active  bearers, 
Harry  I.  Horton,  editorial  writer;  Fred¬ 
erick  W.  Turner,  superintendent  of  the 
mechanical  department;  Bertrand  H. 
Turner,  foreman  of  the  composing  room ; 
Theodore  C.  Wallen,  assistant  manag¬ 
ing  editor;  Walter  S.  G.  Harris,  assis¬ 
tant  secretary,  and  John  Sudarsky,  office 
manager. 


“DON’T  RGHT,  ADVERTISE” 


Sir  Charles  Higham  Handling  British 
Anti-Strike  Campaign 

Large  business  interests  in  England 
are  advertising  to  the  striking  coal 
millers,  urging  them  to  go  back  to  work. 

The  campaign  was  planned  by  Sir 
Charles  Higham,  British  advertising 
agent,  and  it  is  said  that  $50,000  a  month 
has  been  spent  in  newspaper  advertising 
in  the  last  two  months. 

This  week  the  Nnv  York  Ez>ening 
Journal  commented  on  the  news  as  fol¬ 
lows  ; 

“The  late  Joseph  Pulitzer  is  said  to 
have  advised  certain  quarrelsome  indi¬ 
viduals,  ‘Don’t  fig^t,  ADVERTISE.’ 

“Business  men  in  England,  their  busi¬ 
ness  hurt  by  the  long  coal  strike,  raised 
$100,000,  and  told  Sir  Charles  Higham, 
advertising  expert,  to  use  it  persuading 
British  coal  miners  to  go  back  to  work. 

“Our  Government  might  try  that  ad¬ 
vertising  plan  on  bootleggers.  Every¬ 
thing  else  has  failed.*’ 

OFFICIAL  ATTACKS  EDITOR 

Dean  Rrua,  county  clerk  of  Rice  coun¬ 
ty,  Kansas,  attacked  Paul  Jones,  editor 
of  the  Lyons  (Kan.)  Daily  News  re¬ 
cently,  when  they  met  on  the  steps  of  the 
courthouse.  Jones,  in  a  series  of  news¬ 
paper  articles,  has  been  demanding  an  in¬ 
vestigation  of  county  affairs.  Jones  re¬ 
fused  to  prosecute. 


VETERAN  COURANT  EDITOR  HONORED 
IN  TRIBUTES  BY  FRIENDS 


PAPER’S  STAFF  JAILED 
FOR  ALLEGED  UBEL 


Governor  of  Mexican  State  Taket 


T  I''.\DL',KS  in  public  life  and  represen- 
tative  newspaiKT  publishers  and 
editors  paid  tribute  to  the  character  of 
Charles  Hopkins  Clark,  editor  of  the 
Courant. 

.Among  tliese  expressions  were  tlie  fol¬ 
lowing  : 

Frank  I>.  Novt:s,  publisher  of  the 
U'usliiiigtoii  Star,  and  president  of  the 
-Associated  Press : 

“In  the  death  of  Charles  Hopkins 
Clark  the  country  has  lost  a  really  great 
journalist,  Hartford  one  of  its  first  citi¬ 
zens  and  the  Associated  Press  one  of  its 
wi.sest  advisers.  I  have  known  him  well 
for  many  years,  respected  and  admired 
his  great  qualities  of  mind  and  heart  and 
held  him  in  tender  affection  as  a  dear 
friend  whose  passing  is  a  keen  sorrow  to 
me.” 

Aihm.i’u  S.  Ochs,  publisher  of  the 
Nezu  York  Times:  “In  the  death  of 
Charles  Hopkins  Clark  the  country  loses 
one  of  its  foremost  citizens,  a  true  pa¬ 
triot,  a  wide  counselor,  a  courageous 
leader,  a  type  of  the  best  American  man- 
hfKtd.  He  was  a  man  of  the  broadest 
sympathies  and  intelligent  appreciation 
of  human  problems  and  perplexities,  of 
scholarly  attainments  and  had  an  inti¬ 
mate  knowlege  of  the  political  and  eco¬ 
nomic  questions  of  the  world. 

“His  genial  nature  and  warm-hearted 
friendship  affectionately  attached  to  him 
men  of  diverse  opinions  and  predilec¬ 
tions.  He  was  a  practitioner  of  the  high¬ 
est  standards  of  journalism,  an  honor 
to  the  profession  and  a  noble  inspira¬ 
tion  to  his  contemporaries.  He  was, 
for  many  years,  a  most  useful  member 
of  the  board  of  directors  of  the  .Asso¬ 
ciated  Press  and  of  its  executive  board. 
He  goes  to  his  rest  crowned  with  a  rec¬ 
ord  of  great  and  distinguished  public 
service  and  with  the  respect  and  admira¬ 
tion  of  all  who  knew  him.  His  life  and 
works  will  be  treasured  memories.  I 
have  a  sense  of  keen  personal  bereave¬ 
ment  and  I  mourn  with  his  family  and 
associates,  for  I  have  lost  a  dear  and 
good  friend.” 

Kext  Cooper,  general  manager  of  the 
Associated  Press :  “Charles  Hopkins 
Clark  was  the  personification  of  the 
word  loyalty ;  loyal  in  all  things  to 
which  he  adhered  he  had  almost  a  super¬ 
loyalty  for  his  friends.  There  abided  in 
him  genuine  affection  for  those  who  were 
fortunate  enough  to  be  associated  with 
him.  No  man  devoted  himself  more 
loyally  to  a  duty  than  Mr.  Gark  de¬ 
voted  to  the  responsibilities  of  serving 
as  a  director  of  the  Associated  Press. 
For  that  reason  he  will  be  greatly  missed 
by  his  fellow  directors  and  by  the  man¬ 
agement  of  this  organization.” 

Ogden  Reid,  publisher,  New  York 
Herald  Tribune:  “Charles  Hopkins 
Clark  was  an  editor  of  force  and  in¬ 
dividuality.  He  brought  the  strength  of 
the  older  school  of  American  journal¬ 
ists  to  the  conditions  of  modern  publica¬ 
tion  and  newsgathering.  His  unfailing 
interest  in  the  expansion  of  the  -Asso¬ 
ciated  Press  and  his  contribution  of  char¬ 
acter  and  judgment  thereto  won  him  the 
highest  regard  from  his  fellow-news¬ 
papermen.  He  served  his  community, 
his  state  and  the  country  and  his  death 
will  be  universally  regretted.” 

Robert  McLe.\n,  Philadelphia  Bul¬ 
letin  :  “The  death  of  Charles  Hopkins 
Clark  is  a  great  personal  loss  and  sor¬ 
row  to  all  of  us  who  have  known  him 
and  loved  him.  It  is  the  passing  of  a 
newspaper  publisher  whose  high  ideals 
and  lovable  qualities  made  a  lasting  im¬ 
pression  on  those  who  came  in  con¬ 
tact  with  him  during  his  long  and  use¬ 
ful  life.” 

Edward  P.\ge  Mitchei.l.  former  edi¬ 
tor,  New  York  Sun:  “Grief  for  the  loss 
of  a  noble  veteran  and  a  great  leader  in 
American  journalism  of  the  best  sort  and 
personal  sympathy  from  a  coeval  whose 
dates  in  the  profession  correspond  al¬ 
most  exactly  with  Mr.  Gark.” 

Stuart  H.  Perry,  publisher,  Adrian 
(Mich.)  Telegram:  “The  death  of 
Charles  Hopkins  Gark  is  to  me  a  per¬ 


sonal  bereavement,  for  through  long  as¬ 
sociation  with  him  on  the  directorate  of 
the  -Associated  Press  I  had  come  to  love 
him  as  well  as  to  admire  his  character 
and  ability.  He  will  be  missed  not  only 
by  all  who  have  worked  with  him  and 
enjoyed  the  benefits  of  his  wise  counsel, 
high  ideals  and  charming  personality, 
but  by  the  public  that  he  served  so  well 
and  by  the  publishers-  throughout  the 
country,  among  whom  he  occupied  so 
honored  and  distinguished  a  position.” 

-Arthur  Twining  Hadi-ey,  president 
emeritus,  Yale  University:  "Charles 
Hopkins  Gark  was  one  of  the  warmest 
hearted  men  that  ever  lived.  He  knew 
how  to  make  friends  and  to  keep  them. 
Sympathetic  contact  with  others  was  the 
ruling  passion  of  his  life,  and  the  great¬ 
est  source  of  his  power.” 

Dwight  W.  Morrow,  of  J.  P.  Mor- 
,gau  &  Co.:  “The  death  of  Charles  Hop¬ 
kins  Gark  will  bring  a  sense  of  loss  to 
a  great  number  of  people,  old  and 
young,  all  over  the  United  States.  His 
honesty,  his  courage  and  his  intelli¬ 
gence  made  him  a  great  newspaper  man. 
His  vigorous  personality  and  dominant 
will  made  him  a  stout  enemy  and  also 
tenacious  friend.  He  loved  his  friends 
and  his  friends  loved  him.  They  will 
he  poorer  without  him  and  richer  be¬ 
cause  he  was  a  part  of  their  lives.” 

Nicholas  Murray  Butler,  president, 
Columbia  University:  “His  great  abil¬ 
ity,  his  grasp  on  public  questions,  his 
courage,  his  instinct  for  the  right  side  of 
a  disputed  is.sue  and  his  exceptional  pow¬ 
er  of  convincing  statement,  all  united  to 
make  him  a  great  journalist  and  a  great 
citizen.  His  was  a  rich  and  deep  per¬ 
sonality  whose  passing  leaves  a  void 
which  will  not  be  filled.” 

William  Howard  Tait,  Giief  Jus¬ 
tice  of  the  United  States :  “His  going 
creates  a  real  void  in  the  life  of  those 
who  were  privileged  to  know  him  and  to 
appreciate  his  friendship  and  in  the  com¬ 
munity  where  he  had  been  a  tower  of 
strength  for  forty  years.” 


COMMUNITY  ADVER'nSING 


To  Ask  Legislation  in  34  States  Legal¬ 
izing  Public  Funds 

-Appointment  of  a  legislative  committee 
whose  duty  it  will  be  to  prepare  an 
enabling  act  for  introduction  into  some 
34  states,  granting  authority  to  munici¬ 
palities  to  appropriate  funds  from  munici¬ 
pal  revenues  for  community  advertising, 
has  been  announced  by  Charles  F.  Hat¬ 
field,  St.  Louis,  president  of  the  American 
Community  Advertising  department  of 
the  International  Advertising  Associa¬ 
tion.  The  selection  of  the  committee  is 
in  accordance  with  the  action  of  the  as¬ 
sociation  at  the  annual  convention  of  the 
World  -Ad  Clubs  in  Philadelphia  last 
June.  The  committee  consists  of : 

Martin  Keet,  secretary  of  the  Sunbury, 
Pa.,  Chamber  of  Commerce,  who  spoke 
at  the  Philadelphia  convention  on  legis¬ 
lative  enactment  to  aid  community  ad¬ 
vertising,  chairman:  Dr.  Leonard  P.  Fox, 
research  manager  of  the  Pennsylvania 
State  Giamber  of  Commerce;  George  T. 
Armitage.  Honolulu;  H.  J.  (jray.  Grand 
Rapids,  Mich.;  Dowell  Livesay.  Denver, 
Col.;  Gaude  Simpson.  Roswell,  N.  Mex., 
and  E.  R.  Walker.  Fitchburg.  Mass. 


WATER  DAMAGES  PRESSROOM 

Water  stood  30  inches  deep  in  the 
press  room  of  the  Galesburg  (Ill.)  Ez’e- 
ning  Mail  Sept.  1,  following  a  cloud¬ 
burst  in  the  di.strict,  saturating  the  new 
motor  drive  equipment  for  the  main 
press,  delaying  publication  and  causing 
damage  to  47  rolls  of  paper  on  that  floor. 
Seven  tons  of  paper  were  discarded  and 
the  day  following  the  downpour  the  Mail 
was  limited  to  12  pages. 


NEW  DAILY  IN  TEXAS 

James  M.  Bird,  publisher  of  the  Mc¬ 
Allen  (Tex.)  Telegram,  has  started  pub¬ 
lication  of  the  Harlingen  (Tex.)  Globe. 


Summary  Action  After  Court 
Had  Released  Men  for 
Lack  of  Evidence 


By  Julio  Trens 

Me.\ko  City,  Sept.  1. — -All  of  the 
members  of  the  editorial,  mechanical  and 
business  staff  of  El  Correo  del  Centro, 
published  in  the  city  of  Leon,  Guanajuato, 
have  been  imprisoned  by  order  of  Gov¬ 
ernor  Enrique  Colunga  in  connection 
with  a  suit  for  libel  recently  instituted 
i)y  the  State  Executive  against  the  news¬ 
paper.  The  prisoners  were  taken  from 
Leon,  fifty  miles  to  the  state  capital  and 
were  confined  in  the  historic  Castle  of 
(iranaditas. 

During  the  recent  gubernatorial  cam¬ 
paign  in  the  state  of  Guanajuato,  El 
Correo  del  Centro,  an  independent,  op¬ 
position  paiier,  made  several  attacks 
against  Governor  Colunga,  who  was  run¬ 
ning  for  re-election.  Suit  for  libel  was 
started  against  the  paper  by  the  Gov¬ 
ernor  and  Manuel  S.  Vazquez,  the  man¬ 
aging  editor,  was  arrested.  He  was  fol¬ 
lowed  by  Arturo  Cisneros  Pena,  who 
was  likewise  promptly  jailed. 

The  two  editors  were  brought  before 
Judges  Agapito  Fozo  and  Ildefonsi' 
Quirox,  respectively,  and  were  discharged 
by  the  court  for  lack  of  evidence.  Gov¬ 
ernor  Colunga  then  took  the  matter  out 
of  the  hands  of  the  Leon  courts  and  ob¬ 
tained  from  Judge  Federico  Carrion,  of 
the  penal  court  in  the  state  capital,  an 
order  for  the  third  editor,  Octavio  Her¬ 
nandez  ;  Romulo  Mendivil,  the  business 
manager;  Ruben  S.  Estrada,  the  linotype 
operator ;  Adres  Gutierrez,  linotype  ap¬ 
prentice,  and  Laon  Rayas,  the  office  boy. 
He  also  started  criminal  proceedings 
against  Judge  Pozo. 

The  newspaper  is  a  member  of  the 
.\ssociated  Press  of  the  Mexican  States 
and  this  body  is  endeavoring  to  obtain' 
action  against  Governor  Colunga.  Ro¬ 
mulo  Mendivil  is  a  member  of  the  Edi¬ 
tors’  Association  of  the  Federal  District, 
and  Ruben  S.  Estrada  is  a  member  of 
the  Linotype  Union.  Both  organizations 
are  now  active  in  behalf  of  their  associ¬ 
ates.  The  Federation  of  Graphic  Arts 
and  the  Confederacion  Regional  Obrera 
Mexicana  are  also  active. 


STATE  A.  P.  GROUPS  MEET 


Cummins  of  Wilmington  News  Heads 
Maryland-Delaware  Members 

More  complete  coverage  of  local  terri¬ 
tory  was  decided  upon  at  a  meeting  of 
the  Associated  Press  representatives  in 
Maryland  and  Delaware,  held  in  Salis¬ 
bury,  Md.,  Saturday  night,  Sept.  4. 
Through  a  budget,  subscribed  by  the 
papers  of  the  territory,  it  is  proposed  to 
cover  all  of  the  towns  where  there  are 
not  now  correspondents,  also  to  cover  the 
Maryland  Legislature  in  detail. 

The  group  formed  the  Maryland  and 
Delaware  Associated  Press  Association. 
•Albert  W.  Cummins,  editor  of  the  Wil¬ 
mington  Morning  News,  was  elected 
president  ;  Ralph  O.  Brown,  in  charge  of 
the  Baltimore  office,  secretary.  Joseph 
B.  Finan,  of  the  Cumberland  (Md.)  Ez’c- 
ning  Times,  was  re-elected  the  district 
member  of  the  Eastern  Division  .Advisory 
Board. 

The  chief  feature  of  the  meeting  was  a 
banquet  at  which  F.  P.  .Adkins,  pub¬ 
lisher,  and  Charles  J.  Truitt  and  A.  T. 
Truitt,  editor  and  business  manager  of 
the  Salisbttry  Evening  Times,  were 
ho.sts. 

It  was  decided  to  hold  the  next  meet¬ 
ing  in  Wilmington. 


PRICE  SCHOOL  OPENS  OCT.  7 

The  Charles  Morris  Price  School  of 
Advertising  and  Journalism,  conducted 
under  the  direction  of  the  Poor  Richard 
Club  of  Philadelphia,  will  open  for  the 
school  year  Oct.  7.  The  school  is  being 
given  splendid  support  by  the  advertis¬ 
ing  leaders  of  Philadelphia. 
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ADVERTISING  BUILDING  OIL  BURNER  INDUSTRY 


Automatic  Burner  Companies  Making  Increased  Use  of  Newspaper  Spac< 

I  in  Six  Years  to  $100,000)000  Giant 


-Infant  Industry  Has  Grown 
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^OXSIDERABLE  talk  these  days 
^  centers  around  “modernization  of 
home  heating  appliances.”  Some  there 
are  who  believe  the  epoch  of  the  coal 
shovel  and  the  ash  barrel  is  already 
ancient  history.  They  are  the  manu¬ 
facturers  of  automatic  oil  burners  and 
they  are  now  purchasing  newspaper 
space  on  a  national  scale  to  teach  home 
owners  the  newest  way  of  fighting  next 
winter’s  cold  waves. 

Among  the  largest  and  most  consis¬ 
tent  newspaper  advertising  campaigns 
conducted  by  an  oil  burner  manufac¬ 
turer  is  that  of  the  May  Oil  Burne* 
Corporation,  Baltimore,  Md.,  of  which 
B.  R.  Canfield  is  advertising  manager. 

This  concern  is  now  running  in  ex¬ 
cess  of  a  10,000  line  contract  in  morn¬ 
ing  and  evening  newspapers  in  Bos¬ 
ton.  New  York,  Philadelphia,  Balti¬ 
more,  Washington,  New  Orleans,  St. 
Louis  and  Qeveland.  In  addition  it 
is  helping  to  pay  for  dealer  tie-up  ad¬ 
vertising  in  dailies  in  smaller  cities 
ihroughout  the  east  and  middle  west. 
The  present  fall  campaign  consists  of  a 
series  of  42-line  teaser  advertisements, 
followed  by  some  840  line  insertions, 
dramatizing  the  quiltness  of  the  “Quiet 
May.” 

Noisiness  of  the  earlier  type  of  oil 
burners  has  caused  consumer  resistance 
which  the  May  Oil  Burner  Corporation 
is  seeking  to  break  down  by  advertis¬ 
ing.  The  copy  in  this  campaign,  and  the 
schedules  and  media,  were  all  prepared 
by  N.  W.  Ayer  &  Son,  New  York. 

A  more  sentimental  angle  is  taken  by 
the  Caloroil  Burner  Corporation,  New 
York.  G.  H.  Rittenhouse,  director  of 
sales,  has  placed  his  company’s  adver¬ 
tising  problem  in  the  hands  of  Charles 
\V.  Hoyt,  Inc.,  New  York  advertising 
agency.  The  copy  prepared  stresses  the 
comforts  of  using  oil  burners,  comforts 
for  the  young  baby  in  his  morning  tub. 
the  young  wife  relieved  of  the  worry  of 
a  balky  fire  and  “trips  to  a  dirty  cel¬ 
lar.” 

This  firm  is  spending  approximately 
$18,000  this  fall  in  newspaper  space  along 
the  ea.stern  coast.  In  addition  to  this  ap¬ 
propriation  it  has  agreed  to  pay  dollar 
for  dollar  with  all  local  dealers  who 
wish  to  place  copy  in  their  home  town 
newspapers.  There  are  about  65  Cal¬ 
oroil  dealers  in  that  many  eastern  cities. 

The  bulk  of  the  company’s  advertis¬ 
ing  began  appearing  Sept.  9,  in  the 
Richmond  Times-Dispatch,  Philctdelphia 
Morning  Public  Ledger  and  Evening 
Public  Ledger,  Washington  Star,  Balti¬ 
more  Sun,  Boston  Transcript  and  Nezv  . 
York  Herald  Tribune.  The  schedule 
calls  for  1000-line  contracts  with  copy 
appearing  usually  weekly  throughout  Sep¬ 
tember  and  in  some  cities  to  the  middle 
of  October. 

Another  big  user  of  newspaper  space 
is  the  Williams  Oil-O-Matic  Heating 
Corporation,  of  Bloomington,  Ill.  Since 
the  early  days  of  its  history,  this  com¬ 
pany  has  relied  almost  exclusively  on 
newspaper  advertising  to  reach  consum¬ 
ers,  starting  in  a  small  way  using  Chi¬ 
cago  dailies,  and  gradually  expanding  its 
list.  F.  D.  Chamberlain  is  advertising 
manager. 

It  is  doubtful  if  Williams  Oil-O-Matic 
manufactured  more  than  200  burners  in 
1920.  In  1924  their  output  was  fixed  at 
9.000.  In  1925  their  production  sched¬ 
ule  called  for  20,000  burners,  but  fell 
short  of  that  due  to  production  diffi¬ 
culties.  Their  production  schedule  for 
1926  is  said  to  be  for  50,000  burners. 

These  figures  are  more  or  less  typical 
of  what  is  going  on  throughout  the  en¬ 
tire  oil  burner  field.  During  the  last 
SIX  or  eight  years  the  industry  has  grown 
from  an  infant  to  a  giant  industrv  v.-ith 
annual  sales  of  nearly  $100,000,000. 

Each  year  shows  an  increase  in  the 
amount  of  money  spent  for  oil  burners 


Young  Mr.  Chub 

is  fussy! 

WHEN  Young  Mr.  Chub  has  his  bath.  — shuts  oft  at  72°  (or  whatever  other  tem- 
he  wants  things  rig/if.  His  bathroom  perature  you  want  it  set  for.  day  or  . night! . 
and  nursery  must  be  warm.  He  s  fussy.  Caloroil  can  settle  any  doubts  you  have 

So  is  his  mother.  She  has  to  worry  about  about  owning  an  oil  burner.  And  Caloroil 
the  temperature  of  the  rooms.  But  what  a  offers  a  liberal  deferred  payment  plan, 
relief  it  is  to  have  a  Caloroil  Burner  in  the  r  Qaloroil  Book 

cellar.  She  can  have  whatever  temperature  ^  i  i  . 

she  wants  in  a  jiffy.  And  she  can  have  uni-  ^ELLS  why  every  particle  of  oil  is 

form  warmth  day  after  day.  regardless  of  Caloro.  is  c/ean  heal  .  .  . 

weather  changes.  Never  IS  the  house  as  hot  as  “  •  •  •  publishes  testimonials 

an  oven  one  hour,  cold  as  an  ice-box  the  next.  ‘V'  '""i*  f ''"1 

jTom  their  Juel  bills  .  .  .  shows  how  Caloroil 


Caloroil  thin\s  for  you 
PUT  Caloroil  in  your  cellar 
and  put  heating  off  your  mind. 

Take  perfect  warmth  lor 
granted — "Balanced  tempera¬ 
ture”  thinks  for  you,  day  and 
night.  Caloroil  turns  on  when 
room  temperature  falls  to  70° 


can  be  installed  in  any  furnace  economically. 


Caloroil 

^“BALANCED  TEMPERATURE” 


Keeping  the  kiddies  warm  this  coming  winter  is  one  slant  taken  by  an  oil 
burner  manufacturer  whose  newspaper  copy  is  reproduced  above.  Many  dif¬ 
ferent  appeals  are  being  used  by  concerns  now  trying  to  reach  the  public 
through  the  daily  press. 


for  both  domestic  and  industrial  use. 
Many  manufacturers  show  an  increase, 
within  a  very  few  years,  of  several  hun¬ 
dred  per  cent,  some  several  thousand 
per  cent.  One  concern  shows  an  in¬ 
crease,  between  1921  and  1924,  of  4,500 
per  cent,  and  another,  an  increase  of 
6,000  per  cent.  Directly  in  line  with 
this  growth  in  the  sale  of  burners  is  a 
similar  growth  in  the  sale  of  all  the 
auxiliary  equipment  used  in  manufac¬ 
turing  and  installing  burners ;  for  ex¬ 
ample,  one  tank  manufacturer  shows  an 
increase  of  228  per  cent,  from  1921  to 
1924,  in  his  sales  of  tanks  for  domestic 
use  alone. 

H.  O.  Raymond,  of  the  advertising  de¬ 
partment  of  the  W.  B.  Wilde  Company, 
reported  to  Editor  &  Publisher  that  his 
concern  is  concentrating  the  bulk  of  its 
advertising  allowance  in  newspapers,  sup¬ 
plemented  by  direct  mail.  Magazine 
space,  radio  broadcasting  and  some  bill¬ 
board  showings  are  also  on  the  schedule. 
The  W.  B.  Wilde  Company  manufactures 
the  Hart  Oil  Burner. 

The  Henry  L.  Doherty  Company,  New 
York,  is  working  on  a  new  device  to  be 
called  the  Doherty  Gas  Oil  Burner,  which, 
however,  will  not  be  ready  for  consumer 
advertising  until  next  summer.  Then  the 
advertising  department  expects  to  go 
heavily  into  newspaper  space. 

In  addition  to  accepting  paid  advertis¬ 
ing  at  regular  rates,  newspapers  are  sup¬ 


porting  the  growing  industry  in  other 
ways.  The  Boston  Evening  American 
and  Daily  Advertiser  last  month  began 
publishing  a  series  of  six  advertisements 
stressing  the  advantages  and  comforts  to 
home  owners  through  the  use  of  oil  heat¬ 
ing  installations.  This  series  was 
originated  by  the  Boston  daily,  it  is 
claimed,  and  has  no  connection  with  the 
free  publicity  hand-out  ad  copy  being  sup¬ 
plied  other  dailies  by  an  advertising 
agency.  The  latter  copy  is  described  on 
another  page  of  this  issue. 

Thd  oil  burner  manufacturers  have 
reached  the  stage  of  development  where 
they  have  their  national  association,  and 
already  there  is  some  talk  of  co-opera¬ 
tive  consumer  advertising.  It  is  called  the 
American  Oil  Burner  Association  and  is 
managed  by  Leod  D.  Becker  with  offices 
at  350  Madison  avenue.  New  York. 

Insufficient  funds  limit  the  co-opera¬ 
tive  advertising  efforts  at  the  present  time. 
The  association  is  getting  out  pamphlets 
and  other  literature  to  appeal  to  archi¬ 
tects,  builders,  and  apartment  house  and 
hotel  owners. 

The  industry  is  growing  by  leaps  and 
bounds,  and  Mr.  Becker  believes  it  wTll 
not  be  long  before  some  co-operative 
advertising  will  be  placed  on  a  large 
scale. 

.Approximately  520  manufacturers  are 
making  oil  burners  of  all  types. 

Quantity  production  marks  only  on»" 


phase  of  the  increase  in  the  domestic 
burner  field.  The  increase  in  the  num¬ 
ber  and  kinds  of  companies  entering  the 
domestic  burner  manufacturing  field  is 
of  significance  to  the  oil  burner  indus¬ 
try.  With  many  years  of  manufacturing 
traditions  in  other  fields,  large  organiza¬ 
tions,  amply  financed,  are  beginning  to 
develop  and  manufacture  oil  burning 
equipment. 

.Among  such  nationally  known  com¬ 
panies  which  are  now  manufacturing 
domestic  burners  are :  The  Standard 
Oil  Company  of  New  A'^ork;  the  Wayne 
Tank  and  Pump  Company ;  Gilbert  and 
Barker  Manufacturing  Company,  a  sub¬ 
sidiary  of  the  Standard  Oil  Company  of 
New  Jersey ;  Bethlehem  Ship  Building 
Corporation ;  Sunstrand  Adding  Machine 
Company ;  Henry  L.  Doherty  &  Co. ;  the 
Timken-Detroit  Axel  Company ;  the 
Gulf  Refining  Company.  Several  other 
firms  of  similar  size  and  standing  have 
oil  burners  in  developmental  stages, 
which  will  soon  be  placed  on  the  mar¬ 
ket.  The  entrance  of  these  comoanies 
into  the  field  gives  much  needed  stability 
to  the  industry  and  insures  its  perpetua¬ 
tion. 

Following  are  estimates  on  the  pro¬ 
duction  of  some  of  the  leading  burner 
firms,  based  on  figures  given  by  the  man¬ 
ufacturers  and  checked  with  manufac¬ 
turers  of  auxiliary  equipment  used  with 
these  burners,  who  have  a  fairly  accu¬ 
rate  check  on  output : 

Oil-O-Matic  .  12,0(X> 

Nokol  .  7,0(X> 

Kleen  licet  .  6,000 

Johnson  .  5,000 

Rav  .  5.000 

A.  B.  C .  3,500 

Baker  .  2,50') 

Electrol  .  2,5(X) 

Aetna  .  2,500 

Hart  .  2,500 

Hardinge  .  2.0(X) 

Many  other  companies’  production  fig¬ 
ures  came  close  to  the  2,000  mar’ic  dnr 
ing  1925,  and  should  a  1926  schedule  be 
made  they  would  appear  as  important 
producers,  while  the  figures  of  those  list¬ 
ed  here  would  show  substantial  increases. 

The  estimate  for  burners  installed  in 
homes  at  the  end  of  1925  was  686,000, 
and  the  official  estimate  shows  that  there 
should  be  at  least  220,000  domestic  in¬ 
stallations  made  during  1926.  It  must 
be  understood  that  this  estimate  covered 
not  only  automatic  and  forced  draft  furn¬ 
ace  burners,  but  also  the  less  expensive 
natural  draft  burner  used  in  cook  stoves, 
heating  stoves,  etc.  Estimates  also  in¬ 
dicate  that  at  the  close  of  this  year  there 
will  have  been  18,000  commercial  (hotels, 
apartments,  office  buildings)  installations 
made  during  the  previous  twelve  months, 
also  8,000  industrial  burners  totaling  for 
the  year  246,000  installations. 


REFRIGERATOR  TIE-UP  DRIVE 


Electrical  Society  Distributing  Mats  to 
Dealers 

The  Society  for  Electrical  Develop¬ 
ment,  New  York,  has  prepared  news¬ 
paper  mats  on  electric  refrigeration  in 
four-column  and  five-column  sizes  to  be 
u.sed  by  dealers  in  tie-up  campaigns. 

Firms  joining  in  the  campaign  are: 
Servel  Corporations ;  Delco  Light  Com¬ 
pany  (Frigidaire)  ;  Kelvinator  Corpora¬ 
tion  ;  Copeland  Products.  Inc. ;  Nizer 
Corporation,  and  General  Electric  Com¬ 
pany. 


TO  ADVERTISE  OKLAHOMA 

Oklahomans,  Inc.  is  planning  a  drive  to 
start  Se^'t.  20  to  obtain  50.000  members 
and  a  fund  of  $675,000  to  advertise  Ok¬ 
lahoma  nationally  and  within  the  state 
N  R-  '’Vt’bam,  of  Tulsa,  is  president 


10 


Editor  &  Publisher  for  September  11,  1926 


GILDED  FIFTH  AVENUE  SEEN  AS  SYMBOL 
OF  AMERICA’S  SPENDING  AGE 


Western  Newspaper  Man  Finds  Luxury  of  Metropolis  Tran* 
scends  Ancient  Glories — Leveling  Process  of  Modern 
Fashion  Operates  Through  Advertising 

By  IRVING  BRANT 

one  who  has  just  driven  an  auto-  priced  goods  this  fall  than  had  been 
^  mobile  from  San  Francisco  to  the  its  custom. 

Hudson  River,  avoiding  the  cities  and  “We  are  acting,”  he  said,  "on  the  theory 
receiving  impressions  direct  from  the  that  there  is  more  money  to  be  spent  this 
countryside,  America  still  retains  some  year  than  ever  before.” 
of  that  simplicity  which  dates  from  the  Perhaps  he  was  wrong.  What  he 
time  of  homespun  and  the  open  hearth,  really  meant  is  that  the  people  never 
But  there  is  nothing  homespun  about  vvere  freer  in  spending  for  luxuries, 
the  great  cities.  In  them  is  the  spend-  I  strolled  up  and  down  Fifth  avenue, 
ing  power  of  .America,  the  lavishness  of  looking  at  the  shops  and  looking  at 
unprecedented  wealth,  the  ostentation  of  shoppers. 

social  rivalry  and  the  recklessness  of  the  The  simplest  street  dress,  today,  is  a 
material,  industrial  age.  glorious  creation  of  chiffon  or  silk  which 

.■Ml  that  the  smaller  cities  dream  of  be-  would  have  passed  for  a  ballgown  a  few 
ing,  Xew  York  is.  Wealth  and  the  dis-  years  ago.  The  shoppers  one  and  all 
play  of  wealth  center  here.  The  riches  look  as  if  their  entire  wardrobe  had  been 
of  America  pour  into  the  concavity  of  bought  within  the  hour.  Go  into  an 
New  York  like  sunrays  into  a  burning  office  where  girls  are  working  for  small 
glass,  and  money  is  spent  with  the  con-  .salaries,  and  there  is  that  same  rustle 
centrated  fervor  of  the  sunbeam  focused  and  shimmer  of  costly  fabrics,  ever  and 
to  a  fiery  point.  always  topped  by  the  permanent  wave. 

The  titanic  display  of  wealth  and  lux-  flowering  plants  tempt  the  bee  and 

ury  in  New  York  needs  no  somber  back-  hummingbird  with  showy  petals,  so  the 
ground  to  set  it  off,  but  the  contrast  is  windows  use  the  brilliant  sheen  of  silk 
furnished  nevertheless.  Second  avenue  and  the  glitter  of  spangled  velvet  to  en- 
is  back  of  Fifth  avenue.  New  York  tice  the  human  eye.  For  a  single  win- 
wears  broadcloth  over  burlap.  dow  displaying  the  quiet  richness  of 

To  walk  down  Fifth  avenue,  at  this  wines  and  browns  there  are  a  dozen 
date  in  early  September,  is  to  encounter  gleaming  with  the  colors  of  the  rainbow, 

all  the  allurements  that  human  genius  Clothes  and  jewels,  jewels  and  furs, 

can  devise  to  extract  the  winged  dollar  make  up  the  endless  array, 
from  its  uneasy  resting  place.  To  stroll  The  old-fashioned  jewelry  store,  with 
through  the  motor  palaces  about  Col-  its  large  display  of  watches  and  marble 
umbus  Circle  is  to  strike  that  phase  of  clocks,  its  trays  of  rings  and  shelves  of 
.\merican  psychology  which  stratifies  the  table  silver,  has  sunk  to  oblivion  in  the 
population  into  the  one-car  family,  the  age  of  luxury.  The  jeweler  today  could* 
three-car  family  and  the  nine-car  family,  furnish  a  house  with  everything  up  to  a 

Three  motor  cars  in  Maine,  three  in  four-post  bed  in  jade  and  ivory.  His 

New  York  and  three  in  Florida  are  not  shop  is  a  blend  of  the  Palace  of  Ver- 
merely  the  minimum  ambition  of  a  well-  sailles  and  a  Flemish  monastery.  He  has 
ordered  American  family :  they  are  the  golden  clocks  a  quarter  of  an  inch  thick 
natural  concomitant  of  the  country  house,  and  fifteen  inches  in  circumference, 
the  town  house  and  the  winter  residence.  Bracelets,  amulets,  circlets,  tiaras,  pen- 
without  which  no  real  family  life  can  be  dants,  lavallieres,  ear  rings — nothing  is 
said  to  exist.  lacking  but  the  nose  ring  to  testify  to  the 

Fifth  avenue,  then,  is  a  symbol  of  the  universality  of  the  human  craving  for 
age.  It  satisfies  and  stimulates  the  bodily  adornment. 

spending  urge.  Its  overpowering  beauty.  The  jeweler  encroaches  upon  the  house 
transcending  the  dreams  of  silken  Sam-  furnisher,  the  couturier  borrows  from 
arcand  and  ruby-laden  India,  is  a  sopo-  the  jeweler  and  wages  a  death  struggle 
rific  to  the  sense  of  touch.  Nowhere  else  with  the  furrier.  “Velvet  on  gowns,”  says 
in  the  United  States,  except  at  the  ring-  one  Fifth  avenue  house,  “is  the  mark  of 
side  of  a  prize  fight,  is  there  so  vast,  so  Paris  elegance.”  Velvet  is  also  the  cloth 
universal  an  appeal  to  that  state  of  mind  of  cloths  for  the  display  of  jewels,  and 
in  which  a  twenty-dollar  gold  piece  looks  the  American  woman  buys  a  gown  com- 
like  a  plugged  nickel.  pounded  of  velvet  and  pearl,  velvet  and 

In  the  realm  of  fashion,  Paris  pro-  brilliants,  velvet  and  sequins  or  some 
poses  but  New  York  disposes.  The  old-  other  light-reflecting  armor.  The  maker 
fashioned  Englishman,  as  everybody  of  cloth  coats,  witnessing  the  ever-mount- 
knows,  gets  up  in  the  morning  and  re-  ing  vogue  of  fur,  first  essays  a  bit  of 
marks :  “It’s  a  fine  day.  Let’s  go  out  fur  trimming,  then  a  fur  border,  and 
and  kill  something.”  "The  New  York  now  the  windows  are  full  of  coats,  rank- 
woman  remarks :  “My  but  I’m  tired,  ing  as  cloth  and  made  by  the  cloth 
Let’s  go  spend  something.”  houses,  which  display  more  than  50  per- 

I  wandered  into  the  most  reserved  and  cent  fur. 
richest  looking  fur  shop  in  Fifth  avenue  q-j^e  fur  houses,  not  to  lose  their  share 
and  stunned  the  proprietor  by  asking :  early  season  trade,  offer  pre-season 

“Do  people  ever  buy  furs  here  on  the  discounts,  and  for  a  deposit  of  10  per 
installment  plan?”  cent  will  hold  any  fur  garment  until  No- 

“My  God,  no!”  he  replied.  “They  do  vember  1  free  of  extra  charge, 
that  in  Sixth  avenue.”  What  in  the  meantime  is  happening 

I  let  him  know  that  my  interest  was  around  the  block?  The  Sixth  avenue 
only  hypothetical,  and  asked  what  he  had  furrier,  in  his  dingy  store  beneath  the 
in  a  really  high  grade  ladies’  fur — the  elevated,  announces  in  somewhat  larger 
best  in  stock — again  explaining  that  my  lettering  that  a  deposit  of  $5  will  hold 
interest  was  hypothetical.  the  most  expensive  fur  in  his  stock.  So 

“The  best  we  have,”  he  answered,  the  New  York  shopgirl  will  go  to  work 
with  the  air  of  making  change  for  a  dime,  next  winter  in  Hudson  seal  or  silver 
“is  something  in  a  mink  or  broadtail,  muskrat,  and  the  last  instalment  will  be 
about  $4,000  or  $5,000.”  paid  in  the  fall  of  1928,  just  after  she 

“What  makes  people  buy  them?”  I  puts  down  her  first  deposit  on  a  caracul 
asked,  indicating  the  general  array  of  or  white  ermine  wrap, 
priceless  garments.  “What  is  the  real  This  is  the  time  of  the  year  when,  in 
basis  of  your  business?”  the  old  days,  mother  went  downtown  and 

“The  real  basis  of  my  business,”  re-  bought  school  clothes  for  little  Willie — 
plied  the  shop-keeper,  “is  that  the  people  a  pair  of  stout  shoes,  two  or  three  pair 
have  so  much  money  they  don’t  know  of  heavy  black  stockings  and  perhaps,  if 
I'ow  to  spend  it.”  he  absolutely  had  to  have  it,  a  new  suit. 

The  advertising  manager  of  one  of  the  I  stopped  before  a  Fifth  avenue  win- 
larger  exclusive  shops  told  me  that  his  dow  which  displayed  an  ideal  outfit  for 
establishment  was  advertising  higher  a  boy  of  thirteen  years.  It  centered  in 


a  large  brassbound  trunk.  Not  for  the  dishwasher,  from  ten-cent  store  clerk 
pupil  of  the  public  school  was  that  win-  down  to  the  merest  debutante,  the  silk 
dow  arranged,  but  for  the  youthful  trav-  stocking  is  the  sine  qua  non  of  feminine 

eler  to  a  boys’  boarding  school  upstate,  apparel.  Whatever  be  the  fluctuations 

in  the  Appalachians,  or  in  Switzerland,  of  the  knee  line,  the  silk  stocking  goes  on 
Again  there  was  the  assumption,  founded  forever. 

on  fact,  that  this  is  a  spending  age  and  What  lies  back  of  this  gigantic  expen- 
the  possession  of  eleven  neckties  is  pre-  diture,  this  c’ast  and  repeated  turn-over 
retiuisite  to  an  education.  this  concentration  of  spending  power 

1  wish  that  somebody  would  compute  and  the  lavishness  of  material  objects  to- 
the  cost  of  serving  a  patron  who  does  not  wards  which  it  is  directed? 
buy,  in  one  of  the  more  elaborate  shops  Beyond  question,  it  is  advertising.  Ad- 
for  women.  It  is  not  a  mere  matter  of  vertising  moves  the  wheels  of  tashioa 
taking  the  time  of  a  clerk  who  would  be  Advertising  directs  the  inevitable  outflow 
paid  anyway.  With  an  easy  chair  for  of  money  from  the  wealthy  and  stimu- 

each  patron,  and  liberal  space  for  the  lates  the  impulse  to  rival  or  e.xcel.  .■\d- 

display  of  goods,  the  sliowing  of  wares  vertising  tells  the  working  girl  that  she 
to  a  single  person  involves  a  considerable  too  can  wear  clothes  of  silk,  chiffon,  vel- 
amount  of  rent  money  and  may  require  vet  and  fur.  Advertising  has  created  the 
the  services  of  half  a  dozen  people.  great  American  anomaly — a  society  in 

For  instance :  “If  you  drive  your  own  which  no  stenographer  is  too  iioor  for 
car,”  reads  a  statement  by  a  Fifth  avenue  gowns  that  in  another  age  would  have 
shopman,  “one  of  a  corps  of  uniformed  excited  the  envy  of  a  queen, 
chauffeurs  will  drive  it  to  our  private  Back  of  the  advertising,  of  course,  is 
garage  and  return  your  car  when  wanted  human  nature,  but  if  one  would  under¬ 
at  our  shop.  stand  human  nature  in  reference  to  mod- 

There  you  have  for  one  person  a  ern  extravagance  let  him  study  the  ad- 
chauffeur,  clerks  and  mannequins,  and  vertising  appeal. 

Iierhaps  ten  minutes  of  friendly  chat  First,  consider  the  appeal  directed  to- 
from  the  proprietor,  besides  the  double  ward  those  who,  as  the  Fifth  avenue 
rental.  Somebody  has  to  pay  for  it,  and  shopkeeper  said,  “have  more  money  than 
the  failure  of  a  patron  to  make  a  pur-  they  know  what  to  do  with.”  Price  lists 
chase  may  be  an  actual  item  of  several  are  used,  not  to  put  forward  bargains, 
dollars  in  the  expense  account.  Service  but  as  assurance  of  quality  and  exclusive- 
and  rentals  form  a  staggering  proportion  ness.  The  advertising  appeal  stirs  the 
of  the  cost  of  business  and  of  the  extrav-  senses  with  suggestions  of  social  rivalry 
agance  of  modern  life.  and  the  voluptuousness  of  rich  aiiparel 

The  fashion  of  liberal  spending  has  long  The  girl  “must  appear  well  in  her  set." 
been  cultivated  in  the  theater,  but  it  re-  The  boy  must  liave  “swagger  togs." 
mained  for  the  season  of  1926  to  see  The  family  must  be  known  by  the  num- 
$100  charged  for  a  single  seat  on  the  her  of  its  motor  cars  and  the  length  of 
opening  night  of  a  re\’ue.  How  much  of  wheelbase. 

the  cost  of  the  theater  is  due  to  the  feel-  The  advertising  which  makes  this  ap¬ 
ing  that  one  must  be  seen  in  the  most  ex-  peal  does  not  originate  the  envy  and  ri- 
pensive  section?  I  told  a  friend  that  I  valry  of  society,  but  responds  to  it,  just 
intended  to  see  a  certain  show.  as  it  responds  to  something  quite  differ- 

“Don’t  go  there,”  he  admonished,  ent  when  it  appeals  to  the  person  of  small 
“The  seats  are  in  the  hands  of  specula-  means.  Here  the  price  tag  denotes  a 
tors  and  they  are  getting  $10  apiece.”  bargain.  The  purchaser  is  told  how  to 

I  bought  my  ticket  at  the  box  office  save  money  while  spending  it. 
and  paid  $1.10  for  a  very  satisfactory  In  short,  advertising  makes  the  society 
seat.  girl  want  what  she  can  have,  and  tells 

The  excessive  spending  of  money  is  the  working  girl  how  she  can  have  what 
governed  by  vanity,  fear  and  artifice,  she  wants. 

from  the  M-cent  tip  with  the  30-cent  How  the  great  world  of  fashion  bows 
taxi  fare  to  the  $12.000-a-year  apartment  before  the  little  word  “Paris !”  Frocks 
in  which  no  man  knows  his  neighbors  for  madame !  b'rocks  for  mademoiselle! 
but  merely  knows  that  his  neighbors  know  though  madame  and  mademoiselle  are  but 
he  is  paying  $12,000  a  yev-  Yet  there  plain  mistress  and  miss  in  their  native 
is  something  democratic  about  it  all.  lexicon. 

The  priceless  ballgown  worn  three  or  What  makes  Paris  the  shibboleth  of 
four  times  goes  from  mistress  to  maid,  the  fashionable,  or  fashion-selling,  world? 
from  maid  to  secondhand  store,  and  Is  it  Parisian  superiority?  Is  it  the  de- 
from  secondhand  store  to  the  ball  room  sire  for  exclusiveness  ?  Or  is  it  the  value 
of  the  courtesan.  The  most  exclusive  of  having  a  social  arbiter  whose  word 
Parisian  frock  is  copied  at  half  its  ori-  cannot  be  challenged? 
ginal  cost,  and  the  New  York  copy  is  Superiority  and  exclusiveness  both 
copied  again,  with  or  without  permission,  break  down  under  the  challenge  of  the 
until  half  the  girls  who  ride  in  the  copyist.  A  Fifth  avenue  house  announces 
Times  building  elevator  are  gowned  in  that  it  will  “present  a  continuous  stream 
the  modes  of  Patou,  Jenny,  Mannasse  of  those  models  of  the  great  Parisian 
and  Charlaine.  dressmakers  most  distinguished  for  their 

The  pirating  of  models  may  not  be  beauty  of  line.  In  our  own  shop,  we 
ethical,  but  it  serves  a  social  purpose,  will  copy  and  copy  them  perfectly.”  So 
leveling  society  up  where  others  would  too,  the  department  stores  buy  models 
level  it  down.  I  fear,  too,  that  it  is  to  copy  them,  and  others  less  scrupulous 

quite  extensive.  The  variety  of  articles  copy  without  buying, 

displayed  in  one  window  so  impressed  me  But  it  is  the  voice  of  a  dictator,  the 
that  I  stopped  to  jot  their  names  on  a  voice  of  the  goddess  of  fashion,  which 
slip  of  paper.  At  once  a  uniformed  declares  through  its  New  York  oracles 

curbman  stepped  up  and  said  in  a  hard,  that  “nasturtium  shades  are  a  new  color 

cold  voice :  “This  shop  don’t  allow  any  Paris  is  showing  in  autumn  hats.”  What 
copying  of  its  models.”  can  an  American  mademoiselle  do  when 

I  showed  him  that  what  I  had  on  the  she  is  advised  to  buy  pajamas  with  a 
paper  was  my  own  handwriting,  the  “French  silhouette”  and  “many-hued  Rus- 
worst  that  has  been  seen  since  Horace  sian  colorings”?  And  in  sports  clothes 
Greeley  died,  but  he  continued  to  mis-  “the  old  things  based  on  English  models 
take  it  for  a  sketch  of  the  Paris  frocks  are  passe !  France  has  come  into  her 
and  repeated  that  I  could  do  no  copying,  own  in  sport  things.”  In  the  face  of 
So  I  merely  thanked  him  for  the  com-  such  utterances,  protest  is  mute.  The 
pliment  and  went  on.  The  real  pirates  court  o'f  last  resort  has  spoken, 
probably  sketch  on  their  cuffs  and  fume  What  wiH  come  of  it  all? 
at  the  size  of  their  laundry  bills.  Shall  w'e  be  optimistic  over  the  business 

If  one  were  to  choose  a  symbol  of  the  outlook  or  pessimistic  over  the  state 
universal  love  of  luxury  and  luxuriant  of  the  human  soul?  And  if  unduly  in- 
display,  I  think  the  chosen  symbol  might  dined  toward  pessimism,  may  we  not 
well  be  the  most  familiar  object  in  the  ask  whether  there  was  less  rivalry,  less 
sight  of  men — the  stocking.  envy  and  fewer  tears  in  the  days  of  the 

If  Charles  1 1  lived  in  New  York  to-  crinoline  gown,  the  tandem  coach  and 
day  he  would  modify  his  fashion-setting  the  mansion  on  the  hill?  Was  there  at 
remark  that  he  had  no  use  for  a  leg  un-  that  time  any  such  leveler  of  the  ranks 
less  it  was  in  a  green  stocking.  The  of  .society  as  the  present  universal  crav- 
solitary  requirement  today  is  that  the  ing  for  luxury  and  its  satisfaction  through 
stocking  be  of  silk.  From  Duchess  to  the  power  of  advertising? 
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Editor  &  Publisher  for  September  11,  1926 

DON’T  GIVE  THE  PUBLIC  ALL  IT  WANTS! 

“Give  It  What  It  Doesn’t  Expect,  Instead,”  Is  Editorial  Philosophy  of  Claude  MacKay,  Part  Owner 
of  Sydney  Guardian — He  Tells  of  Circulation  Building  in  Australia 


\  XKCiATIOX  of  the  generally  ac- 
--  cepted  theory  of  newspaper  circula¬ 
tion  building  is  the  editorial  philosophy 
of  Claude  MacKay,  one  of  the  owners  of 
the  Sydiii’y  (Australia)  Guardian  and 
Smith's  Weekly,  who  is  visiting  this 


By  PHILIP  SCHUYLER 


It  wasn’t  a  mere  beauty  contest  such  as 
many  newspapers  foster  in  America  to  the 
glory  of  naked  limbs  and  the  boardwalks 
of  Atlantic  City.  Xor  was  it  a  popularity 


country  with  Miss  Beryl  Mills,  winner  of  contest,  dependent  upon  coupon  vote; 
a  "most  representative  girl’’  contest  con-  clipped  from  the  paper, 
ducted  by  the  Guardian. 


"Uon't  give  the  public  all  it  wants. 
Give  it  what  it  doesn’t  exitect,  instead.” 
he  declared  in  an  interview  in  Xew  York 
this  week. 

The  MacKay  philosophy  is  good  for 
the  pragmatic  reason  that  it  works.  In 


If  it  is  at  all  possible  to  judge  "the 
most  representative  girl”  of  a  country. 
Miss  Mills  has  been  so  judged,  .\fter 
initiating  the  contest,  the  Guardian  im¬ 
mediately  placed  it  in  more  capable  hands, 
a  committee  made  up  of  leading  artists, 
sculptors,  doctors,  educationalists,  and 


just  three  years,  the  tiuardian  has  jumped  athletic  groups.  A  strict  vote 


from  scratch  to  a  circulation  net  paid  of 
about  154,000.  Sydney  is  a  city  of  1,000,- 
000  and  there  are  only  a  little  more  than 
6,000.0(X)  ix'ople  in  all  the  country. 

Of  course,  those  who  believe  that  the 
only  way  to  build  mass  circulation  quickly 
is  to  give  the  public  what  it  wants  will 
contend  that  crowd  psychology  in  .Aus¬ 
tralia  must  differ  radically  from  that  of 
this  country. 

Mr.  MacKay  agrees  that  is  true.  .Aus¬ 
tralians  in  the  mass,  he  says,  are  more 
sceptical  and  less  emotional  than  the  large 
numbers  who  thrive  on  sensationalism  of 
the  racy  sort  in  this  country.  But  a  large 
section  of  the  American  press  will  agree 
with  Mr.  MacKay  that  solid  circulation 
can  be  built  quickly  here  also  when  a 
newspaper  shows  some  restraint,  when, 
in  the  words  of  the  .Australian  editor, 
the  people  are  not  given  all  they  want. 

“We  like  to  keep  just  a  step  ahead  of 
our  readers,”  Mr.  MacKay  explained. 
“We  reason  that  restraint  is  strength  and 


sisted  upon.  The  winning  girl  was  to  be 
tested  on  her  health  as  well  as  her  beauty, 
her  brains  as  well  as  her  face,  and  her 
athletic  ability  as  well  as  her  figure. 

Some  ff.OCK)  girls  from  all  over  .Aus¬ 
tralia  entered  the  contest,  and  Miss  Mills 
who  lives  at  Perth,  3,000  miles  from 
Sydney,  w  as  named  tlie  winner.  The  prize 
is  the  present  visit  to  this  country. 

•Another  similar  contest  which  will  end 
next  year  has  already  been  started,  and 
the  “educational  tour”  now  being  offered 
as  a  prize,  will  take  the  winner  through 
binglaixl,  Ireland,  Scotland  and  Prance. 

This  year’s  contest  cost  about  $30,000, 
Mr.  MacKay  has  estimated.  But  he  con¬ 
siders  the  gains  made  in  circulation  well 
worth  the  price.  On  the  day  the  winner 
was  announced,  275,0(X)  copies  of  the 
Guadian  were  sold,  showing  the  wide¬ 
spread  interest  in  the  event,  and  as  a 
result  of  the  whole  contest  it  has  been 
figured  that  about  20,(KX)  new  readers 
have  been  added  to  the  list.  The  Guardian 


sob  sister  gushiness  a  weakness.  w  u  ■  .u  a-e  .  .t. 

“A  newspaper,  after  all,  has  a  public  fiRures  every  subscriber  is  worth  $5  to  the 
responsibility.  It  must  do  more  than  Paper  and  so  the  satisfaction  expressed  by 
merelv  give  the  public  news  and  take  the  can  be  understood 

public’s  monev.  A  newspaper  has  a  Such  promotion  and  distribution  enter- 
Lrvice  to  perform,  and  chiefly  that  is  to  has  put  the  Guardian  in  many  new 

edify  its  readers  rather  than  debase  hands  and  editorial  excellence  has  kept  it 
them,’ 


Thus  the  Guardian  in  its  short  history 
has  withheld  the  animalism  that  is  seem¬ 
ingly  in  such  great  public  demand  every¬ 
where,  and,  to  build  its  big  circulation 
speedily  has  given  the  unexpected  instead. 

“It’s  just  another  way  of  expressing 
enterprise,”  Mr.  MacKay  continued.  “We 
are  always  trying  to  do  things  the  other 
papers  haven’t  thought  of  doing. 

“Not  long  ago,  for  instance,  there  was 
a  railway  strike  in  Queensland,  a  state  of 
.Australia.  For  five  weeks  transportation 
in  this  state  W'as  at  a  stand-still.  The 
Guardian  was  the  only  daily  to  go  west 
of  Queensland.  We  used  fast  motors  to 
carry  our  papers  to  Burke,  southwest  of 


there. 

“The  life-blcx)d  of  a  newspaper  is  its 
news,  we  believe,”  Mr.  MacKay  said,  “and 
therefore  our  most  highly  paid  men  are 
the  news  writers  and  the  news  getters, 
the  men  who  actually  make  the  paper 
bright  and  reliable.  To  get  the  very  best 
men  we  could  in  .Australia,  we  raised  the 
rates  paid  to  reporters  200  per  cent.  Un¬ 
less  a  man  is  worth  at  the  very  least  $75 
a  week,  he  does  not  belong  on  our  pay 
roll.  Several  reporters  on  our  staff  are 
paid  $10,(K)0  a  year.  One  sports  writer 
gets  that  much. 

“We  insist  on  brightness,  but  not  at  the 
expense  of  reliability.  The  fund.amental 
of  a  newspaper  is  its  reliability.  We 


Queensland,  and  from  there  chartered  two  differ  from  some  other  Australian  papers 
airplanes  which  were  flown  over  a  1,000-  with  the  same  idea,  in  that  we  believe  that 
mile  circuit  supplying  a  district  with  news  we  don’t  have  to  be  dull  to  be  reliable, 
that  otherwise  would  have  been  isolated.  With  the  exception  of  the  headlines,  there- 
“Then  again,  when  there  was  a  railway  fore,  which  are  copied  rather  after  the 
smash  300  miles  from  Sydney,  we  did  London  Daily  Mail,  we  follow  the  .Ameri- 
what  the  other  papers  did  not  think  of  can  style  of  news  presentation.  We  agree 
doing.  .A  news  flash  telling  of  the  acci-  w'lh  the  newspapers  of  this  country  that 
dent  came  into  our  office  at  midnight.  We  'n  this  present  era  of  rush  and  hurry 
immediately  sent  staff  writers  and  camera-  newspaper  readers  want  to  get  their  news 
men  in  a  fast  car  to  the  airdrome.  .As  quickly  and  easily.  The  narrative  style  of 
soon  as  it  was  light  enough  they  flew  to  news  writing  has  become  passe  with  us  as 
the  scene.  Bv  a  little  after  four  o’clock  it  has  long  ago  with  you.” 


we  had  a  complete  story  with  pictures, 
beating  all  our  competition.” 

The  Guardian  has  indeed  found  air¬ 
planes  so  useful  that  Mr.  MacKay  recent¬ 
ly  placed  an  order  in  England  for  a  ship 
to  be  used  by  the  newspaper  exclusivelv. 
It  \yill  be  used  primarily  to  carry  daily 
editions  of  the  paper  from  Sydney  to 
Camberra,  a  distance  of  250  miles.  After 
next  March  Camberra  will  be  the  state 
capital,  and  executives  of  the  Guardian 
want  their  paper  on  the  breakfast  tables 
of  all  state  officials. 

The  contest  which  culminated  in  the 
selection  of  Miss  Mills  as  Australia’s  most 
representative  girl  was  also  the  “unex¬ 
pected”  in  the  .Australian  newspaper 
world,  and  Mr.  MacKay  believes  it 
differs  from  anything  that  has  ever  been 
done  in  this  country. 


.As  a  visitor  to  this  country,  Mr.  Mac¬ 
Kay  was  not  inclined  to  criticize  .American 
newspapers  too  harshly.  There  was  one 


thing,  however,  he  could  not  understand, 
and  that  was  the  “thumbed  over  news 
values  represented  by  the  lengthy  play 
given  to  \  alentino’s  death. 

"We  believe  in  getting  the  news,  giving 
it  out.  and  passing  on  immediately  to 
something  else,”  he  explained.  “This  busi¬ 
ness  of  having  Pola  Xegri  weeping  her 
way  from  Los  .Angeles  to  Xew  York  and 
from  Xew  York  back  to  Los  .Angeles 
would  not  go  at  all  in  .Australia,  llere 
is  where  the  difference  in  the  two  crowd 
psychologies  is  best  exemplified,  perhai>s. 

".Americans,  it  seems,  are  great  believ¬ 
ers,  while  the  .Australians  are  apt  to  be 
more  cynical.  In  our  country  the  .Ameri¬ 
can  sob-sister  stories  would  be  taken  as 
comedy.  The  .Australian  easily  gets  the 
idea  that  he  is  having  his  leg  pulled,  and 
resents  any  lack  of  restraint. 

“You  know,  jierhaps,  that  story  of  the 
.American  who  was  showing  the  .Aus¬ 
tralian  Xiagara  Falls.  The  .American  was 
telling  the  visitor  of  the  billions  of  gallons 
of  water  flowing  over  the  precipice,  ex¬ 
pecting  him  to  be  astounded  by  the  array 
of  figures  he  had  marshalled  for  his  bene¬ 
fit.  Instead,  the  .Australian  dryly  re¬ 
marked  ; 

“  ‘Well,  what’s  to  stop  it  ?’ 

“If  Miss  Xegri  was  in  love  with  Valen¬ 
tino,  our  public  would  take  it  for  granted 
that  she  would  be  affected  by  his  death. 
They  would  begin  to  smell  something 
wrong,  if  we  gave  big  play  to  the  obvious, 
thinking  we  were  trying  to  fool  them  in 
some  way. 

“By  and  large  the  public  everywhere  is 
more  intelligent  than  editors  generally 
seem  to  believe. 

“That  is  the  chief  reason  we  have  for 
not  being  a  party  paper.  Such  a  paper 
makes  much  of  the  obvious  virtues  of  its 
own  particular  party  and  suppresses  all 
its  faults.  In  .so  doing,  instead  of  leading 
the  people,  I  believe  a  party  paper  is  only 
stultifying  itself. 

“Of  course  a  newspaper  should  have  its 
own  standards.  .A  newspaper  ought  to  be 
big  enough  for  that.  But  then  you  can 
.see  the  good  in  all  sides  and  the  faults  in 
all  sides. 

“Then  a  newspaper  becomes,  what  I 
think  it  .should  be,  a  vent  for  all  sorts  of 
opinions,  a  forum  where  every  point  of 
view  will  be  given  a  hearing. 

“Suppression  is  the  mother  of  revolt. 
Let  everyone  have  his  say,  and.  if  what  is 
being  preached  is  unsound  and  poisonous, 
the  quickest  way  to  kill  it  is  to  report  it.” 

The  three  year  history  of  the  newspaper 
with  these  ideals,  and  the  eight  year  story 
of  Smith’s  Weekly,  the  paper  that  pre¬ 
ceded  it,  forms  a  romantic  chapter  in 
.Australian  journalism. 

Mr.  MacKay  as  a  young  man  started 
newspaper  work  as  a  reporter  for  a  small 
country  paper  in  Victoria,  Australia. 
.After  about  16  years  as  a  working 
journalist  on  Australian  dailies,  he  became 
the  house  author  for  a  musical  comedy 
house  in  Sydney.  Later  his  services  were 
required  by  the  government  in  raising  war 
lyans.  While  he  was  working  in  this 
capacity,  Mr.  MacKay  met  Sir  Joynton 
Smith,  who  was  then  Lord  Mayor  of 
Sydney.  Sir  Joynton  took  an  interest  in 
the  young  newspaper  man. 


HOW  AUSTRAUA  HAS  SOLVED  RADIO  MESS 

radio  situation  has  been  satisfactorily  met  in  Australia. 

There  the  receiver  rather  than  the  broadcaster  pays  for  the 
entertainment  and  news  furnished  over  the  air. 

Every  owner  of  a  receiving  set  pays  an  annual  license  fee 
of  $6.  Of  this  sum  the  government  keeps  $1  and  the  remainder 
is  divided  among  the  broadcasting  stations. 

The  Guardian  is  allotted  $60,000  a  year  to  operate  its  station. 
All  political  propaganda  is  barred,  the  broadcasts  being  limited 
to  news,  market  and  weather  reports,  and  entertainment. 


"What  do  you  intend  to  do  eventu¬ 
ally  ?”,  he  asked  him  during  this  time. 

“I  want  to  be  a  newspaper  proprietor,” 
ilr.  MacKay  replied,  because  he  had  made 
up  his  miml  he  would  never  reenter 
newspaper  work  unless  he  could  come 
back  at  the  very  top. 

Eight  years  ago  the  former  Lord  Mayor 
of  Sydney  again  came  to  Mr.  MacKay 
and  asked  him  if  he  still  wanted  to  be  the 
publisher  of  a  paper.  \\  hen  Mr.  MacKay 
answered  in  the  affirmative.  Sir  Joynton 
wanterl  to  know  how  much  it  would  cost. 

“I  haven’t  the  faintest  idea,”  Mr.  Mac¬ 
Kay  replied. 

"Do  you  think  £20,000  will  do?”  Sir 
Joynton  asked. 

“That  ought  to  do,”  Mr.  MacKay  de¬ 
cided. 

Thereupon  Sir  Joynton  Smith  agreed  to 
finance  a  paper  for  Mr.  MacKay  and  hi.- 
friend,  Clyde  Packer,  with  the  understand¬ 
ing  he  would  give  both  men  an  interest  in 
the  paper  if  it  succeeded. 

Mr.  MacKay  had  been  far  too  optimistic 
in  his  cost  estimate.  Smith’s  Weekly  was 
founderl  and  immediately  lost  about 
$500,000.  In  fact  two  years  passed  before 
it  had  its  first  winning  week. 

When  Smith’s  Weekly  really  began  to 
pay,  the  gtxxl  angel  who  had  paid  the  bills 
in  the  early  stormy  days,  called  the  two 
men  who  had  furnished  the  work  to  his 
office  to  fulfill  the  promise  of  an  interest 
in  the  paper.  Xeither  of  the  men  ex¬ 
pected  more  than  a  small  percentage  in  the 
property.  They  were  amazed  when  Sir 
Joynton  made  them  both  equal  partners 
with  himself. 

The  Guardian  was  established  three 
years  ago.  when  Mr.  MacKay  and  his 
partners  decided  that  it  was  foolish  for 
the  big  plant  they  had  built  up  to  publish 
the  weekly  paper  should  lie  idle  any  ol 
the  time. 

.At  the  very  start  the  partners  had  high 
ideals  for  their  daily  paper.  They  wanted 
the  most  modern  press  equipment  and  so 
presses  were  purchased  in  the  United 
States.  They  wanted  their  paper  to  be 
individual,  and  instead  of  subscribing  to 
any  news  agency,  built  up  the  Guardian’s 
own  cable  service; 

In  the  first  month  they  lost  $1(K).0(X). 
In  the  first  year  the  total  loss  was  $500.- 
000.  During  the  last  two  years,  however, 
the  Guardian  has  been  steadily  gaining, 
and  now  with  a  big  volume  of  paid  ad¬ 
vertising  the  sign  posts  point  to  “Easy 
Street.” 

.Among  the  advertisers  making  use  of 
both  the  Guardian  and  Smith’s  Weekly 
are  many  .American  manufacturers,  ac¬ 
cording  to  Mr.  MacKay. 

“.Australians  purchase  about  $125,000,- 
000  worth  of  .American  commodities  each 
year,”  he  said,  “and  the  .Americans  are 
spending  less  than  a  million  dollars  a  year 
in  our  country  for  advertising.  It  is 
obvious,  therefore,  that  the  surface  has 
barely  been  scratched.  The  biggest 
.American  advertisers  in  the  .Australian 
market  are  the  automobile  advertisers. 
We  buy  more  American  automobiles  than 
all  the  countries  of  Europe  put  to¬ 
gether. 

“As  far  as  our  papers  are  concerned, 
we  believe  that  the  quickest  way  to  get  an 
advertiser  into  the  ]»per  is  to  get  the 
people  talking  about  it.  If  your  paper  is 
going  ahead,  the  advertisers  want  to  come 
along  with  you.  If  your  paper  is  the 
sort  that  is  only  a  good  blind  to  doze  be¬ 
hind,  no  one  wants  to  put  money  into  it. 
But  if  it  is  lively  and  wide  awake,  the 
difficulty  is  to  keep  them  out.” 

Because  of  their  enterprise,  these  two 
young  Australian  publications  claim  to 
have  many  “firsts”  to  their  credit.  They 
claim ; 

To  be  the  first  in  .Australia  to  run  news 
on  page  1. 

To  be  the  first  in  .Australia  to  accept 
lisplay  advertising  in  the  .American 
manner. 

To  be  the  first  newspaper  in  .Australia 
to  operate  a  broadcasting  station. 
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BAB-O  ADVERTISING  PLACED  ON  A  “PAY 
AS  YOU  GO**  BASIS 

Newspaper  Space  Increases  In  Fixed  Ratio  To  Sales  Making 
Cleaning  Product  “Pay  Its  Own  Freight” — Agency’s 
Plan  Analyzed 

By  HAMMOND  EDWARD  FRANKLIN 


tory  in  many  cases,  both  to  the  agent, 
who  has  every  incentive  to  get  an  in¬ 
crease,  and  to  the  manufacturer,  who 
wants  to  keep  his  expenditures  within 
reason.” 

A  broadside,  “Bab-O-Grams,”  is  de¬ 
livered  to  grocers  where  salesmen  are 
going  to  work. 

The  series  of  copy  is  an  excellent 
example  of  how  much  may  be  obtained 
from  fairly  small  space.  The  name, 
“Bab-O  for  the  bathroom,”  fairly  leaps 
out  of  the  page  to  meet  the  reader.  “A 


STATE  “SLEEPER”  LAW 
SLEEPS  AGAIN 

No  Suits  Brought  Against  Political 
Candidates  in  Wisconsin  for  Not 
Filing  Newspaper  Stock 
Connections 

The  provision  of  the  corrupt  practices 
act  of  Wisconsin,  injected  into  that  stale’s 


A  NO\'EL  plan  for  making  a  new  a  case.  He  shows  the  proof  of  the  ad-  reader.  “A  ^^t  of  Wisconsin,  injected  into  that  stale’s 

product  ‘‘pay  its  own  freight”  as  it  •vertising,  explaining  that  copy  will  be  ^^.jpg  bright”  appears  frequently,  political  campaign  after  having  lain  dorm- 

goes  is  being  used  by  the  B.  T.  Babbitt  released  only  after  there  ‘is  adequate  Hand-lettering  is  used  copiously.  Copy  ‘‘*1^  for  15  years,  to  frighten  a  few  edi- 
Company  of  New  York  City  in  intro-  distribution.  With  every  case,  the  dealer  jg  tjppej  at  odd  angles.  Qean-cut,  tors  and  candidates,  is  destined  to  pass 

ducing  Bab-O,  a  new  specialty  for  the  is  given  48  samples  to  hand  out  to  help  simple  (for  the  sake  of  clean  printing)  '”to  oblivion  again. 

bathroom,  tile,  enamel,  porcelain,  etc.  get  demand  going.  The  orders  all  are  drawings  of  bathrooms  are  included.  ^''O  member  of  any  political  camp  came 

When  a  company  with  a  varied  line  billed  through  jobbers.  Single  column  advertisements  of  only  SO  forth  to  grasp  the  opportunity  to  bring 


When  a  company  with  a  varied  line  billed  through  jobbers.  Single  column  advertisements  of  only  SO  forth  to  grasp  the  opportunity  to  bring 

perfects  and  launches  a  new  item,  it  faces  .A.  thorough  merchandising  job  is  done  3,,^}  |qq  ]i,ics  almost  dance  with  life.  ^‘"ts  to  compel  disqualification  of  any  of 

not  only  the  problem  of  getting  dealers  first — then  the  agency  issues  a  schedule  Fifty  lines  single  column  has  been  candidates  or  to  exact  the  penalty  of 

to  stock  it,  but  also  of  getting  actual  which  is  based  on  the  money  available  claimed  by  advocates  of  the  Golden  pro-  f*'oni  the  editors  who  unknow- 

popular  demand  at  a  time  when  the  con-  from  sales.  This  makes  the  schedule  portion  measurements  to  be  the  ideal  ''igly  had  violated  the  act. 


sumer  has  many  matters  clamoring  for  vary  for  every  city,  a  vast  amount  of 
his  attention.  Should  the  company  make  detail  for  the  agency. 


Lr\  lor  e\ery  cit\ ,  a  \ast  amount  01  single  column  size  It  is  the  correct  After  a  few  of  the  candidates  had  used 
tail  for  the  agency.  .shape  and  it  often  gets  a  better  break  pohtical  thunder  against  tlieir 

Git^  bj  city,  the  sale  of  Bab-O  has  qii  position  than  a  large  advertisement  rivals,  interest  in  the  sensation  died. 


the  product  take  care  of  the  cost  of  ad- 


□y  for 

^lustrott^ 

^bathroom^ 


vertising  or  should  an  investment  be  been  extended  quickly  and  widely  since  q£  pagg  bottom  of  Editors  resumed  the  comfort  of  their 

column.  swivel  chairs.  Candidates  who  owned 

I - II - \r~^  '^ir - II - i  By  applying  white  space  and  intro-  -Vock  in  newspapers  and  had  failed  to 

I _ J[ _ II  —  ^L|| _ II _ I  ducing  “queer”  futuristic  borders,  the  statements  of  their  ownership  with 

□( — Jr  ^ — II - \  captured  and  the  message  delivered  ermty  clerks  breathed  freely  again. 

to  it  in  next  to  no  time.  Yet  no  piece  course,  a  few  of  the  men  in  ihe 

/A  of  copy  is  just  like  any  other  of  the  for  state  offices  belatedly  tiled  the 

I  jT  ^  4i  series,  although  the  trademark  and  story  necessary  statements.  Nine  SiKialist 

[,jw  '  Ift&K  /■  |V  are  put  across  with  equal  vigor  by  each,  candidates,  soon  after  the  act  was  un- 

iW  IBjm  advertiser  who  is  puzzled  at  how  to  fastened  to  the  county  clerk  of 

r  nse  50  lines  to  advantage  need  not  be  dis-  Milwaukee  county,  and  recorded  the  ex- 

WwAU9  couraged  after  he  notes  how  Babbitt  has  tent  of  their  ownership  in  the  Mihi-aitkee 


for  the  bathroom 


Shines  porcelain  and 
enamel.  “A  wipe  and 
it’s  bright.”  Made 
and  guaranteed  by 
B.T.  BABBITT  • 


□□N 


for  the  bathroom 

brightens 

bathtubs 

J^ickiy 

Puts  lustrous  finish  on 
porcelain  and  enamel. 
Made  and  guaranteed  by 
B.  T.  BABBITT 


succeeded  in  doing  so. 

Vigorous  local  advertising  preceded 


leader. 

The  act,  if  it  had  been  invoked  in  pros- 


by  thorough  merchandising,  and  by  ecution  of  the  editors  and  candidates  for 
making  the  advertising  pay  its  way !  ciffice  would  have  made  the  former  liable 
Bab-O  may  be  added  to  the  large  list  of  and  imprisonment  ranging  from 


current  newspaper  advertising  successes. 

CHESTER  (PA.)  TIMES 
FIFTY  YEARS  OLD 

Celebrates  Anniversary  with  Big 
Special  Edition,  Including  72-Page 
Rotogravure  Section 


$25  and  thirty  days  in  jail  to  $1,000  and 
three  years  in  the  state’s  prison,  and  the 
latter  to  disqualification  from  office. 

CIRCULATION  MEN  MEET 

California  Group  Gathers  in  Long 
Beach  to  Plan  Program 


Rotogravure  Section  Circulation  managers  from  leading 

papers  throughout  southern  California 
.  met  at  the  Hotel  Virginia,  Long  Beach. 

The  Che.'der  (Pa.)  Times  observed  its  Cal.,  Sept.  2.  preparatory  to  the  annual 
50th  anniversary  Sept.  7,  by  publishing  convention  of  the  Newspaper  Circulation 
a  92-page  special  edition  containing  a  Managers  to  be  held  in  San  Francisco, 
rotogravure  section  of  72  pages,  the  first  Oct.  18  and  19. 

ever  published  in  Delaware  county.  A  similar  meeting  will  be  held  in  the 
Charles  R.  Long  and  Frank  C.  Wallace  northern  part  of  California  by  the  mem- 


Siiigle  column  advertisements  for  Bab-O,  examples  of  which  are  shown  above, 
although  only  50  and  100  lines  almost  dance  with  life. 


are  the  editor  and  publisher. 

The  Times  pledged  itself  as  follows 
in  an  editorial  on  the  anniversary : 


bers  in  that  part  of  the  state. 

At  the  Long  Beach  meeting  newspaper 
circulation  problems  were  discussed.  Ed 


“In  beginning  a  new  half  century  of  Pugh,  circulation  manager  of  the  Z-OM.e 

made  for  two  or  three  years  in  adyertis-  last  year  so  that  now  the  company  feels  service  to  the  community  the  owners  and  Beach  (Cal.)  Press-Telegram,  had 

ing  until  the  product  is  well  established?  ju.stificd  in  doing  a  certain  amount  of  editors  of  this  paper  pledge  themselves  charge  of  the  program. 

From  a  strictly  dollars  and  cents  basis  national  advertising  in  women’s  maga-  anew  to  maintain  the  high  principles  of  Circulation  men  in  £ 


attendance  were : 


any  corporation  naturally  would  prefer  zines,  but  still  puts  the  bulk  of  its  effort  journalism  for  which  the  Times  always  Charles  A.  Fay,  Son  Pedro  Pilot;  Ed 

to  have  a  leader  take  care  of  its  own  in  intensive  local  newspaper  advertising,  has  stood.  .As  it  was  in  the  beginning,  Pugh.  Long  Beach  Press-Telegram;  0. 

advertising  cost  and  show  a  net  profit.  At  present  campaigns  are  running  in  so  will  it  ever  be  the  aim  of  our  organi-  K.  Williams,  Pomona  Bulletin;  A  E. 

Often  this  is  not  possible.  The  market  about  100  cities.  In  all  cases,  where  z£ttion  to  support  any  movement  that  is  Greenleaf,  Long  Beach  Press-Telegram: 

may  be  highly  competitive.  A  huge  feasible,  the  company  ships  in  carload  for  public  good  and'  to  decry  anything  R.  J.  Corrigan,  Los  Angeles  Examiner: 

amount  of  education  may  be  needed  lots.  that  is  harmful ;  to  print  news  as  it  finds  W.  V.  O'Farrell,  San  Diego  Union  and 

before  the  public  will  act.  Hence,  it  is  “We  believe  strongly  in  getting  the  it.  without  fear  or  favor ;  to  espouse  what  Tribune;  Roscoe  Searles,  Hollyivood 

often  as  wise  to  make  a  capital  invest-  manufacturer  to  base  his  appropriation  is  beneficial;  to  expose  what  is  shameful.  Citizen;  K.  O.  A.  Thayer,  San  Bernardino 

ment  in  the  market  as  it  is  in  the  physical  on  a  small  amount  per  unit,”  stated  the  We  believe  that  our  readers  are  entitled  Sun ;  L.  O.  Hammond,  Redlands  Daily 

plant  and  in  due  time  pays  handsomely.  Peck  .Advertising  .Agency,  New  York  to  know  facts  and  it  shall  be  our  aim  to  Facts;  H.  P.  Yehling,  Los  Angeles 

However,  the  B.  T.  Babbitt  Company  City.  “When  we  obtain  an  account,  often  see  that  they  get  them.  More  than  this  Times;  W.  McKay,  Santa  Ana  Register; 

wanted  to  make  this  new  item  stand  on  the  first  thing  we  do  is  to  base  the  ex-  no  newspaper  can  accomplish.”  V.  G.  Sodler,  Long  Beach  Sun;  O.  S. 

its  own  legs  and  automatically  take  care  penditure  on  an  economic  basis.  Major  John  Hodgson,  who  sponsored  Crockett,  Long  Beach  Press-Telegram 

of  the  advertising  cost.  The  company  “We  ask  a  manufacturer  what  he  feels  the  launching  of  the  Times  50  years  ago,  and  James  W.  Berry,  Los  Angeles  Times. 

also  was  willing  to  have  the  advertising  he  can  afford  to  spend  per  pair  of  shoes  stated  in  his  leading  editorial  just  what  _ 

expand  as  rapidly  as  actual  sales  or  per  case  for  advertising.  If  he  thinks  sort  of  a  publication  he  intended  to  run.  nPFNg  rnnn  RrtAnc  ritde-aii 


warranted. 


our  figure  is  too  high  or  vice  versa,  the  “The  extent  of  our  promise  is,”  he 


OPENS  GOOD  ROADS  BUREAU 


Bab-O  is  a  safe  scratchless  product  exact  amount  is  adjusted  until  it  is '  wrote,  “to  please  ourself.  If  we  do  that  The  Kansas  City  Journal-Post  on  .Sept, 
especially  for  the  bathroom,  porcelain  and  thought  to  be  mutually  right.  We  start  we  shall  accomplish  a  great  deal.  It  is  1,  announced  the  establishment  of  the 
enamel.  Hence,  the  slogan,  “A  wipe  with  that  as  a  basis  and  keep  within  it.  the  greatest  nonsense  in  the  world  to  try  Journal-Post  Good  Roads  and  Tour  club 


and  it’s  bright”  was  adopted. 


“Then,  as  sales  grow,  the  expenditure  to  please  everybody;  and  the  editor  who  to  furnish  road  information  and  extend 


The  agency  and  the  company’s  sales  for  advertising  automatically  keeps  pace  promises  to  please  his  patrons  has  seen  courtesies  to  Kansas  City  motorists  and 


manager  decided  upon  a  flat  amount  per  without  any  argument  or  difficulty,  with  but  little  of  the  world, 
case — less  than  a  dollar — to  be  put  into  everybody  pleased.  Over  a  period  of  Further  on  the  Majoi 
advertising  and  to  be  spent  only  as  the  time,  the  appropriation  may  become  “ — we  shall  not  bow  t 


ut  little  of  the  world.  tourists  and  to  promote  construction  of 

Further  on  the  Major  had  this  to  say:  good  roads.  The  club  is  managed  by  J. 
“—we  shall  not  bow  to ‘rings,’ ‘cliques,’  Frank  Smith,  for  seven  years  manager 


cases  were  sold  to  dealers.  A  complete  greater  than  it  would  have  been  on  any  ‘factions,’  or  parties  in  the  advocation  of  of  the  Good  Roads  Asociation  of  Greater 
series  of  small  and  large  advertisements  other  basis,  such  as  setting  aside  an  any  measure  that  we  do  not  conscien-  Kansas  City.  The  club’s  first  activity 


tiously  believe  calculated  to  advance  the  will  be  to  work  out  a  plan  whereby  vis- 
public  good.  In_  all  matters  public  or  iting  tourists  will  be  exempt  from  arrest 


were  worked  up.  arbitrary  amount  per  year.  tiously  believe  calculated  to  advance  the  will  be  to  work  out  a  plan 

Various  cities  in  charge  of  company  “For  example,  one  of  our  clients,  who  public  good.  In  all  matters  public  or  iting  tourists  will  be  exemp 
district  managers  were  picked  for  attack,  in  1922  allotted  3c  per  unit  for  advp-  secular  we  shall  aim  strictly  at  the  truth.”  for  minor  traffic  violations. 

W'herever  possible,  the  strongest  local  tising,  this  year  has  a  total  appropriation  .And  the  present  owners  this  week  _ 1 

evening  newspaper  was  told  frankly  what  six  times  that  of  the  first  year,  based  on  added  this  comment :  ADVERTISING  GOIIRSI 

the  company  wanted  to  do  and  that  the  increase  in  sales.  The  advertising  appro-  “Here  is  a  paragraph  ftishioned  ac-  ^  uioi 


“Here  is  a  paragraph  ftishioned  ac- 


ADVER’nSING  COURSE  IN  N.  Y. 


amount  of  advertising  would  depend  en-  priation  has  taken  care  of  itself.  Each  cording  to  what  always  has  been  the  top  The  .Advertising  Club  of  New  York 
tirely  upon  distribution  and  volume,  month  the  3c  per  unit  is  deducted  and  rung  on  the  ladder  of  decent  journalistic  will  open  its  annual  course  in  advertising 

The  paper’s  co-operation  was  enlisted,  put  aside  for  advertising.  In  my  opinion  tradition.  It  is  the  intention  of  the  pres-  and  selling  Oct.  14.  Paul  Cornell,  vice- 

The  company’s  salesman  calls  on  the  this  approach  to  the  question  of  an  adver-  ent  editors  of  the  Times  to  stick  relig-  president  of  Hommann.  'Tarcher  &  Cor- 

dealer  to  whom  he  tries  to  sell  at  least  tising  expenditure  is  much  more  satisfac-  iously  to  that  principle.”  ntll,  is  chairman  of  the  course  committee. 
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PARISIAN  PRESS  SHOCKED  BY  PUBLICITY 
IN  HIGH-LIFE  MURDER  CASE 

Court  Record  with  Sordid  Details  Printed  with  Enthusiasm  trSom?Te?”l'erriilv?bem 

but  Editors  Later  Revolt — Sympathy  for  the  several  instances  recently  of  a  voluntary 

Socially  Prominent  Principals  sensationai- 


The  softening  tendency  has  shown  it- 
By  O.  W.  RIEGEI.  self  in  spite  of  the  growing  ambitions  of 

business  managers.  French  business  of- 

PARIS,  Sept.  2. — This  time  it  is  P'rance  age  which  must  be  paid  to  good  morals?”  fices  have  not  been  blind  to  the  success 

that  has  been  outraged  by  the  Other  papers,  notably  I’Ocuzrc,  Le  of  .American  i)opular  dailies  that  e.xploit 

scandal-mongers.  Petit  Bleu,  and  several  weekly  publica-  crime  and  scandal.  What  is  more,  sen- 

The  recently  concluded  Lancel  murder  tions,  joined  the  protest,  but  it  should  be  sationalism  itself  has  long  flourished  in 
case  provided  the  scandal,  which  noted  that  criticism  was  rarely  aimed  France  along  with  other  native  flora. 
Parisian  newspapers  published  with  great  directly  at  the  policy  of  the  newspapers.  It  need  hardly  be  added  that  any  move 
enthusiasm.  The  public  read  the  reports,  whose  ample  accounts  and  clear  photo-  toward  regulation  or  censorship  of  the 
talked  about  them,  and  rushed  to  the  graphs  are  chiefly  blamed  for  the  wide-  press  would  be  met  with  biws  and  hisses. 
courtrot)m  for  a  glimpse  of  the  principals,  spread  interest  in  the  case.  \'ery  few  would  have  the  courage  to 

Now  the  Parisian  press  bemoans  the  Some  newspapers  vaguely  hinted  at  suggest  it.  Yet  another  Lancel  case  will 
passionate  interest  shown  in  the  trial  equal  guilt,  but  not  one  of  them  came  out  undoubtedly  revive  the  old  protest  against 
throughout  the  length  and  breadth  of  flatly  against  the  policy  of  the  press.  In  flaunting  the  soiled  linen  of  French 
Prance.  America,  on  the  other  hand,  newspapers  society. 

The  simple  and  sordid  fact  of  the  case  - -  - -  -  —  ...  _  -  . 

was  that  M.  Lancel  shot  to  death  his  w  ww.www  ww  .  ...  ww  . 

wife’s  lover.  Other  husbands  have  killed  NEWSBOY  WELFARE  BIO  RESPONSIBILITY 


“the  other  man”  before,  just  as  cleanly 
and  efficiently  as  M.  Lancel,  only  there 
was  less  talk  about  it. 

Social  prominence  made  a  difference 
in  the  Lancel  case.  The  victim  had  been 
a  prominent  sportsman ;  M.  Lancel  is  a 
wealthy  leather  manufacturer ;  Mme. 
Lancel  is  reputedly  beautiful. 

The  trial  therefore  became  a  social  and 
sporting  event  of  great  importance,  and 
news  of  Abd  el  Krim  and  the  latest  revo¬ 
lution  in  Portugal  was  pushed  back  to 
page  two  in  order  to  provide  front  page 
space  for  pictures  and  stenographic  re¬ 
ports  of  the  trial. 


OF  NEWSPAPER  PUBLISHERS 

Bad  Influence  to  Which  Boys  May  Be  Subjected  Worthy 
of  Deepest  Study,  Virginia 
Editor  Declares 

By  LOUIS  F.  JORDAN 

Editor,  It'aynesboro  (Va.)  Valley  Virginian 

44rpo  find  out  how  much  work  and  nearly  three-fifths  of  all  the  working  de- 
what  kind  of  work  is  beneficial  to  linquents  up  to  12  come  from  among  the 
the  young  is  a  modern  educational  newsboys.  W  hat  we  do  want  to  know, 
problem.”  and  what  we  must  know  before  statistics 


The  case  had  scarcely  been  concluded  problem.”  and  \vhat  we  must  know  before  statistics 

(M.  Lancel  was  acquitted),  when  certain  This  statement  from  a  social  worker  of  this  class  are  of  any  real  value  is: 
Paris  journals  indignantly  attacked  the  several  years  ago  might  find  its  com-  How  many  wage-earning  boys  are  there? 
extent  and  intensity  of  popular  interest  panion  remark  in  the  assertion:  “What  How  many  are  newsboys?  How  many 
in  the  trial.  's  truth  regarding  the  moral  influence  in  each  group  are  delinquent  and  how 

“Now  that  the  emotion  caused  by  the  of  newsboy  service?”  Both  statements  many  are  non-delinquent?” 
trial  has  abated,”  M.  Albert  Chenevier  provoke  one  to  thought,  but,  unfortun-  Whether  the  newspaper  today  is  en- 

declared  in  a  front-page  Quotidien  article  ately,  an  answer  to  the  latter,  if  present  couraging  in  as  large  measure  as  it 
entitled  “The  Publicity  Scandal,’”  “it  is  statistics  are  reliable,  is  not  so  easy  as  should,  home  responsibility  and  thrift  as 
time  to  pass  judgment  on  the  passionate  might  first  appear.  an  important  phase  of  education,  remains 

zeal  of  the  feminine  public  which  came  Interest  in  the  welfare  of  our  youth  a  question  of  some  doubt  and  might  be 
to  hear  the  unljeautiful  crime.  kas  been  on  the  increase  in  the  past  considered  by  the  press  of  the  country 

“What  so  many  think  should  be  stated :  decade.  A  survey  of  this  field  from  the  to  much  profit.  Such  a  survey  of  the 
in  these  courtrooms  jammed  with  the  historic  tenderness  of  Judge  Lindsay  to  newsboy  field  will  not  only  add  glory 
curious,  attracted  by  a  taste  for  murder  the  American  scene  today,  with  its  count-  to  the  profession  of  journalism  but  it 
and  the  savor  of  clandestine  love;  in  less  juvenile  courts  and  welfare  institu-  will  add  much  to  the  making  of  better 
these  feverish  eyes  which  scrutinize  the  tions,  reveals *much  that  is  of  value  in  nien  of  the  boys  now  engaged  in  the  bus- 
ffice  of  the  accused  and  the  witnesses  to  the  handling  of  youth’s  problems;  but  in  iness  of  carrying  or  selling  newspapers 
feed  on  their  emotions,  to  find  in  their  the  sphere  of  newspaper  circulation  all  over  the  United  States, 
expressions  a  reflection  of  libertinage  through  thousands  of  boys  in  the  United  Reverting  for  a  moment  to  Mr.  Near- 
suddenly  stained  with  blood,  is  a  scandal  States,  there  is  still  much  to  be  said,  ing  s  unpleasant  indictment,  we  find  that 
which  must  be  stopped.  still  much  to  be  done  in  order  to  determine  his  remarks  were  prompted  by  a  request 

“Will  it  be  believed  that  two  little  accurately,  the  influence  of  this  occupa-  from  the  National  Child  Labor  Commit- 

girls  from  14  to  15  years  of  age  were  tion  on  the  newsboy  and  what  corrective  tee  in  1910.  At  that  time  the  opinion  was 

in  the  audience?  What  an  outlook  upon  measures,  if  any,  are  needed  to  elevate  sought  of  juvenile  court  judges,  superin- 
the  world  and  life  is  given  to  these  chil-  him  in  those  things  which  make  for  bet-  tendents  of  boys’  reformatories,  and 
dren  at  an  age  when  impressions  form  ter  manhood.  others  qualified  to  speak  with  authority 

character!  Leaving  aside  the  question  of  statis-  on  the  subject.  The  information  sought 

“It  is  well  in  this  case  to  recall  the  tics,  it  would  be  of  interest  to  the  news-  was :  “The  character  of  newsboys  and 
remarks  of  a  judge,  who,  upon  taking  paper  profession  generally,  to  hear  some-  the  moral  influence  of  their  work.” 
his  chair  to  preside  in  a  particularly  thing  from  the  men  who  are  in  a  daily  Statistics,  so  far  as  can  be  found,  are 

scabious  case  recently,  saw  that  the  position  to  see  the  practical  workings  of  neither  abundant,  authoritative,  nor  suf- 

courtroom  was  crowded  with  women.  the  system  in  vogue  all  over  the  United  ficiently  recent  to  be  of  material  advan- 

“When  court  opened,  the  judge,  with  States  of  circulating  the  daily  paper,  in  tage  at  the  present  time.  They  are  of 

perfect  courtesy,  addressed  the  audience  large  measure,  by  the  means  of  boy  car-  value  for  several  reasons.  They  reveal, 

as  follows :  ‘The  debates  about  to  begin  riers  and  boy  salesmen  on  the  streets  of  from  the  standpoint  of  what  may  be 

are  of  such  a  nature  that  I  request  all  the  great  cities.  called  Police  Figures,  an  unwholesome 

honest  women  to  leave.’  Some  disreputable  statements  have  been  state  with  respect  to  newsboys.  They 

“There  was  a  long  silence.  No  one  made  on  this  subject.  No  less  a  person  show  further  that  those  entrusted  with 
moved.  than  Mr.  Scott  Nearing  once  said:  child  welfare  have  been  engaged  in  a 

“The  judge  then  turned  to  the  court  “Whatever  the  cause,  the  effect  is  the  sincere  way,  to  learn  something  about 
police.  same.  The  professional  newsboy  is  the  the  status  of  the  newsboy  as  well  as  the 

“  ‘Now,’  he  ordered,  ‘turn  out  the  embryo  criminal.”  This  will  be  found  status  of  the  youth  engaged  in  other 
others.’  in  a  little  book  bearing  the  title  “The  spheres  of  industrial  activity. 

“It  is  to  be  regretted  that  in  the  present  Newsboy  at  Night  in  Philadelphia.”  An-  As  well  known  to  newspapermen,  the 
case  the  judge  did  not  act  like  his  pre-  other  writer  a  few  years  ago  asserted  investigations  have  not  been  without  a 
decessor.  that  63  per  cent  of  the  inmates  of  the  response  from  the  various  legislatures  of 

“Custom,  of  course,  is  responsible.  It  House  of  Refuge  in  New  York  have  the  states.  A  compilation  of  state  law 
is  the  practice  to  open  sensational  court  been  street  traders  (newsboys)  and  from  a  number  of  commonwealths  would 
proceedings  to  a  curious  public  eager  for  asks:  “If  the  majority  of  such  have  be-  make  interesting  reading  as  to  the  atti- 
this  kind  of  scandal.  But  it  is  a  detest-  gun  their  so-called  criminal  careers,  tude  of  the  lawmaker  toward  the  news- 
able  practice.  which  end  invariably  in  the  state  peniten-  boy.  The  trend  has  been  plainly  toward 

“Moralists  and  sociologists  have  ob-  tiary,  why  do  we  permit  children  to  trade  some  restriction.  There  has,  as  yet,  been 
served  the  force  of  the  imitative  instinct,  on  our  streets?”  no  manifest  hardship  either  against  the 

Proceedings  such  as  those  of  the  Lancel  In  1911  there  was  a  Federal  inquiry  newsboy  or  the  newspaper,  but  (and  here 
case  are  forceful  object  lessons  in  adul-  into  tbe  question  of  the  relationship  of  is  something  of  timely  interest),  like  all 
terv  and  violent  murder.  occupation  to  delinauency.  which  was  other  reform  movements,  it  is  plainly  the 

“If  the  judges  do  not  think  they  have  based  on  the  Juvenile  court  records  of  duty  of  the  newspaper  profession  to  be 
the  power  to  stop  the  practice,  why  seven  of  our  largest  cities.  “It  in-  active  in  obtaining  a  truthful  tabulation 
doesn’t  the  Minister  of  Justice  call  their  cluderl,”  says  a  summary  of  the  proceed-  of  the  condition  of  newsboys  they  employ. 
?t‘ention  to  the  fact  that  in  trials  follow-  ings,  “children  16  years  of  age  and  Heretofore,  the  tabulation  has  been  a  one- 
ing  crimes  of  passion,  secrecy  is  a  horn-  under  and  reported  that  58.6  per  cent,  or  sided,  though  sincere  affair,  conducted 
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Sept.  12-13 — Texas  Press  .Associa¬ 
tion,  convention,  Galveston,  Tex. 

Sept.  13-18 — International  Typo¬ 
graphical  Union,  annual  conven¬ 
tion,  Colorado  Springs,  Col. 

Sept.  13-14 — New  York  State 
Dailies,  .Advertising  Departmen¬ 
tal,  meeting,  Schenectady,  N.  Y. 

Sept.  13 — Texas  Circulation  Man¬ 
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tion,  Fort  Worth.  Tex. 

Sept.  14 — Interstate  Circulation 
Managers  Association,  meeting. 

Hotel  Walt  Whitman,  Camden, 

N.  J. 

Sept.  14-18 — Press  Congress  of  the 
World,  meetings  in  Geneva  and 
Lausanne. 

Sept.  17-18 — United  Typothetae, 
District  4,  meeting,  Lynchburg. 
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Sept.  20-23 — Financial  Advertisers 
Assn.,  annual  convention,  De¬ 
troit,  Mich. 

Sept.  20-23 — Advertising  Specialty 
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by  the  law-enforcing  and  law-enacting 
powers  of  the  government.  Is  the  Ameri¬ 
can  citizen  today  in  possession  of  tlie  im¬ 
portant  facts  he  is  entitled  to  know  on 
the  subject?  Is  the  censure  laid,  in  a 
measure,  at  the  door  of  the  American 
newspaper  as  to  its  influence  on  the  news¬ 
boy,  a  just  and  deserved  censure?  Are 
newsboys,  considering  their  tender  years, 
as  a  rule,  subjected  to  vicious  influences 
in  the  large  cities? 

number  of  questions  similar  to  those 
propounded  come  readily  to  mind.  The 
average  newsboy,  one  naturally  imagines, 
resorts  to  this  means  of  livelihood  be¬ 
cause  his  family’s  financial  status  de-  • 
mauds  it.  The  poor  of  the  cities  are 
compelled  to  have  their  children  perform 
many  tasks  which  are  distasteful,  but 
made  necessary  by  circumstances. 

Many  of  our  finest  .American  figures 
have  been  newsboys.  On  its  face,  it 
does  not  seem  that  a  newsboy  is  sub¬ 
jected  to  more  vicious  evils  than  the 
well-to-do  and  the  pampered  youths  of 
the  cities  who  run  as  they  will,  after 
school  hours  and  at  all  other  hours,  in 
large  measure.  The  truth  is  that  the 
young  fellow  who  is  brought  up  on  the 
pennies  he  obtains  through  the  sales  of 
newspapers,  learns  not  only  the  value  of 
the  dollar  when  he  gets  it,  but  that  he 
learns  in  the  best  possible  school  in  the 
world,  how  to  stand  up  and  take  care  of 
himself  and  fight  for  a  living. 

There  is  something  picturesque  to j^ost 
of  us  in  the  .American  newsboy.  Often 
when  we  have  just  thrown  a  newspaper 
in  the  scrap  basket  we  will  stop  on  the 
street  and  patronize  a  little  urchin  whose 
appealing  face  beckons  us  to  lessen  his 
stack  and  send  him  on  to  his  next  pros¬ 
pect.  Herein,  of  course,  lies  a  pleasant 
field  for  the  newspaper  itself.  Can  it 
not  institute  some  means  for  bettering 
the  conditions  of  these  boys?  Can  it 
not  formulate,  if  it  has  failed  in  the  past 
to  do  so,  some  system  whereby  the  news¬ 
boys  will  receive  a  little  better  super¬ 
vision;  a  little  warmer  place  in  the  heart 
of  the  newspaper  management  itself? 

There  is  no  attempt  here  to  write  a 
constructive  article  on  the  newsboy.  The 
thoughts  come  at  random  and  are  in¬ 
tended  more  to-  invite  discussion  by  those 
who  are  in  a  better  position  to  give  us  an 
insight  into  what  is,  at  least,  a  most  in¬ 
teresting  and  appealing  subject. 

ALBRIGHT  PLANS  A  DAILY 

Ernest  G.  Albright,  publisher  of  the 
Ponca  City  Kay  County  Times,  will  be¬ 
gin  publication  of  a  new  morning  paper 
there  some  time  in  September.  The 
paper  will  carry  a  full  leased  wire 
report. 

A.  P.  DIRECTORS  TO  MEET  OCT.  6 

Directors  of  the  .Associated  Press  will 
hold  their  next  meeting  at  New  Y’ork 
headquarters,  Oct.  6. 
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MODEL  HOME  STUNT 


PUFF,  PUFF,  PUFF  INDUSTRY  THRIVING  f BUSINESS  GREW  WITH 

IN  SOPUmTlf^  ATFO  r«OTri*IAl\^  The  magazine,  to  make  itself  preten-  MODEL  HOME  STUNT 

ir%  i  t  appearance  does  carry  stories  of  - 

T  *  rk  II  Cf-vosm  Roxlrloa'olv  some  of  the  bigger  men  in  industr>,  pos-  Raleigh  Times  Got  Whole  Town  Talk- 

Twenty-Dollar  Adjectives  btream  Recklessly  hrom  lype-  sibly  with  the  idea  of  making  an  appear-  *  „  / 

writer  Keys  to  Weave  Golden  Haloes  for  “Subscribers”  ^nce.  It  is  doubtful  whether  a  man,  who  °  u”' 

,,,,  r»  m*  •  •  I  r\  probably  appeared  in  the  public  press  '"8  With  Local  Woman  t  Club — 

Who  Buy  iVlagazines  in  Large  v^uantities  innumerable  times,  would  be  interested  in  Accounts  Obtained 

a  storv  in  a  magazine  of  which  he  knows  _ 

By  BENJAMIN  DE  KAY  nothin'ir  about  j 

nouiing  3twut.  Ciood  results  were  obtained  this  year 

Writers:  short  busings  articles;  com-  of  the  present  day’s  leading  international  ,  •  magazines  carry  names  Raleigh  (N.  C.)  Times,  when  it 

mission  to  those  qualifying;  drawing  tinance  experts,  \Ir. - ,  of  "'h'^h  bear  a  great  resemblance  to  those  model  home  building  busi- 

mf7n4/’R!'yorter,‘'“r  Columbus  Circle.  Blank  &  Co.,  has  always  enjoyed  the  national  promme^e.  W  hen  a  pros-  ness  together  with  the  local  women’s  club. 


i.io  “When  we  ennsider  that  in  the  lo.irse  necause  oi  inc  laci  uiai  iic  is  pus-  chief  value  of  the  project  was  in 

gave  me  my  first  intimate  knowledge  of  the  last  decade  the  vvorld  has  as  "it  becoming  prominent  m  his  line  of  the  intense  interest  aroused  on  the  part 

the  “puff”  industry  prevailing  more  or  of  the  last  decade  the  world  has,  as  it  endeavor.  of  the  woman’s  club  members  and  t^k 

less  successfully  in  New  York  City,  New  were  grown  smaller  as  far  as  interna-  ^he  National  Business  Review,  which  Lsband^  rJut  budding ^nrbea  ifvS 

Jensey  and  in  other  outlying  towns.  t.ona  relations  are  concerned  and  that  ^  others  in  the  their  homes.  Wriiad  a  series  of  iSs 

.\nd  it  IS  puff,  puff,  puff  all  the  \vay  u  magazine  field,  has  an  office  in  Philadel-  arranged  and  the  inspection  week  was  a 

through,  for  most  of  the  editors  of  the  a  le  'nancia  an  i  us  la  r  e  phia.  I  was  informed  at  their  New  York  tremendous  success  in  the  point  of  attend- 

so-called  business  magazines  which  are  the  w’orld,  it  is  not  at  all  surprising  should  I  get  a  story  big  enough  ance. 

being  printed  by  the  dozens  in  New  York  tat  it  has  become  genera  ly  acknow-  coming  from  Philadelphia  they  would  “Some  very  satisfactory  advertising  ac- 

do  not  hesitate  to  tell  you,  \  ou  under-  ledged  that  the  world  is  m  greater  need  could  make  the  sale  from  counts  were  obtained  and  advertising  on 


stand  this  is  a  puff  sheet” 


of  such  men  as  Mr. - 


the  local  office  there. 


the  part  of  the  contractors  and  material 


I  called  on  my  first  prospect.  What  I  ever  before  in  the  history  of  commerce  They  also  informed  me  that  should  a  houses  has  been  good  business  for  the 
sought  was  some  part-time  or  full-time  and  industry.  story  W'arrant  it  they  would  call  W'ash-  Times.” 

work  as  a  newspaper  man  with  many  The  coming  conditions  are  inevitable,  nigton  or  any  other  distant  city  with  In  addition  to  the  fact  that  priKceds 
vears’  experience  in  and  around  Vew  W  e  are  beginning  to  be  more  and  more  ^  could  be  made.  were  in  excess  of  the  actual  investment 

Vork.  And  that  is  just  what  they  dependent  upon  one  another  in  all  phases  The  magazines.  I  found,  are  located  involved  in  the  building  project,  the  news- 
wanted — lots  of  experience  of  endeavor.  Slowly  but  surely  this  various  parts  of  New  York.  Several  paper  got  big  promotion  value  out  of  the 

Calling  on  the  above  magazine  I  found  change  is  making  itself  felt  and  is  ap-  taking  the  slant  of  Wall  Street  reporting  manner  in  which  the  enterprise  was  con- 

without  much  effort,  that  I  qualified.  In  parent  in  the  unprecedented  activity  in  sheets,  are  located  in  that  section  of  the  <b!Cted. 

tact  almost  anyone  can  qualify  if  he  can  foreign  securities.  It  is  practically  a  ^ity.  These  are  used  mostly  to  puff  up  The  Times  got  the  whole  town  talking 


lUSt  have  writers,  situation  that  will  require  for  its  safe  a  stock,  if  they  are  with  the  company,  ^bout  the  romance  of  home  building. 

;e  you,”  said  the  guidance  experienced  advice  and  lead-  or  take  a  reverse  attitude  if  there  is  bN’ery  possible  tie-up  stunt  was  used.  A 

ine.  “Here’s  the  ership  as  can  be  supplied  by  such  men  as  nothing  in  it  for  them  using  the  other  ''•^•'ies  of  "model  home  recipes”  was  even 


write  at  all.  They  must  have  writers,  situation  that  will  require  for  its  safe 
”1  guess  we  can  use  you,”  said  the  guidance  experienced  advice  and  lead- 
editor  of  this  magazine.  “Here’s  the  ership  as  can  be  supplied  by  such  men  as 

proposition  :  Mr.  - -  — - .  Men  who  have 

"We  hand  you  leads.  You  write  them  devoted  a  lifetime  of  study  to  the  prob- 
up.  And  when  the  person  or  company  lems  of  world  wide  finance.” 
you  write  about  buys  the  magazine  we  The  article  carried  a  one  column  cut 
pay  you  commission.”  of  the  subject. 


nothing  in  it  for  them  using  the  other  rnouei  nome  recipes  was  even 

run.  iinmediatelv  following  the  opening 

There  are  also  manv,  the  writer  has  townspeople,  in  fact, 

been  informed,  thriving'  in  Jersey  City.  education  by  their 


up.  And  when  the  person  or  company  lems  of  world  wide  finance.”  been  informed,  thriving'  in  Jersey  City.  j bberal  education  by  their 

vou  write  about  buys  the  magazine  we  The  article  carried  a  one  column  cut  When  one  answers  an  advertisement  i  '  '  b^me  construction, 

'pay  you  commission.”  of  the  subject.  in  any  of  the  metropolitan  papers  he  will  i  i^^ 

That  sounded  tine.  But  I  wanted  more  masthead  of  the  Commercial  Re-  find  the  office  crowded  with  ex-news-  .ijf'  ^ 

information.  porter  notifies  subscribers  that  “change  papermen,  free  lance  writers,  and  men  Si  the  limiS Ss  fina^^^^^^ 

“W  here  do  you  get  these  leads.  I  of  addr^s  must  reach  us  ten  days  m  ad-  who  seek  part-time  jobs.  They  are  the  paper  carried  a  running  stS  on  home 

asked.  vance  of  next  date  of  issue  but  does  not  asked  whether  thev  have  anv  prospects  hnildintr  whirh  wis  a  crnnH 

“Why  we  clip  newspaper  stones,  mag-  carry  the  regular  date  of  issue.  who  would  like  to  get  som'e  publicity,  thrcirculatilm  vie^^^ 

azine  items  and  advertisements.  Below  this  statement  is  the  following:  Some  of  the  writers  may  have  one  or  _ 

“Do  I  interview  the  prospect?  I  <.g^.  Publisher  shall  not  perhaps  more.  He  will  write 

asked.  be  responsible  for  statements  or  opinions  tbcm  up  and  the  salesman  will  get  busy.  DAILY  TO  START  SEPT.  14 

Of  course  not.  lou  are  not  sup-  advanced  in  papers  or  printed  publica-  be  has  no  more  prospects,  or  if  he  - 


.  .  ,  -yr  •  .  tXllLVVl  111  LMXl,IV.13 

posed  to  interview  them.  \ou  just  write  ^32.  Par.  30.)” 


the  story  from  the  clipping.  We  do  the 
rest.” 

“Well,  how  do  you  do  it?” 

“.\ftcr  you  write  the  story,  about  300 
words  or  more,  if  the  man  or  company 
is  very  big,  we  call  them  on  the  wire 


There  is  no  mention  of  entry  as  sec-  standpoint  of  a  new|spai^rman,  he  quits.  Readiness  and  Staff  Engaged 

ond  class  matter,  but  “Copyright  1926”  '‘'’^9^''  following  Sunday  or  Mon-  t-u  c  .  •  r  .u  c  c 

and  “All  Rights  Reserved”  lines  are  dis-  ‘l^y  will  find  another  advertisement  m  the  The  first  issue  of  the  Scranton  Sun, 

paper  asking  for  writers.  From  the  afternoon  newspaper,  is 

The’  next  niihhVation  on  mv  list  to  "I'n^bcr  of  ads  that  have  appeared  it  is  f  beduled  to  make  its  appearance  on  Sept. 
w:is  the  ^Mntin.fnl  RH.oiiett  H'lduestioiiable  that  a  man  taking  one  of  The  Sun  .s  plant  nas  been  finished  and 


finds  the  work  odious  from  the  ethical  Plant  of  New  Scranton  (Pa.)  Sun  in 


tions  made  or  to  make  suggestions.  He  condition  there,  with  the  possible  excep  offices  of  the  magazines  are  in  understood  the  new  journal  aims 

is  usually  so  tickled  with  what  he  has  t'on  that,  having  been  ii^  business  some-  cases  rather  nretentioiis.  In  some  "  hb  around  12,000  circulation. 


IS  usually  so  tickled  witfi  what  he  has  —  some  cases  rather  pretentious.  In  some  ^roimd  12,000  circulation, 

heard  his  only  question  is.  Where  did  "bat  longer  than  the  Commercial  Re  smaller  offices  the  sides  of  the  canva.ssers  having  been  at  work  for  the 


you  get  those  things  to  say  about  me?’ 


porter  the  offices  were  somewhat  more 
elaborate. 


eianorate  rooms  are  lined  with  jvall  desks,  each  pa-st  six  wxeks. 

“Our  salesman  will  tell  him  that  our  ^  having  a  typewriter  typewriter  and  Joseph  Hosie.  formerly  foreman  at  the 

rc|*.rter  got  the  information,  and,  of  /his  publication  was  ready  to  pay  me  ^  magazffi^or  news-  Repuhlican  plant  is  to  be  in 

course  if  it  is  all  right  it  will  appear  in  Pcc  cent  commission  for  all  articles  charge  of  the  Sun’s  composing  room  with 

our  next  issue.  Then  the  salesman  will  '^,/bt  by  the  person  written  about.  -j-  j  ^  j  ^  ^  John  Kilcullen,  also  formerly  with  th? 

ask  whether  he  would  like  to  have  a  few  /ter  a  week  m  the  office  they  wou  d  „jj^-  producing  lead  material  for  Republican  as  assistant.  The  Sun  will 
copies  of  the  magazine  to  distribute  to  Pernut  me  to  attempt  to  sell  the  , ;  of  publication.  If  it  is  a  cloth-  ^  >  ^"'‘cd  Press  report.  W.  J. 

hi.s  friends  and  clients,  sav  about  400  or  ^tory,  thereby  increasing  my  commission  a'd  then  the  storv  run  is  alwut  the  P^ttison,  former  manager  of  the  Republi- 
500  copies.  He’ll  probably  say  that  that  Per  cent  generally  e"*"’  capacity  at  the 

is  to  many  but  he’ll  take  anywheres  from  /be  man  I  ta  ked  to  Pul/l  out  a  copy  knowledge  of  the  financial  stand- 


--0to  200.”  o*  ms  pumication,  a  magazine  pr  n  ea  i„j,  of  the  firm.  Rich  or  poor  the  head 

dr.  T  cTPt  6  5”  on  high  grade  paper  and  giving  all  the  r  ;.  ,  ^  '  oi  puui,  inc  ncau 

What  do  1  get  tor  it.  Pvidenrp  of  bf>in<r  a  fiirrh  riass  and  itn  ^  concern  which  advertises,  in  the  es- 

W'ith  great  pomp  the  editor  informed  CMClence  ot  being  a  ffigh  class  and  im-  ^  jjj  £  £ 

„.e  .ha,  I.  .ouU  *c,  10  Kr  c.,.,  of  ,l,a  ^  “  .'’t  “  xlinrf  to  frocks  Z  magazines,  mU 

selling  price  of  the  magazine,  which  is  ^  expiamea  tne  process  oi 

thirtv-five  cents,  and  that  if  I  also  make  writing  and  selling  it  and  the  fact  tha  niagazines 

the  i.le  I  will  KC,  25  per  ce,,,.  SViThifiSowS  s,o“  ‘  «rS"irh.fp  h  i 

of'wo*™'  “  "  IS.  e.lir„r  of  also  ""'I'  is.  if  hi,  eredi.or/ are 

of  work?  ,  ,  ■  „  ,  .  amonir  the  non-readincr  class  of  tfiie 


TO  SELL  N.  Y.  MARKET 

Publishers  Will  Discuss  Plans  at 
Schenectady  Meet  Sept.  13-14 

Plans  for  selling  the  New  York  state 


“Well,  we  have  one 


n  doing  this  kind  uuu  wuiu  siuiy.  credit  That  is  if  his  creditors  are  i  j  , 

The  editor  of  this  magazine  also  ’  creaitors  are  market  and  *110  new.spapers  which  cover 

fellow  here  that  showed  me  a  Jiadly  mutilated  magazine  non-reac  ing  class  of  this  that  market  will  be  discussed  at  the  semi- 

leiiow  nere  tnat  ,  P  magazine  in  which  his  history  is  listed.  - '  - •  •  •  •  . 


has  gotten  as  much  as  $48  a  week.  Yes, 
and  one  of  our  regular  writers  got  as 
much  as  $52.” 


from  which  he  had  clipped  items  for  re¬ 
writes.  The  job,  he  assured  me,  with 
my  experience  would  be  simple.  He  ex- 


NEW  ROTO  SUPPLEMENT 


annual  meeting  of  the  advertising  depart¬ 
ment  of  the  New  York  State  Publishers 
Association  to  be  held  at  the  Hotel  Van 
Curler,  Schenectady,  N.  Y..  Sept.  13-14. 


•Tfiat  isn’t  verv  much  ”  T  said  “consid-  pl^ined  that  there  was  very  little  in-  \  t-.  i  ,  •  Schenectady,  N.  \ Sept.  IJ-H. 

erinn  the  fact  I  must  write  about  20  formation  contained  in  the  flat  items  of  o supp  ement  m  rotagravure,  /he  association  is  composed  of  adver- 
ering  the  tact  1  must  write  atxiut  2U  magazine  and  therefore  it  would  be  ^^'^bion  to  the  regular  eight-page  pic-  tisingmanagersofNewYorkstatenews- 

“W'effi  nk  it  is  pretty  good  pav  \nd  necessary  for  me  to  sav  a  lot  of  nice  Se'T.hlXd  '  n /side  of  New  York  City  It  was 

if  vl  wr  te  and  sdl  the  storv  E)th  vou  things  about  a  man  I  knew  nothing  about.  J  s  A'  ^  a  clearing  house  for 

It  you  wr  te  and  sell  tlie  story  ixith  you  address  ^t.  Buenos  .^ires.  This  supple-  selling  and  promotion  ideas. 

,  and  to  he  surrtha/e  had  a  nhon^^^^^  ^  Officers  are  L.  S.  Chubbuck.  rCo/cr/otw 

.\nd  so  that  IS  the  way  a  comparative  y  and  takes  the  place  of  the  literary  sup-  Standard,  president;  L.  G.  Speidell. 


........  .  .  .  ..  .  ,  ,  ,  cr.  u.  t.Kiii  lull  Size  pages,  i .uncers  are  1..  t. hunouck.  M  ofcrmten 

.\nd  so  that  IS  the  way  a  comparative  y  .^.V/d /n  ^  and  takes  the  place  of  the  literary  sup-  Standard,  president;  L.  G.  Speidell. 

new  business  is  thriving  in  New  ^  ork.  that  he  could  be  called  and  told  about  plement  that  has  been  printed  for  manv  .Vmm/  VenLi  Argus  vice-president ;  and 
What  kind  of  grandiose  material  do  write-up.  ye^rs  by  the  usual  method.  The  first  R.  C.  Harris.  C/iVo  T’rcw  secretary. 

the  “puff  writers”  grind  out?  ^  lo/ing  over  the  magazine  it  could  edition  with  the  new  supplement  was  _ 

Here  is  a  typical  sample  from  the  easily  seen  that  among  those  picked  published  Aug.  8.  ../v  .  t  «« 

Cojnmcrnal  Reporter  for  August:  write-ups  were  many  whose  vanity  -  40,000  NON-UNION  PRINTERS 

“FiVAxriAi  Expfrt  H\s  touch^wl.  The  success  When  a  landlord  has  a  room  that  is  too  There  are  between  30.000  and  40.000 

n^™sTir  f  o  bedroom  he  rents  it  for  non-union  printers  in  the  United  States. 

‘  magazine.  In  fact,  the  man  a  night  club. — James  J.  Montague  in  Nezv  according  to  a  recent  issue  of  the  Txpo- 

“Lecturer,  economist  and  above  all  one  might  be  the  owner  of  a  small  tailoring  York  Herald  Tribune.  graphical  Journal 
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he  Detroit 
Market 


By  Employing,  an 
Radio  Medium — ' 


Perhaps  no  other  newspaper  any¬ 
where  has  so  complete  an  interest  for 
radio  listeners  as  The  Detroit  News  in 
Detroit,  for  this  paper  was  the  first  in 
America  to  broadcast  regular  radio 
programs.  This  initiative  and  the  sub¬ 
sequent  splendid  programs  broadcast 
daily  by  WWJ  have  won  for  the 
News  a  radio  audience  depending  on 
it  for  all  the  interesting  developments 
in  the  radio  world.  Over  20,000  letters 


were  received  by  The  Detroit  News 
radio  department  during  the  first  half 
of  this  year,  not  to  mention  the  thou¬ 
sands  of  letters  submitted  to  other 
departments  for  reply  which  came  in 
response  to  special  features  broadcast 
via  WWJ.  Such  voluntary  response 
plus  the  wonderful  coverage  of  The 
News — the  most  thorough  in  any  city 
of  Detroit’s  size  or  larger— point  the  way 
to  radio  advertising  success.  Grasp  it. 


Radio  Advertisers  Choose  News 


During  the  first  6  months  of  1926  The  News  led  the  second 
medium  in  radio  advertising  by  184,772  lines  as  shown  below 


News _ 288,946  Lines 

Second  Medium _ _ _ 104,174  “ 


News  Lead _ 184,772 


The  Detroit  News 


Detroit’s  HOME  Newspaper 


I 


i 
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EDITOR  INVOLVED  IN 
COAST  SLAYING 


Death  of  Alleged  Baoll-gger  During 
Raid  Being  Inve:t‘gated  by 
State  and  Federal 
Authorities 


George  A.  Seeley,  editor  of  tlie  Ortiiig 
(Wash.)  Oracle  and  pastor  of  the  hree 
Methodist  Church  of  that  city  continues 
publication  of  his  weekly  paper  while 
state  and  federal  authorities  engage  in  a 
battle  to  determine  whether  or  not 
charges  of  first  degree  murder  shall  be 
preferred  against  him  and  three  federal 
prohibition  agents  for  the  killing  of  Emil 
Matsumoto,  moonshiner,  Aug.  30. 

Seeley  had  discovered  the  location  of  a 
still  near  Orting  and  informed  the  three 
prohibition  agents  of  its  existence.  He 
liad  accompanied  them  on  the  raid  and 
before  it  was  over  Matsumoto  had  been 
killed  while  trying  to  escape. 

Seeley  was  taken  to  the  Pierce  county 
jail  in  Tacoma  and  held  there  on  a  first 
degree  murder  charge  without  bail.  The 
ether  men  were  arrested  in  Tacoma  and 
brought  to  Seattle  under  federal  orders. 
Later  the  case  was  ordered  changed  from 
state  to  federal  jurisdiction  and  the  men 
released  on  their  personal  recognizance. 

According  to  James  W.  Selden,  prose¬ 
cuting  attorney  of  Pierce  county  vigor¬ 
ous  prosecution  of  the  four  men  will  fol¬ 
low  the  removal  to  federal  court  and  on 
the  other  hand  Assistant  United  States 
Attorney  C.  T.  McKinney  said  he  doubt¬ 
ed  if  the  raiders  ever  would  be  prose¬ 
cuted  for  murder,  declaring  they  were 
justified  and  fired  in  self  defense  after 
being,  themselves,  fired  upon. 


PAPER  COMPANY  EXPANDS 


Inland  Empire  Add}  $350,000  Capital 
— Cowles  Named  Trustee 

W.  H.  Cowles,  publisher  of  the  Spokane 
Spokesman-Review,  was  elected  a  trustee 
of  the  Inland  Empire  Paper  Company  to 
succeed  John  E.  Alexander,  of  Port  pd- 
wards,  Wis.,  at  the  annual  meeting  held 
recently  at  the  plant,  Millwood,  Wash. 

It  was  also  decided  to  increase  the 
capital  stock  by  $350,000,  making  a  total 
of  $2,000,000.  The  new  stock  is  pre¬ 
ferred  and  half  the  capital  stock  is  now 
common  and  half  preferred. 

Plans  for  expansion,  which  will  be 
carried  out  immediately,  were  decided 
upon  and  include  addition  of  a  third 
digester,  a  500-horsepower  boiler,  addi¬ 
tional  grinders  and  an  additional  paper 
machine.  Production  will  be  increased 
from  2,800  tons  to  5,000  tons  per  month 
when  these  improvements  have  been 
completed. 


PROFESSOR  WRITING  NEWS 

Prof.  James  Taft  Hatfield  of  the  de¬ 
partment  of  German  of  Northwestern 
L’niversity  is  sending  stories  about  condi¬ 
tions  in  Germany  to  the  Chicago  Daily 
News. 


ARKANSAS  DAILY  ADDS  TO  STAFF 

Important  additions  to  the  staff  of  the 
Pine  Bluff  (Ark.)  Daily  Graphic  were 
announced  this  week  by  George  H.  Adams 
publisher,  who  also  reported  prosperous 
conditions  in  his  territory.  S.  R.  Bowen, 
formerly  of  the  Memphis  Commercial 
Appeal,  is  the  new  classified  manager,  and 
C.  V.  Radic,  formerly  of  the  Fairmont 
(W.  Va.)  Times,  has  taken  charge  of  the 
circulation  department.  Leroy  Pope,  from 
the  sports  department,  St.  Louis  Times, 
has  been  made  managing  editor,  while 
James  Thomasson  has  joined  the  re- 
portorial  staff. 


NEW  TYPE  FOR  AD  COPY 

.\  new  type  called  the  Garamond,  par¬ 
ticularly  adapted  for  advertising  composi¬ 
tion,  was  announced  this  week  by  the 
Intertype  Corporation,  New  York.  It  is 
described  as  “a  rendition  of  the  early 
showings  of  the  types  made  by  Claude 
Garamond  in  the  16th  century.” 


JOURNALISTIC  TRICKSTER 


Frank  Power 


IVEWSPAPERS  all  over  the  world 
were  tricked  by  Frank  Power,  Brit¬ 
ish  newspaper  man,  who  built  up  a  sen¬ 
sational  story  on  the  finding  of  Kitchen¬ 
er’s  body,  later  declared  a  fraud  by 
British  government  officials. 

Power  went  so  far  as  to  bring  a  cof¬ 
fin  from  Norway,  in  which,  he  said. 
Kitchener’s  remains  would  be  found.  The 
C(>ffin  was  opened  and  found  to  be  empty, 
but  not  before  newspapers  had  given 
thousands  of  columns  of  valuable  space 
to  spread  the  hoax. 


TO  EXPLORE  ABYSSINIA 


Chicago  Daily  News  Co-operating  in 
Field  Museum  Expedition 

To  unearth  the  past  and  present  secrets 
of  the  Queen  of  Sheba’s  ancient  empire, 
the  Chicago  Daily  Nezvs  has  joined  with 
the  Chicago  Field  Museum  of  Natural 
History  in  sending  a  scientific  expedition 
into  remote  .\byssinia. 

The  expedition  left  Chicago  last  Sun¬ 
day  to  spend  at  least  six  months  on  the 
vast  .Abyssinian  plateau,  which  is  one  of 
the  little  known  lands  of  the  earth.  Cov¬ 
ering  the  expedition  for  the  Daily  News 
is  Jack  Baum,  special  writer,  while  two 
of  his  companions  are  expert  photog¬ 
raphers  and  one  an  artist. 

Baum  is  taking  along  a  short-wave 
radio  outfit,  so  it  is  possible  that  the  first 
news  ever  wireless^  out  of  Abyssinia 
will  tell  readers  of  the  Daily  News  about 
new  discoveries  on  the  same  day  they 
are  found. 

Dr.  Wilfred  Osgood,  curator  of  the 
departm.ent  of  zoology  of  the  Field  Mu¬ 
seum,  will  be  commander-in-chief  of  the 
expedition. 

Ras  Tafari,  prince  regent  and  the  pres¬ 
ent  ruler,  has  officially  welcomed  mem¬ 
bers  of  the  expedition  to  his  country  by 
letter. 


U.  P.  EXHIBIT  AT  FAIR 

The  United  Press  showed  visitors  to 
the  recent  Wisconsin  State  Fair  how 
printer  machines  operate  at  a  booth  main¬ 
tained  inside  the  fair  grounds  by  the 
news  service  in  conjunction  with  Mar- 
cjuette  University  School  of  Journalism. 


CIRCULATORS  GROUP  TO 
DISCUSS  CRIME  NEWS 

Interstate  Association  Will  Consider 
Sales  Value  of  Sensational  Murder 
Trials  at  Camden  Meet, 

Sept.  14 


Sales  value  connected  with  sensaticmal 
murder  investigations,  such  as  the  1  lall- 
Mills  case  in  New  Brunswick  will  be  con¬ 
sidered  by  the  Interstate  Circulation 
Managers  Association  at  its  fall  meeting 
to  be  held  at  the  Hotel  Walt  W  hitman, 
Camden,  N.  J.,  Sept.  14. 

The  subject  will  be  opened  by  an  ad¬ 
dress  by .  C.  L.  Stretch,  circulation  man¬ 
ager  of  the  Philadelphia  Bulletin,  who  has 
been  assigned  to  answer  the  question  “.Are 
I.asting  Results  Obtained  from  Sensa¬ 
tional  Alurder  Trial  Reports.” 

L.  P.  Rutherford,  IVilmington  (Del.) 
Every  Evening,  association  president,  will 
preside  at  the  sessions.  John  H.  J.  Kuntz, 
Lancaster  (  Pa.  )  Intelligencer  -  News 
Journal  is  secretary-treasurer  of  the 
group. 

Other  speakers  will  include:  K.  F. 
Channon,  Audubon  (N.  J.)  Dealer;  J.  J. 
Carr,  Beverly  (N.  J.)  Dealer;  Joseph  B. 
Taylor,  IVest  Chester  (Pa.)  Local  Nezvs; 
F.  M.  Hetrick,  Altoona  (Pa.)  Mirror; 
W.  B.  Wilson,  IVashington  (Pa.)  Ob¬ 
server  and  Reporter;  B.  C.  Still,  Balti¬ 
more  Sun;  Vattier  Snyder,  Pittsburg 
(Pa.)  Chronicle-Telegraph;  and  W.  D. 
Miller,  IVashington  (D.  C.)  Post.  H. 
C.  Lee,  Philadelphia  Inquirer,  and  R.  L. 
McLean,  Philadelphia  Bulletin. 


“SWEET  ADD-A-LINE’ 


Columnists  In  Aggressive  Co-operative 
Drive  to  Fill  Space 

The  following  “Sweet  Add-a-line” 
symposium  has  been  running  the  gauntlet 
of  the  columns : 

Is  it  hard  to  zvrite  columns?  Well  rather. 

It  {s}t’t  all  skittles  atui  bliss. 

The  quatrains  especially  bother — 

They  are  seldom  as  easy  as  this. 

— John  D.  Well,  Buffalo  News. 
Which  accounts  in  a  zvay  for  the  luibit. 
And  it  surely  is  nothing  amiss. 

When  zw  see  a  four-liner  we  grab  it 
And  tack  on  another  like  this. 

— Chas.  Leedy,  Youngstozvn  Telegram. 
We  thank  you,  dear  colyuming  brother, 
for  saznng  us  labor  and  fret. 

Behold!  IVe  have  written  another. 

And,  happily,  the  end  is  not  yet. 

— Ted  Robinson,  Clezvland  Plain  Dealer. 
I.et  me  get  in  while  it’s  going, 

I  can  tack  on  a  zvrse,  and  I  will. 

Just  look  at  the  zi-ay  it  is  growing 
And  notice  the  space  it  can  fill. 

— Edgar  A.  Guest,  Detroit  Free  Press. 
When  the  mail  offers  nothing  but  drivel 
Attd  the  ones  you  rely  on  don’t  please. 
It  is  then  that  you  tzAtch  in  your  szAvel 
And  thank  Heaven  for  fillers  like  these. 
— Walter  Winchell,  New  York  Graphic. 


MAGEE  TO  SPEAK 

Carl  Magee,  editor  of  the  Albuquerque 
(N.  M.)  State  Tribune,  will  be  the  honor 
guest  and  speaker  at  a  special  joint  meet¬ 
ing  of  the  Advertising  Men’s  Post  of  the 
American  Legion  and  the  Advertising 
Council  of  the  Chicago  .Association  of 
Commerce,  Monday,  at  12:15,  Sherman 
Hotel.  His  subject  will  be  “The  Freedom 
of  the  Press.” 


ADVERTISING  RULES 

Paul  S.  Armstrong,  assistant  general 
manager  of  the  California  Fruit  Growers’ 
Exchange,  contributed  five  simple  rules  to 
be  followed  in  advertising  in  the  current 
number  of  the  Adcrafter,  Detroit.  They 
are: 

1 —  Be  truthful.  Truth  builds  confi¬ 
dence. 

2 —  Be  specific  in  all  claims. 

3—  Make  your  copy  straightforward 
and  dignified.  The  purpose  of  advertis¬ 
ing  is  not  to  entertain,  but  to  sell. 

4 —  Tell  enough  to  prove  your  case. 

5 —  ^nsider  the  customer’s  point  of 
view,  instead  of  your  own. 


Jacksonville’s  and 
Florida’s 

BUILDING  ACTIVITIES  bring 
BUYING  ACTIVITIES— an  in^ 
creased  buying  power  that  may 
be  directed  to  your  benefit. 
Circulation  takes  care  of  that. 


JACKSONVILLE'S  BUILDING 
PEBHITS  FOB  FIRST  8 
MONTHS,  1925-1926. 

1926  1925 

January  _ $1,383,555  $3T4,467 

February  ...  1,436,530  404,620 

March  .  1,516,203  642,592 

April  .  2,088,100  6.54,384 

May  .  2,103,185  724,154 

June  .  3,197,109  802,803 

July  .  2,253.415  802.806 

August  .  2,720.590  1,177..363 

ToUls  . .  .$15,698,687  $5,583,269 


BUILDING  PERMITS  FOR 
PRINCIPAL  FLORIDA  CITIES 
AUGUST,  1926. 

Jacksonville  . $2,720,590 

Miami  .  2,088,025 

Coral  Gables  .  1,615,000 

Tampa  .  1,314,.518 

Orlando  .  1,012,3.56 

St.  Petersburg  .  881,900 

Miami  Beach  .  447,110 

West  Palm  Beach .  4.38,924 

Winter  Park  .  301,000 

Winter  Haven  .  283,600 

Lakeland  .  170,935 

Clearwater  .  142,920 

DeLand  .  124,1.50 

Sarasota  .  121,721 

St.  Augustine  .  120,010 


JACKSONVILLE: 
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Four  Suburban  Rotogravure 
Sections  of  The  New  York  Times 


A  fourth  tabloid  suburban  rotogravure  section,  published  with  the 
Sunday  edition  of  The  New  York  Times,  will  be  inaugurated  Septem¬ 
ber  12.  It  will  contain  16  pages  of  pictures  of  interest  to  the  section  of 
New  York  City  north  of  110th  Street — the  Bronx,  Harlem,  Morning- 
side-Washington  Heights — and  will  be  distributed  only  in  that 
territory. 

Sixteen-page  tabloid  suburban  rotogravure  sections  are  now  issued  with 
the  Sunday  edition  of  The  Times,  in  addition  to  the  regular  full-size 
rotogravure  section,  and  distributed  where  specified,  as  follows: 

Net  Paid 
Circulation 

1.  Westchester  and  Connecticut  Section — in  Westchester,  Put¬ 
nam,  Dutchess  and  Rockland  Counties  and  Connecticut . 59,000 

2.  New  Jersey  Section— throughout  New  Jersey . 78,000 

out  Long  Island . 92  000 

4.  Bronx,  Harlem  and  Washington  Heights — first  issue  Sunday, 

3.  Brooklyn  and  Long  Island  Section — in  Brooklyn  and  througl:- 

September  12,  in  territory  north  of  110th  Street,  Bronx,  Har¬ 
lem,  Morningside-Washington  Heights . 63,000 

292,000 

Each  suburban  section  contains  local  pictures — social  affairs,  groups  of  familiar 
faces,  civic  bodies,  sports,  current  events,  and  offers  the  advertiser  a  medium  which 
has  intense  local  interest  together  with  the  prestige  of  The  New  York  Times. 

The  New  York  Times  prints  a  greater  volume  of  rotogravure  advertising  than 
any  other  newspaper  in  the  world,  publishing  631,902  agate  lines  of  rotogravure 
advertising  in  eight  months  this  year,  a  gain  of  107,936  lines  over  the  correspond¬ 
ing  period  of  1925  and  301,738  lines  more  than  the  second  New  York  newspaper 
with  rotogravure  sections. 

Net  paid  circulation  of  the  Sunday  edition  of  The  Times  is  in  excess  of  600,000. 
Total  net  paid  circulation  of  the  four  suburban  rotogravure  sections  is  292,000 
copies. 


Advertising  Rates 
Suburban  Rotogravure  Sections 

Per  Agate  Line 

Any  one  section  -  -  -  -  -  $  .40 
Any  two  sections  -----  .75 

.Any  three  sections  -  -  -  -  1.10 
All  four  sections  -----  1.50 


Mechanical  Requirements 
Size  of  page — 5  columns  wide 
Width  of  column — 12  ems  pica 
206  lines  to  a  column 
1030  lines  to  a  page 


[Advertising  forms  close  12  days  in  advance  of  publication.] 


U.  S.  PRESS  CONGRESS  DELEGATION 
MEETS  ABOARD  S.S.  CARMANIA 


GEORGE  F.  BABBITT 


$500  PRIZE  CONTEST 
LAUNCHED  BY  BUREAU 


Glass  Named  Member  of  Geneva  Resolutions  Committee  at 
First  Mid-Sea  Meeting — M.  Koenigsberg  Upholds  Repor- 
torial  Power  as  Peacemaker  in  Farewell  Speech 


A.  N.  P.  A.  Subsidiary  Seeks  to  Obtain 
Ideas  on  Best  Methods  to  Advertise 
Newspaper  Advertising — 

Opens  Sept.  20 


Harvard.  During  Horace  Greelev’s  time,  $M)0  prize  contest  seeking  ideas  on 

lie  was  active  in  the  formation  of  the  ^tivertising  newspaper  advertising  was 
Newspaper  Paragraphers’  Association.  In  ‘>'i'>ounced  this  week  by  the  Bureau  of 
his  days  he  was  considered  as  the  most  ,  *  'F  -VTicncan  Newspaper 

famous  paragrapher  in  the  country.  He  ^  of  which  W  il- 

had  contributed  to  many  papers,  notably  Tnomson  is  director.  The  con- 

the  Boston  Herald,  for  the  past  16  years,  test  opens  Sept.  _0  and  closes  Nov.  30. 
since  his  retirement  from  active  work  in  bureau  has  invited  all  persons  who 

19()9_  believe  they  can  write  good  advertising 

_  _  copy  to  take  part  in  the  competition. 

NPW  s  r  PI  ANT  Prizes  are  offered  for  the  three  best  ad- 

■  ■  vertiseinents  submitted  to  be  divided  as 

The  N’/a/<?jT‘i7/c  (N.  C. )  Landmark  and  lollows :  first  prize  $300;  second  prize, 
Daily,  of  which  Pegram  A.  Bryant  is  $150;  and  third  prize  $50. 
publisher,  is  to  have  a  new  $21,0(X)  home  In  addition  to  the  prizes  the  bureau  re¬ 
in  the  near  future.  Plans  were  recently  serves  the  privilege  of  buying  at  $5  each 
made  for  a  modern  newspaper  building  -10  or  more  advertisements  that  do  not 
to  lie  erected  thereon,  and  conditional  v.in  any  of  the  leading  prizes.  Copy- 
contracts  have  been  let  for  the  building  submitted  must  deal  with  the  value  of 
ai  d  equipment.  Work  will  begin  within  newspaper  advertising  to  the  national  ad- 
Oie  next  ten  days.  vertiser  and  must  not  exceed  200  words, 

_  .  it  was  announced. 


^The  Clayton  (Kan.)  .Vczcw  and  the  ,  BENNY  IN  HOSPITAL 
(  layton  Citiccn,  weekly  newspapers,  have  Elmer  Benny,  of  the  New  England 
been  combined  under  the  name  of  the  sales  organization  of  the  Ludlow  Typo- 

Clayton  Xeivs.  M.  C.  Johnson  is  presi-  graph  Company,  is  in  a  Springfield, 

dent  and  J.  Wikoff,  vice-president  of  Mass.,  hospital  recovering  from  a  frac- 
the  News  company.  tured  skull,  received  as  the  result  of  a 

-  fall.  Vntil  three  years  ago  he  was  in 

OELWEIN  REGISTER’S  SURVEY  }  alley  district  for  Ludlow,  and 

previous  to  that  was  business  manager 
The  Oelu'cin  (la.)  Register  has  issued  of  the  Bayonne  (N.  J.)  Daily  Times. 
a  four-page  .survey  of  its  territory  for 

distribution  among  national  advertisers  cxntRnAV  rnMir 

and  advertising  agencies.  SATURDAY  COMIC  SECTION 

^  The  Jefferson  (Ind.)  Ezrning  Nens 

There  are  too  many  wrecks  in  a  one-  recently  added  a  four-page  comic  section 
track  mind. — Columbia  Record.  to  its  Saturday  edition. 


The  Indianapolis  News 
has  all  three:  Circulation 
leadership,  editorial  pre¬ 
eminence  and  advertising 
dominance.  By  any  stand¬ 
ard  it  is  Indiana’s  greatest 
newspaper  and  supreme 
advertising  medium.  It 
has  been  for  56  vears. 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 


Dan  A.  Carroll 
110  E.  42nd 
NEW  YORK 


J.  E.  Lutz 
Tower  Bldg. 
CHICAGO 


August,  1926 


The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  August, 
1926,  was  189,419. 


Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


r attic  T.  Carfoll 

.Adveriisiryq  Director 


Editor  &  Publisher  for  September  11,  1926 


19 


Something  to  tie  to 


IN  THE  language  of  the  old  river- 
man,  “something  to  tie  to”  meant 
a  rock  or  tree  that  was  solidly  enough 
planted  to  hold  the  boat  against  all 
the  power  of  wind  and  current. 
“Something  to  tie  to”  meant  stability 
to  trust. 

This  simple  phrase  has  become 
current  in  our  language.  It  has  not 
lost  its  meaning.  And  noivhere  in 
(dl  the  rush  of  American  life  is 
‘^something  to  tie  to^^  more  im¬ 
portant  than  in  the  choice  of  a 
neu'spaper. 

PUBLISHING  has  undergone 
many  changes.  Favorite  jour¬ 
nals  have  disappeared.  Ownership 
has  changed  again  and  again.  New 
money  has  brought  new  voices  to  be 
heard.  “Who  speaks?”  is  a  fair 
question  when  any  newspaper  utters 
an  opinion. 

In  this  shifting  scene,  steadfast¬ 
ness,  which  has  been  a  principle  of 
Scripps-Howard  journalism  since  its 
beginning  in  1879,  is  valued  more 
than  ever  by  the  readers  of  these 
newspapers.  Scripps- 
Howard  fearlessness, 
honesty  of  opinion 
and  independence 
of  control  furnish 
something  •  for  the 
public  to  tie  to. 

SCRIPPS-HOWARD 


TTERE  is  the  most  potent  reason 
why  Scripps-Howard  news¬ 
papers  enjoy  the  confidence  of  more 
than  a  million  and  a  half  families 
in  twenty-four  cities.  They  are 
dependable;  they  can  be  counted 
upon  for  accurate  neivs  and  for  sane 


and  constructive  liberalism  in 
policy. 

The  highest  reward  of  journalism 
is  the  respect  and  confidence  of 
newspaper  ’readers.  This,  the 
Scripps-Howard  organization  values 
above  all  else. 


SCRIPPS-HOWARD  NEWSPAPERS 


MEMBERS  OF  THE  UNITED  PRESS 


MEMBERS  AUDIT  BUREAU 

Cleveland  (Ohio)  -  .  .  Press 
Baltimore  (Md.)  -  -  -  .  Post 
Pittsburgh  (Pa.)  ...  Press 

San  Francisco  (Calif)  -  -  News 
Washington  (D.  C.)  -  -  News 

Cincinnati  (Ohio)  -  .  .  Post 
Indianapolis  (Ind.)  -  -  Times 


OF  CIRCULATIONS 

Denver  (Colo.)  ...  Express 
Toledo  (Ohio)  ...  News-Bee 
Columbus  (Ohio)  ...  Citizen 
Akron  (Ohio)  .  .  Times-Press 
Birmingham  (Ala.)  ...  Post 
Memphis  (Tenn.)  -  -  .  Press 
Houston  (Texas)  ...  Press 


Youngstown  (Ohio)  -  Telegram 
Ft.  Worth  (Texas)  ...  Press 
Oklahoma  City  (Okla.)  -  News 
Evansville  (Ind.)  ...  Press 
Knoxville  (Tenn.)  ...  News 
El  Paso  (Texas)  ....  Post 
San  Diego  (Calif.)  ...  Sun 
Terre  Haute  (Ind.)  ...  Post 


Covington  (Ky.)  -  Kentucky  Post* 
Albuquerque  (N.  Mex.)  State-Tribune 

*  Kentucky  edition  of  the  Cincinatti  Post, 

ALLIED  NEWSPAPERS,  Inc. 

Xationai  Representatiies 

250  Park  Avenue,  New  York,  N.  Y. 
Chicago  Seattle  Cleveland 

San  Francisco  Detroit  Los  Angeles 


1. 


Rate,  gross  and  net.  In  its  5-day  session,  the  convention 

Agency  terms  and  cash  discount  discussed  advertising,  rates,  local  and 

national  differentials,  state  association 
Description  of  ad  is  often  neces-  rate  books,  free  circulation,  subscrijrtion 

trade  acceptances,  printing  as  a  preferred 
Checking  proof  informaton.  claim,  the  financing  of  the  field  secretary, 

.  Cushing  recommended  a  size  6^  and  extension  of  the  field  manager  plan. 
1/2  or  6J4  by  7,  both  of  which  would  Dissatisfaction  with  the  American 
ithout  waste.  Press  .Association  as  the  representative 

tile  the  Ji^ore  flagrant  cases  of  of  the  weekly  paper  in  the  national  field 

was  expressed  in  the  following  resolu¬ 
tion  : 

“Resolved,  that  we  are  not  in  sym¬ 
pathy  with  many  of  the  policies  and 
practices  of  the  American  Press  .Asso¬ 
ciation,  believing  that  same  arc  not  con¬ 
ducive  to  the  permanent  development  of 
national  advertising  in  the  country  press.” 

Promotion  of  the  country  newspaper 
as  a  medium  for  national  advertising 
could  best  be  carried  out  by  its  own 
organization — ^the  National  Editorial 
.Association — in  the  opinion  of  the  con¬ 
vention.  With  this  in  view  a  resolution 
was  passed  which  reads  in  part; 

“  *  *  ♦  We  further  recommend 
that  the  N.  E.  .A.  give  a  thorough  in¬ 
vestigation  to  the  plan  of  issuing  a 
national  advertising  rate  book  to  include 
all  the  weekly  papers  of  the  nation.” 

In  connection  with  the  activities  of  the 
X.  E.  .A.  in  the  national  advertising  field, 
the  convention  urged  the  association  to 
“undertake  the  establishment  of  a  plan 
of  guaranteed  circulation  statements  for 
weekly  newspapers  and  to  confer  with 
the  Audit  Bureau  of  Circulation”  in  an 
attempt  to  find  a  way  to  guarantee  circu¬ 
lation  of  small  napers. 

All  officers  were  re-elected  as  follows: 
Edwin  .A.  Bemis,  Littleton,  Col.,  presi¬ 
dent  :  Len  W.  Feighner,  Nashville,  Mich., 
vice-president ;  'and  Ole  Buck,  Harvard 
Neb.,  secretary-treasurer. 

The  directors  are  Ben  H.  Read  of 
Los  Angeles;  G.  L.  Caswell  of  Ames, 
Iowa,  and  O.  W.  Little,  .Alma,  Kan. 

In  addition  to  those  mentioned,  other 
field  managers  in  attendance  at  the  con¬ 
vention  were  Sam  S.  Haislet  of  Minne¬ 
apolis,  Fred  Kennedy  of  Seattle,  E.  F. 
Tucker  of  .Ames,  Iowa,  and  J.  S. 
Hubbard  of  Columbia,  Mo. 

The  next  convention  will  be  in  Kansas 


ABOLITION  OF  2<  t  CASH  DISCOUNT  URGED 
BY  PRESS  FIELD  MANAGERS 


Abuse  of  System  by  Agencies  Cause  for  Action,  Bemis  Declares 
— Uniform  Billing  Invoice  for  Publishers 
Proposed 


By  NORMAN  J.  RADDER 


riELD  managers  of  state  press  asso- 
■*-  ciations  openly  declared  war  on  the 
present  two  per  cent,  cash  discount  to 
advertising  agen- 
cies  at  their  re- 
meet- 
in  ^st.  Paul, 
when  they  passed 
H  a  resolution  ap- 
proving  alKtlition 
1  M  of  the  system. 

.Abuse  of  the 
privilege  by  agen- 
cies  was  given  as 
the  chief 
for  the 

A. 

Bemis,  president 
,,  „  „  of  the  field  man- 

ager  s  group  dis¬ 
cussed  the  resolu¬ 
tion  in  the  following  statement  to  Editor 
&  Publisher; 

“Believing  that  the  2  per  cent  discount 
privilege  had  become  so  badly  abused  that 
the  newspapers  throughout  the  country 
had  come  to  a  point  where  they  deemed 
it  advisable  to  discontinue  it,  the  state 
press  field  men,  in  their  annual  meeting 
at  St.  Paul,  .Aug.  25-30,  passed  a  resolu¬ 
tion  pledging  their  support  to  the  abolish¬ 
ment  of  the  2  per  cent  discount  idea. 

“This  move  on  the  part  of  the  field 
men  was  made  after  a  very  deliberate  dis¬ 
cussion  of  that  particular  problem,  and 
was  taken  only  in  the  interest  of  better 
business  methods  and  a  better  relationship 
between  the  newspaper  industry  and  the 
advertising  agencies. 

“In  many  cases  the  2  per  cent  has  been, 
and  is  being,  deducted  when  remittances 
reach  the  publishers  from  30  days  to  sev¬ 
eral  months  late. 

“The  2  per  cent  idea  was  originated  for 
the  specific  purpose  of  encouraging  early 
settlement  of  accounts  and  to  obviate  ex¬ 
tra  billing  and  book-keeping  costs,  but 
through  the  past  years  it  has  developed 
into  nothing  more  than  an  added  commis¬ 
sion  for  obtaining  the  business. 

“In  allowing  15  per  cent  discount,  the 
regular  agency  commission,  editors  gen¬ 
erally  feel  that  they  are  paying  all  that 
should  be  required  as  commission  for  the 
advertising. 

“The  movement  in  no  way  involves  the  should  carry  the  following  information 
integrity,  or  credit  standing  of  the  agen-  '  ~ 

cies,  but  is  but  a  notice  to  all  users  of 
newspaper  space  that  the  publishers  are 
abandoning  the  idea  of  an  additional  dis¬ 
count.  While  this  may  be  cause  for  a 
condition  of  slower  settlement  from  home 
agencies,  yet  there  is  little  doubt  but  that 
the  agencies  which  stand  high  with  the 
publishers  will  continue  to  make  early 
settlements.” 

The  resolution  passed  by  the  field  men 
follows ; 

.  “Resolved  that  we  pledge  our  co-opera¬ 
tion  with  efforts  now  under  way  or  tha* 
may  be  attempted  by  the  newspapers  of 
the  country  to  dispense  with  the  2  per 
cent  cash  discount  now  being  taken  by 
advertising  agencies.” 

The  jumble  and  maze  of  billing  in¬ 
voices  now  used  by  publishers  cries  for 
standardization,  George  W.  Cushing,  of 
McKinney,  Marsh  &  Cushing,  Detroit, 
told  the  convention.  Mr.  Cushing’s 
agency  handled  Ford  advertising  and  the 
experience  he  related  was  based  on  his 
agency’s  relation  with  10,000  daily  and 
weekly  papers. 

The  convention,  in  an  attemnt  to  bring 
some  semblance  of  order  out  of  the  chaos 
of  billing  methods,  passed  a  resolution 
advocating  a  uniform  invoice  for  weekly 
Herman  Roe,  president  of 


Detroit,  Mich. 


THE  BLANK  PUBLISHING  CO. 

Publishers  of 

the  name  of  your  PAPER 
additional  papers  or  editions  (if  any) 

Stogan  can  bt  set  here 


Address  of  Agency  or  Advertiser 
can  be  used  in  Open 
Faced  Envelope 


A  CmH  Discount  of  2%  will  be  allowed  on 
current  charges  if  paid  by  1 5th  of  month 


Q^Daily  Orlaho^n 
Oklahoma  City  umk 


Circulation  140,000  daily.  But 
that’s  only  a  part  of  the  story — 
Not  just  any  140,000,  but  140,000 
prosperous  families  concentrated 
largely  in  Oklahoma  City  and  its 
trading  territory — 140,000  of  the 
most  progressive,  straight  think¬ 
ing  families  in  Oklahoma — 140,- 
000  who  believe  in  and  respond  to 
the  advertising  appearing  in 
Oklahoma’s  largest  morning  and 
largest  evening  newspapers. 


Our  Customers  Write  Our  Ads 


Bloomington,  Ind., 
Evening  World 
Says — 

“We  print  over  4,000  papers  of 
clear,  sharp  print  on  our 
DUPLEX  TUBULAR  press  in 
12  minutes  without  the  least 
trouble.” 


Circulation  Daily  140,000 
Sunday  S3, 000 


E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

New  York  Chicago  Kansu  City  Detroit  Atlanta  San  Francisco 


FOR  ALL  NEWSPAPERS 


new.spapers. 
the  National  Editorial  Association,  and 
Herbert  Hotaling.  secretary,  who  were 
in  attendance  at  the  field  managers’  con¬ 
vention,  promised  the  co-operation  of  the 
N.  F.  A.  for  the  uniform  invoice  plan. 


Duplex  Printing  Press  Co. 

BATTLE  CREEK.  MICH. 


Descriptioa 

Edicioo 

Rate 

1 

j 
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The  Best  Buy 
in  Buffalo  Today 

(Black  and  White  or  Roto) 


Daily  and  Sunday,  seven  days  a 
week,  over  one-half  of  all  the 
newspaper  readers  in  the  Buffalo 
market  territory  eall  the  Buffak) 

Times  “My  Paper.’* 

Circulation  and  local  advertising 
volume  prove  it! 

Compare  the  rates. 

BUFFALO  TIMES 

NORMAN  E.  MACK,  Editor  &  Publisher 


New  York 
Detroit 


National  Representatives 
VERREE  &  CONKLIN,  INC. 


Chicago 
San  Francisco 
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By  JAMES  MELVIN  LEE 


'THE  editorial  “Valentino  and  Yellow 
Journalism"  occupies  a  page  in  The 
Xatioii  for  September  8.  Its  opening 
jiaragraph  is  an  “attention-arrester"  that 
“grips  tile  reader"  as  the  following  quota¬ 
tion  will  show; 

I  iililic  soliliitig,  (‘nion-i>r6(luceil  tears,  and 
(n'.ch  roiored  extras  made  the  illness  and  death 
of  Rudt  }|.h  Valentino  a  startling  and  hideous 
iruy  of  sentimentalistn.  Lint's  of  the  curious 
eleven  blocks  long  waited  in  the  rain  to  see  his 
liody;  women  screamed  and  fought  for  a 
glimpse  of  him.  Was  this  demonstration  a 
revelation  of  “the  Airerican  mind”  or  was  it  a 
phenonienon  of  publicity  produced  by  the  press? 

Nothing  is  said  in  the  editorial  about 
the  small  amount  of  newspaper  space  de¬ 
voted  to  the  passing  of  Charles  William 
Eliot  of  Harvard,  but  the  way  interest  was 
created  in  V'alentino  is  thus  described : 

While  Valentino  was  dying  the  newspapers 
made  birr  into  a  cflo^isus  by  the  simple  device 
of  featuring  everything  about  him;  his  breath- 
inc.  his  temperature,  his  ex-wives,  and  his 
br..celc*.  They  C(/ubl  probably  create  a  simi- 
la-  interest  in  any  tolerably  famous  person 
whom  they  sought  to  exploit.  They  have  done 
jt  at  various  times  with  Dempsey,  llelen  Wills. 
Harry  Thaw,  lierald  Chapman,  and  Calvin 
('coiidge.  Only  last  month  the  papers  of  Los 
Angeles  jierformed  a  similar  feat  with  Aimee 
Semple  McTherson.  The  mob  likes  familiarity. 

Details  are  then  given  of  how  one 
paper  in  particular  covered  the  death,  not 
only  in  its  news  columns  but  also  on  its 
editorial  page. 

The  concluding  note  struck  in  the  edi¬ 
torial  warns  against  censorship  which 
would  prevent  such  sensationalism  be¬ 
cause  at  the  same  time  it  might  destroy 
many  a  pioneer  of  social  idealism.  The 
remedy  suggested  by  The  Nation  is  that 
"we  must  trust  to  a  growing  intelligence 
in  the  reading  public  to  demand  more 
accurate,  honest  news.” 


W'HEN  E.  W.  Howe,  in  1911,  retired 
”  from  the  active  management  of  the 
Globe  of  Atchison,  Kan.,  he  found  himself 
without  a  paper — for  him  it  was  almost  ! 
like  being  without  a  country.  And  so  he 
started  a  little  monthly  to  which  he  gave 
his  name.  It  soon  became  a  favorite 
with  e.xchange  editors  because  of  its 
cryptic  comment  on  all  sorts  of  topics. 

From  his  contributions  to  his  monthly 
Mr.  Howe  has  brought  a  number  together 
in  “Ventures  in  Common  Sense”  (.\lfred 

Knopf).  To  the  new  edition  an  in¬ 
troduction  has  l)ecn  contributed  by  H.  L. 
Mencken.  The  topics  treated  include 
women,  religion,  politics,  business,  litera¬ 
ture.  fools,  professors,  and — last  but  not 
least,  as  the  country  weekly  would  say — 
newspapers. 

Most  of  us  will  agree  with  the  indigna¬ 
tion  expressed  about  these  topics  except 
where  Mr.  Howe  comments  about  the 
press.  Commenting  aHmt  editors  in  gen¬ 
eral,  Mr.  Howe  says; 

K'litors  fo-mei'ly  poor  are  now  rich  and  pow¬ 
erful;  and  instead  of  being  dishonest  men,  they 
rce’.-  with  virtue.  They  are  not  only  good  men; 
thev  are  too  pood:  they  demand  a  perfection  in 
business  that  they  do  not  equal  in  their  own 
business  offices.  Tt  is  absurd  to  say  that  these 
powerftd.  rich  and  intelligent  editors  are  cor- 
rnnt.  They  are  as  honorable  in  their  dealings  as 
other  business  men;  but  their  greatness  and 
power  have  turoeit  their  heads,  and  they  have 
lieconie  insolent  in  demanding  that  the  people 
dance  attendance  on  their  excessive  virtue 
measures,  and  give  freely  to  their  too-liberal 
plans  fir  cemmunity  and  social  betterment. 

Immediately  following  these  remarks 
about  editors  in  general  Mr.  Howe  prints 
the  following  about  one  editor  in  par¬ 
ticular — the  big  editor  who  has  acquired 
a  big  circulation,  a  big  advertising  patron¬ 
age.  a  big  building,  and  a  big  fortune; 

Heine  rich  himself,  he  advocates  all  sorts 
o.'  miblic  improvements,  that  they  may  become 
monuments  to  his  memory:  as  the  preacher  in¬ 
sists  on  building  a  new  and  nnneeessary  church 
as  evidence  of  his  activity.  The  big  editor  is 
more  inrolent  with  his  power  than  the  rich 
sre  with  their  money,  and  pursues  his  enemies 
with  a  viciousness  that  will  in  time.  T  hope,  be 
prohihqed.  He  is  the  patron  of  all  other  vision¬ 
ary  ladies  and  gents,  and  joins  them  in  private 
consultations  about  the  slowness  of  the  people, 
and  *heir  lack  of  proper  enthusiasm.  Although 
always  i  raising  The  People  in  print,  the  big 


editor  reallv  iecis  sui<prii  r  to  them,  .and  harshlv 
criticises  them  io  his  private  conferences  with 
fe’lnw  uplifters. 

Mr.  Howe  frankly  confesses  that  his 
publication  is  at  times  one  of  indignation. 
During  one  of  these  fits  of  indignation  he 
penned  the  following  about  the  press: 

The  s  exagperate  ihe  poverty  of 

the  p(or  3ivl  the  riches  of  tlie  rich:  they  exag¬ 
gerate  the  in'pe'rtance  of  the  Old  ;  they 

exaggerate  the  indortance  of  cur  schools  a:nl 
churches,  the  pi'trictism  of  old  soldiers,  and 
the  importance  of  a  h'ree  Press.  In  aflyocating 
truth,  they  are  untruthful;  in  advocating  jus¬ 
tice.  they  are  unjust;  in  teaching  fairness,  they 
are  unfair;  in  tlieir  eagerness  to  attack  wrong, 
thev  accuse  honest  men  of  wrongdoing;  in 
fighting  demagogxies,  they  become  <leniagogues; 
in  sympatnizing  with  the  i/iK»r,  they  are  uni  list 
with  tho-!e  who  have  worked  their  way  out  of 
poverty,  and  are  the  iiest  friends  of  the  poor; 
in  their  devotion  to  the  public,  they  often  de¬ 
mand  so  much  as  to  become  enemies  of  the 
public. 

The  sage  of  Potatoe  Hill  Farm  cer¬ 
tainly  does  not  believe  in  sugar-coating 
the  pills  which  he  gives  to  fellow  editors. 
Sometimes  Mr.  Howe  suffers  from  in¬ 
digestion,  but  in  -spite  of  that  fact  he  is 
one  of  the  finest  fellows  we  have  ever 
met.  His  little  monthly  never  goes  un¬ 
opened. 

*  *  ♦ 

the;  September  issue  of  The  loteii 
Jounialist  gives,  relatively  speaking, 
considerable  space  to  "The  Best  \\  eekly 
in  the  United  States" — the  ITci/foii 

(N.  Y).  Reporter.  The  title  was 

awarded  by  the  National  Editorial  As.so- 
ciation.  The  Reporter  is  a  great  weekly 
— and  no  one  knows  it  better  than  my¬ 
self.  I  was  once  connected  with  a  news¬ 
paper  in  an  adjoining  county  and  so  I 
know  of  its  excellence  from  first-hand 
experience. 

This  August  issue  also  passes  along  a 
bouquet  to  Editor  &  Publishkr  for  "its 
leadership  in  the  fight  to  enable  George 
R.  Dale  of  Muncie,  Ind.,  to  carry  his  libel 
case  to  the  United  States  supreme  court " 
The  bouquet  is  tied  with  this  string : 

i.’ntil  this  case  is  settled  right,  the  newspapers 
of  the  ITiited  States  have  not  won  the  fight 
for  freedom  which  was  begun  by  William  Brad- 
frrd  in  Pennsylvania  and  continued  by  John 
Peter  Zenper  in  New  York. 

Publishers  of  community  weeklies  will 
be  interested  in  the  article,  “A  Study  of 
News  Evaluations,"  based  upon  a  survey 
of  31  respective  weekly  newspapers  in 
Iowa  and  Illinois.  The  weeklies  selected 
represented  every  type  from  the  least  to 
the  most  prosperous. 

The  Iowa  Journalist  is  published  by  the 
School  of  Journalism  of  the  University 
of  Iowa,  Iowa  City,  Iowa. 

i^  it  If 

jVTERUE  THORPE,  editor  of  The 
Xatioii'.'!  Ihi.iiiiess  at  Washington,  is 
the  author  of  the  pamphlet,  “Fringe  Mar¬ 
kets."  based  upon  his  address  before  the 


National  Industrial  Ad\H.'rti.sers’  Associa¬ 
tion  of  Philadelphia,  June  23,  1926. 

A  popular  fallacy  about  advertising  is 
thus  set  forth ; 

A  Ila'-vnrd  profcsf.or  calls  advertising  simply 
“puffing”  .and  a  direct  charge  on  the  consumer 
which  spells  waste  in  large  letters. 

-A  jewelry  clerk  ti  Id  a  enstemer  in  my  hearing 
the  t  tiler  day  that  Rogers'  silver  cost  more  than 
another  j;ist-as-g(  oil  brand  because  Rogers  spent 
S7..s(l<J  for  a  single  page  of  advertising; 

My  own  experience  with  a  hat  salesman  was 
similar.  This  clerk  showed  me  a  h.at  which 
he  sail  was  the  best  vidne  on  the  market.  I 
asked  him  why  it  was  belter  than  a  Knox. 

'■Because.”  ■  he  said,  "this  manufacturer  puts 
It'S  ninnev  into  the  hat  instead  of  into  adver- 
lisitig.  ’ 

How  should  this  fallacious  argument 
against  advertising  be  met?  Here  is  the 
answer  of  Mr.  Thorpe; 

It  is  the  ignorance  of  advertising  on  the  part 
of  the  public  that  has  caiu-eti  Congress,  the  pub- 
I'c's  rcpiesentatives,  to  place  a  tax  on  mass  sell¬ 
ing.  -No  one  would  think  of  taxing  mass  pro- 
duclinii. 

In  the  (Id  days  a  man  made  his  goods  and 
went  out  and  leddlcd  them.  As  he  prospered 
he  hired  a  man  to  do  the  peddling.  It  would 
take  several  million  peddlers  today  to  sell  the 
output  of  American  factories. 

Advertising  has  taken  the  place,  in  much  mere 
econo'iiic  fashion,  of  those  million  peddlers. 

W’e  know  there  are  wastes  in  advertising,  just 
as  th.-re  arc  wastes  in  manufacturing,  in  trans- 
Iiortation,  in  retailing.  Hut  advertising  on  the 
whole  is  a  necessaty  tool  in  this  age  of  mass 
prtKiuction  aiv!  we  should  not  be  ashamed  of 
that  tool. 

Copies  of  the  booklet  for  those  who 
want  to  know  other  interesting  facts  about 
the  “fringe  market”  may  be  had  upon  ap¬ 
plication  to  Merle  Thorpe,  The  Nation’s 
Business,  Washington,  D.  C. 


CIRCULATION 

BUILDING 

SUPREMACY 

We  opened  1926  with  the  great¬ 
est  newspaper  campaign  ever 
conducted,  and  secur^  over 
$300,000  in  prepaid  subscriptions 
for  The  Qeveland  Plain  Dealer. 
We  can  attain  similar  success 
for  you! 

THOUSANDS  OF  NEW,  PRE- 
PAID,  BONA-HDE  HOME- 
DEUVERED  SUBSCRIBERS 
SECURED  IN  TEN  WEEKS’ 

TIMF 

HOLLISTER’S 

CntulatumCh^miz 

Wire  or  Write  us  at  Oenim«fcia. 

BMe  LOS 


A  RECENT  issue  of  Commerce  Re- 
ports,  the  official  government  pul>- 
lication,  contains  an  article  on  “An 
American  Daily  Newspaper  for  Shang¬ 
hai”  by  Julean  Arqold,  commercial  at¬ 
tache  of  Shanghai,  China.  This  paper, 
according  to  ^Ir.  Arnold,  is  to  be  owned 
and  edited  by  American  citizens  who 
have  resided  in  China  for  several  years 
and  who  have  been  identified  with  the 
development  of  American  commercial 
and  other  interests  in  China.  The  title 
of  the  paper  has  not  yet  been  selected. 


but  the  publishing  company  has  been  in¬ 
corporated  as  "The  American  Publishing 
Company.” 

Details  about  the  paper  are  thus  given 
by  Mr.  Arnold: 

Attention  is  c.illed  in  the  prosi«ctus  to  the 
fact  that  although  Shanghai  has  one  i,f  the 
largest  American  poiulations  of  any  city  out 
side  ct  the  United  States,  it  is  the  only  im. 
por*ant  city  in  the  Far  East  without  an  .kmeri- 
can  newspaper.  The  statement  is  made  that 
Shanghai  has  .-Vmerican  schools,  clubs,  churches, 
.shipping.  I'anking.  insurance,  and  mercantile 
firms,  and  that  obviously  it  should  have  a  news, 
paper  under  American  ccntrol  and  management 
which  will  present  .American  opinion  and  point 
of  view  on  the  many  local  and  international 
problems  which  ari-e.  This  is  of  importance 
stales  tl'e  prospectus,  not  only  to  Americans  hut 
to  Chinese  aiul  nationals  of  other  countries  who 
want  to  know  American  opinion,  for  “without 
an  organ  to  lead,  express,  and  interpret  this 
opinion  the  American  cemmunity  must  remain 
inarticulate  and  play  a  minor  or  negligible  part 
ill  the  affairs  of  Shanghai,  and  in  view  of  the 
re.-'djustnients  which  are  being  made  in  China, 
tl  is  is  a  situaticsn  fraught  with  danger.” 

He  then  goes  on  to  say  that  the  chief 
policy  of  the  proposed  newspaper  will  be 
the  exchange  of  news  between  America 
and  China.  The  equipment  will  be  pur 
chased  in  America.  An  analysis  of  Shang 
hat  as  a  newspaper  field  shows  a  foreign 
population  of  about  for^y  thousand  of 
which  more  than  one  half  are  English 
reading.  Of  the  Chinese  population  of 
2,()(K),(){X)  it  is  said  that  about  50,000  can 
read  English.  It  is  planned  to  staff  the 
paper,  so  far  as  it  is  possible,  with  .Umeri 
can  trained  men. 

PHOTO  ILLUSTRATORS  UNITE 

Eight  New  York  photographic  illu.stra 
tors  have  formed  an  association  called 
Photographic  Illustrators,  Inc.,  de.signed 
to  increase  the  nse  of  this  form  of  illus 
tration  in  advertising  copy.  Organiza 
tions  participating  are  the  Fab  Studios, 
Inc.,  -Ulfrcd  Cheney  Johnston,  Muay 
Studios,  Steichen,  Oliver  C.  Underhill, 
Underwood  and  Underwood,  H.  Williams 
and  Wineniiller  and  Miller,  Inc. 

K.  C.  STAR  STARTS  ROTO 

The  Kansas  City  Star  has  started  a 
Sunday  rotogravure  section. 


THE  PEOPLE  OF  ARGENTINA 
PREFER  PICTURES 

La  Prensa 

OF  BUENOS  AIRES 

was  the  first  newspaper  in  South  America  to 
buy  and  install  a  Rotogravure  plant  in  order 
to  satisfy  this  preference.  The  success  of  the 
supplement  was  such  that  it  became  imme¬ 
diately  necessary  to  order  a  second  large 
Rotogravure  press. 

Your  advertisement  in  La  Prensa’s  8  page 
Rotogravure  Section  is  assured  of  an  average 
net  paid  circulation  of  SdOyOOO 
a  larger  audience  than  that  reached  by  any 
other  publication  in  the  country.  Every  ad¬ 
vertising  campaign  in  Argentina  should  be 
based  on  the  producing  power  of 

LA  PRENSA 

JOSHUA  R.  POWERS 

Exclusive  Advertising  Representative 

250  PARK  AVENUE,  NEW  YORK 

irUlTR  A  booklet  of  facts,  “Argentina  as  a  Market 
_  for  American  Products”  mailed  free  on  request. 

^  “South  Americans  Greatest  Newspaper^* 
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LINOTYPE 


9  TRADE 


Cheltenh  am 


AS  many  races  as  you  neea  ii 
standard,  interchangeable 
magazines,  ready  for  use  on 
either  type  of  Linotypes: 

fl 

SINGLE  DISTRIBUTION  « 

OR  I 

MULTIPLE  DISTRIBUTION  / 


Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
)  Representatives  in  the  Principal  Cities  of  the  World  i 


SINGLE 

DISTRIBUTION 

One,  two  or  three 
interchangeable 
main  magazines 

MODEL  8 

without  auxiliary 
magazine 

MODEL  14 

with  auxiliary  magazine 

Also  built  as  Display  Linotypes 
MODEL  2 1 — without  auxiliary 
Model  22 — with  auxiliary 


MULTIPLE 

DISTRIBUTION 

Two  interchangeable 
main  magazines 

MODEL  25 
without  auxiliary 
magazines 

MODEL  26 

with  two  auxiliary 
magazines 


Faces  from  all  magazines 
mixed  in  the  same  line 


Linotyped  in  the  Cloister  Family 
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An 


iNDUSTRli 


A  New  Cone 


OUR  engineering  policy  is  based  upon  the  conviction  that  delays!  n 
machinery,  whatever  its  price,  or  permit  its  machinery  to  deterioi . 

Our  machines,  therefore,  are  built  wholly  regardless  of  the  cost  of  the 
respects  they  are  the  best  the  metallurgical  and  engineering  sciences  a 

Not  only  do  we  build  our  machines  so  well  that  they  need  the  mi 
happen  to  require.  For  this  purpose  our  service  department  is  open 
inspects  regularly  every  Wood  Machine  in  use,  without  cost  to  its  ow 

These  practices  have  borne  such  good  fruit,  that  we  are  now  able 

our  guarantee  the  time  limit  and  mai 
Machine  remains  in  the  hands  of  its 
and  its  owner  is  permanently  insurei 


Moreover,  he  is  entitled  to  havf 
time  the  benefit  of  the  oversight  of  o 
and  maintenance,  wherever  he  may 


Although  the  foregoing  policies  are  in  ad 
them  sufficient  to  discharge  the  entire  duty  of 
to  supply  the  machinery  upon  which  thesi 
right  to  expect  the  manufacturer  to  forecast  th 
entitled  to  demand  that  a  part  of  his  earnings 
productive  and  economical  machinery  for  the 


Belief  in  this  has  led  us  to  establish  a 
phenomena  involved  in  the  work  of  producing 
tion,  improving  quality,  reducing  operating  a 
are  not  content  to  have  our  establishment  reg 
to  be  valued  for  the  daily  service  it  renders  a 
of  permanent  practical  worth  to  the  newspap 


01 


Henry  A. 


Wood  Newspaper  M 

501  Fifth  Av( 


I 


( 


^  Innovation 

efion  of  Service 


ysi  mblication  are  so  costly  ihat  no  newspaper  can  afford  to  use  inferior 
rioi . 

the  iterials,  workmanship  and  engineering  skill  that  go  into  them.  In  all  three 
iroduce  in  a  modernly  equipped  and  scientifically  adminisiered  plant. 

num  of  attention,  but  we  furnish  instantly  such  service  as  they  may 
pen  id  operating  twenty-four  hours  a  day.  Furthermore,  our  field  force 

able  announce  a  policy  that  is  new  in  industry.  We  have  eliminated  from 
1  inai  it  perpetual.  So  long  as  a  Wood 
f  its  ijinal  purchaser,  this  warranty  holds 

surei  gainst  defective  construction.  MAINTENANCE 

hav(  rithout  cost  during  the  whole  of  that  «  k  p  u,  k 

.  ^  .  .  Ehey  Roberts.  Publisher 

toio  service  department  in  its  operation  t.  L.  Rya  ,  General  Manager  Frank  W.  Taylor,  Jr.,  Managing  Editor 

may  in  the  United  States  or  Canada.  THE  ST.  LOUIS  STAR 

Star  Building  Star  Square 

in  adi  «  of  prevailing  practice,  we  do  not  consider 
tyofj  nufacturer  to  those  who  depend  upon  him 

he  sue  sof  their  business  depends.  They  have  the  ^ 

astthe  chanical  requirements  of  the  future;  and  are 

JS  levoted  to  the  development  of  even  more  Wood  Newspaper  Machinery  Corp., 


August  17,  1926. 


th  laboratory  for  investigating  the  physical 
iwspaper,  with  a  view  to  increasing  produc- 
d  lessening  working  space  and  waste.  We 
merely  as  a  business  enterprise ;  we  wish  it 
its  contribution  of  new  thoughts  land  tools 
ustry.  I 


.  ^  SE  Wood 

Prt  I 

Mi  iNERY  Corporation 

Ave  ^ew  York 


Wood  Newspaper  Machinery  Corp., 

501  Fifth  Avenue, 

New  York  City. 

Gentlemen : 

You  certainly  did  take  quick  action  on  our  tele¬ 
gram  that  reached  you  at  4:15  P.  M.  Tuesday, 
August  10th,  telling  you  of  a  serious  break-down 
in  one  of  our  Junior  Autoplates  and  requesting 
that  you  send  us  two  gears  by  aeroplane  mail.  The 
gears  arrived  in  our  office  Wednesday  morning, 
August  11th,  about  11  A.  M. 

This  is  the  kind  of  service  that  will  make  your 
already  great  firm  greater. 

Very  truly  yours, 

THE  ST.  LOUIS  STAR, 

T.  L.  Ryan, 

TLRyan.  General  Manager 

MB 
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E  D  I 

ADVICE  TO  MR.  COOLIDGE 

HPv  time  has  come  firmly  to  advise  President 
Coolidjie  to  discontinue  his  “spokesman'’  con¬ 
ferences  with  the  press.  .Ml  political  questions 
aside,  Air.  Coolklge  should  do  this  in  the  interest  of 
the  press  and  the  orderly  processes  of  public  opinion. 
"Unofficial  si»kesman"  diplomacy  may  be  a  clever 
p(jlitical  device,  but  it  is  very  damaging  to  the  news¬ 
papers. 

Xo  one  will  dispute  the  statement  that  the  incident 
of  the  past  week  was  harmful  to  the  reputation  of 
tlic  press  for  accuracy  of  statement.  The  people  of 
the  United  States  believe  Air.  Coolidge  tells  the  truth 
and  when  he  asserts  that  the  newspapers  have  mis- 
qiKited  the  “unofficial  spokesman"  the  burden  of  re¬ 
sponsibility  falls  on  the  press.  As  a  newspaper’s 
thief  asset  is  the  confidence  of  the  reading  public  a 
Presidential  repudiation  of  a  published  statement  of 
fact  may  be  regarded  as  of  incalculable  harm.  The 
mischief  that  is  being  done  in  the  field  of  public 
opinion  by  these  "unofficial’’  announcements,  which 
within  a  few  days  arc  “officially”  denied,  may  be  very 
great  indeed. 

It  may  be  said  that  the  newspaper  reader  of  dis- 
ternment  has  been  able  to  discover  for  himself  that 
the  “unofficial  spokesman”  is  indeed  the  President 
liimself,  but  the  answer  to  that  suggestion  is  that  the 
rank  anti  file  of  readers  are  not  abstract  thinkers  and 
that  the  flow  of  denials  from  the  White  House  during 
the  past  two  years  or  more  must  have  very  materially 
shaken  public  confidence  in  the  reliability  of  the 
newspapers  and  their  political  representatives. 

{>11  Friday,  one  week  ago,  Mr.  Coolidge  talked  to 
the  newspaper  men  at  White  Pine  Camp  as  the  “un¬ 
official  spokesman”  and  all  accounts  agree  that  he  dis¬ 
cussed  the  international  armament  situation.  The 
page  one  headline  that  the  .Vcu'  York  Herald  Tribune 
put  over  Carter  Field's  story  read,  “President  Warns 
Europe  to  Cut  Arms  or  See  U.  S.  Build  Biggest  Air 
neet.”  Mr.  Field's  lead  read  as  follows :  “President 
Coolidge  totlay  served  notice  on  the  world  that  unless 
there  is  an  armament  limitation  agreement  the  United 
States  will  go  ahead  with  the  development  of  naval 
aviation  even  to  the  point  predicted  by  Secretary  of 
the  X’avy  Wilbur,  which  would  make  America  lead 
the  world  in  this  branch.”  As  this  vitally  important 
account  proceeds  the  reader  is  informed  that  it  is  based 
upon  remarks  made  by  the  “official  spokesman”  of  the 
White  House.  We  have  compared  the  account  with 
other  accounts  and  find  them  in  general  agreement. 

So  the  “spokesman”  must  have  offered  some  substan¬ 
tial  ground  for  these  important  assertions. 

Three  days  later,  after  these  threatening  state¬ 
ments  had  been  broadcast  over  the  world,  and  the 
European  newspapers  had  quoted  their  diplomats  in 
strong  and  in  instances  even  war-like  interviews,  Mr. 
Coolidge  called  the  correspondents  around  him  and 
with  some  show  of  anger  repudiated  the  newspaper 
accounts,  saying  that  his  armament  program  had  been 
misinterpreted.  Herald  Tribune  did  not  publish  this 
denial  but  Nete  York  Times  said :  “Mr.  Coolidge 
expressed  amazement  that  his  attitude  could  have 
been  misinterpreted,”  adding  that  he  seeks  reduction 
rather  than  increase  in  .American  armaments  and 
those  of  other  powers. 

If  this  were  an  isolated  instance  it  might  be  re¬ 
garded  as  unfortunate  and  be  quickly  forgotten,  but 
“unofficial  spokesman”  diplomacy  has  become  so  in¬ 
sistent  and  absurd,  and  we  think  destructive,  that 
it  is  subject  matter  for  the  jokesmiths.  To  conserve 
the  dignity  of  the  office,  as  well  as  do  justice  to  the 
press  and  the  people,  we  feel  that  Mr.  Coolidge  should 
discontinue  the  practice  and  if  he  feels  that  he  cannot 
speak  on  any  subject  with  full  authority  for  publica¬ 
tion  in  quotation  marks  he  should  remain  silent.  The 
present  system  makes  only  for  misunderstanding  and 
confusion  worse  confused. 

There  are  plenty  of  precedents  for  Mr.  Coolidge  if 
he  decides  to  discontinue  his  “unofficial”  conferences. 
President  Wilson  came  to  the  decision  and  stopped 
talking.  President  Roosevelt’s  administration  was 
seriously  marred  by  his  occasional  strenuous  repudia¬ 
tions  of  interviews  for  diplomacy’s  sake  and  the  dis¬ 
agreeable  business  finally  resulted  in  the  brandishing 
of  the  short  and  ugly  epithet.  Perhaps  a  President 
should  never  be  quoted.  Perhaps  a  President  should 
speak  plainly  to  the  people  through  the  press  on  all 
subjects,  and  stand  behind  his  statements.  But  cer¬ 
tainly,  pride  and  honor  and  many  practical  considera- 


Behold.  I  send  you  forth  as  sheep  in  the 
midst  of  wolves:  be  ye  therefore  wise  as  ser¬ 
pents,  and  harmless  as  doves. — St.  Matthew;  X, 
16. 


tions,  should  prevent  any  President  from  speaking  un¬ 
officially  and  repudiating  his  remarks  when  it  is  dip¬ 
lomatically  expedient  to  do  so. 

In  the  circumstances.  Editor  &  Publisher  advises 
Air.  Coolidge  to  dump  the  “unofficial  spokesman”  into 
some  convenient  Adirondack  lake  and  return  to  Wash¬ 
ington  free  of  his  destructive  influences.  We  are  no 
judge  of  the  temper  of  the  newspaper  men  of  this 
country  if  this  opinion  does  not  reflect  the  popular 
professional  view. 


Buoyant  youth  is  valued  in  neu'fpaper  offices 
because  of  its  sid’lime  vision  of  possibilities — 
do7i’t  discourage  it! 

CHARLES  HOPKINS  CLARK 

HE  flood  of  tributes  from  prominent  people  that 
poured  into  newspaper  columns  following  the 
death  of  Charles  Hopkins  Clark,  editor  of 
Hartford  (Conn.)  Courant,  indicated  the  high  posi¬ 
tion  that  this  newspaper  man  had  established  for  him¬ 
self  through  his  works.  It  reflected  the  respect  in 
which  the  aged  eilitor  was  held,  both  locally  and 
throughout  the  nation.  Mr.  Coolidge  expressed  the 
general  view  of  the  profession  when  he  wrote  of  Mr. 
Clark :  “He  always  represented  the  best  that  there 
is  in  .American  life.” 

In  his  quiet  way  Mr.  Clark  went  about  his  duties 
in  his  home  city  and  became  identified  with  the  most 
powerful  factors  of  the  local  and  state  society.  Mel¬ 
ville  E.  Stone,  who  knew  him  intimately  for  more  than 
30  years,  they  being  drawn  together  in  the  -Associated 
Press  enterprise,  found  him  to  be  a  man  of  sturdy 
character  who  felt  that  the  responsibility  of  journalism 
was  real  and  sought  to  execute  a  public  trust  with 
honor  and  credit.  Mr.  Clark  was  an  able  editor 
and  good  citizen. 


The  smaller  the  head  the  higher  the  hat.  • 

AUTOMOBILE  SAFETY 

HE  -American  newspaper  is  conceded  to  be 
the  backbone  of  the  fight  to  enforce  traffic 
regulations  that  safeguard  the  people  against 
the  growing  menace  of  automobile,  accidents.  The 
annual  toll  of  life  and  limb  on  the  streets  of  the 
cities  and  roads  of  the  countrv  has  taken  on  the 
proportions  of  a  national  horror.  The  condition 
creates  a  responsibility  that  cannot  be  evadcxl  by  any 
editor.  X’ewspapers  in  hundreds  of  cities  are  using 
their  finest  talents  to  solve  this  vast  new  problem 
of  -American  life.  Editor  &  Publisher  seeks  to  shed 
light  on  the  subject  in  this  issue.  We  have  made 
merely  a  random  survey  of  the  field,  but  find  editors 
fighting  automobile  abuses  in  many  cities.  We  shall 
appreciate  word  from  any  editor  who  has  an  idea  to 
offer  to  the  crying  need  for  improved  safety  methods. 

The  automobile  has  contributed  to  the  American 
public  an  incalculable  measure  of  happiness,  freedom, 
health,  interest  and  practical  service.  It  has  changed 
the  whole  mode  of  life  and  vastly  improved  it.  But 
so  serious  are  the  results  of  abuse  of  the  automobile 
that  its  beneficence  is  being  overshadowed  and  unless 
the  horror  of  22,500  fatalities  in  a  single  year  is 
curbed,  outraged  public  opinion  will  react  against  it, 
threatening  alike  desirable  pursuits  of  the  public  and 
the  automobile  industry. 

Editor  &  Publisher’s  suggestion  to  editors  is  to 
study  the  most  advanced  methods  in  traffic  regula¬ 
tion  and  apply  them  to  meet  local  conditions.  Nothing 
is  more  certain  to  bring  the  reward  of  reader 
gratitude. 


I  A  E 

SUCCESS  OBSERVATIONS 

T  will  not  be  disputed  by  newspaper  executives  of 
experience  that  Walter  {’>.  Bryiui  is  an  authority 
on  efficient  methods  in  the  adx  ertising  and  business 
offices.  Air.  Bryan,  we  find  in  reviewing  the  transcript 
of  the  proceedings  of  the  .Association  of  Newspaper 
-Advertising  Executives,  at  Philadelphia,  made  an 
address  fairly  bristling  with  valuable  technical  infor¬ 
mation  which,  through  some  mischance,  appears  to 
have  been  overlooked  by  the  trade  press.  Here  are 
some  of  his  observations : 

Last  year  .American  newspapers  wasted  30(),()()0,(X)0 
pounds  of  newsprint,  with  a  cash  value  of 
^12,OCO,IHK) — unconscious  waste!  The  amount  of 
white  paper  turned  out  at  the  mills  and  the  amount 
turned  out  as  finished  newspaper  proeluct  shows  a 
loss  of  about  ten  per  cent.  Of  this,  fifty  per  cent 
should  be  saved.  The  average  newspaper  executive  is 
mistaken  when  he  claims  that  his  news  print  waste  is 
"only  about  four  per  cent.”  Checked,  it  will  be  found 
to  be  nearer  ten  per  cent.  If  a  newspaper’s  wrapper, 
transit  white,  press  room  white,  printed,  bale  and 
core  total  more  than  four  per  cent  of  the  whole 
there  is  unnecessary  waste.  If  free  cojiies,  returns, 
over-runs,  allowances,  office  copies,  etc.,  exceed  1  per 
cent  daily  and  1J4  per  cent  on  Sunday  there  is  in¬ 
efficiency. 

Concerning  classified  advertising  Mr.  Bryan  said: 
“If  the  classified  advertising  rate  is  not  as  high  as  the 
foreign  advertising  rate,  the  paper  is  not  efficiently 
managed.”  Classified  linage  now  exceeds  foreign  and 
“stands  to  eventually  outstrip  local  display.”  On  one 
newspaper  live  girls  made  50,552  telephone  calls  in  a 
year,  secured  37,434  advertisements,  85,899  insertions, 
and  increased  revenue  $1 18,062.05  at  a  cost  of  less 
than  lour  per  cent. 

Classified  pages  should  yield  14  lines  to  the  inch, 
not  12  as  usually  happens.  .About  30,(X)0,000  lines 
of  space  with  a  cash  value  of  $5,(X)0,000  is  lost  an¬ 
nually  through  failure  to  attend  to  this  seemingly 
small  detail.  In  the  Hearst  Organization  Air.  Bryan 
worked  for  a  year  and  a  half  to  get  the  12-em 
standard  adcqited  and  clipping  off  the  half  em  saved 
three  per  cent  on  an  annual  newsprint  bill  of 
$20,000,000. 

Some  newspapers  are  satisfied  when  they  collect  90 
[icr  cent  of  their  classified  accounts,  but  one  news¬ 
paper  in  Los  -Angeles  succeeds  in  collecting  99  per 
cent  on  a  classified  business  of  about  10,0(K),000  lines 
per  year.  If  more  than  ten  per  cent  of  classified 
accounts  are  on  a  newspaper’s  books  after  the  tenth 
of  the  succeeding  month  the  collection  system  should 
be  shaken  up. 

Concerning  subscriptions  Mr.  Bryan  told  of  the  ex¬ 
perience  of  the  old  Chicago  Record  Herald,  when 
23,852  new  subscribers  were  put  on  in  eleven  months 
at  a  cost  of  only  42.2  each,  b>'  telephone  solicitation, 
a  crew  of  girls  doing  the  work.  This  was  less  ex¬ 
pensive  and  more  effective  than  the  work  of  a  crew 
of  bell  ringers,  who  were  offering  free  sets  of  dishes. 

Mr.  Bryan  advocated  promotion.  “Practice  what 
your  advertising  solicitors  are  preaching  to  the  mer¬ 
chants  of  your  city,’’  he  said,  adding  that  not  50  news¬ 
papers  in  -America  arc  advertising  consistently  and  per¬ 
sistently. 

lie  advocated  spending  five  per  cent  of  the 
revenue  derived  from  classified  and  display  advertising 
for  promotion. 

In  reference  to  rates,  he  said:  “The  most  efficient 
way  to  increase  linage  is  to  increase  rates.  This 
applies  to  both  classified  and  display.  I  speak  from 
20  years’  experience,  without  a  single  failure  on  that 
score.  If  your  newspaper  is  not  operating  on  this 
effective  methcKl  of  growth,  it  is  not  efficient.  .  .  • 

Henry  Beverage  of  the  Portland  Press  Herald  in 
one  year  raised  classified  rates  twice  and  gained 
200,000  lines,  while  his  competitor  lost.  And  he 
brought  the  net  per  line  up  until  it  exceeded  both 
local  and  foreign.” 


Philadelphia’s  Sesqui-Centennial  is  the  most 
conspicuous  sacrifice  to  ineffective  press 
agentry  that  tve  can  cite,  but  its  promoters  are 
still  sold  on  “free  stuff’’  which  doesn’t  grt 
printed  and  are  broadcasting  to  editors  a  silly 
certificate  of  appreciation  for  “conspicuous 
serzice  in  assisting  the  directors  by  bringing 
the  message  before  the  public.” 


I 


Editor  &  Publisher  for  September  11,  1926 


PERSONAL 


JOHN'  C.  SHAFFER,  publisher  of  the 
Clticiigo  lizvuing  Post,  accompanied 
by  his  wife,  returned  this  week  from 


Harland  Rohm  is  the  newly  appointed 
golf  writer  of  the  Chicago  Tribune,  tak-  1  FOLKS  WORTH  KNOWING  I  I 
mg  the  place  made  vacant  by  the  resigna-  | _ '  _ I 

tion  of  Morrow  Krum.  i-  m  x-tl-ix-c  r.  I 

.  f  r.  /^LARENCE  L.  WATKINS,  editor 

Paul  N.  Gottheb  or  some  years  ^d.ti-  .  ,  chillicothe  (Mo.) 

cal  editor  ot  the  old  Plnladelplna  ,\  or  h  president  of  the 

.Iwenean,  is  now  e.xecutive  clerk  m  the  Northwest  Miss- 

)epartment  ot  the  City  Treasurer.  - 

ciation  and  a 
director  of  the 
Missouri  Associ¬ 
ated  Dailies. 

I'-ducated  in  the 
Chillicothe  pub¬ 
lic  schixils,  Mr. 
Watkins  at  10 
began  newspaper 
work  as  carrier 
boy  for  the  paper 
he  now  publishes. 
His  uncle,  Wil- 

rniiip  rxins.ey,  sxaii  reporter  Ham  L.  Watkins 

Tribune,  is  in  Tekamah,  Neb.,  wiring  Cl.xrence  Watkins  ^.vas  then  the 
stories  on  the  bread  and  water  treatment  f,,..npr  of  that 

afft.rded  bootleggers  there. 

Edward  Lynett,  Jr.,  who  has  been  serv-  newspaper  became  the  property  of 


Colorado  where  they  spent  the  summer  on  Department  of  the  City  Treasurer. 


their  ranch,  Ken-Carroll,  near  Denver. 


Frank  Ridgeway,  agricultural  editor. 


John  .Stewart  Bryan,  publisher  of  the  Chicago  Tribune,  'has  been  touring  the 
Richmond  (\a.)  Sews— Leader  and  mirthwest  reporting  crop  conditions  for 
president  of  the  American  Newspaper  die  Tribune. 


Pnblisliers’  .Association  is  visiting  friends 
in  Belfast,  Ireland. 

Henry  Justin  Smith,  managing  editor. 


Chicago  Daily  .Vcii’.?,  has  just  returned  Coodland  (Kan.)  Nezi-s-Republic. 


from  a  trip  to  Europe  ,and  is  writing  a 
series  of  articles  about  Paris  for  the 
News. 


R.  C.  W  hinery,  editor  of  the  Tonkazya  vy-iH  have  to  undergo  an  operation. 


(Okla.)  -VctiJ.f,  suffered  painful  injuries 
in  an  automtibile  accident  recently. 


IN  THE  BUSINESSS  OFRCE 


Ben  S.  Hibbs,  former  director  of  the 
department  of  journalism,  K.  S.  T.  C., 
Hays,  Kan.,  has  taken  charge  of  the 


Hubert  C.  Tillery,  state  editor  of  the 
Richmond  (V'a.)  Times- Dispatch,  has 
been  ill  for  the  last  several  weeks  and 


Philip  Kinsley,  staff  reporter,  Chicago 
Tribune,  is  in  Tekamah,  Neb.,  wiring 
stories  on  the  bread  and  water  treatment 
afforded  bootleggers  there. 


Clarence  Watkins 


CLIFFORD  H.  HOUSE,  local  display  •  ,^^0'  Vh,  -I  a^  ’  ^  V’"‘  tne  property  01 

L  aHw-rtwincr  c....  tne  statt  ot  tne  oiranton  {.1  a.y  lames  E.  Watkins,  a  successtul  attorney 

advertising  manager,  Ncih  Francisco  Yi,„cs  during  the  summer  vacation,  is  riiillicothe  and  father  of  the  nresent 
Examiner,  has  gone  on  a  trip  to  Europe,  planning  to  resume  his  studies  at  Holy  ovvner.  The  elder  Mr.  Watkins  de- 

R.  C.  Caravati,  of  the  advertising  de-  Cross  t  niversity.  pended  largely  on  his  son  for  the  succcss- 

partnient,  Richmond  (ya.)  Times-Dijt-  Lcland  H.  Reese,  staff  reporter  of  the  ful  management  of  the  newspaper,  and 
patch,  has  resigned,  to  join  the  \  irginia  Chicago  Daily  Mezos,  obtained  an  inter-  upon  the  death  of  his  father  C.  E. 


Chicago  Daily  Mezi’s,  obtained  an  inter-  upon  the  death  of  his  father  C.  E. 
State  Chamber  of  Commerce.  view  with  President  Plutarco  Calles  of  Watkins  assumed  control,  in  January 

Jeff  Barnette,  formerly  with  the  Hous-  Mexico  this  week.  1923. 

ton  Chronicle,  has  joined  the  business  A.  J.  O’Malley,  city  editor  of  the  Under  his  supervision,  the  Constitution 
staff  of  the //oKJtoii  /Vcjj.  Scranton  (Pa.)  Tiiiicj,  has  left  on  a  six  has  grown  rapidly  and  has  prospered. 

P.  W.  Walsh,  national  advertising  weeks'  trip  through  the  west.  He  will  at-  Many  extensive  improvements  have  been 
manager  of  the  Montgomery  (.Ala.)  .-Id-  tend  the  convention  of  printers  in  Colora-  rnade  in  the  plant,  including  the  installa- 


Under  his  supervision,  the  Constitution 


lerliser,  was  a  visitor  in  New  York  this  do  Springs  while  away. 


tion  of  a  high  speed  web  perfecting  news- 


Arthur  Sears  Henning,  Washington  PaP«-‘r  press. 


Howard  Welsh,  for  main-  years  ad-  correspondent  of  the  Chicago  Tribune,  ,  u-  r  r  c  i.f. 

vertising  manager  of  the  San  Francisco  has  been  covering  the  New  Hampshire  7;,,, '  vYasWiiTto'n  bure'L  sooke^on  *‘”ex- 
Bulletin,  has  joined  the  San  Francisco  election  during  the  past  ten  days.  .  r  ^  r-  U  ^  •  w  u 

armtcic  display  depar,n,«.  Ja„cs  S.  Gibbons  has  resigned  as  editor 

Frank  E.  Rutledge,  formerly  Brooklyn  md  manager  of  the  Scranton  Sunday  Dis-  _ _ 

.sales  manager  for  Brown  and  Bigelow,  patch.  For  the  time  being  John  Durkan,  HOLDING  NEW  POSTS 

has  joined  the  New  York  Ez'ening  former  mayor  of  Scranton  is  serving  as  ^  »rxt?rxr> 

Graphic  as  a  member  of  the  national  ad-  manager  of  the  publication.  ^^''^HFORD,  from  night 


vertising  department. 


IN  THE  EDITORIAL  ROOMS 


.Albert  S.  Keshen  of  the  University  of  a  xf 
Missouri  school  of  journalism  has  joined  Montreal  Star. 

the  staff  of  the  Elisabeth  (N.  J.)  Times  George  W^  Shaw,  from  copy  desk, 
as  suburban  reporter.  Springfield  (Mass.)  Union,  to  copy  desk, 

Howard  Cushman,  formerly  reporter  I  fort  ford  ((Tonn.)  Times. 
r  the  Buffalo  Evening  News,  has  re-  Irwin  F.  Harrison,  from  city  editor, 
?ned  to  become  manager  of  radio  sta-  Sioux  City  (la.)  Tribune,  to  Omaha 
m  WGR  of  the  Federal.  (N’eb.)  IVorld  Herald  staff. 


JOHN  L.  BRADFORD,  from  night 
J  editor,  Salem  (Mass.)  News,  to  city 


pHARLES  R.  CORBIN,  assistant  Howard  Cushman,  formerly  reporter 
'-'managing  editor.  Toledo  Blade,  is  ^9’'  Buffalo  Evening  N ezes,  hzs  re¬ 
acting  managing  editor  during  the  vaca-  manager  of  radio  sta¬ 
tion  of  M  illiam  F.  Hedrick.  "  Federal. 

Howard  White,  society  editor.  .Vat-  Kennedy  city  editor  of  the 


. .  .x.xx  CHANGES  OF  OWNERSHIP 

}  orA"  //croW  Tribune  has  gone  on  a  two-  ^^^^ork  Star-Laglc,  has  returned  from  nxt^-urx-r-  x- 

weeks’ tour  of  the  .Adirondack  and  White  a  two  weeks  vacation.  ILJ  T.  P.AEHNE,  Kansas  newspaper- 

mountains.  Curtis  Vinson  has  resigned  as  staff  *  man.  more  recently  of  Oklahoma 

n  H  Ran(>r,.ft  fnr  cx-xv^ral  x-ntirc  xxil  Correspondent  of  the  Dallas  Nezvs  and  and  Texas,  has  purchased  the  Burdette 
editor  of  the  Slirezvport  (I.a. Times  I  .•’^oame  director  of  publicity,  (Kan.)  Nezes  from  E.  Ray,  of  Garfield, 

has  been  named  night  managing  editor  Texas  Agricultural  and  Mechanical  Col-  C.  C.  Charles,  who  recently  sold  the 
of  the  El  Dorado  (Ark.)  Daily  Nezes,  College  Station,  Tex.  Pilger  (Neb.)  Herald,  has  purchased  the 

and  assumed  that  position  on  Sept.  1.  Sylvia  Ragon,  a  graduate  of  the  Ponca  Nebraska  Journal-Leader,  from 

.Alex.  H.  Washburn  has  been  promoted  University  of  Missouri  school  of  journal-  E.  B.  Kingsbury  who  has  been  its  editor 
to  managing  editor  of  the  Daily  News  has  joined  the  staff  of  the  Jefferson-  the  last  24  years.  Mr.  Kingsbury  plans 
and  Evening  Times,  and  Robert  Hays  '‘iHc  (Ind.)  Evening  Nezvs.  to  retire. 

has  been  named  city  editor.  Joseph  .A.  Bush,  head  of  the  Nezinirk  H.  W.  Haislet  has  sold  his  St.  James 

L.  M.  Benedict,  Columbus  correspon-  Star-Eagle’s  Orange,  N.  J.,  bureau,  is  (Minn.)  Independent  to  E.  M.  Cupper- 
dent  for  the  Akron  (O.)  Beacon  Journal  sojourning  with  his  family  at  Cape  Cod.  (Continued  on  page  28) 

and  the  Springfield  Sun,  has  resigned  and 
will  become  associated  with  Myers  Y. 

Cooper  of  Cincinnati,  Republican  candi- 

b?r,^i.,,,  ibc  »aE  Central  Press  Service 

of  the  AVic’  y  ork  Herald  Tribune. 

W.  Clark  Harrington,  a  reporter  on 

the  Springfield  (Mass.)  Union,  recently  SMS 

had  two  musical  compositions.  “My  Little 

Brown  Shack  and  You’’  aM  “lantern  of  additional  clients  in  Canada,  Mexico.  Central  America. 

Ookl  publisned  bv  the  Harden  Music  —  «  .  ^  -  tt  *.  « 

Company,  Inc.  Panama,  Porto  Rico,  Cuba,  Hawaii,  Philippines,  China  and  France. 

Jerry  McWilliams,  of  the  Nezvark  What  further  evidence  need  be  given  of  the  world  wide  scope  of 

Evening  staff,  has  returned  after  a  America’s  fastest  growing  news  mat  and  feature  service? 

tour  through  the  New  England  States. 

George  Flory,  formerly  police  reporter  Now  over  four  hundred  subscribers  with  five  hundred  as  the  goal 

for  the  Chicago  Ez'cning  American,  has  set  for  January  1,  1927.  Hadn’t  you  better 

resigned  to  enter  the  bond  business. 

Harley  A.  Grantham,  editor  of  the 

De.  H’itt  (la.)  Observer,  is  author  of  InVCStlfiatC 

“Tag  Ends’’  a  collection  of  his  writings  ® 

which  first  appeared  in  a  column  con¬ 
ducted  by  him  in  a  Cedar  Rapids,  la., 

James  Copeland  has  joined  the  Orange  Wi^t  Central  ^resisf  iHeisioctatton 

staff  of  the  Nezivrk  Star-Eagle,  succeed-  *  «...  ..  .  .. 

mg  Frank  J.  Porter,  who  has  resigned  to  '  •  ^  A.  McNitt 

become  a  professor  of  English  and  mathe-  President  aeveland  Editor  and  Manager 

matics  at  Seton  Hall,  South  Orange,  j 

N.  J.  I  '  -i 


IVJ  T.  PAEHNE,  Kansas  newspaper- 
^  man.  more  recently  of  Oklahoma 


C.  C.  Charles,  who  recently  sold  the 
Pilger  (Neb.)  Herald,  has  purcha.sed  the 


Central  Press  Service 

Used  in  47  States 

with  additional  clients  in  Canada,  Mexico,  Central  America, 
Panama,  Porto  Rico,  Cuba,  Hawaii,  Philippines,  China  and  France. 

What  further  evidence  need  be  given  of  the  world  wide  scope  of 
America’s  fastest  growing  news  mat  and  feature  service? 

Now  over  four  hundred  subscribers  with  five  hundred  as  the  goal 
set  for  January  1,  1927.  Hadn’t  you  better 

Investigate  — 

Central  $reg£i  iHsisioctatton 


V.  V.  McNitt 
President 


Central  Press  BMg., 
aevelaml 


H.  A.  McNitt 
Editor  and  Manager 


In  Making  Your  Plans  | 
for  the  Fall  j 

I 

Do  Not  Fail  to  Consider  1 
These  | 

Metropolitan  il 

1 

Weekly  Winners 

STEPHEN  LEACOCK 
A.  A.  MILNE 

PINNACLE  FICTION 
ZENITH  FICTION 
EXPLOIT  and 
ADVENTURE 
PRE-EMINENT 
ARTICLES 


Juvenile 

SECKATARY  HAWKINS 
STORY 

HAWKINS  CLUB  PAGE 


Weekly  Comics 

ELLA  CINDERS 
COLOR  PAGE 

By  Bill  Conselman  and 
Charlie  Plumb 

DOWN  THE  ROAD 

By  Frank  Beck 

DICKEY’S  DOGS 

By  Robert  L.  Dickey 


Metropolitan  Newspaper 
Service 


UaximiKan  EUer,  Jr, 
General  Manager 


Eart  J.  Badley 
Associate 


150  Nassau  St.  New  York  City 
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{Continued  from  page  27) 
null  of  St.  Paul,  who  took  chargu  Sept. 

I.  The  Independent  was  established  by 
Mr.  Haislet  in  1914.  He  is  a  brother  of 
Sam  Haislet,  held  secretary  of  the  Minne¬ 
sota  Editorial  Association. 

W.  F.  McQuitty  has  sold  the  Alexis 
(Ill.)'  Argus  to  Don  McKelvey,  who  has 
been  employed  in  the  Argus  shop. 

Homer  B.  Gaston,  for  the  last  eight 
years  editor  of  the  Richmond  (Ill.) 
Gazette,  has  purchased  the  Antioch  (Ill.) 
News  from  John  Horan  and  assumed 
management.  He  recently  sold  the 
Gazette.  # 

Stanton  Hudson,  formerly  publisher  of 
the  Fort  Scott  (Kan.)  Bourbon  County 
News,  has  purchased  the  stock  of  Dr. 

J.  G.  Sandidge  and  O.  B.  Strong  in  the 
Mulberry  Independent  and  is  now  in 
charge. 

The  F.  W.  Hughes  estate  has  sold  the 
Postville  (la.)  Herald  to  William  Kling- 
bell,  who  founded  the  paper,  which  he 
sold  two  years  ago  to  the  late  Mr. 
Hughes. 


Everett  Beckwith  has  resigned  from 
the  press  room  force  of  the  Batavia 
(X.  V.)  Neti’s  to  enter  a  business  school. 
He  has  been  succeeded  bv  Robert  Susat. 


CTANLEY  N.  TREW,  foreman  of  the 
^  composing  room,  Lethbridge  (Alta.) 
Herald,  to  Miss  Dora  Ximmons  recently. 

Billy  F.  James,  of  the  Kansas  City 
Star  staff,  to  Miss  Lucille  Grace  of  Kan¬ 
sas  City,  last  week. 

Richard  B.  Dolbeare,  son  of  Harris 
Dolbeare,  publisher  of  the  Wakefield 
(Mass.)  Daily  Item,  to  Miss  Alice  Pres¬ 
ton  at  the  Congregational  Church,  Wake¬ 
field,  last  week. 

Marguerite  Leah  Breton,  of  the  ad¬ 
vertising  department,  Springfield  (Mass.) 
Union,  to  Edward  Joseph  Cook,  Jr.,  of 
Springfield,  in  Chicopee,  Mass.,  Labor 
Day. 

Emerson  Reck,  assistant  sporting  editor, 
Springfield  (O.)  Daily  News,  to  Miss 
Hazel  January,  Sept.  6.  With  his  bride 
he  has  left  for  Fremont,  Neb.,  where  he 
will  direct  publicity  and  act  as  instructor 
in  journalism  at  Midland  College. 

Charles  W.  Pratt,  editor  of  the  Pratt 
(Kan.)  Daily  Tribune,  to  Miss  Beulah 
Heldstrom  of  McPherson,  Kan.,  recently. 

Miss  Ella  May  Margaret  Anderson, 
bookkeeper,  Jamcstoziii  (N.  Y.)  Journal, 
to  Roy  William  Bader,  linotype  operator, 
Jamestown  Evening  Post. 

John  Leonard  O’Neill,  composing  room 
employe  of  the  Boston  (Mass.)  Tran¬ 
script,  to  Miss  Anna  Elizabeth  Bloomer 
of  Malden  in  that  city.  Sept.  4. 

Willis  F.  Forbes,  city  editor  of  the 
Sioux  City  (la.)  Journal  to  Miss  Myrtle 
Lillian  Gleason  of  Sioux  City,  Aug.  28 
at  LeMars,  la. 

WITH  THE  SPECIALS 

pOWERS  &  STONE,  INC.,  pub- 
lishers  representatives.  New  York, 
have  been  named  to  represent  the  Pough¬ 
keepsie  (N.  Y.)  Eagle  New's  in  the  na¬ 
tional  field. 

Edwin  S.  Wells,  Jr.,  is  a  new  member 
of  the  Ford-Parsons  Newspaper  repre¬ 
sentatives  company  in  the  Wrigley  Build¬ 
ing,  Chicago.  Mr.  Wells  is  the  son  of 
Edwin  S.  Wells,  a  well  known  Chicago 
advertising  man  who  has  been  a  member 
of  the  Chicago  Daily  Ncivs’  advertising 
staff  for  many  years. 


SPECIAL  EDITIONS 

PLGIN  (Ill.)  COURIER-NEWS,  42- 
page  Old  Timers’  edition,  Aug.  30. 
Marshfield  (Wis.)  Daily  Nezes,  special 
Fair  edition,  Sept.  1. 

Excelsior  Springs  (Mo.)  Standard,  .38- 
page  National  Resort  Number,  .^ug.  29. 

Massillon  (O.)  Evening  Independent, 
Centennial  section  in  rotogravure  cele¬ 
brating  city’s  100th  anniversary.  Sept.  4. 


ON  THE  MECHANICAL  SIDE 

CPOKANE  FALLS  Typographical 
Union  No.  193  recentlv  celebrated  its 
40th  anniversary.  H.  W.  Greenberg,  only 
living  member  who  was  among  the  seven 
organizers  of  the  union,  was  one  of  those 
present.  About  200  attended. 


NEW  PLANTS  AND  EQUIPMENT 

TEFFERSONVILLE  (Ind.)  EVE¬ 
S'  NING  NEWS  has  just  installed  a 
new  Linotype. 

Shipment  has  been  made  to  the  Los 
Angeles  (Cal.)  Record  of  four  Goss  high 
speed  press  units,  a  color  unit  and  one 
pair  of  folders. 

NEW  PUBLICATIONS 

AM.\THIAS  has  begun  publication 
*  of  the  Cleo  Springs  (Okla.)  Major 
County  Nezes  in  a  plant  he  recently  pur¬ 
chased. 

Mayfield  (Wash.)  Record  published 
its  first  issue  August  20.  F.  J.  Oeltjen 
is  editor  and  publisher. 

SCHOOLS 

XT  BABCOCK,  professor  of  English 
and  journalism  and  editor  of  the 
Virginia  Gazette,  has  resigned  his  posi¬ 
tion  at  the  College  of  William  and  Mary, 
at  Williamsburg,  Va.,  to  accept  a  similar 
one  at  the  University  of  South  Carolina. 
The  Virginia  Gazette,  the  South’s  oldest 
journal  and  the  first  newspaper  in  the 
United  States  to  publish  the  Declaration 
of  Independence,  was  revived  and  pub¬ 
lished  by  Professor  Babcock  in  connection 
with  his  classes  in  journalism. 

Evening  courses  in  advertising  will  be 
continued  this  fall  at  the  Northwestern 
University  School  of  Commerce  in  Wie- 
boldt  hall  on  the  lake  front.  The  subjects 
offered  include  principles  of  advertising, 
advertising  copy  writing,  advanced  adver¬ 
tising  copy  writing,  typography,  advertis¬ 
ing  campaigns,  direct-by-mail  selling, 
general  p.sychology  and  advertising  psy¬ 
chology. 

ASSOCIATIONS 

^ITY  PRESS  CLUB  of  Chicago  were 
to  hold  a  combination  dinner-dance, 
theatrical  and  swimming  party  Sept.  11, 
at  which  “Red”  Grange,  football  star, 
was  to  be  the  honor  guest. 

E.  E.  Beard,  former  president  of  the 
Washington  Press  .Association  has 
joined  the  state  department  of  efficiency 
at  Olympia. 

First  fall  meeting  of  the  Dayton  Ad¬ 
vertising  Club  will  be  held  Sept.  15. 

The  annual  convention  of  the  Western 
Daily  Newspaper  Advertising  Man- 
•vgers  .Association  of  Canada  was  held 
at  Banff,  -Aug.  16  and  17.  Newspapers 
from  every  part  of  Canada  from  Victoria 
to  Winnipeg  were  represented.  H.  Save, 
of  the  Regina  Leader,  was  elected  presi¬ 
dent  for  ne.xt  year. 

Dallas  .Advertising  League,  at  a 
meeting  celebrating  the  21st  anniversary 
of  Holland’s  Magazine,  Dallas,  was  ad¬ 
dressed  by  Col.  F.  P.  Holland,  publisher. 

Kansas  editor-golfers  will  hold  their 
annual  fall  tournament  at  -Arkansas  City, 


Kan.,  Thursday,  Friday  and  Saturday, 
Oct.  21-23,  as  guests  of  -Arkansas  City 
newspapermen  and  the  Chamber  of  Com¬ 
merce.  W.  R.  Kercher,  Topeka,  editor 
of  the  Southwest  Bell  publication,  is 
president  and  Angelo  Scott,  lola  Register 
editor,  is  secretary-treasurer  of  the  Edi¬ 
torial  Golf  Association. 

J.  F.  Halladay,  secretary  of  the  South 
Dakota  Press  Association,  has  pre¬ 
pared  a  newspaper  exhibit  for  the  State 
Fair  being  held  at  Huron,  Sept.  9-13. 
Editors  of  the  state  were  asked  to  submit 
two  copies  of  their  paper  for  display. 
The  e.xhibit  was  mounted  by  Charles  D. 
Byrne,  editor  of  publications.  South 
Dakota  State  College,  Brookings. 

James  M.  A'ard  spoke  on  “Advertising 
in  China”  at  the  Sept.  8,  luncheon  meet¬ 
ing  of  the  Baltimore  Advertising  Club. 

The  Kansas  City  chapter  of  the 
Missouri  Writer’s  Guild,  Inc.  has  or¬ 
ganized  a  speakers’  bureau  among  its 
members  to  meet  the  great  demand  for 
speakers.  Clarence  N.  Cook  is  president. 
-Another  feature  the  chapter  has  installed 
is  a  manuscript  bureau,  where  for  a  small 
fee,  criticisms  are. made  of  manuscripts. 

Members  of  the  Boston  Newspaper 
Golfers’  -Association  held  a  tournament 
last  week  at  the  Tedesco  course  at 
Swampscott.  The  winners  for  the  day 
were:  In  Class  A,  Burt  Whitman,  of  the 
Herald,  88-7-81;  F.  E.  Drummond,  Post, 
102-20-82;  W.  A.  Grimes,  American,  93- 
10-83;  J.  A.  Dipesa,  Italian  Nezvs,  106- 
22-84.  In  Class  B,  J.  R.-  Kelley,  Post, 
115-13-102;  -M.  G.  Starke,  Post,  122-10- 
112. 

Champaign  (111.)  -Advertising  and 
Selling  Club  will  begin  its  fall  season 
Sept.  28  in  the  Beardsley  hotel  with  Ed¬ 
ward  H.  Stafford,  president,  presiding. 
Plans  for  the  year  provide  for  the  ap¬ 
pearance  once  a  month  of  an  out-of-town 
expert  and  the  club  will  be  conducted  on 
a  purely  professional  basis  with  member¬ 
ship  restricted  to  actual  advertising  men. 
University  of  Illinois  students  studying 
advertising  will  be  admitted. 

W.  G.  Weagant  of  the  Chicago  Herald 
and  Examiner  won  the  gold  medal  in  the 
qualifying  round  of  the  Chicac,o  Press 
Golf  Club’s  annual  championship  at 
Edgewater  golf  club  this  week.  Second 
place  was  shared  by  J.  H.  h'orrest  of  the 
Chicago  Evening  American,  Harry  Mun- 
zell  of  the  Herald  and  Examiner  and 
Fuller  McGants  of  the  -American.  Fred 
Lewis  of  the  Chicago  Daily  Nezes  and 
P'rnest  L.  Heitkamp  of  the  .American  were 
tied  for  third. 


FLASHES 


It  appears  that  the  President  cannot 
even  escape  the  White  House  Spokesman 
when  he  is  on  his  vacation. — Dayton 
Xezvs, 

Clerk — You  wish  a  birthday  gift  for 
your  daughter?  How  about  a  dainty 
garter  purse? 

Father — No:  it  would  be  unwise  for 
her  to  carry  her  money  in  plain  sight.— 
C  apper's  Weekly. 

-A  high  pitched  voice  on  the  radio  is 
said  to  have  put  out  a  fire;  it  has  often 
put  a  quiet,  loving  soul  out  of  his  apart¬ 
ment. — New  York  Evening  World. 

Peggy  Joyce  will  wed  her  fifth  husband 
just  as  soon  as  his  wife  gives  consent.— 
Florence  (Ala.)  Herald. 

One  does  not  need  to  ask  if  the  hosiery 
mill  which  closed  its  doors  was  making 
them  of  silk  or  cotton. — Dayton  (0.) 
Daily  News. 

-An  Oklahoma  City  woman  who  tried 
to  shoot  her  husband’s  “lady  friend”  had 
bad  aim  and  shot  hubby  instead.  If  she 
can’t  be  given  credit  with  a  hit  she  is  at 
least  entitled  to  a  sacrifice. — IVichita 
Eagle. 

When  it  came  time  to  return  to  .Amer¬ 
ica,  Miss  Ederle  weakened  and  took  a 
boat. — Detroit  Nezx'S. 

Pretty  often  it  takes  more  elbows  than 
brains  to  push  to  the  front. — Bartlesville 
(Okla.)  Enterprise. 

-Aren’t  the  Hoosiers  the  inconsistent 
folks,  though?  They  praise  their  literary- 
men  and  W'omen  and  then  shove  an  editor 
into  jail  for  telling  the  truth. — John  R. 
Wolf  in  Milwaukee  Journal. 

-Another  thing  about  naughty  movies 
that  offends  people  is  that  they  never  are 
as  naughty  as  the  advertising  promises.— 
Muskogee  Phoenix. 

While  it  may  have  been  a  typograph¬ 
ical  error,  the  statement  of  an  exchange 
that  a  man  was  “blinded  by  a  flask  of 
lightning”  is  entirely  plausible. — Florence 
(Ala.)  Herald. 


morning 
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LOS  ANQfLES 


Distinctive 

Advertising 

Set  on  the  Ludlow 

Ccill  the  hOYlOV  foil  of  America’s  greatest  news¬ 
papers — there  you  will  almost  invariably  find  Ludlows. 

.  It’s  the  ability  of  this  system  to  furnish  unlimited 
quantities  of  display  in  the  most  modern  faces  from  6 
to  60  point  bold,  extended  and  full-flowing  italic  in¬ 
cluded,  that  has  made  it  the  unanimous  choice  of  papers 
which  appreciate  good  composition. 

That  the  Ludlow  has  saved  them  time  and  money 
as  well,  are  added  advantages.  To  know  the  Ludlow 
is  to  realize  why  it  is  the  simplest,  most  practical  system 
of  setting  display  composition.  Let  us  show  you. 

Ludlow  Typograph  Company 

ijTjWf  2032  Clybourn  Avenue,  Chicago 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  Street 


New  York:  63  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  QUALITV  COMPOSITION 
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Suppose  There  Were  No 
Editor  &  Publisher’s 

GUIDE? 

employed — there  are  but  two  other  courses  to  be  pursued. 
One  is  to  buy  any  number  of  books,  costing  $8,  $15,  $25 
or  $100  each ;  none  of  them  complete  in  itself ;  all  of  them 
filled  with  a  vast  amount  of  unrelated  and  irrelevant  facts, 
from  which  the  essential  data  must  be  laboriously  dug. 
The  other  is  to  send  out  several  thousand  questionnaires, 
replies  from  any  considerable  portion  of  which  can  be  se¬ 
cured  only  after  repeated  follow-ups. 

In  either  event,  the  material  obtained  will  be  undigested, 
un-edited,  unverified,  unreliable — biassed,  probably,  in 
many  cases. 

Think  of  the  time  and  money  involved. 

But  in  Editor  &  Publisher’s 
Incomparable  Market  Guide 

all  this  material  is  already  gathered,  first  hand,  for  the  Advertising  Agency  and  the  Na¬ 
tional  .Advertiser;  it  is  presented  in  just  the  right  form;  verified  by  checking  and  re-check¬ 
ing  ;  edited  by  experts ;  confined  exclusively  to  the  facts  needed  in  visualizing  the  exact 
trading  conditions  in  each  market  under  survey — facts  which  make  easy  decisions  on  both 
copy  and  me<lia.  IT  IS  RE.ADY  TO  BE  USED. 


ARKET 

It  is  inconceivable  that  any  national  newspaper  campaign 
ever  he  entered  into  without  first  consulting  just  such  a 
cimipendium  of  vital  market  statistics  as  is  to  be  found  in 
the  Market  Guide  exclusively — between  the  covers  of  one 
book. 

Suppose  an  Agency  or  a  National  .Advertiser  did  not  know 
about  Editor  &  Publisher’s  Market  Guide,  or  a  copy  of  the 
book  were  not  available? 

To  get  the  information  w’hich  it  alone  contains — informa¬ 
tion  that  is  supremely  essential  in  determining  upon  trad¬ 
ing  areas  to  be  reached,  copy  to  be  used  and  media  to  be 


The  1926  edition  of  the  Market  Guide  will  be  published 
early  in  November,  as  part  of  the  service  of  EDITOR  & 
PUBLISHER  to  the  advertising  agency,  the  national  ad¬ 
vertiser  and  the  daily  newspaper  publisher — a  service 


which  goes  hand  in  hand  with  all  the  other  big  things 
EDITOR  &  PUBLISHER  is  continually  doing  for  all 
three  of  these  classes  of  its  readers,  whose  larger  interests 
are  so  closely  intertwined  and  interdependent. 


Note  that  the  Market  Guide  is  as  much 
of  a  service  to  the  daily  newspaper 
publisher  as  it  is  to  the  advertising 
agency  and  the  national  advertiser. 


For  it  presents  an  unrivalled  opportunity  to  the  publisher  of  the  daily  newspaper  to  get  across  the  story 
of  his  paper  to  the  men  who  buy  space  and  influence  the  choice  of  media  AT  THE  VERY  MOMENT 
they  are  studying  the  potential  buying  power  of  the  readers  of  his  paper.  That  the  Market  Guide  is  an 
active,  energetic,  consistent  builder  of  national  linage  in  the  local  newspaper  is  indicated  by  the  fact  that 
so  many  of  the  daily  newspapers,  not  only  have  display  advertisements  year  after  year  in  the  Market 
Guide,  but  increase  their  sf>ace.  That  tells  the  story,  does  it  not?  Want  to  know  more  about  it?  No  obli¬ 
gations.  But  be  quick — as  the  forms  close  early  in  October. 


A.  B.  C. 

Charter  Member 


EDITOR  &  PUBLISHER 

^70™  Times  Building,  New  York 


A.  B.  P. 

Member 
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CLASSIFIED  ADVERTISING 


New  York  World  Claims  Largest  Telephone  Switchboard  Equipment- 
Brooklyn  Elagle  Makes  Bid  for  Second  Place — Introducing 
Small  Towners  to  a  Classified  Page 


Vj^HAT  P'rank  MacCabe,  classified 
”  manager,  claims  is  the  largest  news¬ 
paper  telephone  switchboard  equipment 
in  the  world,  has  been  installed  by  the 
Neiv  York  World,  and  w’ent  into  oix;ra- 
tion  this  week. 

In  a  room  on  the  fourth  floor  of  the 
Pulitzer  Building,  measuring  50  by  26 
feet,  40  telephone  “positions”  constitute 
the  visible  portion  of  this  huge  installa¬ 
tion.  It  is  the  invisible  elements  of  it 
that  make  it  notable  among  telephone 
rooms. 

Both  walls  and  floors,  by  means  of 
cork  insulation,  have  been  so  deadened 
that  an  ordinary  conversation  canyiot  be 
heard  beyond  a  few  inches  of  the  speakers. 

The  installation  consists  of  forty  “posi¬ 
tions,”  each  attended  by  a  skilled  ad- 
taker.  Each  operator  sits  in  front  of  a 
miniature  switchboard  of  her  own,  termed 
a  “monitor,”  each  one  of  which  contains 
202  separate  apparatus  units,  83  tiny 
lights  to  indicate  incoming  calls,  240  in¬ 
dividual  wires,  totaling  length  of  half 
a  mile,  and  833  separate  soldered  con¬ 
nections. 

In  each  of  the  four  corners  of  the  room 
is  a  larger,  or  supervisor’s  monitor. 
These  four  supervisors  can  instantly  pick 
up  any  conversation  from  any  other  moni¬ 
tor  in  the  room,  and  all  calls  requiring 
any  discussion  whatever  beyond  the  actual 
taking  down  of  the  advertisement  itself 
is  immediately  picked  up  by  a  supervisor 
and  handled  without  interrupting  the 
routine  work  of  the  ad-taker. 

In  turn,  all  40  monitors  are  interlocked, 
so  that  an  incoming  call  is  registered  at 
40  positions.  The  instant  it  is  picked  up 
by  any  one  operator  the  light  goes  out 


on  the  other  39  boards.  Thus  has  “busy 
wire”  been  reduced  to  a  minimum. 

Designed  by  the  engineering  depart¬ 
ment  of  the  Xew  York  Telephone  Com¬ 
pany  and  built  by  the  Western  Electric 
Company,  it  required  five  months  to  com¬ 
plete  the  manufacture  and  installation  of 
the  system,  which  is  primarily  served  by 
43  trunk  lines  connecting  with  local  and 
long-distance  lines.  Large  as  it  is,  the 
new  installation  is  regarded  as  only  an 
initial  unit,  and  it  has  been  so  planned 
that  both  the  floor  area  devoted  to  it  and 
its  wire  capacity  may  be  doubled  as  the 
demand  for  increased  service  arises. 

Last  year  the  World  received  848,166 
insertions  of  classified  advertisements,  of 
which  577,259  were  received  over  the 
telephone  or  nearly  2,0(K)  every  working 
day  of  the  year,  Mr.  MacCabe  said. 

During  the  first  eight  months  of  this 
year  the  World  has  printed  1.273.796 
classified  advertisements,  of  which  629.- 
398  have  come  over  the  telephone  wires. 


Frank  M.  KelTer,  owner  of  the  Van  Xiiys 
(Cal.)  Xc-ucs,  a  semi-weekly,  which  ran 
a  total  of  3,599  inches  of  classified  ad¬ 
vertising  during  the  first  three  months  of 
this  year. 

“When  I  determined  to  put  over  a 
classified  page,  I  took  the  back  page  of 
the  News,  got  a  good  head  for  it,  and 
went  out  and  canvassed  nearly  everyone 
1  met  on  the  street,”  stated  Keffer. 
“Many  conversations  brought  to  light 
this  or  that  article  that  a  resident  had  for 
sale,  or  wanted  to  purchase.  I  stuck  the 
advertisements  in,  in  some  instances  with¬ 
out  the  advertiser’s  knowledge.” 

The  first  week  the  paper  had  a  half 
column  of  classified  ads.  Most  weekly 
publishers  would  have  presumed  that  the 
saturation  iwint  had  been  reached,  but 
not  Keffer.  He  realized  that  the  classi¬ 
fied  page  would  only  be  effective  if  it 
were  made  big  enough  to  be  a  regularly 
read  part  of  the  News ;  that  every  addi¬ 
tional  advertisement  would  give  cumula¬ 
tive  pulling  power  to  every  other  adver¬ 
tisement. 

Almost  from  the  first  issue  the  adver¬ 
tisements  sold  themselves  to  the  people. 
Most  of  them,  being  farmers,  were  not  in 
the  habit  of  making  their  wants  known 
through  the  medium  of  the  printed  word ; 
they  needed  an  introduction  to  the  classi¬ 
fied  page;  but  once  they  realized  its 
power,  they  kept  on  speaking  terms  with 
it.  It  provided  the  farmers  with  a  medi¬ 
um  of  barter. 

Mr.  Keffer  .says:  “The  smallest  weekly 
can  make  the  classified  advertising  section 
a  regular  feature,  but  he  must  show  what 
it  will  do.  He  must  make  a  demonstra¬ 
tion.  even  if  he  derives  no  revenue  from 
the  page  for  six  months.  It  will  prove 
the  greatest  feature  he  can  run  in  his 
paper.” 


by  next  Tuesday.  Apply  in  person.  722 
Peyton  Bldg.,  or  call  Main  1448." 

The  member  obtained  his  quota  easilv. 


The  Seattle  (Wash.)  Post-Iiitcl- 
ligcncer  changed  its  classified  charges 
from  a  line  basis  to  a  word  rate.  Sept.  1. 


The  Boston  (Mass.)  Herald-Traveler 
has  opened  a  new  classified  ad  office  at 
264  \Vashington  street. 


James  Doherty,  classified  advertis¬ 
ing  manager  of  the  Providence  (R.  I.) 
Journal,  is  spending  his  vacation  in 
Montreal. 


W .  J.  Oldham,  formerly  of  the  San 
Francisco  Call's  classified  department, 
now  is  classified  manager  for  the  San 
Francisco  Chronicle. 


Clyde  Reid,  classified  salesman,  San 
Francuco  Examiner,  has  been  transferred 
to  their  local  ’display  department. 


Few  want  ads  ever  brought  better  re¬ 
sults  than  one  run  in  the  .Mitchell  (S.  D. ) 
Kct'uhlican  by  Chris  Steiber  recently. 
He  spent  25  cents  and  advertised  for  five 
inches  of  rain.  .\nd  then  it  rained  for 
17  hours  and  the  radio  announcer  said  it 
was  worth  a,  million  dollars  an  hour  to 
the  state.  Seventeen  million  dollars! 
Xo  so  bad  for  25  cents,  what  ? 


The  Spokane  Chronicle  recently  sold 
a  member  of  its  local  chamber  of  com¬ 
merce’s  membership  team  space  on  its 
classified  page  to  save  him  shoe  leather 
in  making  rounds.  This  was  the  ad : 

“WAXTED— At  least  1  live  person  to 
join  the  Spokane  Chamber  of  Commerce 


URGED  TO  PAY  BILLS 

■  l^)cal  business  and  professional  men 
sponsored  a  full  page  advertisement  pub¬ 
lished  in  the  Duluth  Herald.  Sept.  6, 
urging  prompt  payment  of  bills.  The 
copy  carried  the  slogan :  “Pay  .August 
Bills  Xow — They  Become  Delinquent 
After  the  10th.”  The  copy  showed  the 
bad  social  and  business  effects  of  a  poor 
credit  standing. 


ADDS  AUTO  SECTION 

The  Spokane  Chronicle  has  inaugurated 
a  weekly  automobile  section,  published  as 
the  second  section  of  Thursday  evening’s 
paper. 


.\  close  second  place  for  classified  tele¬ 
phone  installations  is  claimed  by  the 
Brooklyn  Eagle,  of  which  Chester  Xolan 
is  classified  manager. 

The  chief  distinction  of  the  Eagle’s 
installation  is  that  it  has  direct  trunk 
line  connection.  It  has  20  positions, 
which  are  not  divided  by  partitions,  Mr. 
Xolan  reasoning  that  the  walls  simply 
caused  discomfort  to  the  operators. 

The  Eagle’s  new  system  went  into  op¬ 
eration  this  week. 


Introducing  small  towners  to  the  classi¬ 
fied  page  has  been  well  accomplished  by 


18  INTERTYPES 

are  being  used  by 

PWPWW  ; 


smrsiiiK 


No  Standardized  Intertype  has  ever  become  obsolete 


Prize  Contest  to  Advertise 

Newspaper  Advertising 

H  To  develop  the  best  and  newest  thought  concerning  the 
value  of  newspaper  advertising  to  national  advertisers,  the 
Bureau  of  Advertising,  American  Newspaper  Publishers 
Association,  is  conducting  a  prize  contest. 

U  The  Bureau  invites  all  persons  who  think  they  can  write 
good  advertisements  setting  forth  the  advantages  of  national 
newspaper  advertising  to  take  part  in  the  competition. 

The  prizes  offered  for  the  three  best  advertisements 
submitted  are : 


First  prize 
Second  prize 
Third  Prize 


$300 

$150 

$50 


U  In  addition  to  these,  the  Bureau  reserves  the  privilege  of 
buying  at  $5.00  each,  forty  or  more  advertisements  that  do 
not  win  any  of  the  leading  prizes. 

n  .\11  advertisements  submitted  must  deal  with  the  value  of 
newspaper  advertising  to  the  national  advertiser.  No  adver¬ 
tisement  is  to  exceed  200  words  in  length. 

The  Contest  Opens  September  20  and 
closes  November  30 

.\  circular  giving  full  details  can  be  obtained  by  addressing 

PRIZE  CONTEST 
BUREAU  OF  ADVERTISING 

American  Newspaper 
Publishers  Association 
270  Madison  Ave.,  New  York,  N.  Y. 
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STATE  The  Financial  and  Commercial  Fabric  ot  the  Nation 


Just  as  Paris  dominates  France;  London  the  British  Empire — so  does  New 
York  State  dominate  the  United  States. 


A  State  possessing  the  greatest  wealth— commercial  enterprises  of  international 
magnitude  and  reputation — industries  employing  millions  of  wage  earners — 
great  farming  areas  whose  annual  farm  crops  in  value  vie  with  the  leading 
agricultural  states  in  the  Union. 


Where  can  you  find  a  greater  buying  power?  The  Empire  State  is  your  major 
market.  You  can’t  afford  to  stay  away  from  it.  These  papers  listed  below  can 
tell  you  why —  . 


(Rrou- 

2.600 

10,000 

Istion 

Linas 

Unes 

••Albany  Evening  Mews . 

. (E) 

34,444 

.10 

.10 

••Albany  Knickerbocker  Press . 

. (M) 

34.018 

.11 

.11 

••Albany  Knickerbocker  Press . 

. (8) 

66.924 

.16 

.16 

••Amsterdam  Beeorder-Democrat  . . 

. (E) 

7.810 

.04 

.04 

ttAubum  dtiien  . 

. (E) 

6.389 

.066 

.066 

••Brooklyn  Daily  Eagle  . 

73.764 

.22 

.22 

••Brooklyn  Daily  Eagle . 

. (S) 

84,297 

.29 

.22 

...  1  Biiffalo  Courier-Express  . . 

. (M) 

116.000 

.23 

.32 

)  Buffalo  Courier-Express  . 

. (81 

156.000 

.30 

.30 

••Buffalo  Evening  News . 

. (E) 

138.294 

.26 

.23 

Buffalo  Evening  Times . 

. (E) 

116,000 

.21 

.21 

Buffalo  Sunday  Times . 

. (S) 

136.000 

.21 

.21 

ttComing  Evening  Leader . 

. (E) 

9.839 

.06 

.06 

••Elmira  Star-Gazette  Advertiser,,, 

, , ,  (EAMl 

83.487 

.11 

.11 

••Freeport  Daily  Review  . 

. (El 

7.991 

.05 

.05 

ftOeneva  Dally  Times . 

. (E) 

6,040 

.04 

.04 

••Glov.rsville  Lender  Republican.,, 

. fEl 

7.238 

.035 

.035 

t+Tttmc*  Jotirral'Newi  . . 

.  fEl 

7  7^1 

.OS 

OS 

••Jamestown  Morning  Post . 

. (Ml 

11.722 

.04 

.035 

••Middletown  Times-Press  . 

.  (E) 

7,127 

.04 

.04 

Oirou- 

8,602 

12,002 

latien 

Linas 

Linas 

••Mount  Temon  Daily  Argus . 

....(E) 

10.437 

.06 

.06 

••Newburgh  Daily  News . 

....(E) 

19.182 

.08 

.06 

**New  Rochelle  St&ndard^Star . 

....(E) 

8.598 

.04 

.04 

••The  Sun,  New  York  . 

....(E) 

267,067 

.66 

.66 

••New  York  Times  . 

....(M) 

356.471 

.80 

.784 

••New  York  Times  . 

. (8) 

610,041 

1.00 

.98 

ttMew  York  Herald-Tribune  . . 

. (8) 

846.484 

.628 

.878 

ttNew  York  World  . 

....(M) 

967.689 

.626 

.68 

ttNew  York  World  . . 

6SA98t 

.626 

.68 

ttNew  York  Evening  World  . 

- (E) 

294.449 

.626 

.68 

••Niagara  Falla  Osxatts  . 

....(E) 

90.629 

.07 

.07 

••Port  Chester  Item . 

. (E) 

4.732 

.28 

.03 

••Ponghkaepaie  Star  and  Enterprise.. 

. (E) 

18.894 

.28 

.06 

ttRochsster  Times-Dnion  . 

. (E) 

70.406 

.91 

.20  . 

ttSTTsense  Journal  . 

. (E) 

66.326 

.18 

.16 

••Teov  Record  . 

..(MAE) 

22.879 

.08 

.06 

••Watertown  Standard  . 

. (E) 

17.617 

.27 

.07 

**WAtertown  Times  . . 

. (E) 

17.334 

.01 

.08 

•*  A.  B.  C.  Btatmnrat,  March  31,  1936. 
tt  Oovemment  Statement,  March  31,  1926, 

***  Merred  as  Buffalo  Conriei-Ezpreai,  June  14,  1996, 
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DE  MAR,  PHILADELPHIA 
CARTOONIST,  DIES 

Drew  Daily  Cartoon  for  Record  for 
23  Years — Succumbed  Following 
Operation — Outlined  Career 
in  Radio  Talk 


WALTER  PULITZER 


J.  L.  Df.  Mar 


John  L.  De  Mar,  61,  for  many  years 
cartoonist  of  the  PliilMiclpliia  Record, 
died  last  Sunday  at  his  home  in  Penfield, 
Pa.  Burial  was 
i  n  Philadelphia 
Thursday. 

By  a  peculiar 
twist  of  fate,  Mr. 

De  Mar,  who 
was  one  of  the 
foremost  Ameri¬ 
can  cartoonists, 
wrote  his  own 
obituary.  In  a 
talk  over  the 
radio  a  short  time 
before  he  was 
taken  ill,  he  told 
the  story  of  his 
life  which,  in 
many  ways,  was 

an  exceptional  one.  Incidentally,  at  the 
time  of  his  radio  address  he  gave  some 
interesting  sidelights  into  the  business 
of  "cartooning.”  Mr.  De  Mar  said, 
in  part,  in  his  last  public  talk ; 

"What  talent  I  possess  in  drawing 
was,  I  suppose,  inherited.  My  father 
was  an  architect  and  builder.  My  first 
essay  at  art  was  when,  at  the  age  of 
6,  my  school  teacher  offered  a  prize 
for  the  best  drawing  by  any  of  her 
pupils.  M_^'  attempt  won  the  prize— a 
Barlow  knife. 

“I  spent  my  youth  in  Kansas,  where, 
as  a  farmer,  I  drew  pictures  on  barns. 
Later,  as  a  railroader,  I  knocked  off 
sketches  on  freight  cars.  As  a  drug 
clerk,  I  decorated  prescriptions.  While 
I  was  a  hotel  clerk  I  drew  a  picture 
on  the  hotel  register.  It  represented 
a  man  riding  a  mule,  and  holding  just 
out  of  the  animal’s  reach  an  ear  of 
corn  tied  to  a  sunflower  stalk — an  induce¬ 
ment  for  the  mule  to  travel. 

"\  wealthy  Texan  saw  this  master¬ 
piece,  and  said  that  when  he  returned 
to  Texas  he  would  have  it  printed  in 
a  newspaper. 

‘‘.•\t  last  the  picture  was  printed  with 
my  name  upon  it.  Since  that  time  I  have 
seen  my  first  cartoon — varied  a  little  in 
detail,  perhaps,  but  essentially  the  same 
a  hundred  times  signed  by  other  artists. 
It's  worn  threadbare  now. 

“.■\t  21  I  came  lack  to  Philadelphia, 
longing  to  find  an  occupation  in  which  I 
could  make  use  of  my  knack  for  draw¬ 
ing.  I  was  handicapped  by  the  lack  of  an 
art  school  education,  but  the  manager 
of  the  twentieth  place  I  visited  engaged 
me  to  draw  maps  for  three  dollars  a 
week.  Later  I  graduated  to  the  art  de¬ 
partment  of  the  Philadelphia  Record, 
where  I  have  been  ever  since,  drawing 
a  daily  cartoon  since. 

In  tile  last  30  or  40  years  the  cartoon 
has  undergone  a  remarkable  change. 
It  is  no  longer  a  bitter,  savage  attack 
on  your  adversary — it  must  be  not 
brutal,  but  ingenious  and  humorous. 

“The  old-time  cartoonist  picked  up  an 
ugly  weapon  and  viciously  struck  at  his 
victim.  I  don’t  believe  in  that  method. 
I  prefer  to  throw  my  missile  around  the 
barn  and  still  hit  the  fellow  I  am  aiming 
at ;  and  his  anger  is  swallowed  up  in  his 
admiration  of  the  trick.” 

In  its  issue  of  last  Monday,  at  the  time 
announcement  was  made  of  ^Ir.  De  Mar’s 
death,  the  Philadelphia  Record  paid  glow¬ 
ing  tribute  to  the  cartoonist. 

Mr.  De  Mar  was  born  in  Philadelphia 
September  22.  1865.  He  went  to  the 
Philadelphia  Record  in  1892  as  a  member 
of  its  art  department.  In  1903  he  became 
its  regular  cartoonist.  His  art  work  was 
unique  and  attracted  favorable  comment 
in  all  parts  of  the  country.  His  art  was 
noted  for  its  faculty  of  “hitting  the  mark,” 
but  never  was  it  in  bad  humor.  His  last 
cartoon  appeared  August  28,  a  few  days 
before  he  was  taken  to  Hahnemann  Hos¬ 
pital  for  an  operation.  A  widow  and  a 
young  son  survive  him. 


Nephew  of  New  York  World  Founder 
Dies  in  Buffalo 

Walter  Pulitzer,  of  121  West  Thirty- 
ninth  street.  New  York,  author  and 
former  publisher  of  several  magazines, 
(lied  in  Buffalo  last  Saturday.  He  was 
torty-eiglit  years  old. 

Mr.  Pulitzer  was  a  well  known  figure 
in  literary  circles  ten  or  fifieen  years  ago. 
He  organized  tlie  Pulitzer  I’ublishmg 
Company  in  1911,  which  had  no  connec¬ 
tion  with  the  .Vi’tc  t  ork  ll  'orld  and  the 
St.  Louis  Post-Dispatch.  He  had  previ¬ 
ously  promoted  the  American  Chess 
Magacine,  and  had  been  editor  of  the 
American  Tidbits,  The  Pulitzer  Publish¬ 
ing  Company  published  Satire,  and  later 
Mr.  Pulitzer  brought  out  Pulitzer's  Maga¬ 
zine,  The  Welcome  Guest  and  Pulitzer's 
Rcz'iezo.  In  1917  he  founded  a  weekly 
syndicate  service  called  "Pulitzer’s  Perti¬ 
nent  Paragraphs.” 

Mr.  Pulitzer  was  the  son  of  .\lbert 
Pulitzer  who  published  the  A'l’tc  York 
Journal  before  it  was  purchased  by 
William  Randolph  Hearst,  and  the 
nephew  of  Joseph  Pulitzer,  founder  of 
the  World.  Ralph  and  Joseph  Pulitzer, 
sons  of  Joseph  Pulitzer,  who  now  publish 
the  World  and  the  Post-Dispatch,  were 
his  cousins. 


HENRY  J.  HATFIELD 


Managing  Editor  of  New  York  Morning 
Telegraph  Died  Sept.  7 

Henry  J.  Hatfield,  managing  editor  of 
the  AVti’  York  Morning  Telegraph,  died 
Sept.  7,  following  a  year’s  illness. 

Mr.  Hatfield  was  born  in  Boston  46 
years  ago.  W^hile  a  high  school  student 
he  joined  the  staff  of  the  old  Boston 
Traveler  and  remained  with  that  paper 
until  the  Boston  American  was  started. 
He  attended  Boston  University  while 
doing  reportorial  work  on  the  .American. 
He  resigned  to  attend  Dartmouth  Col¬ 
lege,  where  he  won  a  scholarship. 

Twenty  years  ago  he  came  to  Xew 
York  and  was  employed  by  the  Xew 
York  City  Xews  .Association.  Subse¬ 
quently  he  worked  on  the  New  York 
Times,  the  Daily  Nezvs  and  the  Nezv 
York  American. 

For  several  years  Mr.  Hatfield  was  in 
the  I'nited  States  Secret  Service  under 
Chief  W’illiam  J.  Flynn. 


FRANK  L.  McGRATH 


Advertising  Manager  of  Buffalo  Time^: 

Dies  of  Heart  Attack 

Frank  L.  McGrath,  advertising  man¬ 
ager  of  the  Buffalo  Evening  and  Sun 
day  Times  for  the  past  15  years,  died 
suddenly  of  heart  disease  on  Sept.  3  at 
his  summer  home  at  Prospect  Beach, 
(mt.  Mr.  McGrath,  who  apparently  had 
been  in  excellent  health,  was  stricken  and 
died  before  medical  aid  could  be  had. 

He  was  born  at  Cleveland  in  1869. 
He  obtained  employment  as  a  boy  with 
the  Buffalo  Commercial,  joining  the  cir¬ 
culation  department  of  the  Times  in  1886 
and  remaining  with  that  newspaper  for 
40  years,  in  various  capacities.  He  was 
a  member  of  the  Greater  Buffalo  .Adver¬ 
tising  Club,  the  Knights  of  Columbus  and 
other  organizations.  He  is  survived  by 
liis  widow,  two  sons  and  two  daughters. 


Q^bituary 

J.AcoH  L.  IsEN'BERci,  77,  who  took  part  in 
the  stampede  into  the  Cherokee  Strip 
in  Oklahoma,  and  established  the  first 
daily  newspiaper  in  that  territory  at  Enid, 
Okla.,  died  recently  at  his  home  in  Los 
.Angeles,  where  he  had  resided  fur  15 
years. 

Fr.a.nk  Bl  ell  Moore,  62,  for  more  than 
a  score  of  years  connected  with  the  cir¬ 
culation  department,  of  the  Peoria  (Ill.) 
.S'tar,  died  .Aug.  29  in  his  home  after  a 
lingering  illness.  The  widow,  a  daughter, 
a  son,  and  two  brothers  survive. 

P.ATRICK  S.\RSEIEI.l)  EoAX,  t)0,  SpKirtillg 
editor  of'the  old  Pittsburgh  Times,  died 
suddenly  Sept.  3.  One  daughter  and  one 
son.  Pierce  Egan,  financial  editor  of  the 
tiazette  Times,  survive. 

Wesley  .A.  G.xrr.xd,  87,  father  of  P.  C. 
tiarrad,  automobile  editor  of  the  Colum¬ 
bus  (().)  Dispatch,  died  at  his  home  in 
Marsville,  O.,  a  few  days  ago. 

Mrs.  K.\te  Ricuville,  54,  for  15  years 
society  editor  of  Seattle  papers,  died  at 
the  home  of  her  daughter,  .Aug.  28  after  a 
long  illness. 

Fr.v.nk  Fockele,  82,  veteran  Kansas 
newspaperman,  who  was  connected  with 
the  Le  Roy  (Kan.)  Reporter  since  1881), 
died  at  his  home  .Aug.  31.  He  had  been 
ill  since  May.  Mr.  Fockele  was  born  in 
Westphalia,  Germany,  in  1843  and  came 
to  the  United  States  in  1864,  coming  soon 
to  Kansas  where  he  worked  on  new’s- 
papers.  In  1880  he  formed  a  partnership 
with  B.  Frank  Smythe  who  had  bought 
the  Le  Roy  Reporter  and  later  bought 
out  his  partner.  His  son.  Flock  Fockele, 
is  now  editor  of  the  paper. 

S.\.MUEL  Wilbur  Ch.\ddock,  57,  for 
many  years  an  editorial  writer  on  the 
Detroit  News,  died  at*  his  home  in  Ot¬ 
tawa,  Kan.,  recently,  following  a  stroke 
of  paralysis. 

Mrs.  E.  S.  \Ve.\i.s,  wife  of  the  city 
editor  of  the  Chillicoihe  (O.)  Scioto 
Gazette,  died  at  her  home  in  that  city  this 
week. 

Ch.arles  Alexander  Burnham,  for¬ 
merly  on  the  staff  of  the  Boston  (.Mass.) 
Transcript  for  45  years,  died  at  Pasa¬ 
dena,  Cal.,  last  week  where  he  had  gone 
because  of  failing  health. 

Miss  Kathryn  Hayden,  for  11  years 
linotype  operator  on  the  Butler  (Mo.! 
Democrat,  died  at  Warrensburg,  Mo., 
while  on  a  visit  to  her  parents. 

M.aurice  j.  Go.nder,  former  adver¬ 
tising  manager  of  the  Niagara  Falls 
(Ont.)  Reviezv,  was  drowned  while 
swimming  at  Port  Dalhousie,  Ont.  He 
had  retired  from  active  management  of 
the  newspaper  advertising  department 
several  jears  ago. 

John  C.  Christophfji,  a  captain  in  the 
.A.  E.  F.,  former  editor  of  the  Red  Oak 
(la.)  Express,  died  Aug.  29  in  a  govern¬ 
ment  hospital  at  Denver,  Col.,  as  the  re¬ 


sult  of  tuberculosis,  contracted  in  over¬ 
seas  service.  He  left  Red  Oak  five  years 
ago  when  his  health  failed.  His  wife 
survives. 

Helen  E.  Dively,  26,  reporter  on  the 
Baxter  Springs  (Kan.)  Daily  Citizen  for 
several  years,  died  at  the  home  of  her 
parents  in  Baxter  Springs,  recently. 

Mrs.  M.  F.  Blair,  mother  of  Mrs. 
Frank  Hussey  of  the  Chicago  Ezyiiing 
Post,  died  last  week  in  Chicago.  She  is 
survived  by  a  son,  T.  E.  Blair,  and  Mrs, 
Hussey. 


SHERMAN  LEFT  ESTATE  TO  WIFE 

Stuart  Pratt  Sherman,  literary  editor 
of  the  Nexc  York  Herald  Tribune,  who 
died  .Aug.  25,  left  the  bulk  of  his  estate, 
estimated  at  "more  than  $10,000’’  to  his 
wife,  Mrs.  Ruth  Mears  Sherman. 

MEXICAN  UNION  ELECTS 


Novaro  Named  Secretary-General  of 
Syndicate  of  Editors 

Lais  Xovaro  was  elected  secretary- 
general  of  the  Syndicate  of  Editors  and 
Employes  of  the  Press  of  the  Federal 
District,  Mexico,  at  the  recent  annual 
election  held  in  Mexico  City. 

He  is  a  member  of  the  staff  of  El  L'lii- 
versal  Grafi.co.  Other  members  of  the 
central  committee  were  Santiago  R 
de  la  \’ega,  of  El  Universal,  secretary 
of  the  exterior;  Everardo  Flores,  of  Ei- 
celsior,  secretary  of  the  interior ;  Emilio 
J.  de  Parraga,  of  Excelsior,  recording 
secretary,  and  Manuel  de  Riquer,  of  El 
Universal,  secretary-treasurer. 

The  newspaper  staffs  are  well  unionized 
in  Mexico  at  the  present  time  and  the 
national  body,  the  Federation  of  Graphic 
Arts,  including  all  employes  from  news¬ 
boys  to  managing  editors,  is  one  of  the 
strongest  and  influential  in  the  Republic. 
The  Secretary-General  is  the  means  of 
cc'mmunication  between  the  Central  Com¬ 
mittee  and  the  members  of  the  Union,  a 
presiding  officer  being  selected  at  each 
meeting. 

The  papers  which  are  now  being  pub¬ 
lished  daily  in  the  Mexican  capital  are 
Excelsior  and  El  Universal,  in  the  morn¬ 
ing;  El  Imparcial  and  Dia  Espahol  at 
noon,  and  El  Universal  Grafico  and  El 
Sol  in  the  afterinxin.  An  English  week¬ 
ly,  The  Mexico  Nezvs,  has  been  published 
regularly  since  the  first  of  the  year. 


JAPAN  TO  CUT  CABLE  RATES 

Dispatches  from  Tokio  Sept.  6  indi¬ 
cated  that  the  Japanese  department  of 
communications  would  agree  to  a  20-ccnt- 
per  word  rate  for  cables  between  America 
and  Japan,  provided  all  cable  and  wire¬ 
less  companies  accept.  The  American 
Radio  Corporation  has  offered  a  10  cem 
word  rate  between  the  two  countries. 


Editor  &  Publisher  classified  ads 
sell  the  odds  and  ends. 


CHARLES  W.  ARMOR 

Charles  W.  Armor,  58.  newspaperman 
of  Pittsburgh,  died  at  his  home  there 
Sept.  1.  .At  the  time  of  his  death  he  was 
a  member  of  the  editorial  staff  of  the 
Gazette-Times.  Mr.  Armor  joined  the 
staff  of  the  old  Pittsburgh  Times  in  W7 
and  when  the  Times  and  Gazette  were 
merged  in  1906,  Armor  went  with  the 
Gazette-Times.  Since  then  he  served 
successively  as  reporter,  city  editor,  Sun¬ 
day  editor  and  at  the  time  of  his  death 
he  was  literary  editor.  Mr.  .Armor  was 
the  first  writer  on  golf  in  Western  Penn¬ 
sylvania.  He  was  a  director  of  the 
Pitt.sburgh  Press  Club.  His  v/idow  and 
five  children  survive. 


en  a  service  reaches  the  point  where  it  is  serving 
over  three  hundred  newspapers  with  absolute 
satisfaction  by  giving  them,  their  advertisers  and 
agencies,  the  greatest  possible  cooperation  with 
their  checking  requirements,  it  logically  follows 
that  such  a  service  should  have  some  definite 
appeal  as  a  solution  to  other  publishers’  checking 
proof  problems.  The  proof  of  such  appeal 
could  easily  be  demonstrated  by  the  two  months’ 
trial  test  that  we  offer  all  newspaper  publishers. 

'^heMvertisinq  CHECKING  BUREAU  Jnc. 


538  So.  Clark  St. 
CHICAGO 


/A\ 


79  Madison  Ave. 
NEW  YORK 


I 
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WHATS  WHAT  IN  THE  FEATURE  FIELD 


Right  Wing  Company  Started  in  New  York  to  Handle  Amateur  Sport* 
McNaught’s  Take*  Over  “The  Fun  Shop”  Puzzle  Page 
Being  Offered  by  King 


Herbert  reed  (“Right  wing”),  “Dramatic  Events  of  Bible  History,”  to 
recently  sports  writer  for  Universal  be  distributed  by  Publishers’  Syndicate, 
Service,  now  on  the  staff  of  the  Nnv  Chicago. 

Yorker ,  has1|  - 

started  the  Right 
Wing  Company, 

270  Madison 
Ave.,  New  York, 
to  handle  amateur 
sport  features. 

W.  P.  Sarver.  for 
the  past  nine 
years  with  Asso¬ 
ciated  News¬ 
papers,  is  general 
manager,  retain¬ 
ing  his  present 

position.  The  _ 

first  product  of  Sarver  McClure  Newspaper  Syndicate  put  out 

the  new  company  Rudolph  Valentino’s  book  of  50  poems 

is  a  polo  leature.  storv  of  whv  he  considered  him- 


Betty  Brainard,  feature  writer  for  As¬ 
sociated  Newspapers,  Inc.,  New  York, 
has  gone  to  Seattle,  Wash.,  her  home 
city,  on  a  visit. 

Publishers’  Syndicate,  Chicago,  is  now 
handling  the  editorial  paragraphs  of 
Robert  Quillen. 

Frank  King,  Chicago  Tribune  cartoon¬ 
ist,  creator  of  the  “Gasoline  Alley”  strip, 
has  published  a  new  sketch  book  for 
children,  entitled  “Skeezix  at  the  Circus.” 

McClure  Newspaper  Syndicate  put  out 
Rudolph  Valentino’s  book  of  50  poems 
and  the  story  of  why  he  considered  him- 


A  daily  column  and  football  coverage  “  fafiure  at  lovef 

are  promised.  _ _ 

Both  Reed  and  Sarver  are  ve^ran  New  Archibald,  creator  of  “Why  Boys 

York  newspapermen.  Need  be^n  his  LeaVe  Home”  and  a  three-column  daily 
career  with  the  old  New  York  sports  cartoon  has  joined  the  McClure 

Sun  and  was  for  many  years  with  the  Xewspaper  Syndicate. 

New  York  Evening  Post,  where  he  be¬ 
came  widely  known  under  his  pen  name 

of  "Right  Wing.”  Sarver  was  at  one  TEXAS  CIRCULATORS 

time  sports  editor  of  the  New  York  or-m'  -i  o 

Sun  and  was  also  make-up  editor  of  the  Mt.ll.llNU  SEPT.  13 
old  New  York  Mail.  - 


MEETING  SEPT.  13 

,  r-  j-  I  1  Method*  of  lncrea*ing  Sunday  Sale*  to 

McNaught  Syndicate,  Inc.,  this  week  n  z'  -j  j  .  .o.l  a  i 

signed  a  contract  with  Maxson  Foxhall  “*  Con*idered  at  13th  Annual 

Judell  to  handle  his  feature  “The  Fun  Convention  in  Fort  Worth — 

Shop,”  following  expiration  of  Judelfs  Many  Speaker* 

contract  with  the  George  Matthews  _ 

.Adams  Service,  Oct.  2,  Methods  for  increasing  Sunday  sales 

Herbert  Corey  has  written  “A  Life  I*®  three  speakers  address- 

of  Gene  Tunney”  for  Associated  News-  the  13th  annual  convention  of  the 
Vnrt  Texas  Circulation  Managers  Association 


papers,  Inc.,  New  York. 


to  be  held  in  Fort  Worth,  Sept.  13.  L.  J. 


ikaK,  iS,  Ij™  vSk  Heston  Ckr«iVfc,,sareary-tr€asurer. 


Harold  Hough,  of  the  Fort  Worth  Star 


The  New  York  World  Syndicate  and 

the  New  York  World  News  Service  plan  S^ndaf  sales  J  W.  D.  Wolf,  Waco 

rheTulit2r"BdldTnl'TpET5"-^"  on  .establishing  Sunday 


,  ,  j  ..  j  j  j-  .  auto  routes;  and  William  Armor,  San 

space  has  been  doubled,  and  according  to  ^ 

F.  B  Knapp,  syndicate  manager,  mechani-  ■  Sunday  circulation  through  dealers 
cal  facilities  have  been  increased.  independent  carriers. 

T  n  A.r  II  .  I  L  •  •  J  Other  speakers  will  include  C.  C. 

J  B.  Wallach  has  been  ap^i^ed  gen-  j^^ore,  Austin  American  and  Statesman. 
era!  manager  of  the  I^rland  H.  AUan  “University  Students  as  Carriers” ;  Wal- 


F.  B.  Knapp,  syndicate  manager,  mechani¬ 
cal  facilities  have  been  increased. 


eral  manager  of  the  Harland  H.  Allan 


Feature  Service,  New  York.  Mr.  Wal-  Golden,  Galveston  Tribune,  “(Dffice 
lach  has  been  with  this  service  as  ^sistant  Controlled  City  Carriers” ;  A.  Cohen,  El 
editor  for  more  than  a  year.  He  was  Paso  Times  and  Herald,  “Maintaining 
from  Harvard  with  the  class  Circulation  Without  Rate  Reduction” ;  W. 

P.  Allen,  Laredo  Times,  “Promoting 
Circulation  in  Mexico”;  Herbert  Peters, 

A  new  fashion  service  signed  by  “Dare”  Corpus  Christi  Times,  “Country  Agents’ 
has  been  taken  over  by  Associate  News-  Collections” ;  and  R.  P.  McIntyre.  Cor- 
papers,  Inc.,  New  York.  sicana  Sun,  “How  to  Handle  Oil  Field 

- ; -  Circulation.” 

“Around  the  Radio  Dial,”  new  daily  J.  R.  Yerka,  Fort  Worth  Star  Tele¬ 
feature,  has  been  _  added  to  the  list  of  gram.  “Selling  Baseball  Editions  in  Resi- 
Audio  Service,  Chicago.  dential  Sections” ;  .A.  B.  Harris,  Dallas 

-  Times  Herald,  “Sample  Copies”;  E.  C. 

Barry  Payne,  creator  of  “Otto  Watt”  White.  Houston  Post-Dispatch,  “Direct 
Md  the  "Jimtown  Weekly”  for  Associated  Mail  Promotion”;  R.  R.  Russell,  Wichita 


Editors,  Chicago,  will  be  married  Sept. 
11  to  Miss  Marian  Walker  in  Riverside, 
Ill. 


Second  serial  rights  to 


ed  Sept.  Falls  Times,  “Handling  R.F.D.  Circula- 
liverside,  tion”;  A.  T.  Lawson,  Dallas  Dispatch, 
“Street  Sales  Promotion”;  H.  Nogle, 
Dallas  Journal,  “Cost  of  Obtaining  Eve- 
Summer  ling  Paper  Subscribers”;  E.  C.  Davis, 


Bachelors”  by  Warner  Fabian  have  been  Beaumont  Enterprise  and  Journal,  “Sub¬ 
obtained  by  King  Features  Syndicate,  Stations— .Are  They  Beneficial”;  W. 
Inc.,  New  York.  Dyer,  Houston  Press,  “Promoting  City 

_ _  Circulation”;  and  Jack  Estes,  Dallas 

Eastern  interests  of  the  Eugene  Me-  “Methods  of  Jncreasing  Country 

Lean  Syndicate,  San  Francisco,  have  been  Agents  Circulations. 

^en  over  by  the  McClure  Newspaper  wrkvpc  rkinnr'r 

Syndicate,  Inc.,  New  York.  DAILY  MOVES  SERVICE  OFFICE 


„  ' — ~~ —  .  .  Within  a  few  days  the  public  service 

Ipe  Secret  Studio  by  Hazel  Living-  office  of  the  Chicago  Tribune  will  move 
^n  is  the  latest  serial  offering  announced  from  its  present  location  at  11  South 


V  Nnig  Features  Syndicate,  Inc.,  New  Dearborn  street  to  the  corner  of  Madison 

and  Dearborn  streets,  the  Tribune  build- 

.  - —  ing,  where  its  business  office  in  the  loon  is 

Walter  Scott  and  Harlowe  R.  Hoyt  located.  The  capacity  for  service  will  be 
are  creators  of  a  new  strip  called  greatly  enlarged. 


Famous  Features  Syudicate,  luc. 


OFFERS 


Smashing  Fiction  Hit! 


Romance!  Adventure! .  Perils! 
Escapes!  Temptations!  Triumphs! 


“JOY” 

By  BARBARA  WFBB 

The  thrilling  love  story  of  a  real,  live 
American  Girl.  60  Instalments — Syn¬ 
opses  all  written — Specially  posed  pho¬ 
tographs 

AND  PROMOTION  WORK 
‘  ALL  DONE 

Wire  for  Promotion  Book  and  Territory 


“My  “MY  HONEYMOON 

By  CHARLOTTE  Mills  DIARY” 

Daughter  of  Slain  Woman  By  ^TEACHES”  BROWNING 


Daughter  of  Slain  Woman 
in  Hall-Mill*  Murder  My*tery 

THIS  STORY  SOLD  IN 
k  FOLLOWING  CITIES 


Philaulelphia 
F  ittaburgh 


Washington 

Syracu*e 


Dubuque 
Windsor,  Canada 
Chicago 


18  instalments 

Wire  for  Territory 


While  not  claiming 
any  great  literary  merit 
for  this  story  we  do  claim 
and  can  prove  from  past 
performance  that  the 
story  pulls  and  holds  cir¬ 
culation. 

18  instalments 
1000  words  each 
Intimate  photographs 

Territory  Going  Fast 

Wire  Now 


Famous  Features  Syudicate,  luc. 
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WITH  THE  GENERAL  ADVERTISERS 

United  States  Fisheries  Association  Planning  National  Drive — Coldak 
Using  Large  Newspaper  Space — Chandler-CIeveland 
Appoints  Sid  Black 


'^HE  United  States  Fisheries  Associa- 
tions  will  discuss  plans  tor  a  national 
advertising  campaign  at  the  annual  con¬ 
vention  to  be  held  at  the  Bellevue-Strat- 
ford  Hotel,  Philadelphia,  Sept.  15-18,  E. 
H.  Cooley,  association  manager,  an¬ 
nounced  this  week. 

An  investment  of  about  $155,000  an¬ 
nually  for  the  next  three  years  will  prob¬ 
ably  be  made,  he  said,  .\bout  $90,000 
has  already  been  pledged  toward  the 
first  year’s  campaign. 

“This  campaign,”  Mr.  Cooley  said,  “is 
the  first  ever  attempted  by  the  fishing 
industry  as  a  whole.  Local  campaigns 
have  been  in  progress  in  various  cities 
and  private  concerns  have  spent  hundreds 
of  thousands  of  dollars  in  advertising 
their  product.  But  never  before  has  the 
entire  indu.stry — representing  fresh  fish 
of  all  kinds — subscribed  collectively  to  a 
fund  for  this  purpose.” 

The  Coldak  Corporation,  makers  of 
electrical  refrigerators,  is  planning  a 
large  space  newspaper  advertising  cam¬ 
paign  in  eastern  and  middle  western 
cities  in  which  it  has  distribution,  John 
\V.  Welles,  advertising  manager,  in¬ 
formed  Editor  &  Publisher  this 
week.  The  drive  is  scheduled  to  run  the 
balance  of  this  year.  Supporting  the 
newspaper  list  is  a  trade  paper  campaign 
in  three  large  papers  of  the  electrical 
field  and  in  five  architectural  magazines. 

Sid  Black,  vice-president  of  the  Qeve- 
land-Chandler  Motor  Corporation,  Cleve¬ 
land,  ().,  has  been  placed  in  full  charge 
of  sales,  service  and  advertising.  H.  \\^ 


Eortey  is  in  charge  of  sales  promotion; 
R.  .'\.  Lammers  heads  the  advertising  de¬ 
partment,  and  J.  T.  Nicholson  is  service 
manager. 

George  W.  Hopkins,  formerly  vice- 
president  in  charge  of  sales  of  the  Coral 
Gables  Corporation,  is  head  of  the  new 
Coral  Gables  Sales  Corporation  which 
will  have  the  exclusive  sale  of  properties 
of  the  Coral  Gables  Securities  Corpora¬ 
tion,  and  the  Coral  Gables  Resale  Cor¬ 
poration. 

Miami,  Ela.,  has  appropriated  more 
than  $500,000  for  an  advertising  cam¬ 
paign.  Details  have  not  yet  been  worked 
out,  but  it  is  understood  a  large  part  of 
the  sum  will  be  used  in  newspapers. 

Copeland  Electric  Refrigerator  is  ad¬ 
vertising  consistently  in  newspapers  in 
some  92  cities,  with  an  expenditure  of 
approximately  $15,000  a  month. 

.\pple  men  of  the  Pacific  Northwest 
are  forming  a  corporation  to  advertise 
and  merchandise  boxed  apples. 

David  Lampe  has  joined  the  executive 
staff  of  Lansburgh  &  Brother,  Washing¬ 
ton,  D.  C.  He  was  formerly  associated 
with  the  Hub,  Baltimore,  Md.,  depart¬ 
ment  store,  as  advertising  manager. 

(jeorge  B.  Whitson  has  resigned  as 
advertising  manager  of  Rice-Stix  Dry 
Goods  Company,  St.  Louis,  to  become 
advertising  manager  of  Elmer  Richards 
Company,  Chicago,  effective  Sept.  20. 


ADVERTISING  AGENCY  AFFAIRS 

Three  Newspapermen  Join  Staff  of  Roche  Advertising  Agency,  Chicago 
— New  Firm  in  Dayton,  O. — Ford  Becomes  Vice-President  of 
Richmond  Company 


'T'HE  Roche  Advertising  Agency, 
Straus  Building,  Chicago,  has  recently 
added  three  former  newspaper  men  to 
the  staff.  They  include  Morgan  W.  Gib- 
ney  who  has  worked  on  Chicago  and 
Detroit  newspapers,  Rockwell  Stephens, 
formerly  of  the  Chicago  Daily  Nexvs,  and 
Morrow  Krum,  who  has  been  on  the 
staff  of  the  Chicago  Tribune  for  the  past 
ten  years. 

J.  P.  Roche  is  president  of  the  Agency 
and  M.  F.  Williamson,  vice  president. 
.\mong  the  accounts  they  are  handling 
are  the  Studebaker  .Automobile  Company 
of  South  Bend,  Ind. ;  Chicago  Tribune; 
Chero-Cola  of  Columbus,  O.,  and  Kling 
Bros,  of  Chicago. 

A  new  general  advertising  agency  has 


Greater  Merchandising 
Service  offered,  than 
any  other  Milwaukee 
paper. 

THE 

MILWAUKEE 

LEADER 

“Unawed  by  influence  and 
Unbribed  by  Gain” 

AdwtiMmg  Reprtienlalivt 

FRAUCK  &  BATES 

Qiicago,  New  York,  Atlanta,  Loa 
Angeles 


Richmond.  He  will  take  charge  of  the 
department  of  this  agency  which  special¬ 
izes  in  local  advertising. 

Since  its  re-organization  in  June,  1925, 
the  Freeman  Advertising  .Agency  has  been 
heade<l  by  Raymond  Hall,  and  associated 
with  him  are  J.  Errett  Hall  and  E.  Earle 
Hickerson,  the  latter  in  charge  of  the 
Tampa,  Fla.,  branch. 

-A.  H.  Syverson,  head  of  the  Syverson- 
Kelly  .Advertising  agency,  Spokane, 
Wash.,  was  named  recently  a  member  of 
the  international  committee  on  publicity 
of  the  Kiwanis  clubs. 


-Arthur  S.  Roberts,  wlw  for  four  years 
was  senior  manager  in  the  advertising 
department  of  Lever  Brothers,  Ltd.,  Lon¬ 
don,  Elngland,  has  joineil  the  Joseph  Katz 
Company,  advertising  agenev,  Baltimore, 
Md. 


.Announcement  is  made  by  K.  L.  Ham- 
man  of  the  affiliation  of  Crossley  &  Fail- 
ing,  Inc.,  of  Portland,  Oregon,  with  the 
Johnston-Ayves  Company,  L.  S.  Gillham 
Company  and  K.  L.  Hamman-.Advertis- 
ing,  Inc.  Crossley  &  Failing,  Inc.,  will 
continue  to  operate  under  the  same  name 
as  do  the  agencies  in  San  F'ranci.sco, 
-Angeles,  Salt  Lake  City  and  Oakland. 

Sam  Lebensburger,  of  the  Lebensburger 
Advertising  Counselors,  Dayton,  0.,  has 
been  made  president  of  the  Dayton  Junior 
Chamber  of  Commerce. 

The  Caples  Company  has  moved  its 
offices  to  the  First  National  Bank  Build- 
ing,  Tampa,  Fla.  Marvin  S.  Knight  is 
manager. 

G.  B.  Cabanis  has  joined  the  staff  of 
-Albert  F'rank  &  Co.,  New  A'ork. 


been  formed  in  Dayton,  O.,  under  the 
name  of  the  -Advertising  Laboratories, 
Inc.  Incorporators  are  H.  M.  Tucker, 
Clara  Tucker,  D.  S.  Randolph,  J.  J. 
Quigley  and  W.  E.  Grenell. 

Clarence  F'ord,  Jr.,  for  the  last  six 
years  financial  advertising  solicitor  for 
the  Richmond  (Va.)  Timcs-Dispatch,  has 
resigned  to  become  vice-president  of  the 
F'reeman  -Advertising  Agency,  Inc.,  of 


Linotype  Mailbag] 


'50  miles  from  a  railroad' 


'T  wish  to  thank  you  for  the 
quick  service  rendered  in  supplying 
a  part  to  my  Linotype. 

"Buffalo  is  90  miles  from  a  rail¬ 
road,  and  when  the  second  elevator 
cam  lever  broke  Tuesday,  July  6,  a 
telegram  was  dispatched  from 
Bowman,  N.  D.  (nearest  railway 
point),  at  noon  on  that  day,  and 
the  part  was  received  in  Buffalo 
before  noon  on  Thursday,  July  8. 
I  call  this  real  service.” 

Buffalo  Times-Herald 
Buffalo,  S.  D. 
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6*/2  pt.  Ionic  No.  5 

COMBINES 

The  word  count  of  6  point  and 
'  the  legibility  of  8  point 


The  British  delegation  of  trade-union 
representatives,  who  came  here  on  Tues¬ 
day  at  the  invitation  of  “The  London 
Daily  Mail”  to  study  reasons  for  the  dis¬ 
parity  between  the  high  wages  and 
prosperous  living  conditions  of  the 
American  worker  and  their  own  lower 
wage  standards,  gained  considerable 
light  in  a  tour  of  several  industrial  es¬ 
tablishments  in  Brooklyn  yesterday. 

They  had  been  curious  to  know  how 
it  was  that  the  average  wage  of  the 
American  toller  virtually  doubled  that 
of  his  British  brother,  and  how  it  was 
possible  for  industries  here  to  offer  such 
fat  envelopes  to  their  employees  and  at 
the  same  time  compete  successfully  in 
world  markets. 

American  More  Productive 

After  a  study  of  the  Brooklyn  Edison 
plant  and  the  factory  methods  of  the 
Mergenthaler  Linotype  Company  in  I 
Brooklyn,  the  delegates  remarked  that 
one  of  the  vital  reasons  for  the  dis¬ 
parity  was  that  the  American  worker 
was  capable  of  producing  and  actually 
did  produce  more  than  the  British  toiler 
in  a  given  time. 

This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass-pro¬ 
duction  methods,  the  utter  perfection 
of  organization  for  which  the  American 
industrialist  seems  always  to  be  striv¬ 
ing,  and  labor-saving  devices  evident 
on  every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Perclval  Phillips,  special 
correspondent  of  "The  Dally  Mall”; 
Fenton  MaePherson.  of  the  same  news¬ 
paper,  and  William  Mosses.  J.  P..  who 
had  a  prominent  part  in  the  British 
Labor  Mlnlst’"'  •’’irlng  th»»  war. 


MERGENTHALER  LINOTYPE  COMP.XNY 

Brooklyn,  Ncn  York 

SAN  FRANC  ISCO  -  CHIC  AGO  NI^W  OKI  I  ANS  ' 

CANADI  AN  I  INOT'i  l'i:  I  I  Ml Tf'D,  TORON TO 

Rcf*rt*5VfitJitycs  in  the  Princif*jl  Citic*  of  the  M’ttrlJ 
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WOMEN  IN  ADVERTISING  AND  JOURNAUSM 


Elsie  McCormick  Aims  Only  to  “Cheer  Exhausted  Business  Men” — Miss 
Stewart  Jumps  from  Secretary  to  Society  Desk — 

Bonus  Awarded  Ishhel  Ross 


\  FTER  a  brilliant  newspaper  career,  China’s  greatest  sage.  I  travelled 
Elsie  McCormick,  feature  writer  of  through  Shantung  in  a  trainful  of  un- 
the  Stnc  York  World,  has  now  decided  fumigated  Chinese  soldiers  and  then 
that  her  only  aim  is  “to  cheer  the  ex-  changed  to  a  prematurely  born  laundry- 


liausted  business  man.” 


wagon  that  was  cozily  tired  with  studded 
iron  rims. 

“•■Ml  the  way  on  this  gruelling  trip, 

I  was  planning  out  questions  sufficiently 
grave  and  philosophical  to  fit  in  with  the 
dignity  of  so  exalted  a  person.  But  the 
questions,  it  happened,  were  never  asked. 
The  Confucian  Duke  turned  out  to  be 
two  years  old.” 

Miss  McCormick  in  private  life  is 
Mrs.  Marshall  L.  Dunn. 

“I  am,”  she  explained,  “one  of  these 
modern  women  who  sail  under  two 
flags.” 

Ishbel  Ro.ss,  staff  member  of  the  New 
York  Herald  Tribune,  whose  work  in 
reporting  the  Hall-Mills  case  in  New 
Jersey  was  so  highly  commended  by  Col. 
Henry  W.  Sackett,  libel  law  expert,  has 
been  awarded  a  substantial  bonus  by  the 
Herald  Tribune. 


Consolidation 


Miss  Jean  Stewart,  for  the  last  two 
years  secretary  to  M.  W.  Dickey,  man- 
Elsie  McCormick  ^ging  editor  of  the  St>ringfield 

L  nton,  has  been  made  social  editor,  sue- 

“I’d  rather  write  a  feature  or  a  short  K  K.  Winans  who  has 

story  with  a  few  laughs  in  it  than  to  be  *he  staff  of  the  Toledo  (O.)  News 

left  alone  for  an  hour  in  the  mint,”  she 

"“•^Mffwugh'  h  had  no  background  of  Hart  I)eming,  owner  of  the 

gold  lace  or  Oriental  color,  one  of  my  Tnbune-Chronicle.  h^s  re- 

most  interesting  assignments  was  a  re-  from  an  extended  Eu- 

cent  series  for  the  Wwrld  called  ‘Twelve  tour. 

Hours  With  People  You  Read  About.’ 

For  three  months  I  camped  among  Go-  Miss  Hazel  Ross,  formerly  of  the  New 
liaths  of  Wall  Street,  finding  out  from  York  Evening  Graphic,  who  has  been 
them  how  they  liked  their  oatmeal,  what  ill  for  a  year,  has  joined  the  staff  of 
kind  of  razors  they  used,  and  the  truth  the  Des  Moines  Register,  writing  Sun- 
about  their  daily  dozens.  It  was  nee-  day  features. 

essary  during  the  assignment  to  murder  ....  - 

a  few  private  secretaries,  but  their  loss  ,  Miss  \  irginia  Farrar  and  Miss  Bertha 
was  everybody  else’s  gain.  Fedberg  arc  new  staff  members  of  the 

“My  first  downward  step  was  taken  at  Chicago  Daily  Rews.  The  former  is 
the  age  of  eleven,  when  the  city  editor  doing  women  s  sports,  while  the  latter 
of  the  San  Francisco  Daily  News  gave  un  the  reportorial  staff, 
me  a  column  he  didn’t  particularly  want 

and  told  me  to  fill  it  each  week  with  Miss  Gladys  Estus  has  joined  the  staff 
items  from  the  local  schools.  Until  then  of  the  Columbus  (Kan.)  Daily  Advocate. 

there  was  some  hope  of  salvation.  But  - 

after  I  had  seen  my  jottings  printed,  and  Miss  Dorothy  Faye,  feature  writer  on 
in  the  presence  of  my  open-moutl^  the  Chicago  Evening  Post  has  returned 
school  mates  had  measured  the  nine  after  a  ten  weeks’  trip  to  Europe. 

inches  that  I  had  retailed  for  35  cents  an  - - 

inch,  nothing  short  of  carbolic  acid  could  mJss  ^[ary  Doherty  (“The  Chaperon”) 
have  kept  me  out  of  the  newspaper  busi-  of  the  Chicago  Evening  American  has 

returned  from  an  extended  vacation  spent 
Through  the  years  that  I  attended  on  the  New  England  coast. 

Oakland  High  School  and  the  University  _ 

of  California,  I  kept  a  thin  stream  of  EDITOR  OF  “BOOKS” 

copy  trickling  through  the  San  Francisco 

and  Eiast  Bay  newspapers.  Then,  after  ,  _  I  ,  _ 

I  graduated,  somebody  carelessly  left  Succeeds  Stuart  Sher- 

open  the  front  door  of  the  Oakland  Post.  man  for  N.  Y.  Herald  Tribune 
I  came  in  and  took  a  desk.  Trita  Van  Dnrpn  Fac  Fppn  annnintpri 


man  for  N.  Y.  Herald  Tribune 


*  in  and  took  a  desk.  jrita  Van  Doren  has  been  appointed  to 

Since  then  I  ye  roved  and  roamed  all  succeed  Stuart  Sherman  in  the  editorship 
over  the  meridians  of  longitude.  I  ve  of  “Books,”  weekly  literary  supplement 
IMrked  my  powder-puff  and  galoshes  in  of  the  New  York  Herald  Tribune. 
the  headquarters  of  the  Interchurch  In  announcing  the  appointment.  Ogden 
world  Movement,  the  China  Press  of  Reid,  editor,  said : 

Shanghai  and  the  Sunday  Department  of  “Our  aim  is  to  preserve  the  spirit  which 
the  New  York  World.  I’ve  been  in  27  guided  the  original  planning  of  the 
foreigp  countries  and  on  five  continents,  magazine. 

covering  everything  from  a  victory  pro-  “No  one  is  better  qualified  to  do  this 
cession  in  Rome  to  a  devil  dance  in  the  than  Mrs.  Van  Doren,  who  worked  witji 
Lama  Temple  at  Peking.  Mr.  Sherman  during  the  period  of  his 

“One  of  the  nosegays  in  my  garden  editorship, 
of  good  times  is  the  day  that  I  crashed  “Mrs.  Van  Doren  will  enlist  the  services 
the  gate  into  the  Fourth  Plenary  Session  of.  distinguished  writers  and  exiierts  in 
of  the  Peace  Conference.  I  passed  the  country  and  abroad.” 
outer  guards  on  mv  vaccination  certifi-  _  . .. 


Easton  (Pa.)  Community  Becomes 

another  one -paper  region 


The  EASTON  EXPRESS  announces 
to  its  friends  and  space-buyers  the  pur¬ 
chase  of  the  good  will  and  property  of 
the  Easton  Free  Press,  effective  Au¬ 
gust  28. 

This  is  another  consolidation  that  will 
simplify  and  economize. 

The  EXPRESS  is  now  the  only  daily 
newspaper  in  the  prosperous  industrial 
and  college  community  of  Easton  and 
Phillipsburg,  with  an  immediate  trading 
population  exceeding  65,000.  Easton  is 
the  county  seat  of  the  fourth  industrial 
county  of  Pennsylvania  and  the  trading 
center  for  Northampton  and  Bucks 
Counties,  Pa,,  as  well  as  for  Warren  and 
Hunterdon  Counties,  New  Jersey. 
There  is  a  surrounding  trading  commu¬ 
nity  of  some  110,000  additional  popula¬ 
tion,  including  such  towns  as  Nazareth 
and  Bangor,  Pa.,  Washington,  Hacketts- 
town,  Belvidere  and  other  communities 
of  Western  New  Jersey. 

As  Hugh  Moore,  President  of  the 
Dixie  Drinking  Cup  Corporation  and 
President  of  the  Easton  Board  of  Trade, 
remarked  prior  to  the  consolidation  of 
the  two  papers:  “Few  papers  in  Amer¬ 
ica  published  in  cities  of  the  size  of 
Easton  have  such  a  strong  regional  cir¬ 
culation.” 

The  additional  circulation  gained 
through  this  consolidation  of  the  Free 
Press  enables  us  to  guarantee  33,000  net 
paid — the  largest  circulation  in  the 
Lehigh  Valley. 


cate,  and  then  entered  the  inner  cham-  DAILY  OPENS  NEW  PLANT 
^r  by  the  simple  process  of  ducking  un-  The  new  building  of  the  Salamanca 
aer  the  major  domo  s  arm  when  he  (N.  Y.)  Republican  Press  w’as  formerly 
Opened  the  door  to  let  someone  out.  opened  la.st  week  and  was  visited  by  hun- 
Also  pressed  with  lavender  is  my  dreds  of  residents  of  that  city.  special 
oiemory  of  the  day  on  which  I  inter-  souvenir  edition  was  issued  on  the  day 
viewed  the  Confucian  Duke,  descendant  of  the  opening.  The  new  plant  repre- 
•n  the  seventy-seventh  generation  of  sents  an  investment  of  $W,000. 


EASTON 

EXPRESS 


Howland  &  Howland 

New  York 


Easton,  Pa. 


Philadelphia 


Representatives 

Chicago 
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BUILDING  NEWSPAPER  CIRCULATION 


Postal  Official  Suggests  Ways  of  Improving  Newspaper  Mail  Service 
Greeting  Newcomers  to  a  Small  Town — How  San  Franciscan 
Advises  New  Carrier  Boys 


CEVERAL  suggestions  for  improving 
‘^newspaper  mail  service  were  recently 


offered  by  A.  M.  Vincent,  assistant  super¬ 
intendent  of  mails  in  the  Buffalo,  N.  Y. 
post  office.  They  follow  : 

“Circulation  managers  should  endeavor 
to  make  up  as  many  direct  state  and  route 
sacks  as  possible.  This  will  in  most 
instances  advance  the  dispatch  and  de¬ 
livery  of  your  papers. 

“You  should  study  the  routing  which 
papers  should  follow  and  keep  in  touch 
with  the  post  office  employe  whose  busi¬ 
ness  it  is  to  see  that  newspapers  are  cor¬ 
rectly  and  promptly  handled. 

“Frequently  your  issue  is  ready  too  late 
to  make  certain  important  trains  through 
the  post  office,  and  in  such  cases  it  is 
often  practical  to  arrange  with  the  post 
office  to  allow  you  to  take  your  papers 
direct  to  the  station  and  there  have  them 
weighed  and  placed  on  the  proper  train. 
This  plan,  of  course,  requires  the  making 
up  of  sacks  to  directs  and  routes.  Several 
of  our  Buffalo  papers  avail  themselves  of 
this  time-saving  plan.  Wherever  railway 
mail  service  transfer  clerks  are  located 
this  method  may  be  followed  by  arranging 
with  the  post  office. 

“Wrapping;  Whenever  envelopes  are 
used  it  is  necessary  to  show  on  the  en¬ 
velope  the  name  of  the  publication  to¬ 
gether  with  the  fact  that  the  paper  is 
entered  as  second  class  mail  matter. 

“Folding:  Publications  should  be  folded 
to  a  size  not  greater  than  9  x  12  inches. 
The  type  used  in  addressing  not  smaller 
than  long  primer. 

“Illegal  Enclosures :  It  is  not  permis¬ 
sible  to  enclose  circulars  and  handbills  in 
second  class  matter. 

“Supplements :  Should  bear  the  full 
name  of  the  publication  preceded  by 
the  words, — “Supplement  to  *  (name 
of  publication).  The  date  must  cor¬ 
respond  to  the  date  of  the  publication  it¬ 
self.  Maps,  diagrams  and  illustrations  are 
permissible  inclosures  when  forming  a 
necessary  part  of  a  publication.  In  all 
cases  the  added  matter  must  be  germane 
to  the  publication. 

“Weight :  The  weight  allowable  to  be 
placed  in  sacks  is  125  pounds. 

“Permissible  writing:  The  name, 

figures,  bills,  receipts,  date  subscription 
expires  are  permissible  inclosures  and 
may  be  either  printed  or  written. 

“Coupons :  Order  forms  for  detachment 
and  subsequent  use  when  they  constitute 
only  an  incidental  feature  may  form  a  part 
of  an  advertisement. 

“News  Agents :  Are  persons  including 
newsboys  engaged  as  dealers  or  sellers, 
but  must  not  restrict  themselves  to  ad¬ 
vancing  the  interests  of  any  particular 
paper. 

“Outside  mail :  Papers  for  outside  de¬ 
livery  must  be  addressed  in  bold  type  on 
wrapper  of  mail  packages  as  follows: 
‘U.  S.  mail  for  outside  delivery  at  pub¬ 
lishers’  risk.’ 

“Lotteries :  W’hen  employing  schemes 
to  stimulate  circulation,  wherein  prizes 
are  distributed,  you  should  be  careful  that 
the  element  of  chance  does  not  enter  into 
the  plan.  Such  are  lotteries  and  render 
your  paper  unmailable.  In  the  case  of 
ties,  it  is  necessary  that  each  person  tied, 
must  receive  the  equal  of  the  prize,  the 
same  prize — it  is  not  permissible  to  divide 
the  prize  equally  among  those  tied.  It  is 
not  permissible  to  prescribe  that  the  first 
correct  solution  in,  wins,  as  the  element 
of  chance  enters  into  such  plans.  The 
following  may  usually  be  employed  in 
your  schemes  without  encountering  the 
element  of  chance.  Puzzles,  limericks, 
best  names  for  some  products  or  merchan¬ 
dise,  the  best  essay  or  story  setting  forth 
the  reasons  why  the  particular  product  is 
better  or  best.  Bear  in  mind  that  when 
merit,  skill,  excellence  or  worth  decide 
who  is  successful,  then  your  plan  is  apt 
to  be  acceptable.  When  in  doubt  always 
consult  the  post  office,  they  will  help  you 
with  valuable  suggestions.  The  post  office 
is  interested  in  the  schemes  appearing  in 


papers  going  through  the  mails.  I're- 
quently  lottery  schemes  apjjear  in  so-called 
street  editions  only  and  not  in  those  papers 
prepared  for  mail  subscribers. 

“Box  holders  on  rural  routes :  It  is  per¬ 
missible  to  address  mail, — Bo.x  Holder, 
Route  No.  39,  Buffalo,  Nk  Y.  and  have 
same  delivered  to  each  box  located  on  a 
given  route.  At  present  it  is  not  permis¬ 
sible  to  prepare  a  package  unaddressed 
papers,  furnish  the  rural  carrier  with  a 
list  of  your  subscribers  and  have  copies 
delivered  to  such  subscribers  only.  How¬ 
ever,  the  post  office  is  liberalizing  its  ser¬ 
vice  constantly  and  some  day  you  may  be 
able  to  so  prepare  your  papers  for  rural 
delivery.  The  question  has  been  asked, 
and  all  I  can  say  is  that  to  this  time,  no 
permission  has  been  granted  to  dispatch 
papers  as  outlined.’’ 


style  of  approach  to  the  reader  instead  of 
as  in  former  years  of  suggesting  that  the 
subscriber  take  the  Star  with  him  or  her 
on  vacation  to  keep  up  with  the  world 
events.  We  have  found  from  experience, 
the  majority  don't  want  to  keep  up  with 
the  trials  and  tribulations  of  the  world  but 
want  to  get  off  where  they  can  throw  off 
from  their  minds  any  worries  that  may  be 
caused  by  some  news  story.  So  the  Star 
suggested  to  them  the  funny  side  of  life 
and  all  of  the  office  vacation  copy  used  by 
the  St.  Louis  Star  this  year  has  been 
.  along  that  line.  Special  copy  was  pre¬ 
pared  using  the  comic  strip  characters  and 
suggesting  to  the  readers  their  desire  to 
accompany  them  on  their  trip  and  help  to 
brighten  any  dull  moments  that  might 
occur  during  the  stay  away  from  home. 
This  has  met  with  the  popular  approval 
of  the  readers  and  as  a  result  our  vaca¬ 
tion  mail  list  has  increased  many  times 
over  previous  summer  totals.’’ 


service  is  what  we  are  here  for.  Our 
first  ambition  is  to  be  ‘the  servant  of  all 
the  people.’ 

“The  telephone  company  has  stopped 
telling  you  the  time  when  you  call  up;  the 
city  is  unable  to  give  you  the  time  any 
longer,  when  you  ask  for  it.  owing  to  the 
crowded  condition  of  the  city’s  telephone 
lines,  and  the  telegraph  companies  have 
also  stopped  telling  you  the  time. 

“But  the  Post,  the  old  standby,  bless 
goodness,  is  still  willing  to  carrv  the  load, 
so  if  you  want  to  know  me  time,  day  or 
night,  ask  the  Post. 

“We  are  here  to  serve  the  people,  all  of 
the  people,  all  of  the  time.” 


A  circulation  building  tip  for  small 
town  newspapers  is  practiced  by  the 
IVaxaltachie  (Tex.)  Daily  Light.  When¬ 
ever  a  new  family  moves  to  town  a  Daily 
Light  reporter  interviews  its  members. 
The  story  he  obtains  is  run  under  the 
standing  box  head  “Our  Newest  Citizen” 
and  tells  briefly  where  the  family  came 
from,  the  names  of  the  children,  the  busi¬ 
ness  of  the  father,  etc. 


The  Brooklyn  Times,  Edward  S. 
Dobson,  circulation  manager,  has  initiated 
a  circulation  building  contest  to  send  the 
most  popular  policeman,  fireman  and  mail 
carrier  in  Brooklyn  as  its  guests  to  the 
Dempsey-Tunney  fight  in  Philadelphia. 
Coupons  are  being  printed  in  the  paper 
each  day  and  readers  are  being  invited  to 
name  their  favorites  in  the  respective 
branches. 


Leadership 


New  York 


For  the  first  eight  months  in 
1926  The  Sun  published  10,- 
273,562  lines  of  advertising, 
or  a  gain  of  more  than 
1.500,000  lines  over  the  cor¬ 
responding  period  in  1925. 


The  Sun  published  924,086 
lines  more  than  the  second 
New  York  evening  news¬ 
paper  published  in  the  first 
eight  months  of  1926. 


The  Terre  Haute  Post  is  offering 
school  children  an  opportunity  to  earn 
their  school  supplies,  promising  a  pen  and 
pencil  outfit  in  a  leather  case  free  to  boys 
and  girls  obtaining  three  new  subscribers. 


As  a  reward  to  the  50  newsboys  show¬ 
ing  the  greatest  increase  in  their  routes 
the  Seattle  Star  took  them  as  their  guests 
on  a  trip  to  Victoria,  B.  C.,  Aug.  29.  TTie 
boys  left  at  9  A.  M.,  were  served  lunch¬ 
eon  and  dinner  aboard  the  boat  and  re¬ 
turned  to  Seattle  late  the  same  evening. 


James  J.  Allerdice,  circulation  director 
of  the  Brooklyn  Eagle,  arranged  an  out¬ 
ing  for  the  Eagle’s  200  route  boys  held 
last  week  at  Coney  Island.  Details  were 
in  charge  of  Thomas  M.  Cleary. 


Make  Your  Title 
A  Mark  of  Pride 


'witH 


The  Deni'er  Post  held  a  “Juvenile 
Frontier  Day”  Sept.  6.  Every  child  15 
years  old  and  under  was  admitted  free 
b>'  presenting  coupons  previously  pub¬ 
lished  in  the  Post. 


Hardened  Steel 
Newspaper  Heads 


—  they  last  forever 


The  Denver  Post  jumped  at  the  oppor¬ 
tunity  for  service  offered  when  the 
Western  Union  announced  Sept.  1.  it 
would  no  longer  furnish  the  correct  time 
to  those  telephoning  for  it. 

This  box  was  immediately  published 
under  the  heading  “Ask  the  Post,  We 
Know  Everything” : 

“Service,  more  service,  and  still  more 


A.  J.  SOSSNER 

301  West  Broadw&y 
New  YorK 


New  carriers  for  the  San  Francisco 
Call  are  given  the  following  advice  by 
A.  G.  Williams,  circulation  manager : 

“.Always  deliver  your  papers  promptly. 
Collect  your  route  on  the  first  day  of  each 
month.  Pay  your  Call  bill  always  before 
the  10th  of  the  month.  Always  come  to 
all  your  meetings  at  the  Call  office.  Your 
route  list  must  be  neat  and  correct.  Re¬ 
turn  it  the  next  day  after  getting  it.  Give 
perfect  service  every  day.  Give  all  sub¬ 
scribers  your  phone  number.  Make 
friends  out  of  your  customers.  Keep  your 
cap  in  your  hand  while  talking  to  your 
subscribers.  Try  to  keep  ytmr  hands  and 
face  clean  while  on  vour  route.  Write 
and  tell  us  how  you  like  vour  route.” 


Campaigns  That 

Portray  Your  / 
Market  # 


L.  J.  Hoffman,  circulation  manager, 
.9t.  Louis  Star,  this  week  wrote  to  this 
department : 

“Circulation  managers  throughout  the 
United  States  are  constantly  discussing 
features  that  will  induce  the  vacationist  to 
read  his  newspaper  away  from  home  as 
well  as  at  home. 

“The  Star  tried  this  summer,  a  new 


‘n»P«*s  the  advl^rtiser  with  mere  Imaee 
sains.  Smw  him  the  value  of  the  market  your  newspaper 
covers  Prove  how  you  can  help  him  obtain  greater  dis¬ 
tribution  at  mmimum  cost. 


Our  pithy  copy  and  pictorial  layouts  will  portray  your 
market  and  tie  up  its  value  with  your  paper. 


^bli^^"*  '“"P*®**  «>py  ■"«>  layout  campai^  for 


Tie  Up  Your 
Paper  With 
Your  Market! 


280  Broadway  New  York 


PUBUSHERS  Smi  SELUN& 
,  SERVICE 

.49West4S^St 

Copy  £jayout  c4ri  '^^ypography 


Editor  &  Publisher  <for  September  11,  1926 


read  appointed  n.  e.  a 

WESTERN  MANAGER 


EMERGENCY  MAT  MAKING 


Burlington  Free  Press  Used  Steam 

When  Rolling  Table  Didn’t  Work 

What  do  you  do  when  the  motor  of 
your  rolling  table  refuses  to  work? 

David  W.  Howe,  assistant  manager  of 
the  Burlington  (Vt.)  free  Press,  was 
forced  to  find  an  answer  to  this  question 
in  a  recent  emergency. 

“When  our  rolling  table  failed  to 
work,”  he  explained,  “we  took  our  com¬ 
pressed  air  steam-table,  and,  by  letting 
the  platen  down  with  all  the  force  and 
rapidity  possible,  we  were  able  to  get 
enough  impression  to  make  good  mats. 
This  was  done  with  120  pounds  of  com¬ 
pressed  air  pressure.” 

Mr.  Howe  declared  he  did  not  recom¬ 
mend  dispensing  with  the  rolling  table, 
but  suggests  his  trick  is  a  handy  tip  in 
an  emergency. 


Group  Launches  Policy  of  Naming  Re¬ 
gional  Field  Managers — State 
Vice-Presidents  Announced 
by  Roe 


group  in  their 
sections,  and  will 

main  office. 

The 

sectional 

to  be  named  by 
Pres  ident  Her- 
man  Roe  is  Ben 
H.  Read,  manag- 

ing  director  of  - 

the  Southern  U  ^ead 

Call  forma  Edi¬ 
torial  Association,  whb  will  have  charge 
of  the  VV^estern  division,  which  includes 
the  states  of  California,  Washington, 
Oregon,  Utah,  Idaho,  .Arizona,  New 
Mexico  and  Nevada.  Mr.  Read's  office 
will  remain  as  heretofore  at  515  .Ameri¬ 
can  Bank  Building,  Los  Angeles. 

President  Roe  also  announced  the  com¬ 
plete  list  of  state  vice-. 

National  Editorial  Association  this  week. 
They  are: 

Ala^/an'a— Marcy  B.  Darnall.  Florence  Herald, 
Arizona — Wesley  Knerpp,  Phoenix  Republican, 
Arkansas— \V.  II.  Plank,  Benton^  ille  Record, 
California — Timothy  Brownhill,  Puente  Jour^ 


AD  TIPS 


Caples  Cempany,  225  East  Erie  street,  CTii- 
ciQo.  IssuiiiB  contr.-rcts  on  Baltimore  and  Ohio 
railway. 

Nelson  Chesman  A.  Co.,  1127  Pine  street, 
St.  Louis.  Will  conduct  a  campaign  of  ad¬ 
vertising  fur  circulation  in  English  dailies  for 
the  St.  Lo’.iis  Ce'-man  daily. 

Conover-Mooney  ComiMuiy,  111  West  Monroe 
street.  Chicago.  Placing  orders  on  Huffman 
Heater  company,  I.ouisville,  Ky.,  in  some  Ohio 
papers. 

Lawrrence  Fertig  Company,  Inc.,  183  Madison 

_  _  _  avenue.  New  York.  Nowr  placing  accounts  for 

nresidents  nf  tbo  the  Psv.siii  Engineering  Company,  Newark,  N. 

-  J.,  to  advertise  their  Octacone,  loud  speaker 

and  Dunlap  Sc  Ware,  Eastern  distributor 
“White  Rouge.” 

Albert  Frank  &  Co.,  14  Stone  street.  New 
York.  Placing  accounts  for  Charles  Fresh¬ 
man  Company,  manufacturers  of  Freshman 
Masterpiece  and  other  radio  apparatus.  Hall 
&  Ruckel,  Inc.,  Brooklyn,  manufacturers  of 
X-Bazin  and  Sorodent  and  the  Ownmore  Com¬ 
pany,  developers  of  Mountain  Lake,  N.  J. 

Charles  C.  Green  Advertising  Agency.  Real 
Estate  Trust  Bvilding,  Philadelphia.  Placing 
account  for  the  Christiana  Ferry  Company, 
Wilmington,  Delaware. 

Green,  Fulton  auid  Cunningham,  360  North 
Michigan  avenue,  Chicago.  Placing  copy  on 
Electrical  Research  Laboratories,  Chicago. 
(Elrla  Radio.) 

Lord  and  Thomas  and  Loean,  400  North 
Michigan  avenue,  Chicago.  Placing  copy  for 
Pines  Winterfront  company,  Chicago. 

MacMartin  Advertising  Agency,  Inc.,  500 
Security  Building,  Minneapolis.  Will  place  ac¬ 
count  for  the  Anferson  Lumber  Company,  Bay- 
port,  Minnesota,  manufacturers  of  window 
frames. 

Newell-Emmett  Company,  Inc.,  116  West 
32nd  Street,  New  York,  has  been  selected  as 
advertising  counsel  for  an  Association  com¬ 
posed  of  a  majority  of  the  large  soap  manu¬ 
facturers  of  the  country,  which  has  formulated 
plans  for  the  promotion  of  soap  and  glycerine. 

Irvin  F.  Paschall,  Inc.,  McCormick  building. 
Chicago,  has  secured  the  account  of  the  Heit- 
Miller-Lau  Company,  Fort  Wayne.  Ind., 
makers  of  “Mary  Wayne"  box  candies  and 
dime  candy  bars. 

U.  S.  Advertising  Corporation,  Home  Bank 
Building,  Toledo,  Ohio.  Issuing  contracts  gen¬ 
erally  to  newspapers  on  Willys-Overland  com¬ 
pany,  Cleveland. 

Warner  Company,  721  Lafayette  building, 
Detroit.  Has  preiared  a  special  promotion 
campaign  for  The  Detroit  Free  Press,  designed 
to  educate  people  to  the  advantages  of  electrical 
refrigerati-m  and  oil  burner  heating. 


Try  Using  the  Plus  Plan 


Colorado-  George  C.  McCormick,  H.  Collins 
E  xpress-CoM  tier. 

Cr.nnecicut — John  E.  Hersam,  New  Canaan 
Adx’eitiser. 

Delaware — Theo,  Townsend,  Milford  Chron^ 
icie. 

Florida  — lohii  C.  I.ochner,  Clermont  Florida 
Publisher. 

Geci gia-*— C.  S.  Chapm.on,  Sandcrsville  Prog¬ 
ress. 

Idaho — Henrv  C.  Dworshak,  Burley  Bulletin. 
Illinois— Paul  Grsld.'.rd,  Washington  Reporter. 
Iadiana---John  D.  DePrez,  Shelbyzille  Demo¬ 
crat. 

Iowa — C.  M.  Richards,  Toledo  Chronicle- 
Democrat. 

Kansas — O.  W.  I.ittle,  Alma  Enterprise. 
Kentucky — J.  CiiGis  .Mcock,  Danville  Mes¬ 
senger. 

^uisirna — D.  E.  Gailaeber,  The  Southern 
Printer,  6.25  Audnlx-n  Bldg.,  New  Orleans. 
Maine — Chas.  H.  Fogg.  Houlton  Times. 
Maryland — George  C.  Rhoderick,  Jr.,  Middle- 
totm  y alley  Register. 

Massachusetts -  Gardner  E.  Campbell,  Wake- 
Held  Item. 

Michigan — M.  H.  De  Foe,  Charlotte  Repub- 
licm. 

Minnesota — E.  K.  Whiting,  Owatonna  Jour¬ 
nal-Chronicle. 

Mississippi — L.  H.  Bowen,  Brookhaven  Times. 
Missouri — J.  S.  Hubbard,  Columbia  Missouri 
Publisher. 

Montana — H.  O.  Woare,  Chester  Reporter. 
Nebraska — H.  D.  Leggett,  Ord.  Quiz. 

Nevada — Harold  P.  Hale,  Elko  Independent. 
New  Hampshire — Chas.  G.  Jenness,  Rochester 
Courier. 

New  Jersey — Richard  C.  Anzer,  Union  City 
Hudson  News. 

New  Mexico — J.  G.  Greaves.  Portales  News. 
New  York — C.  G.  Qarke.  Perry  Record. 
North  Carolina — J.  A.  Sharpe,  Lssmberton 
K-sbesonian. 

North  Dakota — M.  I.  Forkner,  Langdon  Re¬ 
publican. 

Ohio — C.  R.  Callagh.nn.  Bellevue  Cacette. 
Oklahoma — N.  A.  Nichols.  El  Reno  American. 
Oregon — Hal  E.  Hoss,  Oregon  City  Enter¬ 
prise. 


^^ERrtAPS  nine-tenths  of  the  delays  in  the 
stereotyping  department  are  due  to  cold 
shots,  sinks  or  other  flaws  in  plates  that  call 
for  second  castings. 

Most  of  these  troubles  are  traced  to  metal 
difficulties  and  can  be  eliminated.  Give  your 
stereotyping  department  the  finest  metal  you 
can  obtain. — Imperial  Type  Metals — then  see 
to  it  that  that  metal  is  served  by  the  Plus 
metal  to  keep  it  in  A-i  condition. 

That’s  the  way  to  make  your  stereotyping 
department  one  of  the  smoothest  running 
departments  in  your  plant.  When  you  use 
the  Plus  Plan  you  can  count  on  plates  being 
delivered  on  the  second,  moderate  operating 
cost  and  no  run-overs. 

The  Plus  Plan  is  an  efficient  trouble 
remover.  It’s  efficient,  economical  and  de¬ 
pendable.  Prove  it  to  your  own  satisfaction. 


The  Psychology  of  Crime 

Ten  Weekly  Articles 

By  DAVID  SEABURY 

A*th«r  of  "Uuukioc  Oor  Miodo” 
FIRST  FUBUCATION 

Why  JcolouT  Lcids  lo  Criac 

Wnhh  oad  Wild  Yootk 

Cirl  Gaogilorf  aod  Guaco 

The  Siu  oi  Ike  Fothcra 

Cu  •  Good  Man  Becaaa  Bad,  ate. 


IMPERIAL  TYPE  METAL  CO. 

Manufacturing  the  following  metals: 

LINOTYPE  MONOTYPE  INTERTYPE  STEREOTYPE 

ELROD  LUDLOW  LINOGRAPH  THOMPSON 

Philadelphia  Cleveland  New  York  Chicago 


The  O’Dell  Newspaper  Service 


PLANS  SPANISH  DAILY 
FOR  LOS  ANGELES 


CELOTEX  USES  RELIGIOUS  APPEAL  TO 
MOOCH  FREE  SPACE 


E.  Lozano,  Publisher  of  La  Prensa 
at  San  Antonio  Leaves  for  Coast 
to  Organize  Plant  and  Staff 


ECHO  HAUNTING  CHURCH  FOR 
28  YEARS  BANISHED  BY  SCIENCE 


Ignacio  E.  Ix)zano,  owner  and  publisher 
of  the  San  Antonio  (Tex.)  La  Prensa, 
morning  paper,  left  this  week  with  sev¬ 
eral  members  of 
his  organization 
for  Los  .\ngeles, 
Cal.,  where,  some 
time  between 
Sept.  16  and  20, 
he  plans  to  start 
publication  of  La 
Opinion,  a  seven- 
day  morning 
Spanish  daily. 

Mr.  Lozano 
said  he  was  in¬ 
stalling  his  own 
plant  at  Los 
Angeles,  to  in¬ 
clude,  at  the  start, 
a  Goss  rotary 
press  and  three  type-setting  machines. 
He  will  personally  spend  some  time  get¬ 
ting  the  new  publication  going,  before  re¬ 
turning  to  La  Prensa.  He  asserted  he 
iniends  to  use  either  United  News  or 
I'niversal  Service  for  the  Los  Angeles 
paper.  1^  Prensa  has  just  started  use  of 
Universal  printer  service. 

Accompanying  Mr.  Lozano  to  Los 
-\ngelcs  was  Alexandre  Jouffray,  adver¬ 
tising  manager  of  La  Prensa,  who  will 
organize  La  Opinion's  advertising  de¬ 
partment,  which  will  be  left  in  charge  of 
I'lancisco  Olivares,  Jr.,  who  also  is  going 
from  San  .\ntonio.  A.  F.  Cantu,  who 
has  represented  La  Prensa  in  the  Browns¬ 
ville,  Tex.,  section,  and  who  will  be  man- 
a.ger  of  La  Opinion,  was  in  Mr.  Lozano’s 
party,  as  was  Miguel  Arce,  editorial 
writer  of  La  Prensa,  who  is  to  be  editor 
of  La  Opinion. 

.\t  the  age  of  39  Mr.  Lozano  is  launch¬ 
ing  his  second  major  newspaper  venture 
after  having  built  La  Prensa,  in  less  than 
14  years,  to  its  present  position.  The 
paper  now  employs,  according  to  the  pub¬ 
lisher.  76  persons.  It  is  housed  in  its 
own  three-story  building.  It  has  just 
announced  inauguration  of  a  “Border 
Edition,”  a  9  p.  m.  “bulldog,”  pre-dated. 


Wht  Sew  AHditori9\ 
From  Which 
Was  Driven  6]|  Acous- 
ti^etottz.  *  ^ 


jisitt?: 


Co'irtesy  of 
NEA  Service.  Inc. 


Ignacio  E.  Lozano 


One  of  the  many  features 
which  has  made  the  NEIA  so 
popular  is  none  other  than 
friend  Flapper  Fanny. 

Of  course,  she’s  particular 
about  her  appearance,  and  so 
are  her  sponsors,  too.  33 
years  of  experience  have 
taught  the  NEA  Service,  Inc., 
that  only  the  best  should  be 
offered  to  newspaper  publish¬ 
ers — the  best  talent  and  ma¬ 
terials  that  are  to  be  had. 

It  was  therefore  quite  nat¬ 
ural  that  the  NEIA  chose  Cer¬ 
tified  Dry  Mats  as  the  medium 
for  distributing  their  services. 
Extensive  use  of  other  dry 
mats  preceded  their  adoption 
of  Certifieds. 

In  fact  where  publishers 
and  stereotypers  COMPARE 
our  dry  mats  with  others  the 
verdict  is  almost  invariably 
with  Certifieds. 


Kxterior  of  Baunted  Cfcwrtik  Which 
Won  g$  Year  Battla  With  Mpsterioua 
Voice. 


Felt  Cloth  on  Which  Echo 
h’e/used  to  Bounce. 

Bulletin  Board  Bcraldinff 
Echo's  Death. 


agreed,  and  the  ^aconatic  engineer 


More  than  IvHM  square  feet  of 
**acousti*ceIotex'’Amard,  a  sound 
made  from  the 
tougfinDres^  sugar  cane  after  all 
the  juice  has  been  extracted, 
press^  into  perforated  one  foot 
squares  sevMi  eighths  of  an  inch 
thick,  were  placed  on  the  ceiling 
of  the  auditorium  to  absorb  the 
echo.  Tests  were  made  and  the 
mimicking  voice  no  longer  sent  out 
its  totalising  vibrations. 

Scientists  and  architects  have 
played  tag  with  echo  for  centuries. 
They  have  tried  io  outwit  it  by 
building  auditoriums  on  certain 
**perfect”  proportions.  But  it  is  only 
within  the  past  few  years  that  they 
have  learned  that  absorbent  wall 
and  ceiling,  more  ef* 

fective  jvsil^Miing^^^|cho  than 
the  inUrf^Jes  of  archit^^ral.de- 


Ae  acoosti«celotex  whM>  has* 
vai^|ugjj|ed^h|^C^^i^^  Clinton 
churcninw^^TTom  the  felted 
fibres  of  sugar  cane.  This  vege> 
table  tnaterid,  full  of  tiny  connect* 
ing  air  pockets,  is  sound  absorbent, 
but  its  efficiency  has  been  greatly 
increased  by  drilUii^^e  surface 
I  full  of  tiny  hol^R^rma^qdds  150 
percent  to  its  aosorhiag  Four 
hundred  holes,  ]4^nch  in  dimeter 
are  drilled  inif  each  of  theXfoot 
square  blocks  ^f  Celotex,  hnth 
which  the  ccilinCT^the  chuqp  has 
I  been  covered. 


Our  policy  of  having  one 
standard  size;  of  making  only 
one  quality  of  newspaper  mat 
— the  best  that  we  know  how 
— and  of  maintaining  one 
price,  has  already  won  several 
hundred  of  your  fellow  pub¬ 
lishers. 


The  net  paid  average  daily  circulation  for 
THE  BALTIM9RE  NEWS  for  April  was 
124«6.X6^the  highest  under  its  present 
management. 

The  net  paid  average  for  the  American  was 
57,503. 

You  need  these  pa{>ers  to  cover  Baltimore, 
they  reach  more  than  half  the  City. 

Sold  separately  or  in  combination. 


I^ELOTEX  is  the  brand  name  of  a  pose  of  commercial  space  grafting  two 
building  material.  To  spell  the  name  years  ago,  but  the  space  grafter  is  a 
with  a  lower-case  "c”  is  the  trick  of  a  hopeful  soul, 
press  agent.  Observe,  in  the  above  repro¬ 
duction  of  a  matrice  sent  broadcast  last 
week  as  “news,”  how  this  advertised 
product  seeks  charity  publicity  in  the 
newspaper  press. 

The  company  that  manufactures  Celo¬ 
tex  is  a  heavy  user  of  paid  magazine 
space,  but  has  evidently  been  advised  by 
some  agent  that  newspaper  editors  are 
a  little  weak  in  their  attics  and  will  pub¬ 
lish  a  slick  story  and  free  picture  as 
editorial  matter  and  never  notice  the  low¬ 
er-case  “c”.  As  in  this  instance,  noth¬ 
ing  could  be  better  than  a  puffed-up 
yarn  about  a  church. 

A  press  agent  or  advertising  agent  has 
been  paid,  directly  or  indirectly,  to  im¬ 
pose  this  graft  on  newspapers.  News- 
pajier  editors  who  print  it  earn  only 
the  contempt  of  the  craft,  and  likely 
enough  the  advertiser  himself  since  he 
must  realize  that  the  trick  of  getting 
his  brand  name  repeated  five  times  in 
news  space  is  a  trick  to  which  only  an 
inferior  intelligence  would  yield.  There 
is  less  of  this  sort  of  mooching  than 
when  Editor  &  Pi-busher  began  its  ex- 


Please  bear  in  mind  that 
thickness  and  thinness  of  our 
mats  do  not  affect  the  qual¬ 
ity  and  hence  do  not  influence 
the  price. 


ANNOUNCEMENT 

To  National  Advertisers  and 
Advertisins  Agencies 
The  National  Advertiaing  Departraents 


HALF  A  STATE 
COMPLETELY  COVERED 

at  one  Con^iination  Rate 

CVCIHNC  V^MOWMNC 

Lourier  rosT 


Ve  leave  it  to  yon  to 
judge  Certified  Quality 
and  that  is  why  we 
repeat  —  COMPARE. 


Mew  York  Evening  Journal 
Baltimore  Evening  Mews 
Baltimore  American 
Washington  Evening  Times 
Washington  Herald 
Atlanta  Evening  Georgian 
Atlanta  Snnday  Amerloan 
are  combined  with  offieea  in 
Mew  York — Chicago— Satrelt 
New  York  OiKce: 

W.  G.  HOBSON,  Eas1er»  litewger 
2  Columbus  Circle 
Telephone;  Circle  5400 

ChPeage  OMce:  Detroit  OMee: 

F.  EL  CtAwroan  FaAKzi.iir  Patiib 

Weitem  Manager  Represeniotive 

913  Hearst  Bldg.  1351  Book  Bldg. 
All  under  direction  of: 

JAMES  C.  DAYTON,  Pnbliaher 
NEW  YORK  EVENING 
JOURNAL 


Two  Gie.  Nj|UTospen — PubUed  .  CudeaMJ. 
SniL  BROOKWK  FINLEY 


Certified  Dry  Mat 
Corporation 

340  Madison  Avenue 
New  York,  N.  Y. 


For  wet  mat  printing  with  PRY 
MAT  facility — use  Certifieds 
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'T'HE  newly  remodeled  home  of  the 
ll’atcrloo  (la.)  Tribune  was  opened 
last  week  and  celebrated  at  an  open-house 
which  occupied  the  week-end  and  pre¬ 
ceded  publication  on  Sumlay  of  a  68-page 
Xew  Home  edition,  replete  with  descrip¬ 
tions  of  the  building  and  a  history  of 
the  paper  and  ct)mmunity. 

The  Tribune  building  has  a  60-foot 
frontage  on  East  Third  street  and  150 
along  Lafayette,  with  a  reserve  ground 
space  of  60.\60  feet  for  future  extensions. 
The  building  is  three  stories  high  with 
a  sub-basement.  It  is  built  of  brick  with 
brick  and  tile  retaining  walls,  extending 
through  the  first  and  second  floor  land¬ 
ings. 

The  main  entrance  is  on  Lafayette 
street,  the  doorway  opening  upon  a  stair¬ 
way  leading  to  either  side  to  the  sub¬ 
basement  wherein  the  press  room  is 
located.  .-Mong  the  main  floor  lobby  at 
the  left  is  the  commercial  printing  de- 


partmer.t.  On  the  opposite  side  is  the 
business  office  and  along  the  north  of  the 
building  the  advertising  department.  The 
office  of  Harry  Shaw,  vice-president  and 
treasurer  of  the  company,  is  at  the  north¬ 
east  corner. 

To  the  rear  of  the  lobby  is  the  infor¬ 
mation  desk  and  classifi^  department. 
The  news  room  is  on  the  second  floor  to 
the  right  of  the  stairway  and  William 
Rce<l,  president  and  editor  of  the  Tribune, 
has  his  office  in  the  northeast  corner  of 
this  floor.  The  composing  room  is  on 
the  left  with  the  matrix-making  depart¬ 
ment  to  the  rear,  connecting  directly  with 
the  stereotyping  department  in  the  sub- 
basement.  The  presses  are  on  the  East 
Third  street  side  of  the  sub-basement  and 
the  circulation  department  is  there,  too. 

A  file  room,  directors’  assembly  and 
women  employes’  room  occupy  the  third 
floor,  all  of  them  large,  well  equipped 
rooms. 


WATERLOO  TRIBUNE  MARKS  ENTRY  INTO 
NEW  HOME  WITH  68-PAGE  EDITION 


An  Important 

Industry  in 


ILLINOIS 


How  many  people  know  that  Illinois  is  the  third 
coal  producing  state  in  the  United  States? 


It  is  an  important  industry  representing  invest¬ 
ments  of  millions  of  dollars’  worth  of  machinery 
and  equipment,  and  employing  skilled  labor  at  good 
wages. 


T'HE  following  discussion  of  editorials 
in  advertisements  appeared  in  the 
Sept.  6  is.sue  of  the  Tulsa  (Okla.) 
World: 

“Editorial  Advertisements 
“Editorials  in  advertisements  are  not 
new.  Twenty  years  ago,  to  seek  no  fur¬ 
ther  and  to  rely  altogether  on  personal 
knowledge,  a  firm  in  Kansas  City  be¬ 
came  famous  and  its  ad  writer  renowned, 
through  the  use  of  this  device  in  a  small 
display  in  the  same  position  in  a  certain 
newspaper  day  after  day. 

“Recently  this  practice  is  being  re¬ 
sumed  to  a  greater  extent.  Just  now 
there  comes  to  attention  one  such  appear¬ 
ing  in  the  San  Antonio  Light,  over  the 
firm  name  of  a  realty  concern.  It  does 
something  more  than  call  attention  to  the 
particular  firm ;  it  impresses  one — and 
within  the  circulation  of  that  paper  must 
attract  much  more  than  ordinary  at¬ 
tention  and  create  good  will.  Let  us 
quote : 

‘“If  in  the  opinion  of  the  people  the 
distribution  and  modification  of  the  con¬ 
stitutional  powers  are  in  any  particular 
wrong,  let  them  be  corrected  by  an 
amendment  in  the  way  the  constitution 
provides,  but  let  there  be  no  change  by 
usurpation,  for  though  this  in  one  instance 
niay  be  the  instrument  of  good,  it  is  the 
customary  weapon  by  which  a  free  gov¬ 
ernment  is  destroyed.  The  precedent 
must  always  greatly  overbalance  in  per¬ 
manent  evil,  the  partial  or  transient  bene- 
fi^^the  use  can  at  any  time  yield. 

“‘—From  Washington’s  farewell  ad¬ 
dress.  -I 


“  ‘Do  not  allow  the  selfish  self-seeking 
faction  to  change  or  nullify  the  consti¬ 
tution  under  the  pretext  of  public  pro¬ 
tection. 

“  ‘Charles  E.  Hughes,  in  a  recent 
speech  before  the  American  Bar  Associa¬ 
tion,  said  this  country  was  being  turned 
into  a  bureaucracy — millions  of  bogus 
laws  under  the  pretext  of  public  pro¬ 
tection. 

“  ‘I  .say,  drive  these  presumptuous  per¬ 
secutors  and  petty  pretenders  to  prince¬ 
dom  or  perdition. 

“  ‘I  say — Take  your  hefty  hands  off 
of  my  shoulder. 

“  T  say — Take  your  uninvited  opinion 
off  of  my  mind. 

“  ‘I  refuse — to  accept  your  sugar-coated 
tyranny. 

“  ‘I  refuse — to  submit  to  your  polite 
peonage. 

“  ‘I  refuse — to  partake  of  your  perni¬ 
cious  paternalism. 

“  ‘I  refuse — to  be  truant  to  the  trust 
reposed  in  me  as  a  sovereign  citizen  of 
this  great  republic. 

♦  ♦  ♦ 

“  ‘.\s  between  preachment  and  parch¬ 
ment  I  choose  the  parchment. 

“  ‘The  Constitution  is  my  paper,  my 
party,  my  laws,  my  liberty,  my  bulwark.’  ’’ 


Illinois  is  a  compact  unified  market  with  high 
standards  of  living,  economic  independence  and 
buying  power.  Situated  in  the  very  heart  of  the 
country’s  most  fertile  and  prosperous  valley,  it 
offers  a  market  of  unlimited  possibilities  to  the 
National  Advertiser.  Consult  the  papers  listed 
below.  They  are  ready  to  assist  you. 


“When  business  concerns  quite  gen¬ 
erally  merge  their  business  interests  with 
the  welfare  of  the  country  it  may  happen 
that  there  will  not  be  so  much  room  for 
the  ilemagogue  and  the  insincere  re¬ 
former. 

“The  subject  is  worth  thinking  about.” 
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’•Aurora  Beacon-News  . (E) 

fChicago  Herald  &  Elxarainer. . . ,  (M) 

fChicago  Herald  &  Examiner . (S) 

fChicago  Daily  Journal  . (E) 

’’Evanston  News  Index  . (E) 

’’Freeport  Journal-Standard  . (E) 

’’Joliet  Herald  News  . (E) 

ffMattoon  Journal  Gazette  . (E) 

’’Moline  Dispatch  . (El 

’’Monmouth  Daily  Review  Atlas.. (E) 

’’Peoria  Star  . (S)  22,497..  (E) 

Rock  Island  Argns  . (E) 

’’Waukegan  Dailv  Sun  . (E) 
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HOW  NATION’S  PRESS  FIGHTS 
MOTOR  PERIL 

{Continued  from  page  3) 


ing  privileges  and  tlius  clear  the  streets 
to  jK’rmit  the  movement  of  more  traffic 
lines  the  Free  Press  is  urging  the  estab¬ 
lishment  of  a  larger  auto  pound  and  the 
use  of  more  tow  wagons  as  the  tagging 
system  has  failed,  and  impounding  cars 
is  the  only  method  feared  by  drivers. 

In  Albany  the  Knickerbocker  Press  and 
Albany  Evening  News  last  year  made  an 
independent  survey  of  traffic  congestion 
and  traffic  accidents  in  that  city.  The  sur¬ 
vey,  illustrated  by  diagrams,  photographs 
and  charts,  and  supported  by  cartoons  and 
editorials,  amply  demonstrated  continuous 
economic  loss  to  the  city  and  unnecessary 
hazard  to  its  citizens.  This  effort  was 
followed  by  a  semi-official  survey  under 
the  direction  of  a  citizen’s  traffic  commit¬ 
tee,  appointed  by  the  late  Mayor  Hacked, 
who  pledged  that  the  recommendations  of 
the  commiittec  would  be  followed  by  the 
administration.  Automatic  control  lights 
have  been  installed  at  principal  intersec¬ 
tions  in  .Mbany's  business  section  during 
the  summer  and  the  city’s  traffic  ordinance 
has  been  modilied  to  eliminate  traffic  con¬ 
gestion,  establish  one  way  streets  and 
minimize  parking  time.  A  jaywalking 
ordinance  has  been  passed  and  a  general 
campaign  of  traffic  education  has  marked 
the  suirmer  program  in  the  city’s  play¬ 
grounds. 

The  city  administration  which  succeeded 
Mayor  llackett,  at  his  death,  has,  how¬ 
ever,  rejected  one  of  the  most  important 
items  of  the  traffic  committee’s  program — 
installation  of  the  boulevard  stop  system 
on  designated  through  streets  as  comple¬ 
mentary  to  the  central  control  system.  In 
some  cases  flicker  lights  have  been  sub¬ 
stituted  for  the  boulevard  stop  system 
recommended.  On  this  point  the  Press 
Company’s  publications  have'taken  vigor¬ 
ous  issue  with  the  administration  as  a 
matter  of  economy,  efficiency  and  co¬ 
ordination  of  a  general  system. 

The  experience  of  Albany  has  been  that 
of  other  cities  where  radical  revision  of 
traffic  and  parking  rules  has  been  under¬ 
taken.  Immediate  inroads  have  been  at¬ 
tempted  upon  parking  provisions  in  the 
interests  of  particular  sections  before  the 
new  ordinance  has  been  enforced. 

Albany  has  made  substantial  progress, 
but  the  result  is  unsatisfactory  and  the 
traffic  issue  will  figure  in  the  coming 
municipal  elections. 

The  San  Francisco  (Cal.)  Call  has 
contributed  conspicuously  to  a  campaign 
of  San  Francisco  and  other  California 
newspapers  to  lessen  automobile  fatalities. 
The  Call  has  not  been  content  to  warn 
motorists,  advocate  elimination  of  danger¬ 
ous  grade  crossings,  “play  up’’  traffic  ac¬ 
cidents  and  fatalities  and  scold  responsible 
authorities  when  bad  conditions  have  con¬ 
tinued  or  grown  worse.  It  has  taken  the 
initiative  on  at  least  two  occasions  by  or¬ 
ganizing  movements  to  bring  about  safer 
driving  and  safer  walking,  and  the  results 
have  been  gratifying. 

Three  years  ago  The  Call  had  made 
more  than  25,000  heavy  tin  emblems  for 
the  radiator  of  the  automobile,  in  red  and 
white,  which  proclaimed  the  driver  of 
every  car  displaying  such  emblem  to  be  a 
member  of  The  Call’s  Safe  Drivers’  Club. 

These  emblems  were  given  to  every  au¬ 
tomobile  owner  who  called,  wrote  or  tele¬ 
phoned  for  one.  The  campaign  to  enroll 
members  was  turned  over  to  a  feature 
writer  and  the  campaign  was  played  up 
for  weeks.  Every  emblem  was  called  for 
and  used. 

More  important,  for  many  days  there 
was  not  one  automobile  fatality  in  or  near 
San  Francisco,  whereas  before  the  in¬ 
auguration  of  The  Call’s  drive  there  had 
been  several  every  month 

Last  year,  at  a  time  when  a  good  many 
pedestrians  were  being  run  <lown  while 
crossing  crowded  streets.  The  Call  put 
on  a  “Don’t  Jaywalk”  crusade.  Several 
hundred  heavy  metal  signs,  in  yellow, 
were  wired  to  electroliers  throughout  the 
downtown  section  of  San  Francisco.  The 
conspicuous  feature  of  Ibis  sign  was  a 
traffic  policeman  holding  up  his  jight 
hand,  giving  the  “stop”  signal. 

The  signs  were  put  up  for  the  duration 
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of  Traffic  W  eek,  but  after  the  week  had 
gone  l)y  the  police  department  requested 
that  they  be  continued  in  place.  It  was 
the  testimony  of  traffic  officers  that  Tlie 
Call’s  emblem  was  doing  more  to  curb 
jaywalking  than  their  combined  efforts, 
plus  constant  warnings,  plus  freiiueiu 
accidents. 

At  the  request  of  the  California  De¬ 
velopment  Association,  whose  women’s 
division  has  been  engaged  for  months  in 
a  Statewide  drive  to  induce  safe  driving. 

'I  he  Call's  signs  have  been  lent  to  other 
cities  having  Tratl.c  Week  demonstra¬ 
tions.  At  the  present  time  they  are  up 
in  Santa  Cruz,  a  seaside  city,  where  a 
Traffic  Week  celebration  is  soon  to  be 
held. 

Use  of  the  signs  has  been  requested  by 
other  cities,  and  while  they  carry  the  name 
of  The  San  F'rancisco  Call,  communities 
not  reached  by  The  Call  are  glad  to  use 
them. 

The  Safe  Drivers'  Club  emblems  and 
the  “Don’t  Jaywalk”  signs  were  rather 
expensive,  but,  in  addition  to  doing  real 
good,  they  are  credited  with  having  made 
many  new  friends  for  its  paper. 

Sem  Francisco  Chronicle  for  several 
years  has  carried  on  an  aggressive  cam¬ 
paign  in  the  joint  interest  of  the  motorist 
and  pedestrian  to  reduce  accidents  and  ob¬ 
tain  better  regulation  of  traffic.  It  recent¬ 
ly  assisted  in  securing  the  appointment  of 
a  non-political  traffic  commission  which 
will  conduct  a  survey  and  arrive  at  a 
broad  program  of  regulation.  The  Chron¬ 
icle  is  now  urging  that  measures  to  check 
jaywalking  be  taken,  so  that  the  pedes¬ 
trian  accident  hazard  may  be  considerably 
lessened.  The  Chronicle  has  made  inde¬ 
pendent  checks  in  the  principal  thorough¬ 
fares  of  violators  of  traffic  regulations, 
publishing  the  license  numbers  of  offend¬ 
ers.  Has  secured  the  adoption  of  the 
“boulevard  stop”  plan  and  is  insisting 
upon  its  enforcement.  It  has  brought 
about  the  establishment  of  safety  zones 
on  the  principal  motor  ways  in  the  out¬ 
lying  sections  of  the  city  and  is  constantly 
studying  other  proposals  having  for  their 
purpose  the  reduction  of  automobile  fatal¬ 
ities  and  a  smoother  flow  of  traffic 
through  the  city’s  arteries. 

At  Boston  a  very  vigorous  motor  ve¬ 
hicle  registrar  furnishes  the  newspaper 
with  so  much  crusading  for  safety  on  the 
highways  that  no  newspaper  is  competing 
with  him.  The  Boston  papers  print  his 
many  speeches  and  statements. 

All  four  Cincinnati  newspapers  have 
made  energetic  efforts  in  recent  months 
to  curb  automobile  fatalities.  Each  news¬ 
paper  keeps  an  individual  record  of  fatal¬ 
ities  and  each  news  story  in  which  a 
fatality  is  reported  states  the  number  of 
automobile  deaths  since  January  1. 

The  Cincinnati  Post  carries  a  large 
black  face  figure  at  the  head  of  its  stories, 
the  number  being  changed  with  each 
fatality. 

Recently,  the  Enquirer  has  made  a  spe¬ 
cial  grade-crossing  campaign  to  eliminate 
some  of  the  more  dangerous  grade  cross¬ 
ings.  Through  daily  picture  features  and 
black  face  stories,  each  grade  crossing 
was  pictured  and  its  dangers  described. 
City  officials  have  taken  their  cue  from 
these  articles  and  a  general  grade  cross¬ 
ing  survey  was  made  by  members  of  the 
Junior  Chamber  of  Commerce  for  the 
city.  Plans  now  are  being  made  to  seek- 
bond  issues  for  elimination  of  these 
crossings  at  the  rate  of  four  or  five  year¬ 
ly,  until  all  of  the  more  dangerous  cross¬ 
ings  have  been  eliminated.  The  Cou:- 
mercial  has  also  been  active. 

The  Junior  Chamber  survey,  which  is 
a  novel  idea  that  could  be  tried  to  ad¬ 
vantage  in  any  city,  gave  the  city  of¬ 
ficials  some  highly  interesting  facts  about 
the  various  grade  crossings  and  their  de¬ 
gree  of  danger,  as  compared  with  other 
crossings. 

The  Times-Star  is  devoting  much  time 
and  effort  to  reduce  automobile  fatalities. 
I-ed  bv  Moses  Strauss,  managing  editor, 
who  formed  the  first  local  safety  com¬ 
mittee.  traffic  problems  relating  to  safet'- 
of  pedestrians  and  motorists  were  studied 
with  the  result  that  the  number  of  deaths 
have  been  reduced,  while  many  other 
large  .Xmerican  cities  show  increases  ov^r 
last  vear’s  figures.  The  safety  commit¬ 
tee  was  fostered  bv  the  Cincinnati  Vuto- 
mobile  Club  and  was  composi-d  of  two 


RECORDS  CONFUSE  STORK 

A  MEMPHIS  newspaper  whirli 
prints  u  daily  vital  statistic's 
column  has  delegated  to  the  head 
office  hoy  the  duty  of  getting  this 
material  on  one  of  his  morning 
copy  runs. 

Through  a  mistake  on  the  part 
of  the  health  bureau,  the  wrong 
address  was  given  the  parents  of 
a  new  baby,  and  the  proud  father 
asked  for  a  correction. 

The  office  boy  corrected  it  in 
this  fashion: 

“Due  to  a  mistake  on  the  record 

books  a  girl  was  born  to  J - 

G -  and  Hazel  -  Aug.  16 

at  1529  Madison  street,  instead  of 
563  North  Sixth  street.” 


divisions — automobile  owners  and  non- 
owners — from  48  different  civic  and  other 
organizations. 

The  paper  is  publishing  each  week  an 
investigation  report  and  map  showing  how 
one  fatality  occurred  and  what  is  needea 
to  correct  the  situation.  F'red  Burns, 
automobile  editor,  has  started  a  column 
of  safety  recommendations.  City  officials 
answer  all  queries  and  have  taken  im¬ 
mediate  action  on  a  number  of  sugges¬ 
tions  received  and  published  by  the  paper 
in  its  weekly  .Autoists’  Section. 

Managing  Editor  Strauss  was  elected 
a  trustee  of  the  Cincinnati  Auto  Club 
about  a  year  ago.  He  was  named  to  the 
Hoover  Safety  Conference  from  Ohio  by 
Governor  Donahey  because  of  his  accom¬ 
plishments  in  Cincinnati  in  safety  work. 
Mr.  Burns  recently  completed  a  tour  of 
the  northwest  and  Canada,  where  he  col¬ 
lected  material  on  safety  regulations  in 
other  cities  as  the  basis  for  a  series  of 
articles  applied  to  the  situation  at  Cin¬ 
cinnati. 

F'or  several  years  the  Chicago  Tribune 
has  maintained  a  careful  daily  record, 
running  through  the  year,  of  automobile 
fatalities  in  Chicago  and  Cook  County. 
This  mounting  annual  figure  has  been 
used  in  the  newspaper’s  campaign  for* 
safety.  But  with  15  or  20  per  cent,  an¬ 
nual  increase  in  the  number  of  motor¬ 
cars  in  the  Chicago  population  area  little, 
if  any,  improvement  has  been  achieved. 
The  Tribune  is  now  campaigning  for  the 
widening  of  important  highways  radiating 
from  Chicago  from  the  present  18  feet  to 
40  feet.  Up  to  today  the  Tribune’s  pub¬ 
lished  figures  show  that  552  persons  have 
been  killed  in  Cook  County  (coroner’s 
district)  since  January  1,  in  motor  car 
and  truck  accidents.  The  number  includes 
those  in  automobiles  killed  by  collisions 
with  trains  at  grade-crossings.  The  total 
is  considerably  over  two  a  day  on  the 
average. 

For  more  than  two  years  Minneapolis 
(Minn.)  Journal  has  campaigned  edi¬ 
torially  for  enactment  of  a  driver’s  license 
law  in  Minnesota.  The  measure  failed 
of  passage  in  the  last  Legislature,  due 
largely  to  opposition  in  the  rural  districts, 
where  it  was  feared  a  license  require¬ 


ment  would  work  undue  hardship  on  the 
farmer.  Since  then,  however,  there  has 
been  a  marked  change  of  sentiment.  A 
large  section  of  the  rural  press  is  now 
joining  in  the  demand  for  licensing.  The 
farmers  themselves  are  beginning  to  see 
that  the  bother  of  taking  out  licenses  is  not 
nearly  so  great  as  the  bother  of  dodging 
reckless  drivers.  There  is  a  good  pros¬ 
pect  now  for  passage  of  a  license  law  at 
next  winter’s  session  of  the  Legislature. 
The  Journal  has  also  made  it  a  practice 
continually  to  call  attention  editorially 
to  typical  instances  of  carelessness  aixl 
dangerous  driving  practices. 

The  Springfield  (Mass.)  Union,  co¬ 
operating  with  the  Safety  Council  of  the 
Chamber  of  Commerce,  is  promoting  safe 
highway  traffic  as  well  as  safety  operation 
in  industries  and  safety  measures  in  the 
homes.  It  is  at  present  conducting  a 
campaign  to  induce  young  bicycle  riders 
to  be  more  careful.  The  youngsters  are 
enrolling  in  a  safety  league.  The  Union 
gives  many  columns  monthly  to  reports, 
drives,  slogans,  and  safety  pleas  of  the 
Council,  preferring  to  back  a  civic  cam¬ 
paign  ratlier  than  conduct  a  newspaper 
campaign.  Springfield  achieved  remark¬ 
able  results  for  a  long  time  in  keeping 
down  auto  accidents  in  which  persons 
were  injured  or  killed,  but  this  year  the 
record  has  not  been  so  good.  Lenient 
police  and  judicial  methods  are  being 
blamed. 

A  campaign  for  safe  driving  was  ended 
recently  by  the  Syracuse  (N.  Y.)  Herald 
after  a  month’s  crusade.  More  than  one- 
quarter  of  the  60,000  automobile  owners 
in  Onondaga  County  had  enrolled  in  the 
Herald’s  “Safe  Driving  Club”  when  the 
campaign  closed.  One  of  the  best  staff 
men  was  detailed  to  handle  the  daily 
banner  stories  which  induced  15,000 
motorists  to  pledge  themselves  to  drive 
more  carefully  on  the  streets  of  Syracuse 
and  the  country  highways.  Pledge  cards 
were  distributed  personally  and  printed 
in  every  edition  during  the  month.  .Ac¬ 
companying  the  thirty  columns  of  news 
matter  which  appeared  during  the  drive 
were  daily  lessons  for  the  automobile 
operator.  The  lessons  directed  attention 
to  all  the  common  factors  of  traffic  acci¬ 
dents,  cautioned  avoidance  of  them  and 
gave  hints  for  the  car  pilot.  Es  )ecially 
posed  photographs  picturing  these  com¬ 
mon  accident  causes  accompa  ikd  each 
story.  Diagrams  also  were  used.  Mem¬ 
bers  of  a  theatrical  stock  corrpany  con¬ 
sented  to  pose.  The  Safety  Council  of 
the  Chamber  of  Commerce  co-operated 
with  the  newspaper.  Each  driver  who 
enrolled  was  given  a  green  and  white 
button  to  be  attached  to  his  radiator.  The 
button  designated  him  as  a  member  of 
the  Safe  Driving  Club.  The  demand  for 
the  buttons  continued  after  the  campaign 
was  over.  Public  officials,  school  heads 
and  prominent  citizens  joined  the  Herald 
in  the  plea  for  reduction  in  the  number 
of  fatalities. 

The  Spokane  (Wash.)  Spokesman  Ke- 
zdcics  policy  is  to  back  the  efforts  of  the 
city  authorities  in  enforcing  motor  laws. 
The  establishment  of  stop  signs  on  enter¬ 
ing  arterial  highways  is  reducing  the 
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iiunibcr  ot  accidents.  Groups  of  civilians 
and  deputies  periodically  hold  up  at 
points  on  main  highways  all  motor  cars 
with  dazzling  headlights.  One  warning 
is  given,  .\fter  that  a  stiff  tine  results. 
Editorial  comment  on  police  court  pro- 
ewdings  is  freely  given,  and  this  has  a 
stiffening  effect  on  the  authorities. 

Spokane  judges  deal  severely  with  vio¬ 
lations  of  city  regulations. 

Carrying  out  a  campaign  inaugurated 
and  promoted  by  the  Los  Angeles  (Cal.) 
Evening  Herald  that  city  has  completed 
two  ami  is  constructing  sixteen  pedestrian 
tunnels  located  at  the  busiest  traffic  cor¬ 
ners  in  the  residential  district  of  the  city. 
They  are  designed  to  afford  school  chil¬ 
dren  and  others  an  opiX)rtunity  of  cross¬ 
ing  without  danger  from  vehicular  traffic. 
The  expense  of  this  safety  campaign  i> 
tieing  home  by  a  $350.(H)()  bond  issue. 
The  two  tunnels  now  in  operation  have 
proved  so  successful  and  .so  {xipular  that 
the  city  is  already  preparing  to  widen 
the  scope  of  this  safety  effort  and  in  alt 
probability  not  less  than  50  of  these 
p^estrian  tunnels  will  be  completed  and 
in  operation  by  January  1,  1928.  In  ad¬ 
dition  to  this  Los  .\ngeles  is  networked 
with  safety  surface  crossings  which  are 
marked  by  painted  lines  on  the  pavement 
and  before  crossing  which  every  auto¬ 
mobile  must  come  to  a  dead  stop  if  any 
pedestrian  is  in  the  act  of  crossing  as 
vehicle  approaches.  This  also  is  the  re- 
,sult  of  the  I'.vening  Herald’s  campaign 
for  pedestrian  safety.  Since  lais  Angeles 
has  put  this  system  into  operation  many 
other  cities  have  followed  the  example. 

The  Kansas  City  (Mo.)  Journal  Post 
has  been  a  medium  through  which  the 
Kansas  City  Safety  Council  has  brought 
much  educational  matter  to  the  attention 
of  the  public.  The  Journal-Post  has 
been  persistent  in  publishing  sketches  of 
proper  methods  of  driving,  arm  signals 
and  so  forth.  The  paper  also  gives  much 
publicity  to  the  proceedings  in  traffic 
court  and  recently  ran  photographs  of 
careless  drivers  and  speeders  in  leg  chains 
at  the  municipal  farm.  I'atalities  at  Kan¬ 
sas  City  have  passed  last  year's  record 
for  the  period.  In  each  fatality  story 
the  Journal-Post  calls  attention  in  a  box 
to  the  total  fatalities  for  the  year,  with 
the  warning  “he  careful.”  The  Journal- 
Post  Road  and  Tour  Bureau  also  gives 
attention  to  safety  education. 

Oakland  (Cal.)  Post  Enquirer  is  co¬ 
operating  with  the  Safety  Council,  com¬ 
posed  of  3,200  citizens  empowered  to  re¬ 
port  traffic  violations  to  the  police,  and 
with  the  police,  w'ith  results  as  follows ; 
75  per  cent  decrease  in  accidents  at  in¬ 
tersections.  with  enforcement  of  new 
boulevard  stop  ordinance;  7,335  arrests  in 
the  first  six  months  this  year  for  traffic 
violations  as  compared  with  4,521  for  the 
entire  year  1925 ;  boulevard  stop,  brake 
inspection  and  traffic  signal  weeks  are 
supported  with  generous  publicity ;  deaths 
during  the  first  six  months  this  year  to¬ 
talled  37.  compared  with  last  year's  32 
for  the  same  period.  In  proportion  to 
the  increased  number  of  cars  this  repre¬ 
sents  a  decrease. 

The  Milwaukee  (Wis.)  Journal  does 
not  advocate  sporadic  campaigns  to  pro¬ 
mote  street  and  highway  safety,  but 
rather  persistent  day  in  and  day  out  de¬ 


fense  of  safety  laws  and  measures.  It 
was  a  factor,  for  example,  in  getting  a 
bill  through  the  Legislature  providing 
jail  terms  insteatl  of  lines  for  intoxicated 
drivers.  When  the  law  was  silent  on  jail 
sentences  the  Journal  constantly  advo¬ 
cated  jail  terms  as  the  only  effective 
means  of  combating  this  menace.  Xow 
an  offender  rarely,  if  ever,  escapes  with¬ 
out  a  term  in  the  work  house.  The  Jour¬ 
nal  was  instrumental  in  establishing  Mil¬ 
waukee’s  arterial  highway  system.  This 
includes  breaking  the  bottle  neck  at  street 
intersections  by  providing  for  double  lanes 
of  traffic.  Buses  must  stop  within,  not 
outside,  safety  zones.  The  paper  is  now- 
pressing  for  the  passage  of  a  driver.s' 
license  law.  The  Journal  devotes  a  col¬ 
umn  to  touring  and  automobile  news  in 
which  articles  on  safety  llgure  promi¬ 
nently. 

I'or  some  months  the  four  Portland. 

( )re.,  daily  newspapers  have  been  co¬ 
operating  with  the  Mayor  and  Police 
Bureau  in  an  effort  to  reduce  traffic  acci¬ 
dents,  proceeding  on  the  theory  that  fre- 
uuent  and  prominent  publicity  will  help 
instill  caution  in  the  minds  of  motorists 
aiid  pedestrians. 

The  Portland  Xeics  has  just  discontin¬ 
ued  a  daily  “crash  box"  in  which  were 
listed  the  names  and  addresses  of  ix-rsons 
killed,  injured  or  present  at  accidents. 

The  St.  l.iuiis  (Mo.)  tilohe  Jh'nioerat's 
policy  is  to  give  prominence  to  automo¬ 
bile  fatalities  an<l  to  support,  both  in  its 
news  and  editorial  columns,  tlie  work  of 
the  local  Safety  Council. 

The  Koehester  (X.  Y.)  Peinocrat  and 
Chronicle  and  Herald,  pushed  vigorously 
in  both  news  and  editorial  columns  for  the 
making  of  East  .Avenue,  beautiful  resi- 
dentiai  thoroughfare,  an  “arterial  high¬ 
way,”  and  it  is  likely  that  at  an  early  date 
practically  every  main  thoroughfare  here 
will  be  “arterial,”  which  means  that  every 
vehicle  coming  into  such  a  thoroughfare 
will  first  have  to  come  to  a  dead  >top. 
These  papers  have  also  carried  au  aver¬ 
age  of  an  editorial  a  week  treating  of 
sortie  phase  of  street  .safety.  The  monthly 
accident  figures  from  the  Police  Traffic 
Bureau  are  published. 

The  Syracuse  (X.  Y.)  Herald  has  done 
commendable  work  with  regard  to  street 
safety.  One  of  its  regular  features  is 
illustrated  perils  of  motor  traffic. 

While  there  has  been  no  general  promo¬ 
tion  of  “safety  first”  drives  by  the  Hearst 
newspapers,  many  individual  papers  of  the 
organization  have  taken  militant  steps 
toward  campaigning  against  reckless  auto¬ 
mobile  driving.  Editor  &  Pi-blisher  was 
told  at  the  New  York  executive  offices. 
There  it  was  said  that  Hearst  newspapers 
in  the  western  states  were  leading  in  a 
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unique  drive  which  provides  that  automo¬ 
bile  owners  be  sworn  in  as  deputies  to 
arrest  themselves  and  offenders  against 
themselves. 

The  Kansas  City  Star  last  Sunday  l)e- 
gan  an  intensive  campaign  to  prevent 
motor  car  accidents,  with  school  begin¬ 
ning  the  next  Tuesday,  it  printed  pictiires 
of  the  children  killed  by  motorists  this 
year  with  thi>  caption  stop,  look  and  listen. 
I’nderneath  were  the  lines*  "This  Is  Xot 
.\  Pleasant  Picture  To  Print,  But  The 
Xumber  of  Deaths  In  Kansas  City  Prom 
Motor  Car  .Accidents  .Makes  It  Xeces- 
sary." 

Last  year  there  were  77  deaths ;  already 
this  year  4<)  ix-rsons  have  been  killed. 

In  addition  there  was  a  first  page  inter¬ 
view  with  the  Chief  of  Police,  the  Safety 
Council  Director,  the  judges  of  the  Muni¬ 
cipal  Courts,  all  of  whom  declared  war  on 
speeding  motorists  and  demanded  pro¬ 
tection  for  the  cliildren.  Every  day  since 
the  Star  has  kept  up  the  fight. 

N.  Y.  WORLD  ADDS  TO  COMICS 

The  Xew  York  1 1 'arid  increased  its 
Sunday  comic  section  to  eight  pages  with 
the  issue  of  Sept.  12.  The  new  pages 
include  “Xize  Baby”  by  Milt  (jross, 
“Who’s  Zoo,”  by  Tom  Dibble,  Jr.,  and 
“Drowsy  Dick,’’  by  M  J,  King, 

RADIO  “COLUMN”  IN  CHICAGO 

The  Chicago  Daily  Xews  inaugurated 
this  week  its  new  contributor’s  radio  air 
“column”  from  its  radio  station  WMAQ. 
The  “air  line”  will  be  broadcast  four  eve¬ 
nings  a  week  and  will  include  contribu¬ 
tions  from  radio  fans  which  are  thought 
worthy  of  being  broadcast.  Keith  Pres¬ 
ton,  literary  editor  and  conductor  of  the 
humorous  contributors’  column.  “Hit  or 
Miss”  in  the  Daily  News,  will  conduct 
the  new  radio  “column.” 

It  is  said  to  be  difficult  for  flappers  to 
make  up  their  minds.  Yet  they  get 
plenty  of  practise  on  their  faces. — James 
J.  Montague  in  Xew  York  Herald  Tri¬ 
bune. 
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TO  NEGOTIATE  SCALE 

Conferences  are  to  start  in  Scranton, 
I’a.,  stK)n  on  the  wage  demands  sub¬ 
mitted  by  the  printers  recently.  The 
printers  are  seeking  a  wage  increase,  a 
seven  liour  day  and  paitl  vacations  for  all 
men  who  have  worked  at  the  newspapers 
fi  r  a  certain  period.  The  agreement  be¬ 
tween  the  Scranton  printers  and  employ¬ 
ers  expires  the  last  of  this  month. 

COWLES  GROUP  EXPANDS 

The  Pacific  Northwest  Earm  Trio, 
published  by  the  Cowles  Publishing  Com¬ 
pany,  publishers  of  the  Spokane  Spokes- 
iiiau-Kei-itw,  has  purchased  the  li  esteru 
Panucr  of  Portland,  Ore.,  and  consoli¬ 
dated  it  with  the  trio,  which  is  composed 
of  the  II  ashiiigf on  Partner ,  the  Oregon 
Farmer  and  the  Idaho  Parmer.  The 
subscription  list  of  the  Western  Earmer 
has  been  dividexl  among  these  three  pub¬ 
lications.  Publication  office  of  the  trio 
continues  in  Spokane  with  branch  offices 
in  Seattle,  Boise  and  PortlatKl. 
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oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 
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CITY  EDITOR  RUNS  OWN  JOURNALISM  Reading-but  all  the  good  reporters  are 

«r  w  omnivorous  readers  anyway.  Encourag- 

SCHOOL  ON  SMALL  TOWN  DAILY  ing  the  cubs  to  soak  up  everything  in  the 

other  newspapers  that  are  on  the  ex- 
..  >i<.i  IT  •  -  a  II  •  change  desk  helps  to  round  out  their  way 

Little  Tiine  Available  for  Individual  Instruction  in  spelling  or  q£  writing.  They  run  across  sugges- 

Writing  Leads,  But  Weekly  Critical  Meetings  and  ttons  in  every  story. 

I  A  u  1  Sympathy— this  is  the  big  thing, 

(general  Attention  Help  Sometimes  nothing  else  will  do  but  an 

emphatic  order  from  a  city  editor.  In 
By  GORDON  MAC  QUARRIE  most  cases  sympathy  with  the  problem 

City  Editor,  Superior  (Wis.)  Telegram  of  the  Cub  will  get  the  best  results.  Too 

WHILE  the  day  of  instruction  from  Books  on  journalism— the  libraries  are  f  struggling  along 

'''the  City  editor  for  the  cub  on  the  full  of  them-were  a  great  aid.  The  T 

large  newspaper  has  been  over  for  a  long  young  man  wanting  to  get  along  will  not"whic^way^to  turn  to*get^'re*- 

time,  hundreds  of  city  editors  on  small  drink  these  in  avidly  and  it  is  surpris-  ^  ,  ■  resorts  in  ^his  desnair  fo  sar- 

papers  still  have  this  problem  on  their  ing  the  amount  of  practical  knowledge  cussinir  This  nerson  is  the 

hands.  On  papers  from  10,000  to  even  they  contain.  After  a  few  weeks  of  ab-  .f™  of  Sn_4h?hrrH  ^ii'n  5 

high  as  40,000  circulation,  the  city  editor  sorption  from  books  a  cub  listens  to  j  •.  ...ijfnr  mav  he 

is  not  only  the  responsible  person  for  all  what  you  say  intelligently.  He  is  rather  £;7b  Jed^fauM  e 

local  news,  but  he  must,  in  addition,  be  thrilled,  too,  to  learn  that  the  book  _ 

continually  developing  reporters  from  raw  knowledge  he  has  acquired  has  made  such  nnn  «iiix 

material.  a  hit  with  the  city  editor.  A  sympathetic  $100,000  SUIT 

It  has  ever  been  this  way  and  it  will  desk  man  working  with  the  city  editor 

also  be  the  same  until  that  bright  day  can  accomplish  miracles.  He  can  be  one  Oklahoma  Oil  Man  Claims  Blackwell 

when  the  journalistic  millennium  arrives  of  the  instructors  in  the  school  and  the  Papers  Libelled  Him 

and  reporters,  city  editors,  et  al,  shall  re-  city  editor  can  be  principal.  The  ex-  t- ,  t--  , 

ceive  their  just  due  in  wages.  The  fact  perienced  reporters  can  also  be  instructors 

is  that  reporters  on  the  smaller  papers  and  the  managing  editor  ought  to  be  a  r 

are  not  paid  enough  and  are  therefore,  professor  emeritus,  at  least,  if  he  has  and  nuhltshfr 

always  using  the  smaller  paper  as  a  the  proper  sympathy  for  his  crew.  hc  and  it  WaJlll  Fv 

stepping  stone  to  the  paper  in  the  bigger  Conferences-one  on  each  Monday-  and  bo!h  Iskb^ 

city.  The  task  of  keeping  typewriter  with  all  the  local  staff  gathered  in  the  $i(j^odo  damages  for  an  Ldcle  appear^ 
desks  occupied  with  something  more  than  society  editor  s  office  are  wonderful  aids.  •  •  ..  nintr  nf  Ana  7 

mere  high  school  boys  with  a  knowledge  The  city  editor  may  keep  a  slip  of  paper  article  concerm  "an  alleged  liquor 

of  typing  falls  upon  the  city  editor,  on  which  to  jot  down  ideas  that  come  to  party  in  which  several  prominent  Black- 
The  city  editors  have  always  risen  to  him  as  he  looks  over  the  copy  that  comes  residents  were  mentioned  as  having 

the  occasion,  God  bless  them.  They  are  from  his  cubs.  On  Monday  this  slip  of  taken  part.  * 

usually  willing  to  tackle  anything  in  the  paper  is  the  basis  for  the  discussion.  Tippett  alleges  his  character  was 

news  game  from  instructing  a  dense-  The  little,  unimportant  and  often  annoy-  damaged  by  the  publication  of  the  article, 
headed  cub  to  running  the  whole  paper  ing  matters  come  up  and  are  threshed  out.  He  claims  they  were  maliciously  com- 
without  assistance  from  anyone.  Their  Without  jotting  them  down  they  are  posed  and  published  by  Mr.  Bellatti  and 
job,  then,  is  to  insert  in  the  folds  of  forgotten  and  recur  everlastingly  until  that  reports  were  sent  out  over  the  Asso- 
young  reporters’  cerebrums  certain  salient  the  man  handling  the  copy  recommends  ciated  Press  wire  to  other  towns  in  the 
useful  facts  and  knowledge  concerning  that  the  neglected  cub  responsible  for  state  for  the  purpose  of  injuring  him. 

what  is  probably  the  most  difficult  thing  them  be  discharged.  The  conferences  _ _ 

about  a  newspaper — reporting.  should  be  friendly  chats.  If  there  are 

Whether  or  not  the  current  method  in  any  bawlings  out  coming,  administer  them  SUNBERRY  ON  WIRE  CIRCUIT 
vogue  in  small  towns  of  engaging  raw  in  private.  There  never  yet  was  a  re-  The  Sunberry  (Pa.)  Daily  this  week- 
youths  with  great  ambitions  to  pound  porter  worth  his  salt  that  could  be  bull-  started  using  the  leased  wire  report  of 
out  words  and  represent  the  newspapers  dozed  by  a  husky  managing  editor  or  the  Associated  Press, 
with  its  public  is  commendable  and  profit-  cocky  city  editor.  — 

able  is  no  affair  of  ours  here.  I  speak  Carbon  copies — the  reporters  may  keep 

for  the  work-ridden  city  editors  of  the  copies  of  their  work  and  then  compare  it  .......  ‘n  Jt  », 

nation  who  have  one  or  four  of  these  with  the  final  product  as  corrected  or  re-  ’  **  "* 

lads  on  their  hands  and,  poor  devils,  written  in  the  paper.  Many  editors  resort  newspaper  may  have  merely 

must  stop  in  the  midst  of  an  important  to  this  method.  a  few  hundred  more  circulation 

piece  of  work  and  show  the  fellows  how  Learning  by  watching — ^how  many  cubs  than  its  competitor.  The  Press 

to  write  a  lead  or  spell  a  word.  have  never  had  a  fair  chance  because  they  j,,,  40,000  more  net  paid  circu- 

We  city  editors,  then,  are  faced  with  were  thrown  the  fir.st  day  into  the  mael-  ,  ^  „.  ,  ...  * 

brutal  facts,  not  theories.  Maybe  we  strom.  The  sad  part  of  this  is  that  the  *  '**  ‘“‘•““•’Bh  than  the 

would  like  to  dash  into  the  front  office  more  capable  onjs  always  meet  their  other  two  evening  newspapers 

some  particularly  awful  day  and  tell  the  end  in  this  fashion.  The  bedeviled  city  combined — and  35,000  more  net 

old  man  he’s  cither  got  to  pay  more  to  editor  looks  ’em  over  on  their  first  Mon-  circulation  in  Pittehurgh 

his  reporters  or  the  local  work  is  going  day  morning  mid  a  grain  of  hope  rises  in 

to  pot.  \Ve  did  it  once  ourselves  ana  his  breast.  He  decides  the  person  is  j.- 

the  old  man  sakl  “let  ’er  go.”  smart  enough  to  start  right  in  and  do  the  P*P«*’*  combmed. 

Through  one  particularly  turbulent  year  job  with  little  or  no  breaking  in  with 

where  changes  were  occurring  constantly,  an  experienced  man.  The  result  is  a  T  K' 

with  the  usual  result  in  mistakes,  poor  defeated,  discouraged  cub  and  a  disap- 

work  and  general  grief  for  everyone  pointed,  often  angry  city  e<iitor.  The  p  ¥  T  T  ^  W  ^  D  Q  ¥¥ 

and  the  city  editor  in  particular,  I  re-  dumb-looking  ones  often  come  out  a  lot 

solved,  finally  to  do  something.  I  had  better.  They  don’t  impress  the  boss  so  PRESS 

been  doing  something  all  along — in  an  un-  favorably  and  have  a  chance  to  bathe 

systematic  way.  But  I  resolved  to  pro-  their  tummies  in  the  frigid  waters  of  A  Serippe-Botoard  Neuepaper 

duce  a  school  of  journalism  in  my  own  small  city  newspaper  work  before  being  Xnnbar  of  tbo  A.  B.  0. 

office  that  would  handle  from  one  to  four  thrown  off  the  dock. 

or  five  greenhorns  and  within  two  or  _ _ _ 

three  months,  providing  the  patient  was  ~  I 

the  right  material  in  the  first  place,  pro-  .julal 

duce  a  reporter  who,  at  least,  would  in-  11  \^UcillLy 
spire  a  grain  of  confidence  in  the  cus-  „£  circulation  is  your  first  consid- 

tomers  on  his  run  and  turn  m  a  fairly  de-  eration 

cent  sheetful  of  copy. 


HLES  $100,000  SUIT 


SUNBERRY  ON  WIRE  CIRCUIT 

The  Sunberry  (Pa.)  Daily  this  week 


TN  some  cities,  the  “leaifing” 
newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  its  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Serippe-Bovoard  Newspaper 

Xnnbar  of  tbs  A  B,  0. 


If  Quality 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

Aa  arganixstiea  specisltzins  solely  ia 
newspaper  buildins  dctiKn,  msnufse- 
turiag  and  production  problems. 

S.  P.  WESTON 


Ntenpeper  BmiHints 
Blent  Layonte 
Pradnetion,  Operatian 

110  WMt  42nd  Street  1 


New  York 


of  circulation  is  your  first  consid- 
'  eration 

JbenitiQ 

With  Sunday  Morning  E£tions 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — ^both  quality  and  quan¬ 
tity — the  kind  that  counts  most 
with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office— Tower  Building 
J.  E.  Lutz 


Largest  Evening 
Circulation  in 
Largest  Market 

xi'or  26  consecutive  years  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America— concentrated  in  New 
York  and  suburbs.  More  than 
DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 


America’s  Largest  Evening 
Circulation  and  at  3c  a  copy 


GERMAN  DAILY  AMERICANIZING 

.•\mericanization  of  a  German  news¬ 
paper  without  departing  from  use  of  the 
mother  tongue  is  being  worked  out  by 
the  New  Jersey  Freie  Zeitiing,  published 
in  Newark,  N.  J.  The  typical  tierman 
make-up  and  method  of  news  selection 
has  been  replaced  by  more  modern  .Kmer- 
ican  practice.  The  paper  this  year  passed 
into  the  hands  of  William  C.  Fiedler  and 
Fred  J.  Hartman.  J.  Douglas  Gessford, 
formerly  with  the  Bergen  (X.  J.) 
ord,  is  general  manager  of  the  new  or¬ 
ganization. 

BELLIGERENT  COP  OUSTED 

Assault  on  a  photographer  of  the 
CbJra"o  Daily  Nen's  coupled  witli  other 
misdemeanors  led  to  the  dismissal  this 
week  of  Foliceman  Getzel  Horwitz  of  the 
Chicago  police  force,  by  the  police  trial 
board. 

dominant! 

in  * 

Pinellas  County,  Florida 

IBaily  Nrui0 

8T.  PETERSBURG'S  PICTURE  PAPKl 

Owned  by  Frink  Fortune  Puleer 

Edited  by  Major  Alfred  BirdaiQ 

America’!  Biggest  Tabloid 
Florida’s  Fastest 
Growing  Newspaper 

To  be  assured  of  Complete 
Coverage — 

USE  THE  NEWS 

Represented  by 

GEORGE  B.  DAVID  COMPANY 

NEW  YORK:  lU  East  Uad  Strsst 

CHICAGO  i  im  Hartford  Buildfaf 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bursaa  of 
Sigma  Delta  Chi,  an  organisa¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertiaing  men, 
want!  to  help  you  find  him. 
The  Bureau  puta  you  in  touch 
with  experienced,  energetic  men 
— it  tavee  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Peraonnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 

NO  CHARGE  TO 
EMPLOYERS 


Trij  OutCitll 


- THE  PEORIA - - 

JOURNAL 

aransrript 

“  Puts  Tryouts  Over/ ' 
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long  beach  community  advertising 
tapped  LOS  ANGELES*  TOURIST  FLOW 

$15,000  Municipal  Fund  Spent  in  Two  Dailies  to  Herald 
Smaller  City’s  Attractions — Business  Increased, 

Strict  Check-Up  Revealed 


Does  community 

Officers,  (Erectors  and  members  of 
the  Long  Beach  (Cal.)  Chamber  of 
G'mmerce  are  generally  agreed  that  it 
does,  following  the  findings  of  an  exhaus¬ 
tive  survey  made  to  ascertain  the  re¬ 
sults  of  such  publicity. 

Practically  every  line  of  business  en- 


By  HAROLD  J.  ASHE 

advertising  pay  ?  were  handled  during  the  period  of  the  ad¬ 
vertising  campaign,  a  gain  of  more  than 
900,000  passengers. 

The  city’s  largest  storage  and  transfer 
company  handled  more  outgoing  than  in¬ 
coming  furniture  shipments  during  the 
first  period  and  the  incoming  and  out¬ 
going  shipments  were  about  evenly  di¬ 
vided  during  the  second  period. 

The  city  library  reported  a  gain  of 
27,836  in  Iwoks  circulated  during  the 
1925-26  ])eriod,  while  theatre  managers 
also  reported  an  increase  in  business. 

Retail  stores  also  felt  the  effect  of 
the  community  advertising  program. 
Four  department  stores  and  one  men’s 
wear  store  reported.  One  showed  a  gain 
of  28  per  cent,  another  12.78  per  cent. 


■tlMQuEEN  of 

V  BEACHES 

^  Winier  Netvr  Comts 


MAa  THE  COUrON  MlOWt 

CITY  OF 

LONG  BEACH 

- ‘WHtM  YDOK  SHIV  COMES  m” 

.4ttrartive  copy  used  in  Long  Beach 
campaign 

deavor,  which  could  be  used  as  a  bar¬ 
ometer,  was  queried  as  to  its  business 
during  the  six  month  period  of  Nov.  1 
to  April  30  inclusive  in  1925-26,  during 
the  period  the  advertising  campaign  was 
being  conducted,  and  also  as  to  business 
for  the  similar  pericxl  in  1924-25,  at  which 
time  there  was  no  such  advertising.  The 
universal  report  was  that  a  material  gain 
in  volume  of  business  was  enjoyed. 

The  advertising  campaign  was  launched 
after  it  had  been  carefully  planned  out 
by  several  advertising  experts,  and  was 
conducted  under  the  direction  of  a  Long 
Beach  advertising  agency,  which  had  won 
the  right  to  conduct  the  campaign  through 
competitive  bidding. 

.4mong  the  reports  filed  with  the 
Chamber  of  Commerce  were  the  follow¬ 
ing: 

_  The  Catalina  Island  Company,  opera¬ 
ting  steamships  to  Catalina  Island,  a 
purely  pleasure  resort  enterprise,  reported  Long  Beach  from  Los  Angeles,  which 
an  increase  of  4^  per  cent  during  the 
six  months  in  1925-26  over  the  previous 
year’s  six-month  period. 

The  leading  urban  transportation  com¬ 
pany  carried  3,258,159  passengers  during 
the  first  six  month  period,  while  4,212,118 

— The - ^ 


a  third,  5  per  cent,  and  the  remaining 
two  each  15  per  cent. 

In  the  check  of  office  building  tenants, 
only  those  buildings  in  operation  during 
both  periods  were  covered.  Several  new 
buildings  were  erected  during  the  second 
period  and  drew'  heavily  iiiKin  the  older 
buildings’  rentals  and  yet  those  reporting 
showed  a  10  per  cent  gain  in  tenants. 

During  the  1924-25  period  bank  clear¬ 
ings  were  $177,063,100,  while  in  1925-26 
they  had  climbed  to  $189,488,854,  a  gain 
of  more  than  $12,000,000.  One  building 
and  loan  association  reported  a  gain  of 
$129,443  in  assets,  and  another  $255,047. 

As  the  quickest  response  to  the  com¬ 
munity  advertising  was  expected  to  be 
felt  from  the  transients  and  tourists 
making  Los  Angeles  their  headquarters, 
it  is  significant  to  note  that  these  ex¬ 
pectations  were  mirrored  in  the  results 
felt  by  the  hotels,  which  reported  a 
30  per  cent  gain  in  guests.  This  is  again 
strikingly  illustratetl  in  the  business  re¬ 
port  of  the  Ixing  Beach  Amusement 
League,  made  up  of  concessioners  on  the 
Pike,  the  ocean-front  amusement  zone. 
The  Silver  Spray  Pier,  the  one  section 
w'here  an  accurate  check  could  be  kept 
on  all  business  large  and  small,  had  a 
volume  20  jicr  cent  greater  during  the 
1925-20  period  than  the  1924-25  six- 
months. 

Unlike  many  community  advertising 
campaigns,  that  conducted  at  Long  Beach 
did  not  use  local  mediums.  Neither  did 
it  employ  newspapers  in  the  East.  In 
fact,  it  confined  its  appropriation  to 
two  papers  in  Los  .Angeles,  the  Times 
and  the  Examiner. 

Other  larger  advertising  programs  by 
various  California  and  Southern  Cali¬ 
fornia  organizations  were  depended  upon 
to  bring  tourists  and  permanent  resi¬ 
dents  to  the  Pacific  Coast.  Therefore, 
all  the  Long  Beach  campaign  was  in¬ 
tended  to  do  was  to  bring  a  certain  per 
cent  of  these  newly  arrived  people  to 


city  is  chosen  by  most  easterners  as  their 
first  port  of  call. 

The  campaign  fund  of  about  $15,000 
was  paid  out  of  the  city  treasury,  and 
disbursed  through  the  publicity  depart¬ 
ment  of  the  Chamber  of  Commerce.  The 
campaign  included  40  eighty-inch  display 
ads  appearing  in  the  two  Los  .Angeles 
morning  papers  and  is  estimated  to  have 
had  a  total  number  of  impressions  in 
excess  of  22,000,000.  The  campaign  in¬ 
augurated  the  first  of  November,  1925, 
was  concluded  July  1,  1926,  running  eight 
months  in  all. 

The  accompanying  advertisement,  run 
during  the  Christmas  holidays,  is  typical 
of  the  copy  used  throughout  the  series 
of  40  ads.  All  ads  were  profusely  illus¬ 
trated,  with  comparatively  little  descrip¬ 
tive  matter,  and  that  designed  merely  to 
intrigue  the  interest  of  the  reader,  and 
inspire  him  to  “clip  the  coupon.” 

Radio  played  a  part  in  the  advertising 
as  can  be  seen  in  this  ad.  Readers  were 
urged  to  tune  in  on  KFON,  the  Press- 
Telegram  broadcasting  station.  Under¬ 
neath  this  suggestion  was  printed  perti¬ 
nent  facts  concerning  the  city. 

To  all  those  mailing  the  coupon,  which 
was  a  part  of  every  ad,  literature  was 
mailed  by  the  Chamber  of  Commerce 
publicity  department. 

Significant  is  the  report  of  the  Eberle 
&  Riggleman  Economic  Service  of  Los 
•Angeles,  which  says : 

“Since  the  first  of  the  year  there  has 
been  a  tendency  for  business  to  increase 
in  Long  Beach  and  San  Diego,  while  Los 
.Angeles,  Fresno,  Santa  Barbara,  Pasa¬ 
dena  and  San  Bernardino  show  a  rela¬ 
tively  steady  position.  In  Bakersfield  and 
Phoenix  there  is  a  slight  tendency  for 
business  to  decrease.” 

While  the  Long  Beach  Chamber  of 
Commerce  Journal  adds  that  “It  is  reas¬ 
onable  to  believe  that  the  municipal  ad¬ 
vertising  campaign  conducted  in  the  in¬ 
terest  of  Long  Beach  has  played  a  part 
in  bringing  about  this  increase  in  busi¬ 
ness.” 

Since  the  signal  success  attained  by 


Long  Beach  has  been  made  public,  no  less 
than  half  a  dozen  other  southern  Cali¬ 
fornia  cities  have  launched  similar  com¬ 
munity  advertising  campaigns,  with 
marked  degrees  of  success.  In  most  in¬ 
stances  these  campaigns  have  also  em¬ 
ployed  Los  .Angeles  papers  exclusively  as 
their  mediums. 

HUGHITT  GOLF  CHAMP 

K.  F.  Hughitt,  golf  editor  of  the  Buf 
falo  Ei'cning  XezL'S,  won  the  annual  golf 
tournament  of  the  Press  Club  of  that 
city  last  week.  His  .score  for  nine  hole 
round  in  38,  close  to  par,  taking  top 
honors  and  the  club  championship.  Tro¬ 
phies  worth  $150  were  donated  for  tin- 
occasion. 

NEW  A.  P.  MEMBER  ELECTED 

The  Perry  (Okla.)  Journal  has  been 
elected  to  membership  in  the  Associated 
F  ress. 


Regional  Advertising 

at 

Regional  Rates 

in 

The  Christian  Science 
Monitor 

Ad  lDternati»naI  Dally  Newapapar 
I'abllahlDC  BELBCTBD  ADVBRTISINO 

ATLANTIC,  CENTRAL  and 
PACIFIC  Editions 

RatM  and  Ctlreolatlon  Data 
Sopirited  oo  Bciincat 

ADVBRTISINO  OFFICICS 
Boaton  Naw  York  Kamaa  City 

Philadelphia  London  San  Franrlsca 

(thicflco  Paris  Los  .Cngelea 

CleTeland  Florence  Seattle 

Detroit  Portland 

"Buy  What  You  Cun  Vt^ 


EvENirvc  Herald 
consUicittly  car¬ 
ries  more  |»ald' * 
advcnlsisig  than 
any  daily  news - 
liapcr  in  the  west 

Representatives 


Ktw  Ysrk  Chliaia 

■■h.  W.  llolonsy  John  R.  Ledntr 
*04  Tinea  BldA  910  Hearst  Bldg. 


San  Franclics 
A  J.  Norris  Bill 
no  Hsarst  Bldg. 


MICHIGAN 

is  growing:  faster  tkan  any  State 
in  the  Union. 

Its  increase  in  manufacturing 
products  surpasses  anything  in  the 
world. 

BOOTH  NEWSPAPERS 

cover  Michigran  outside  of  Detroit — 
Eight  principal  cities  with  the  only 
or  leading  Newspaper  in  its  respec¬ 
tive  community. 

The  Grand  Bapida  Preaa 
The  Flint  Daily  Jonmal 
Tha  Saginaw  Newt  Conrier 
The  Kalamazoo  Oaxette 
The  Jaokaon  Citizen  Patriot 
Tha  Bay  City  Times  Tiihona 
The  Knskegon  Chtoniole 
The  Ann  Arbor  Timea  Bewa 

National  Advertising  Reprusentatives 
I.  A.  XLCnr  J.  E.  LVTZ 

*0  Eaat  4Bnd  8t.  Tower  Building 
Kew  York  City  Chleago,  DL 


Do  you  know  what  per¬ 
centage  of  errors  are 
made  in  your  Com¬ 
posing  Room? 

We  inggext  you  go  there  and  taka 
fifty  original  proofa.  Count  up  tkc  num¬ 
ber  of  linea  and  tke  number  of  errora 
Get  the  percentage  of  errora  to  lines. 

It  takes  twice  as  long  to  correct  an  errew 
as  it  does  to  maka  it,  so  multiply  this 
percentage  by  three. 

Take  this  resultant  percentage  and  apply 
it  to  your  total  Composing  Room  pay¬ 
roll  for  the  year.  See  bow  much  money 
errors  are  costing  you. 

When  you  find  out  what  they  cost 
you  write  and  tell  lu  the  amount. 
We  will  show  you  a  source  of 
profit  you  have  never  heard  of. 

Matrix  Contrast  Corp. 

33  W.  42«t  9t.,  New  York  City 


A  paper 
with  the  people 

The  public  decides  the  progress  of  i 
newspaper.  ! 

The  continuous  rising  circulation  of 
the  New  York  Evening  (rraphic  vividly 
demonstrates  popular  acceptance  of  Ikia  | 
newspaper  as  a  medium  of  unnsual 
reader  interest. 

Advertisers  daily  realize  the  benefit  of 
this  power  through  achieved  resulti  from 
the  advertising  columns  of  the  New  York 
Evening  Graphic. 

With  a  constantly  increasing  circula¬ 
tion.  pint  a  constant  growth  in  adver¬ 
tising  lineage,  the  New  York  Evening 
Gmphic  offers  the  advertiser  an  ex¬ 
tremely  profitable  opportunity 
Rriblished  by  BFRHARIt  MACTADDEB 

Evenin!^  STraphiC 

H.  A.  AHERN.  AdTortUlnf 
%5  City  Hall  Placa 
New  York  City 


The  Normal  Season  in  Miami 

23% 

MORE  CIRCII1.ATION 

Herald  July  circulation  figures  this 
year  as  compared  with  the  same 
period  for  19^  show  a  net  increase 
of  23% — substantiating  the  contin¬ 
ued  phenomenal  growth  of  Miami 
and  its  market  under  normal  con¬ 
ditions — at  a  time  when  nearly 
every  reader  is  a  bona  fide  resident 

No  other  market  in  America  is  in 
as  healthy  a  state  as  the  Miami 
market.  No  other  market  offers 
greater  possibilities  to  the  national 
advertiser. 

Sri|0  iiltamt  Herald 

"Florida's  Most  Important  Ntwspapar" 
Frank  B.  Bhntts,  PnbUahez. 


MsfM 


hi9 


13,126,090  Lines 

Dispatch  advertising  record  for 
the  first  seven  months  of  1926, 
exceeding  other  Columbus  news¬ 
papers  combined  by  1,736.902 
lines.  For  the  first  6  months. 
Dispatch  exceeded  second  largest 
Ohio  newspaper  by  2,047,726. 

NET  PAID  CIRCULATION 

CITY  . 55JU 

SUBURBAN  .  2*.tn 

COUNTRY  .  a,m 

Total  Daily  OrculatiaB. 


0t)liimki5  Bi-spiitc  h 


'  oMiofg  anisatn  Mosm  daily  . 
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WHAT  THEY  ARE  SAYING 


J.  A.  PARK,  S.N.P.A.  CHIEF, 
TOURING  SOUTH 


“lyiOST  of  us  may  be  likened  to  a  radiocasting  station  as  we  are  constantly 

sending  out  messages,  with  no  exact  knowledge  or  just  how  tar  away  .<3^44^,.  Paper”  Drive _ Will  Visit 

they  are  being  received  It.  therefore,  behooves  us  to  put  on  a  consistently  p^tn.^ers  a.  Far  South  a.  Gal- 
excellent  program.  — Christian  Science  Monitor.  veston,  Tex _ Left  Sept.  8 


SMALL  TOWN  FIELD  CHANGING 

<<'  I  'HE  newspaper  business  is  not  overdone  in  small  towns  as  it  was  formerly. 

^  Time  was  when  it  was  not  unusual  to  see  three  papers  in  a  town  of  2,000. 

I  remember  when  Macon,  Mo.,  for  instance,  had  four  papers,  and  the  town 
was  not  as  prosperous  as  it  is  now.  Now  it  has  only  two  papers,  and  both  get 
fair  rates  on  advertising.”— Omar  D.  Gray,  Editor,  Sturgeon  (Mo.)  Leader. 

sf,  sf  sp 

CRIME  NEWS  MUST  BE  TOLD 

“A  COMMON  criticism  aimed  at  the  press  by  religious  people  is  on  the 
score  of  over-emphasis  of  crime  news.  The  hero  worship  of  criminals, 
which  thoughtful  people  so  justly  criticize,  cannot  be  classed  as  information  in 
a  strict  analysis  of  news  values,  but  is  really  a  vicious  form  of  entertainment  for 
the  morbid.  On  the  other  hand,  the  publication  of  facts  of  crime  and  the 
actual  details  thereof  are  essentially  information  and  very  important  information 
at  that.  Present  day  civilization  must  face  the  facts  and  it  is  the  duty  of  the 
newspapers  to  present  them,  placing  the  emphasis  of  importance  where  their 
most  conscientious  judgment  tells  them  it  belongs.  — Walter  A.  Strong,  pub¬ 
lisher,  Chicago  Daily  Neivs. 

*  *  * 

A  DANGEROUS  OFFER 

((  pvOUBLE  CHECKS  for  instilling  propaganda  relating  to  advertised 
^  products  into  free-lance  articles  may  appear  alluring  to  the  writer,  but 
forward-looking  journalists  should  be  counseled  to  close  their  ears  against  the 
siren  call.  Such  offers  are  bound  to  become  known  to  the  editors  and  it  can  be 
seen  that  the  writer  who  even  submits  an  article  featuring  the  product  which  seeks 
publicity  in  this  manner  subjects  himself  to  suspicion,  and  may  find  himself 
‘blacklisted.’  If  the  writer  has  succeeded  in  ‘putting  over’  such  an  article  and 
is  later  found  out,  so  much  the  worse  for  his  future  chances  with  the  chagrined 
editor.  Leave  such  offers  alone;  they  are  dangerous.” — Editorial,  The  Author 
and  Journalist. 


AFRRMS  SOUTH’S  PROSPERITY 

Cashman,  Vicksburg  (Miss.)  Post  Pub¬ 
lisher,  Visits  New  York. 

Another  affirmation  of  the  South's 
prosperity  was  made  this  week  by  Louis 
f^.  (Jashman,  publisher  of  the  Vicksburg 
( Miss.)  Post,  who  was  in  New  York  on 
a  vacation  trip  with  Mrs.  Cashman. 

“The  South  has  all  the  natural  re¬ 
sources  necessary  for  its  development ; 
what  is  needed  most  at  the  present  time  is 
more  population,”  Mr.  Cashman  said. 

The  coast  section  of  Mississippi  is 
booming  as  a  resort  section;  he  declared 
all  parts  of  the  state  are  reporting  good 
business. 

Mr.  Cashman’s  paper  recently  staged  a 
“Treasure  Hunt”  in  Vicksburg  as  a  local 
advertising  stunt,  in  which  nearly  all  of 
the  city’s  merchants  participated.  The 
firms  donated  a  large  prize  list.  On  the 
day  of  the  hunt,  all  copies  of  the  Post 
were  numbered.  Numbers  picked  at 
random  were  placed  on  the  prizes,  each 
merchant  prominently  displaying  the 
prizes  he  had  donated  in  his  store.  Read¬ 
ers  of  the  Post  then  went  from  store  to 
store  comparing  the  number  on  their 
paper  with  the  numbers  on  the  prizes. 
Holders  of  corresponding  numbers  won 
the  prizes. 


Ain^ricd'iLar^^t  Circulat  ior\ 
Buildmp  Or^anizatior\ 

ResuitjCouht- 

€^irFiQorOcCIO{ITALBLD 
INDUIAPOLIS  IND 


John  A.  Park,  publisher  of  the  Raleigh 
(N.  C.)  Times,  and  president  of  the 
•Southern  Newspaper  Publishers  Associa¬ 
tion,  left  Raleigh 


"This  stunt  was  a  tremendous  success, 
and  hundreds  of  people  visited  the  stores," 
the  \’icksburg  publisher  said.  “C)f 
course,  it  is  a  lottery,  but  a  fine  scheme 
for  use  in  city  circulated  papers. 

Mr.  and  Mrs.  Cashman  will  visit  Mon¬ 
treal  and  Chicago  before  returning  to 
\  icksburg. 

MONROVIA  NEWS  OPENS  HOME 

The  Moiirotia  (Cal.)  Ncies  made  the 
furnishing  of  California  election  returns 
.•\ug.  31,  the  occasion  for  holding  open 
house,  welcoming  the  public  to  its  new 
building  completed  a  year  ago  this  time. 
Refreshments  were  served. 

NEW  OIL  TOWN  WEEKLY 

W.  D.  Riser,  former  editor  of  the  Big 
I.akc  (Tex.)  Netvs,  is  launching  a  new 
weekly,  the  Upton  Comity  Record,  at 
McCamey,  a  new  Texas  oil  town. 

Sell  any  mechanical  cast-off  in  Editor 
&  Pi  BLiSHER  classified  columns. 


have 
you  been 
following  the 
r^narkable 
growth 
of  the 

Detroit  Times 


Sept.  8,  to  tour 
the  southern 
states  in  the  in¬ 
terests  of  the  S. 
N,  P.  .\.  One  <if 
the  chief  purposes 
of  the  trip  is  for 
the  betterment  of 
southern  news- 
pa  pers.  Mr. 
Park  will  also 
discuss  with  pub¬ 
lishers  plans  for 
defense  of  the 
agency-f  e  d  e  r  a  1 
John  A.  Park  trade  commission 

suit,  which,  if 
Miccessful.  would  have  the  effect  ot 
eliminating  advertising  agencies. 

Other  plans  which  will  receive  the 
attention  of  the  president  include: 

Modification  of  libel  laws. 

Standardization  of  business  records 
and  reports  f<(r  comparison  and  inter¬ 
changing  of  information. 

Progress  toward  a  higher  standard  of 
mechanical  eciuipment,  management,  and 
employes. 

Newspaper  “clinics"  in  every  state  for 
intimate  discussion  of  ojierations. 

Commemoration  of  the  association’s 
silver  anniversary  in  the  summer  of  1927 
with  an  api)ropriate  convention  program. 

Before  leaving  on  his  trip  ^ir.  Park 
said : 

"Persistent  efforts  to  make  tx'tter 
newspapers  of  200  active  dailies  in  14 
southern  states  will  be  the  dominant 


GROWING  IN  IMPORTANCE 

The  Inter-Mountain  terri¬ 
tory  of  Utah,  Idaho,  Western 
Wyoming  and  Eastern  Ne¬ 
vada  is  rapidly  developing  and 
becoming  more  important  to 
the  advertiser  whose  mer¬ 
chandise  has  national  distri¬ 
bution. 

Don’t  overlook  this  rich 
section  of  the  West. 

Clje  ^alt  Jlafte  tribune 

THE  S.  C.  BECKWITH  SPECIAL 
AGENCY 

— Sole  Eattern  Agettit — 

New  York — Chicago — Detroit 
St.  Louis — Kansas  City 
Atlanta 

M.  C.  .MOGENSEN  &  CO.,  INC. 

PaciHe  Coast  Representatives 
San  Prancisco — Los  Angeles — Seattle 


Parkersburg,  W.  Va. 

is  growing  rapidly 

.\  new  $5,0(X),000  rayon  plant 
and  other  new  industries  are  now 
being  constructed  there. 

The  city  and  suburban  terri¬ 
tory  is  covered  by 

Morning  and  Sunday 

with  a  circulation  of  7,500  daily 
and  9,000  Sunday  at  only  3  cents 
a  line. 

Member  A.  B.  C. 
Represented  nationally  by  the 

DEVINE-MacQUOID  CO.,  Inc. 

New  York  Pittsburgh  Oiicago 


ix)licy  of  ihc  Southern  Newspaper  Pub. 
iishers  .Association  during  the  year. 

“I  am  consulting  all  directors  and  of¬ 
ficers  regarding  the  year’s  program,  ex¬ 
changing  ideas  and  establishing  lines  of 
activity.  Selling  the  south  to  suutheni 
newsiiapermen  is  a  past  performance  now 
as  evidenced  by  the  extensive  national  ad¬ 
vertising  campaign  that  starts  Sept.  I3 
in  a  large  number  of  publications.  This 
campaign  was  instigateel  and  financed  hr 
southern  newspaper  publishers." 

Mr.  Park’s  itinerary  follows: 

September  8 — Greensboro,  September 
9 — Spartanburg,  Greenville  and  -Atlanta. 
September  10 — Birmingham  and  Meri¬ 
dian.  Septeml)er  11 — New  Orleans, 
September  12 — Houston  and  Galveston 
September  13 — Galveston  and  Houston. 
September  14 — Dallas  and  Fort  Worth 
September  15 — Oklahoma  City.  Sep- 
temlnr  16 — Fort  Smith,  Little  Rock  and 
Memphis.  September  17 — Memphis, 
Clarksville  and  Lmisville.  September 
18 — Charleston,  W’.  Va.,  Clifton  Forge, 
\’a.,  and  Lynchburg. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Beth  Members  ef  A.  B.  C. 

Westchester  Nevrspapert,  Inc. 
Trxnklin  A.  Meiriam,  Ptm, 
Knnnt  Verson — Now  Baelwll* 


MERCHANT  &  EVANS  CO. 

PHILADELPHIA 

Prwdaecrs  of  >  • 

SPARTAN 

TYPE 

METAL 

Since  1866 

LINO  «  MONO  <  STERO 
INTERTYPE 
COMBINATION 

Stocks  in  Principal  Cities 


THE  WELFARE  COMMITTEE 

0/  t/i' 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  oI 
capacity  and  ability  capable 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 


BIG  PUBUCITY  STUNT 
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pen  and  pencil  club 

OCCUPIES  NEW  HOME 

Philadelphia  Newspaper  Organization 
Now  Housed  in  Its  Own  $43,500 
Clubhouse  —  Miss  Philadelphia 
Present  at  Housewarming 

The  key  that  had  unlocked  the  front 
door  of  the  Pen  and  Pencil  Club  of 
Philadelphia  since  May  13.  1894.  jingled 
on  the  cobbles  of  a  dark  alley  when 
"Uncle  Jimmy”  Campbell,  president  and 
charter  member,  threw  it  away  on 
Tuesday  night,  .Aug.  31. 

With  a  gold  key  a  few  minutes  later 


guests.  Among  those  of  earlier  days 
were  George  \\’.  Childs  of  the  Public 
Ledger,  Col.  A.  K.  McClure  of  the 
Times,  Col,  James  Kherson,  Sr.,  of  the 
Inquirer,  William  A.  Singerly  of  the 
Record  and  Morton  Me  Michael  of  the 
North  American.  Later  Cyrus  H.  K. 
Curtis  was  an  honor  guest. 

.At  the  new  home  there  was  dancing, 
vaudeville  and  music  by  well  known 
artists  and  one  short  speech  by  Ed 
Hoban.  newspaper  reporter,  whose  father 
was  a  charier  member  of  the  club. 

Some  of  the  charter  members  who  still 
are  engaged  in  the  newspaper  business 
are:  Dan  Patton  of  the  livening  Public 
Ledger.  Harry  R.  Nason,  Sr.,  of  the 
IiKjuirer,  lieorge  -A.  Mrennan  of  the  In- 
(piirer,  and  Henry  Starr  Richardson  of 
the  livenin'’  Star. 


several  mayors  of  nearby  cities,  a  gov¬ 
ernor’s  representative  and  presidents  of 
Chambers  of  commerce  made  speeches, 
presented  flowers  and  wished  the  con¬ 
testants  godspeed.  Hundreds  of  students 
and  other  prominent  business  men  were 
also  on  hand  to  share  in  the  ceremonies. 

Arthur  Pinkham,  directing  head  of  tne 
company,  further  added  a  purse  of  $500 
to  each  of  the  boy  winners  to  help  de¬ 
fray  their  exjjenses.  The  girls  left  Bos¬ 
ton  by  plane,  while  the  young  men  left 
on  the  2(hh  Century  Limited.  They  are 
to  meet  in  California  and  will  be  enter¬ 
tained  by  civic  and  movie  officials  there. 
The  boys  will  fly  back  to  their  homes, 
and  the  .girls  will  return  by  train. 

It  is  estimated  the  cost  will  run  into 
thousands  of  dollars  for  the  company,  but 
it  is  conceded  that  it  is  very  cheap  ad¬ 
vertising  even  at  that  price. 


My  lawyer,  Mr.  Rooker,  is  a  good 
lawyer.  Thus  far  he  has  used  practically 
every  dollar  that  has  been  raised  from 
various  sources.  Part  of  it  went  for  de¬ 
posits.  The  first  gun  will  be  fired  at 
Washington,  Sept.  27,  the  attorney-gen¬ 
eral  of  the  state  of  Indiana  having  been 
cited  to  appear  before  the  Supreme  Court 
of  the  United  States  on  that  date  to  show 
cause  that  the  judgment  should  be  af¬ 
firmed.  Rooker  says  he  will  need  more 
money.  I  haven't  got  it.  It  seems  to  me 
tliat  if  publishers  in  general  have  any 
serious  intent  of  participating  they  ought 
to  get  on  the  job  at  once.  September  27 
is  only  three  weeks  away.  Can  you  sug¬ 
gest  anything?  I  could  have  got  a  par¬ 
don.  but  refused  to  consider  such  a  thing, 
preferring  to  stand  fire  and  send  the  In¬ 
diana  decision  to  the  scrap  heap,  where  it 
lK*1ongs. 

Thanking  you  for  your  interest,  1  am. 
\'ery  truly  yours. 

Geo.  R.  D.\le. 

Muncie.  Ind. 


Detroit — 

Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes. 

C!)e  “jfrtt  IDress” 


Butt  ala,  Tha  Wondar  City  at  Amariea 

Buffalo — a  Profitable 
Market  for  Advertisers 

Sale*  in  Buffalo  are  splen¬ 
did  for  advertised  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  EVENING  NEWS 

Raad  in  4  out  of  S  Buffalo  Homo* 

Edward  H.  Butler,  Editor  and  Publishar 
Kelly -Smith  Company,  Representatives 
Marbridge  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago.  III. 

Atlantic  Bldg.  Waterman  Bldg. 

Philadelphia  Boston 


With  s  (table,  uninllated. 
liberal  pursed  circulation 
productive  of  greater  adver¬ 
tising  returns  at  lower  cost. 


"Starts  the  day  in  Detroit' 


Pen  and  Pencil  Club 

Miss  Philadelphia.  Iieauty  cuntest  winner, 
unlocked  the  front  door  of  the  club’s  new 
home  and  its  members  crowded  within. 
\  dream  of  nearly  35  years  had  been 
realized. 

The  Pen  and  Pencil  Club,  organized 
Dec.  13,  1891,  recently  purchased  its  new 
home  for  $43  5(X).  It  is  a  3-story  brick 
building  at  1023  Spruce  street  within  a 
block  of  the  old  (juarters  at  1026  Walnut 
street  which  the  club  had  leased  since 
-May,  1894,  and  affords  more  space  and 
comfort  for  its  memlters. 

The  hou.se wanning  Tuesday  night  was 
the  third  in  the  history  of  the  organiza¬ 
tion.  The  club’s  first  home  was  in  three 
upper  floors  of  a  building  at  133  South 
Eleventh  street.  The  walls  of  the  top 
floor  were  pajiered  with  “.show  bills”  of 
the  days  when  lurid  ink  was  of  more  im¬ 
portance  than  artistic  effect. 

Increasing  its  membership  the  club 
moved  to  other  leased  quarters  at  1026 
Walnut  street  on  May  13,  1894,  where  it 
remained  until  its  removal  last  Thursday. 

Frequently  there  were  dinners  in  honor 
of  distinguished  guests.  .Among  these 
guests  were  President  McKinley,  Mark 
Hanna,  Victor  Herbert.  “Gentleman  Jim” 
Corbett,  and  Robert  Mantell.  On  one 
occasion  the  four  honor  guests  of  a  din¬ 
ner  were  Henry  Irving.  Ellen  Terry, 
John  Sullivan  and  Lottie  Collins  who 
sang  her  then  famous  “Ta  Ra  Ra  Ra 
Boom-de-a”  song. 

Publishers  and  owners  of  Philadelphia 
newspapers  often  were  the  club’s  honor 


Contest  With  Airplane  Trips  to  Cali¬ 
fornia  as  Prizes  Won  Large  Space 
in  News  Columns — Four 
Winners  Named 

.A  ha>ty  decision  by  a  woman  to  make  a 
transcontinental  flight  was  recently  de¬ 
veloped  into  one  of  the  biggest  free  pub¬ 
licity  stunts  ever  attempted  by  a  nationally 
known  advertiser.  It  was  a  scheme  which 
would  make  the  most  professional  of 
publicity  experts  envious.  Eor  several 
days  Boston  papers  and  other  devoted 
Columns  upon  columns  of  space  under 
the  guise  of  news  to  what  was  indirectly 
a  huge  advertisement  for  a  woman’s 
medicine. 

Miss  Lydia  Pinkham  Grove,  grand¬ 
daughter  of  Lydia  Pinkham,  known  for 
her  famous  medicine,  was  visiting  on  the 
Pacific  coast  with  relatives  and  friends. 
■Miss  Grove  decided  hastily  to  make  a 
return  trip  by  airplane,  being  the  first 
w<iman  to  fly  across  the  continent. 

On  her  arrival  in  Salem,  Mass.,  the 
Lydia  Pinkham  Laboratories  took  charge 
nf  all  affairs,  and  the  scheme  was  born. 
It  was  decided  to  run  a  contest  for  two 
college  students,  the  prize  winners  to  fly 
from  Boston  to  Los  Angeles.  The  com¬ 
pany  enlisted  the  aid  of  a  Boston  nevvs- 
naper  and  the  merry  stunt  was  on  its 
way.  Other  papers  took  interest  and  the 
front  pages  were  soon  telling  the  story 
of  the  contest.  Reports  said  that  thou¬ 
sands  of  letters  were  received  from  many 
.-.tates  within  the  short  space  of  three 
days.  Because  of  the  great  interest  dis¬ 
played  in  the  contest  it  was  decided  to 
extend  the  number  of  winners  to  four — 
two  boys  and  two  girls. 

The  letters  were  to  state  why  the  con¬ 
testants  desired  to  muke  such  a  trip.  The 
winners’  letters  were  in  a  pleading  vein 
and  had  effect. 

^  The  party  started  from  Salem  early 
Sept  7,  with  a  huge  banner  “Lydia  Pink¬ 
ham  Grove’s  Transcontinental  Flight” 
displayed  prominently.  Some  25  auto- 
,  mobiles  paraded  through  the  most  crowded 
sections  of  Salem,  Lynn,  Revere  and 
;  Chelsea  on  their  way  to  Boston.  Here 


EDITOR  NEEDS  HELP 

To  Editor  &  Publisher: — Editor  & 
Publisher  has  been  of  remarkable  value 
in  calling  attention  of  publishers  to  the 
issues  involved  in  my  contempt  case  and 
your  efforts  will  eventually  serve  to 
clarify  the  situation. 

Ordinarily  the  political,  feudal  and  fac¬ 
tional  disturbances  of  a  comparatively 
small  community  would  be  of  no  par¬ 
ticular  interest  to  the  public  at  large,  but 
since  the  larger  issues  in  this  case  are  so 
definitely  woven  into  the  fabric  of  Mun- 
cie’s  community  life,  conditions  here  as¬ 
sume  an  importance  they  otherwise 
would  not  have. 

The  danger  in  my  case  lies  in  the  pos¬ 
sibility  of  forgetfulness.  The  processes 
of  the  courts  grind  away  while  we  beat 
the  bushes  for  something  new.  Just  now 
I  am  confronted  with  the  actual  me¬ 
chanics  of  this  business,  which  cannot  be 
brushed  aside  or  solved  by  rhetoric  or 
published  opinions  concerning  judicial 
censorship. 


E.  F.  S. 

Editors*  Feature 
Service 

Over  70  Independent  news¬ 
papers  throughout  the  coun¬ 
try  subscribe  to  this  flne 
daily  service  as  a  psotection 
against  rising  feature  costs. 

Six  Pages  Daily 
Illustrations  in  Mat  Form 

Write  or  wire  for  samples, 
price  and  territory. 

Editors’  Feature  Service,  Inc. 

1819  Broadway,  New  York 

Allied  with  Johnson  Features,  Ino. 


lAUTOMOBILE  PRIZE  CAMPAIGNS 

■  rma 

THE  KENDALL  PLAN] 


Get  the  Circulation 
Gel  the  Money  For  It  I 
Get  It  Quickly  ^ 

Get  It  Right 


Contracts  for 

FALL  and  WINTER 

CIRCULATION  DRIVES 

are  being  made 

-NOW— 

WIRE  OR  WRITE  FOR  DE¬ 
TAILS.  REFERENCES  OR 
SPECIMEN  CONTRACT. 

W.  S.  Kendall  Company 

104  NORTH  BAILEY  AVE. 
LOUISVILLE,  KENTUCKY 


y  QRAUURE  y 
y  SECTIONS  V 
/  PRINTED  \ 


SPECIAL  AND  REQULAR 
EDITIONS.  MAQAIINE 
INSERTS  AND  COM¬ 
MERCIAL  IDORK 


Standard  Qrauure 
Corporation 


LOUISUILL 


KIJ 
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Training  Talks 

a  daily  series  by  Bud  Hoban, 
running  seven  weeks,  beginning 
September  6th. 

Baltimore  Evening  Sun 

heads  our  order  list. 

The  InterDatioDil  Syndicate 

Baltimore,  Md. 
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Editor  &  Publisher  for  September  11,  1926 


FARMERS’  DISPATCH  SUSPENDS 

St.  Paul  Dailies  Drop  Publication  of 
Agricultural  Paper 

The  St.  Paul  Dispatch  on  Aug.  26, 
announced  the  suspension  of  the  Farm¬ 
ers’  Dispatch,  published  since  1868  by  the 
Dispatch  Printing  Company  and  its  pre¬ 
decessors.  The  subscription  lists  have 
been  taken  over  by  Farm  Life  of  Spen¬ 
cer,  Ind. 

“The  St.  Paul  Dispatch,  the  St.  Paul 
Pioneer  Press  and  the  Sunday  St.  Paul 
Pioneer  Press  liave  grown  so  rapidly 
during  the  past  few  years  that  the  Dis¬ 


patch  Printing  Company  has  linally 
found  it  necessary  to  devote  all  its  energy 
and  attention  to  them,  and  to  turn  over 
to  another  publishing  house,  e.vperi- 
enced  in  that  field,  the  task  of  serving 
the  readers  of  the  Farmers’  Dispatch,” 
the  formal  announcement  said. 

The  Farmers’  Dispatch  was  the  oldest 
farm  paper  in  the  Northwest. 

50  YEARS  ON  NEWSPAPERS 

George  A.  Fairfield,  Northwest  editor 
on  the  St.  Paul  Dispatch  and  Pioneer 
Press,  on  August  31,  terminated  his  day’s 
work  at  the  office  by  announcing  that 
that  concluded  for  him  50  vears  of  un¬ 


broken  service  in  the  newspaper  field. 
Mr.  Fairfield  started  his  newspaper 
career  Aug.  31,  1876,  on  the  old  South 
Betid  (Ind.)  Register  as  a  cub,  and  since 
that  time  has  run  the  gamut  of  news¬ 
paper  work  from  cellar  to  attic. 

PUBLICITY  HURT  INDIAN  GUIDE 

The  unfavorable  publicity  received  by 
Fred  Beauvais,  Indian  guide,  through 
the  James  A.  Stillman  divorce  actions, 
has  caused  him  to  lose  money  and  makes 
people  shun  his  services  as  a  guide,  he 
alleged  in  a  $500,000  libel  suit  filed 
against  James  A.  Stillman  in  New'  York 
this  week. 


Supplies  and  Equipment 


GOSS  PRINTING  PRESS  CO. 

CHICAGO  -  N  EW  YORK  -  LONCON 


GOSS 

^STEREOTYPINGi 
vMACHINERYi 


when  regulating  thickness  of  casts. 
Positive  quick  lock  •  up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stereotyping 
Machwry. 


THE  GOSS  PRINTING 
PRESS  COm  CHICAGO 


A  copy  of  EDITOR  &  PUBLISHER 
reaches  practically  every  Publisher  and  his 
executives.  Your  advertisement  in  its 
columns  is  a  salesman  every  present^* 
backed  by  the  prestige  gained  and  main> 
tained  by  this  publication  in  every  news* 
paper  office. 


Newspaper  Conveyors 

take  the  papers  in  a  steady  stream,  as  fast  as  the 
presses  can  deliver  them,  up,  overhead,  around 
corners,  throuKh  a  ceiling  or  a  wall  to  wherever 
they're  wanted  for  mailing  or  delivery,  hlimi- 
nating  waste  and  delay  by  their  speedy,  depend¬ 
able  operation  they  are  profitable  equipment  for 
papers  large  or  small.  Newspaper  plants  from 
London  to  Tokio  have  been  using  them  for  years. 

Let  us  tell  you  how  you  can  speed  deliveries 
from  your  presses. 

The  CUTLER. HAMMER  Mfg.  Co, 

Pioneer  ^ffrs.  of  Electric  Control  cApporatut 
1203  St.  Paul  Avenue 
MILWAUKEE,  WISCONSIN 

CU  TLen-HAIVIlVIER 


Don’t  Pig  Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  use 
it  once.  Write  for  trial  offer.  The 
MonomeU  “Single  Melting  Sys¬ 
tem.”  References  gladly  furnished. 


Eliminates  the  Metal  Furnace 

The  Monomelt  Co. 

4509-19  Ravens  wood  Ave. 

Chicago  Illinois 

World  Bldg..  New  York  City 


USED  NEWSPAPER  PRESSES 

Scott  16,  24  and  32'Page  Presses 

.iOSS  24  and  28-page  presses  good  for  black 
or  color  work,  also  Goss  Sextuple. 

HOE  Pony  Qtiadniple,  Quadruple,  Sextuple, 
Sextuple  color  Press,  Octuple  and  Double  Sex¬ 
tuple  Presses. 

DUPLEX  Metropolitan  Quadruple  stereotype 
presses— print  up  to  32  pages. 

Available  For  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

Main  Office  ft  Factory . Flainfleld,  N.  J. 

New  York  Office.. Brokaw  Bldg..  1457  Broadway 
Chicago  Office . Monadnock  Block 


Modern 


Composing  Room 
Furniture 


as  made  by  us  will  speed 
up  production  and  re¬ 
duce  costs — a  real  saving 
in  your  Pay  Roll.  Are 
you  interested?  If  go, 
consult  your  regular  deal¬ 
er  in  printers’  supplies 
or  write  us  direct. 

Do  it  now  ! 

HAMILTON  MFG.  CO. 

TWO  RIVERS,  WIS. 


Hoe  Cembined  \  Saw  Table  and  Mono-Rail  Trimmer 

This  Machine  combines  the 
advantages  of  the  Hoe  Pedes- 
tal  Saw  Table  and  the  Hoe 
Mono-Rail  Trimmer. 

The  Trimmer 

either  Style  “A”  Cut- 
ter  Head  for  trimming 
Wood  Blocks  or  Style  “B”  for  extra 
heavy  cutting  on  Zinc  or  Copper.  The 
Hoe  Patented  Mono-Rail  principle 
allows  the  Operator  to  follow  the  work 
.  beyond  the  Cutter  Head  permitting 
^  more  speed  and  greater  accuracy  in 

trimming  Wood  or  Metal  Blocks  of 
varied  sizes. 


IF  IT’S  A  HOE,  IT’S  THE  BEST 


R.  HOE  &  CO.,  INC.,  504  Grand  Street,  Ne'w  York,  N.  Y. 

7  So.  Drarhcrn  Street,  CHICAGO,  ILL.  7  Water  Street.  BOSTON.  MASS. 


EDITOR  PUBLISHER 

Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cask  whli  Order) 

1  Time  —  .4<  per  line 

3  Times  —  JO  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .U  per  line 

4  Times  —  .55  per  line 

White  space  charge  at  same  rate  per  line  pe 
insertion  as  earned  by  frequency  of  inaertioa 
Special  rates  quoted  for  13,  2$  and  SZ  insertisH, 
The  Editor  ft  Publisher  reserves  the  right  ts 
classify,  edit  or  reject  any  advertisement. 

COUNT  SIX  WORDS  TO  LINE 

ADVERTISING 

General  Promotion 

AdvertUinf  PromotiMi— If  jou  want  nore 
buiiness.  communicate  with  the  Internatiooil 
Publications  Service,  Incorporated,  Suite  lOM, 
1841  Broadway,  New  York  City. 

BUSINESS  OPPORTUNITIES 


B'g  Barrain  fer  Cuxk  Buyer  -  Population 
15.000;  circulatii  n  2100;  gross  business  around 
$25,000;  plant  mo  lern  and  :idequate;  price 
$14,000;  initial  payment  only  $5,000.  J.  B. 
Shale,  Times  Bldg.,  New  York. 

The  H.  F.  Henruhs  Agency,  Litchfield,  IIL; 
1012  Times  Building,  New  S'ork;  1216  Hol¬ 
lingsworth  Buililing,  I.os  Angeles.  Your  desire 
to  acquire  a  newspaper,  or  any  dissatisfactiug 
in  the  newspaper  situation  in  your  community, 
should  be  reported  to  this  Agency  for  satir 
factory  solution. 


Newspapers  Wanted 

Daily  Wanted  in  Small  City,  with  future. 
P.  O.  Bex  382,  Green  Bay,  Wis. 


CIRCULATION 


Circulation— When  quirk,  additional  circulatua 
coverage  becomes  necessary,  remember  that  out 
twenty  years  in  this  one  line  of  endesyof  k 
your  proof  against  exi>erimenting.  Write  or 
wire  Pacific  Coast  Circulation  Service,  Bel! 
Block,  Cincinnati.  Ohio. 


Circulation  BtiHders— Blair  &  Austin.  1504  Ces- 
Ire  Ave.,  Reading.  Penn.  Originators  of  SalM- 
manship  Club  Campaigns. 


Build  Circulation— Try  our  "Opportunity  Oub" 
Plan.  Sherman  X  F.ckert,  353  Nortbamptoo 
Street,  Easton.  Penna. 


Pi'b'ishers-Circulation  Managers.  We  offer  a 
special  new  dinner  set  that  can  be  used  at  a 
price  that  will  attract  circulation,  yet  P>y 
prcirotii-n  cost.  The  Albright  China  Co.,  Pal¬ 
myra,  N.  J. 


EDITORIAL 


Syndicate  Features 


I  want  to  get  in  touch  with  some  big  nem- 
paper,  syndicate  or  person  to  furnish  a  dauT 
rohimn  cf  original  humor.  Address  A-7o». 
Editor  &  Publisher.  _ 


The  Scranton  Sun  and  Los  Angeles  News  are 
the  new  cu'tomers  this  week.  For  sainples_^ 
a  live,  alert,  up-to-date  service,  write  Tbf 
Graphic  Syndicate,  25  City  Hall  Place,  Ne» 
York. 


Help  Wanted 


Advertising  Manager  in  Canada — Only  daily  ■ 
small  city  in  Ontario,  Canada,  wants  man  ot 
character  to  take  charge  of  local  advertising. 
Must  be  effective  copywriter  and 
Field  demands  hard  worker.  Results  will  “ 
rewarded.  Write  freely  as  replies  will 
in  strict  confidence.  A-777,  Editor  &  Publisher. 


Advertising  Solicitor  an4  Copy  Writer  want« 
for  daily  in  city  of  18,000  in  central  New  Yo^ 
Want  capable,  reliable  man,  steady  habits,  w- 
perienced  in  business,  good  personality,  'i"" 
live,  energy.  Pay  $40.00  week  and  bon» 
References  required,  full  statement  of  expw 
ence.  If  possible  lend  photograph.  A-yih 
Editor  &  Publisher. 


Editor  &  Publisher  for  September  11,  1926 


m 


Employment— Equipment— Services 


EMPLOYMENT 


EMPLOYMENT 


EMPLOYMENT 


MECHANICAL 


Help  Wanted  Help  Wanted  _ Situation*  Wanted _  _ ILquipment  tor  Sale _ 

Ailvrrtisine  Salesman  Wanted:  must  be  experi-  Fxoerienced  Sports  Editor  wanted.  Wire  R.  Si.  Classified  Manager,  with  6  years’  experience  Complete  Newspaper  Plant  for  sale.  Tw 
Aoverusuis  ^  _  »  _ ...  T'.ai _ r'^.\ _ i> _ i _ _  ftsll  in  n<»tare.  tubular  dunlex  cresses  with  stereotvce  enmc- 


Equipment  for  Sale 


steadv  advancement  Tell  all  first  let'  develop  into  managing  edUor.  cbility  to  promote  increased  cl.->ssified  patronage  engraving  plant,  Miami,  Florida.  Whole  or  in 

tun  j .  g  A-896  Editor  &  Publisher  State  age,  experience,  church  and  lodge  atfilia-  {or  any  good  newspaper.  Familiar  with  Smith  P®tt  as  is,  where  is.  Address  John  W.  Brodix, 

ter.  Addre  s  Box  A  »9b.  l:-ditor  & -  ‘  tinns  in  first  letter.  A-789,  Editor  &  Publisher,  svstem  and  acquainted  with  sound  methods  of  receiver.  \  anderbilt  Newspaiwrs,  Inc..  56 

Advertising  Solicitor,  experienced,  must  be  able  ■_  ...  ■,  c,,»,  promoting  business  that  sticks;  can  manage  de-  Twelfth  street.  San  Francisco.  Calif. _ 

t?  ‘  ri}‘ilen‘'ref  e'tr'  ab^^fi^  Lter;  A.911.  h.ditor  &  Publish^.  Cox  Duplex  Perf«ting  Press  cheap  for  quick 


Jiors  ill  first  letter,  age.  salary,  references,  etc.  an  in_nrs_r  lener.  ri-yii.  r.oiror  «  ruDi.sner^  ^  hard-working  cla-sified  executive  to  build  ^ale  MidwarDriller Taft  Calif 

Write  Mr.  Becm,  Waterloo  Tribune,  Waterloo,  Sale.sman  who  thoroughly  understands  editorial  up  that  department  don’t  fail  to  write  me  now.  : - b — : - 1 - ! - : - 1 

Iowa.  problems  wanted  to  sell  editorial  service  to  -\-9in.  Editor  &  Publisher. _  For  Sale— Direct  Current,  220  volt. 

Advertisement  Writer  and  Solicitor  wanted  by  newspapeis  and  macaaines;  a  sound^.  sensible  Drive  and  control  at  a  great  bar 

mrtrninff  ran^r  \fan  niii«t  hi*  ablo  father  than  salesmanship  school  type.  livery  about  Oct.  1.  All  in  |)crfi 

5?^  write  first-class  advertisements  for  retail  to  bc_sold  is  unique  and  there  .is  no  and  with^  an  _extra  new  armature 


?ores.  and  sell  his  own  copv  to  the  stores,  competition  E.isy  to  sell  to  thoughtfiil  edi- 

Permanent  positi.n.  Salary  $50.00  per  week  tors.,  hard  to  sell  to  others.  Salary  and  com- 

to  start,  quick  advancement  if  deserved.  Ad-  I"-"'''"-  eo’rloyed  wnll  spend  most  of  Editorial 

I  vent  F.Pinr  A  time  traveling.  Cive  complete  information  in  as  a  ci 

dress  .'t-vo.'.  i  i.ior  «  lunii. ner. _  ^  saa,,..  4 .one  irdiio,  p..Ki:ei,.r  inn,,;®*  o 


>10.  Editor  &  Publisher. _  For  Sale — Direct  Current,  220  volt.  50  hp.  Press 

Drive  and  control  at  a  great  bargain  for  de¬ 
livery  about  Oct.  1.  All  ill  jierfect  condition 
and  with  an  extra  new  armature  which  alone 
cost  $550.  For  price  and  terms  write  The 
Zanesville  Publishing  Company,  Zanesville,  O. 
itorial  Cartoonist  well  known  to  Publishers  p„„es.  Paper  Cutters.  Wire  Stitchers, 

etc.-A  complete  line.  Overhauled  and  guar- 


time  travrtine.  (live  complete  informatinn  in  as  a  creative  producer,  formerly  staff  car-  .  riv 

fir-t  letter.  Address  A-905.  Editor  &  Publisher,  toonist  on  two  New  York  papers,  seeks  open-  ^-ichines  at  bar 


r-T’i - — - :: - ;  .T7 - Y  ■  iuR  where  his  forceful  individuality  can  win  macn.ncs  ax  uargau,  prices.  i:-asy 

So’icitor— Weekly  has  fine  fieM  for  advertising  circulation.  terms.  Hotfm.inn  Type  &  Engraving  Co.,  114 

sql  citor.  Comniission.  Reference.  A-912.  This  man  can  be  relied  upon  to  do  his  own  F..  13th  St.,  N.  Y.  City. _ 

Editor  &  Fnblisher.  _  thinking;  to  interpret  the  panorama  of  events  Printers’,  Bookbinders’  Outfitters- Modern  cut- 

Y  u/  j  vividly,  inlelligently ;  to  challenge  national  recog-  equinment.  also  rebuilt  machinery.  Con- 

bituations  Wanted  nition  of  a  paper  s  editorial  imlicies  „„  Fendler  Branch,  A.  T.  F.  Co.,  New  York 

- - — - -  At  present  earning  $9,000  yearly  but  would  f-jjy 

Advertising  Maniger— Ca"  take  charge  of  staff  make  substantial  sacrifice  for  a  place  with  in-  - ^ - 

and  I'rcdnce  results.  At  liberty  Sept.  15.  $75.  denendent.  alert  rrganization.  Address,  Box  Photo-Engraving  plant  for  sale.  Ideal  for  one 

A-89R.  E''i*or  &  Piihlisher.  .\-746,  Editor  &  Publisher.  or  two  men.  Miles  Machinery  Co.,  409  W. 


Situation*  Wanted 


A-89R.  E''i*or  &  Piihlisher.  .\-746,  Editor  &  Publisher. 

Advertising  Manager  -Bnsin"ss  Inrlder  seeks 
new  connection.  Anv  location.  Any  size  paper. 

Write  me.  A-915,  Editor  &  Publisher. _ 

Adv»’-tising  Man.  12  years’  psac’isal  training  - — ; - ; - ; - ^ ^ ^ - ; — 

Advertising  Solicitors— Wanted,  for  a  large  in  a"  hianches  of  ne'vspaper  advertising,  seeks  tj.'*®'"*®’  h'ote'Rn  '•'i'tor  or  Managing 

newspaper  prx.pcrtv  in  a  city  of  one-million  in-  'tonnection  with  growing  paper,  preferably  in  Editor,  30,  University  Graduate,  VVilsonian 


newspaper  prxiprrtv  in  a  citv  of  one-million  in-  connection  with  growing  paper,  preterablv  in 
hahitants,  adver  ising  solicitors  who  have  had  Pacific  Coast  territo-y.  Com.petent  executive, 
•.vperience  in  dilTirult  selling.  We  don’t  want  consistert  business  luiilder.  Wculd  buy  tn- 


Democrat.  Best  references.  A-787,  Editor  Jl 
Ptililisher. 


or  two  men.  Miles  Machinery  Co.,  409  W. 
2fitb  St..  New  York. 

Used  Goss  Matt  Roller  for  wet  mats  only,  for 
sale  cheap.  The  Goss  Printing  Press  Co.,  1535 
So.  Paulina  St.,  Chicago,  III. 

Equipment  Wanted _ 

All  Kinds  of  Pbotx>-Engraving,  electrotyping 


».\perience  in  runruit  selling.  \ve  don  t  want  ioii>i>iriM  ini'iiioi.  iniiiuci.  .veum  uur  ui-  - : - : -  ,  ,,„,i„meiit  wnitefl  We  nay 

men  xvho  have  been  on  successful  papers,  they  terest  under  favorable  conditions.  Best  of  ref-  Editor  or  Managing  Editor- Experienced  and  .  Miles*' Marhinerv  Co  409  W  26th  S. 
are  iisuallv  soft.  W'e  want  men  who  accept  erences.  _  Make  me  a  proposition.  C.  E.  Kirk,  successful  editor  seeks  {losition  on  smaller  jiapcr  ^  *  York  y  ••  -  -• 

a  hard,  tight  .as  the  orxiinarv  proposition.  Write  S  nux  City,  Ta. _ from  three  to  eleven  thuusaiul  circulation.  West  _ L_  ..  .  -  - - 

to  Box  A -922,  Fd  tor  &•  Ptibrsher,  stating  what  AHvertisinv  M-sn  desires  conne-fon  with  live  .  Mamed  Eight  years  editorial  ex-  _  ,, 

you  are  now  doing  and  what  salary  you  would  or  other  organization.  Fifteen  years’  TV!" uP"  r'V®  P®*’  Sale - Miscellaneous 

copv  and  layout  experience.  A-916,  Editor  &  A-J.kO.  Editor  it  I  ulilislier. -  - - r  flev  Sv7.  le-s  (t'-i  1,!t>!7T- 

Piihlisber.  Editor  Now  compVt  np  ]>  years’  eoRapement  Camera,  Graflex,  5x7,  1e  s  f4.s,  '  Tessa  • 


P.rfiUshe?.  -  Editor  N.uv  compV^Y^ liTYV^^rs^  engagement  Camera.  Graflex.  5x7;  le^s  14.5,  BM.  Ic  Tessar; 

-— - 1  --  — -  -  -  ^  rcseari-her,  writer  and  editor  for  I.  N.  pci  feet  condition,  not  f  id,  has  plate  inagazine, 

,  Adv-rtising  Man-xeei-  with  re-o-d  of  accom-  I’helns  Stoke’s  Iconography  of  Manh.attan  Is-  (f-'eted  over  $200.)  Dana,  1416  20tll 

plishments  and  uniisnal  constructive  and  crea-  Innil.  de  ires  responsil  le  new  position  in  New  Washington. 

tive  experience  on  morning  and  evening  news-  York  Citv  as  editor  of  magazine,  eneveh  oedia.  - 

papers  puhlished  in  cities  of  50.000  to  500.000,  or  book  of  local  history  or  biography.  Skilled  - - 

population,  seeks  the  adverti  ing  management  organizer  and  executive:  American.  Christian,  si  • 

of  newspaper  in  need  of  the  services  he  is  university  graduate.  Addre  s.  Thomas  W.  NdWCnanOr  rrAnPrllAG 
.  competent  to  rende'.  Is  willing  to  buy  an  Hotchkiss.  Box  24R,  Peekskill  N  Y  li  V  if  O II  tt  II C 1  1  IUIIG1IIG9 

intere  t.  Has  $10  000  cash.  Err  particulars  f - : - .  .  . - i - — rr;-; — -  * 

address  A  917.  Editor  &  Publisher.  I  x^rienced  Interviewer  and  Feature  Writer;  _  Ui.  C  U 

- ; -  ambition,  youth,  college  ediu-atis-n.  Position  tjOUgnt,  oOlCl  ELllQ 

Business  Manager  of  xvide  experience^  and  un-  as  reporter  in  any  part  of  the  country.  A-S90,  »  •  j 

beatable  record  as  organizer  and  business  and  Editor  &  Publisher.  AppraiSCCl. 

circulation  getter,  see'x;  -vider  field  with  greater  r,..™  Writer  theate7  IwdT - 771 — All 

_ _ _ _  {u"'!  VTtstM.  A-770,  reporter  for  daily  or  puhtis^rs;  Two  vear*  All  nCeOtiatlOllS 

Circulation  Campaign  Field  Men  wanted.  Our  '  '  — '■ - ^ ^ ^ P  o've'-sity  Graduate.  confidential 

organization,  handling  the  largest  and  most  Biuines.  Manager  or  assistant  to  publisher.  Wide  reader Magazine  cxiynence.  Noxy  on  UUllilviciiiiai. 

successful  circulation  campaigns  in  the  United  Successful  record  of  seven  years  in  newspaper  '"T,  “®''yj,  originnlity.  ambition.  r»  »  »  «j|cn  rMTAl/lTT  P 

States,  now  enlarging  present  personnel,  has  work.  Know  sales,  promotion,  credits,  account-  Address  Box  A  769.  Eilitor  x4r  Pub  isher. _  PALME.K,  ULWl  1  1  & 

openings  for  high-class  men  with  circulation  <ug.  and  costs  in  all  departments.  Losses  from  Managing  Editor— Varied  experience  on  small  DAI  AfflTD 

or  contest  experience.  Must  have  excellent  Kad  debts  less  than  one  half  of  one  per  cent,  and  large  dailies;  now  emploved;  seeks  change.  r  ALIVlllitx 

references.  No  floaters  or  Ixioze-s  consiilered.  What  is  your  loss?  A  natural  'eader  and  can  Xo  territorial  limitations.  Will  he  at  lilietty  oen  AA  J*  A  M  V  k 

Write  or  wire  care  Hollister  Circulation  Organ-  things  done  profitably.  My  all  round  on  short  notice.  A-763.  Editor  Publisher.  IMaawon  Awe.,  new  I  on 

ization,  Ohio  State  Journal.  Columbus.  Ohio,  knowledge  and  experience  will  lie  invalii.ahle  Mature  hJe,».oa~.e  man  ev~.ri.„e.,t~:„  Businet*  Established  in  1899. 

.1,.  i,",,rsi,&rrss' ';s  r;- rUS.'p.r'.SoH",  — 'I 

elation  wants  assis’ant  to  circulation  manager.  additional  information.  Address  and  as  an  effective  editorial  _ 

Must  have  experience  in  building  carrier  ciicu-  A-762  Editor  k-  Pnhlisher  writer  is  open  for  engagement  as  business  or  — 

lation  that  hxlds.  No  premiums  or  contests.  — '■ — ^ ^ - - -  general  manager,  or  editorial  w-^iter  on  a  siib- 

A-920.  Editor  &  Publisher. _  Bx— ’n-ss  M-inager— Can  a-t  as  assistant  to  stantial  newspaper.  Address  Charles  I.  Stewart,  T  T  TX  /f'T'T/^XT 

Orculatirn;  Want  to  get  in  touch  with  voung  P'tMishor.  Know  how  tc  get  results  from  each  President,  W.  S.  Welsh  Printing  Company,  t  t  J  I  III  J\ 


intere  t.  Has  $10  000  cash.  Err  particulars 
address  A-917.  Editor  &  Publisher. 


Newspaper  Properties  | 

Bought,  Sold  and 
Appraised. 

All  negotiations 
confidential. 

PALMER,  DEWITT  & 
PALMER 

350  Madi*on  Awe.,  New  York 

Businett  Established  In  1899. 


Must  have  experience  in  building  carrier  ciicu-  |a.7^;2  ^Fditor  X*  Publisher  writer  is  open  for  engagement  as  business  or 

lation  that  hdds.  No  premiums  or  contests.  -  - - ^ -  general  manager,  or  editorial  witer  on  a  sub- 

A-920.  Editor  &  Publisher. _  B****'*'**8s  Can  a-'t  as  ass?st?*nt  to  stantial  newspaper.  Address  Tbartes  I.  Stewart, 

Qixulatirn:  Want  to  get  in  touch  with  young^  puHi'=bor.  Know  how  tr  cet  results  from  each  President,  \V.  S.  Welsh  Printing  Company, 

•uar.  xvi’h  somr  experience  in  circulation  wnrk.  Hepartment.  Age  32  Fift^n  years  in  bust-  J-eringtOn,  Kv. _ 

pteferahlv  both  in  office  and  on  country  cirru-  ne.i.  References.  A-S99.  Editor  &  Publisher.  Me-hanica1  Siirvu-lntendert  or  Eo-eman  of  cum- 

lation,  but  who  does  not  assume  to  know  all  M-’n-x-er  o'  a««i«tant  to  Piihlish'r  Pti'inS  room  wants  to  get  located  with  good 

gnnon*  "T*'  .  TfT’'  -Accountant.  College  education.  An  analyst  who  reason  for  wanting  to  change 

4^4,1  ”’roo7"T.u‘'""i 'V.  ^  believes  in  maximum  results  with  minimum  present  ^sition.  Best  references  as  to  char- 

Address  A-9n7.  Editor  &  I  ubli^her.  stating  age,  exnense.  Know«  costs  and  can  find  the  leaks,  ac  er  and  ability. _ A-914.  Editor  x$r  Publisher. 

CXI  . ncncc  and  sta^'fing  salary  reciuired.  Ttinmnok  imnutt^do**  Jn  nrrmntJofi-  Pc^itical  CorrrAnand»nt  and  ^ditnrial  wTitf»r. 


News  arj 

^mples  oi 
write  Thf 
lace,  Ne« 


ly  daily  « 
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idvcrtising. 

salcsmaj- 
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Add.1  believes  in  maximum  results  with  minimum  present  ^sition.  Best  references  as  to  char- 

Address  A-9n7.  Editor  &  I  ubli^her.  stating  age,  exnense.  Know«  costs  and  can  find  the  leaks,  er  and  ability. _ A-914.  Editor  x$r  Publisher. 

^i.ncncc  and  sta*-ting  salary  required. _  Thorough  knowledge  in  circulation,  premotion,  PoUtlcal  Correspondent  and  editorial  writer. 

City  Editor  n'antfi^d  hv  morr*»ng  newspaper  advertising  and  credits.  A-92i,  Editor  &  Pub-  Republican,  wishes  position  on  Eastern  or 
^db  over  11  000  ciiculation.  Must  be  yrung,  lisher.  Western  newspaper.  A-768,  Editor  & 

willing  to  settle  in  nrovressive  mid-west  citv  of  ~  T*”!  TI  7~,  T  I  Publisher. 

20.000;  have  reportorial  and  executive  ability;  Circulation  Manager,  w.^  record  of  accomp-  p„„  Erector  tbnrmighlv  reliable  w-th  expert 
pep  enrugh  to  organize  and  art  the  he.f  niit  lishment.  Know  promotion,  office  routine,  ,  '  ,  V  ,  j  "  y”  ”P^t 

rtf  hi,  staff-  "n^C  lble  to  adant  the  atest  A.  B.  C.  and  mailing.  A  1  reference.  A-757,  knnwledtm  of  tubular  and  semi-plindncal  press 
.T-j  u  */  .  *  •  ^  aaam  the  inest  •  p.,Ki:-k-,  work,  wishes  to  ret  on  as  working  mechantca! 

and  n^t  in  modern  newspaper  making  to  local  -■  superintendent  with  newspaper  plant,  or  v/ill 

A^oio  $55,  Starting  at  $40.  Write  O**ctjlation  and  Promotion  M*  nager.  Fast,  emcMer  e^’ceting  anv  make  of  presses.  Box 

— *  r-ditor  &  Publisher. _  clean  prrmotinn  manager,  specialty  home  de-  A-^OO.  Editor  St  Publisher. 

City  pitor  Wanted:  Wt-o  i,  not  af-aid  to  wonk  livery  installation  and  huilding.  Well  versed  Reporter-De*l<  Snorts  editrr;  Want  midwestm-n 
long  hours,  whe  is  capable  of  producing  lots  of  circ-ilation  executive.  Tr.-iined  in  Hearst  and  ^tv  up  to  25  000.  University  graduate.  Now 
ropy  hini-elf  and  also  handling  renorters  on  Scripps  Howard  orwnizations:  excellent  refer-  ,mnloved.  Moderate  salary  to  start.  A-778. 
omn  papers.  ^  Write,  stating  age,  lodge,  church  enres.  Salary  ^5.720.  \  ocated  Atlantic  Sea-  p^Hitor  PuhMsher 

ainliations.  single  or  married,  education,  ex-  board.  Conference  and  ro  anvwhere  in  U.  S.  *5 - - — — ^7: - rr - : - , 

penence  and  reference.  Position  will  nay  $40  Address  Circulator,  Box  203,  Palmyra,  N.  J.  F^Tit'on.  Yriung  man.  six  yeap 

to  ^  right  man.  Eve*'  •ng  News  and  Morning  Y - TT: - - 7i - - 1,  reporting  feature  ^writing  .sports. 

Tribune.  Blackwell  Okla  "  Circulation  Ma"ara'-  -Mr.  Publisher,  are  you  cony  reader,  news  editor,  city  editor.  University 

P  _J5r - - T - need  of  a  circul.ation  manager  who  can  get  education.  Opportunitv  for  advancement  first 

x^ter,  exner-eixred.  ''e  want  a  cony  results?  H.ave  made  100%  gain  in  one  year  consideration.  Immediately  available.  Refer- 
X-,.,,!!- advertising  denartment  to  write  on  rsner  now  ccnnect-d — within  one  vear.  De-  ences.  A-904.  Editor  &  Ehiblisher. 

adveitisers,  preoare  lay-  ,ire  change  an  account  climate.  Best  cf  refer-  Txui.-naksm  s-brvxl  tn-xHuate-  writes 

outs  and  copy  for  our  solicitors  to  sell  to  non-  enor.  Nineteen  years’  experience  Settled  sm  •»  noni  graoii->te,  write, 

advertisers.  Morning  and  evening  combination  Ha^e  familv  A-OOl  Editor  &  Publisher  w-u'' a"'*  f it  =  w  "’’''T 

pi’pe.r  in  Pennsylvania  city  of  45.000.  Write  **  rummer. -  ,f  ^holoheartedly  to  the  work. 

dehiils,  pa.t  experience,  present  position,  refer-  Circu’»H<wi  Buildm — Nen-sd'alers.  newsboys  and  " ' low  salarv.  O.  Henry  Hood- 

ences.  salarv  expected.  ADo  submit  samrdes  of  home  delivery  expert  wants  position  on  estab-  man.  -21  New  Lots  Ave.,  Brooklyn,  New  York, 
lay-outs  and  copy.  .A-R95.  Editor  &  Publisher.  lisbed  evening  newspaper  in  town  over  100.000 

aassffied  Adverf!-in»  SoMcitnr  wantYdTTrri-  1’"’®!'!  '"’’’'oy*'!.  !?’’♦  Where  1,  the  Publirher  who  want,  an  Editor 

er;»hlv  one  wIia  a^.  rry^rlf  a^Jlllable  in  thirty  days.  A-900,  Editor  of  youth  but  with  the  sanity  of 


erahly  one.  who  desires  an  opportunity  to  de- 
Yo  advertising  in  a  newspaper  of 


f'''9'''''tinn  Small  salary  to  start  but  City  Editor— Fifteen  vears’  exnerience.  Tan  I  am  twenty-six,  eight  year,  a  New  York 

1?  •’’fveased  as  the  husiuc.g  increases.  Write  come  on  two  weeks’  notice.  $60.  A-897,  Edi-  daily  reporter  and  editor,  and  now  employed. 

Kox  .A-902.  Editor  Publisher.  _  tor  S-  PiiM'sh-r. _ T  have  college  training  and  experience  cover- 

Humorist  WsntesF-^f'anab'e  of  writing  Tonric  Classified  Msnngei^Eigbt  years’  experience  in  ing  news  fields  ranging  from  the  criminal 
Strin  Cony  for  a  Elanper  or  Family  Strip  in  north  central  big  city.  Know  every  branch  of  ^urts  to  real  estate  *1’'^  va- 

ve-operation  with  a  cartoonist  with  snappy  tech-  the  work.  Hard  worker  and  capable.  Will  Or  what  have  you?  A-782,  Editor  &  Publisher, 

nique.  Wifi  sobt  proceeds.  Send  samples  of  no  anywhere.  Married;  Christian.  A-761, 

vopy.  A-9flfi,  Editor  &  Publisher.  Editor  &  Publisher.  - - - 


CONSOLIDATION 

The  merging  of  newspaper  intereet*  1* 
*  subject  that  hss  received  speoisl  study 
and  investigation  by  tbii  firm  for  nearly 
17  years.  It  is  a  big  subject  and  requires 
considersble  teehnicsl  knowledge,  both  as 
to  vslustion  snd  operating  methods.  Whan 
properly  organized,  the  reeulta  are  nsTer 
disappointing. 

We  have  been  factors  in  many  impOTtant 
consolidations,  sales  snd  appraisals, 

HARWELL  &  CANNON 

Time*  Bldg.  New  York 


I  WE  CONNECT  THE  WIRES  I 


WE  ARE  MOVING 

On  September  first  into 
Springfield’s  newest  and 
finest  office  building. 
Please  note  our  new  ad¬ 
dress: 

509-511  Security  Bldg. 
44  Vernon  St. 


FERNALD’s  Exchange,  inc. 

Security  Bloo-  Sprinsfield.  Mass. 
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Editor  &  Publisher  for  September  11,  1926 
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classified  space  should  take  display  space 
whenever  they  have  the  contents  of  some 
outstanding  residence,  a  big  estate,  ho¬ 
tel,  or  other  property  in  which  there  is 
more  than  usual  interest.  A  little  at¬ 
tention  and  cultivation  on  the  part  of 
the  advertising  solicitor  may  educate  the 
auctioneer  to  the  frecpient  use  of  display 
space  so  that  more  people  will  attend 
the  auction  and  better  prices  will  be  ob¬ 
tained  for  the  material  offered. — C.  M. 
L.,  Seattle.  Wash. 


published.  Mr.  Shinault  has  been  trav. 
eling  over  the  state  of  Arkansas  for  The 
liazette  for  several  months  and  furnish 
ing  daily  feature  stories.  The  iteia*, 
used  in  the  Sunday  column  are  odds  and  ’ 
ends  and  interesting  comments. — R.  § 
West. 


Sept.  1  the  Western  Union  an¬ 
nounced  that  it  would  no  longer 
give  time  rcp<irts  to  telephone  calls. 
Telephone  comiranies  had  previously  dis¬ 
continued  the  practice,  leaving  the  public 
in  Wabash,  Ind.,  without  any  place  to 
get  the  correct  time  over  telephone.  As 
soon  as  wire  announcement  of  the  West¬ 
ern  Union  action  had  been  received,  the 
f^ldiii  Dcah'r  had  a  third  Western  Union 
clock  placed  in  its  office  and  announced 
that  correct  time  reports  would  be  given 
anyone  calling  the  office  for  them.  The 
clock  was  placed  directly  over  the  tele¬ 
phone  switchboard  in  order  that  the 
switchboard  operator  could  answer 
time  (|ueries.  We  expect  it  to  be 
cheapest  advertising  we  ever  got. — t 
H..  Wabash,  Ind. 


"Brighten  Your  House  Over  Sunday 
with  Flowers,”  and  “When  You  Stay  at 
Home,  Make  it  More  Cheerful  with 
Flowers,”  or  “Make  Your  Home  a 
Flower  Garden  for  Sunday !"  Write  a  rptjJE 
small  piece  of  copy  around  these  head-  J. 
lines,  paste  a  proof  of  a  flower  cut  over 
the  top,  and  letter-in  the  florist’s  name 
below.  Then  take  these  layouts  and  sell 
your  florist  a  series  of  Friday  ads  for 
several  weeks  to  come.  This  has  been 
done  and  you  can  do  it,  too  I — Ralph  Gib- 
ler,  Huntington,  Ind. 


tures  of  homes  which  are  designed  by 
artists  to  look  as  though  they  were  cov¬ 
ered  by  snow,  or  through  the  use  of  other 
individual  designs,  is  growing.  Cash  in 
on  this  fact  by  getting  local  printers  and 
artists  to  come  in  on  a  page  this  fall 
devoted  to  ads  of  concerns  which  are 
equipped  to  turn  out  individualized 
Christmas  cards  for  local  people. — 
I'rank  H.  Williams. 


Your  weekly  and  semi-weekly  auction 
houses  which  depend  almost  entirely  on  sale ! — Ralph  Gibler,  Huntington,  Ind. 


Does  one  of  the  banks  iii  >our  city 
operate  a  real  estate  department?  A 
bank  in  Huntington,  Ind..  has  a  regular 
real  estate  department  with  a  realtor  at 
its  head.  It  is  a  consistent  advertiser 
in  the  newspaper.  Suggest  such  a  de¬ 
partment  to  your  banker  as  a  means  of 
handling  the  bank’s  real  estate  and  de¬ 
veloping  new  business  and  more  custo¬ 
mers.  Then  get  the  advertising.  About 
live  inches  every  day  can  be  obtained  in 
this  way.  Use  a  layout  in  making  the 


Interview  club  women  and  welfare 
agencies  on  Rupert  Hughes’  recently-ad* 
vanced  theory  that  children,  especially  of 
the  poor,  should  be  taken  away  fro 
their  parents  and  “placed  in  great  par^ 
(Uses  where  they  will  have  all  advaiW 
tages,  care  being  assumed  by  the  state.” 
This  made  a  warmly  interesting  yam  for 
the  Dt'iivcr  Post  recently. — M.  S.  MJ 
I  )enver.  \ 


-  ' 

Daily  play  is  given  by  the  Lcrwiniii  I 
(Okla.)  Constitution  to  interviews  wit^J 
two  leading  business  men  of  the  cit^!^ 
stating  their  views  regarding  businearli 
prospects  for  the  winter. — R.  N.  Swan¬ 
son. 


ONE  DOLLAR 
WILL  BE  PAID 
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“HUNG  H” 
PUBLISHED 


Kach  Wednesday  afternoon,  the  I  juis- 
villc  Times  carries  a  “Truth  Campaign” 
page,  paid  for  by  the  Louisville  retail 
druggists.  The  page  advertisement  fea¬ 
tures  the  importance  of  the  retail  drug¬ 
gist  to  the  community  in  the  text  and 
carries  the  names  of  all  the  retail  drug¬ 
gists  and  wholesalers  or  manufacturing 
co-operating  in  the  campaign  in  parallel 
columns  along  each  side  of  the  page  and 
at  the  bottom.  This  form  of  co-opera¬ 
tive  advertising  may  be  applied  profit¬ 
ably  to  other  trades  with  a  message  to 
put  over  to  the  public.  Very  few  mer¬ 
chants  in  town  could  afford  to  “stay 
out”  on  a  proposition  of  this  kind. — D. 
F.,  Brooklyn,  N.  Y. 


state  of  Massachusetts  recently 
passed  a  new  firearm  law.  It  is  now 
practically  impossible  to  purchase  a  re¬ 
volver  in  that  state.  Two  of  the  largest 
mail  order  houses  in  the  country  have 
taken  revolvers  from  their  catalogues. 
What  is  the  situation  in  your  state  and 
is  the  firearm  menace  a  real  one  there? 
Here  is  a  good  feature  story  with  but 
little  trouble. — C.  E.  Pellissier,  Boston. 


The  Denz’cr  Post  recently  inaugurated 
a  popular  contest.  Groups  of  pictures, 
taken  in  nearby  National  parks,  are  run 
in  each  Sunday’s  auto  section.  Prizes 
are  given  for  the  best  limericks  written 
around  the  .scenes  depicted. — M.  S.  M., 
Denver. 


Papers  which  charge  for  memorial 
notices  can  increase  advertising  receipts 
by  listing  deaths  and  a  week  before  first 
anniversary  calling  attention  of  relatives 
to  the  policy  of  running  brief  memorials. 
— D.  T.  M. 


To  enliven  interest  in  the  newspaper, 
run  each  day  a  number  of  views  by  a 
certain  class  of  readers.  Have  your  doc¬ 
tors  tell  why  they  read  your  newspaper, 
and  what  they  like  best  therein.  They 
may,  incidentally,  have  suggestions  as  to 
possible  improvements,  which  should  help 
the  publisher  in  making  future  changes. 
On  another  day  grocers'  comments  might 
be  given,  then  butchers’,  and  so  on.  Pho¬ 
tos  might  accompany  readers’  observa¬ 
tions.  The  women  should  not  be  over¬ 
looked.  People  naturally  would  look  for¬ 
ward  to  the  paper,  watching  particularly 
for  comments  of  readers  representing  the 
class  they  are  most  interested  in.  On 
the  whole,  the  observations  would  give 
the  publisher  an  interesting  sidelight  on 
his  newspaper. — Frank  V.  Faulhaber. 


“Fall  is  just  around  the  corner,”  warn 
nine  Rockford  cleaners  and  dyers  in  a 
half  page  group  advertisement  in  the 
Hock  ford  (Ill.)  Morning  Star,  stressing 
the  timely  need  for  cleaning,  pressing, 
repairing  and  remodeling  of  clothes  and 
the  cleaning  and  dyeing  of  rugs,  drap¬ 
eries  and  blankets. — F.  D.  H.,  Rockford, 
Ill. 


Garages  are  always  a  good  source  of 
news  as  well  as  good  will  maker.  Have 
a  mechanic  give  an  interview  on  “Why 
Cars  Go  Wrong.”  If  the  story  is  hooked 
up  with  a  local  name,  it  carries  more 
interest  than  columns  of  clipped  motor 
news. — R.  Buckingham,  Austin,  Minn. 

SOLVING 
THE  LOCAL 
= LINEAGE  = 


The  Little  Rock  (.\rk. )  Arkansas 
Gazette  has  a  Sunday  column  on  the 
editorial  page  entitled  "The  .\rkaiisas 
Traveler.”  in  which  miscellaneous  para¬ 
graphs,  written  by  F'letcher  Shinault,  are 


MYRA 

Her  migration  to  New  York 
from  her  »malI-town  middle- 
western  home — 

Her  struggles — 

Her  tribulations — 

Her  triumphs  and  disasters — 
leading  to  a  climax  unescap- 
able,  but  entirely  sat'sfying, 
from  a  chronicle  of  life  and 
its  compromises  which  will 
prove  most  fascinating  to  your 
readers. 

.4  fiction  story  of  real  life  today 

By  MABEL  GREENE 

I'.iprt-iaJly  written  for  and  offered  for 
serial  /•KWicofto*  by 

Tke  McClure  Newspaper  Sfudicale 

373  Fourth  Avenue,  New  York  Qty 


The  idea  of  having  Christmas  cards 
individualized  through  the  use  of  pic- 


COMPLETE  WIRE  REPORTS 
FOR  EVENING  AND  SUNDAY 
PAPERS 

International 
News  Service 

“Get  It  FIRST  but  First  Get  It 
RIGHT 

63  Park  Row 
NEW  YORK  CITY 


PROBLEM 

The  most  prominent  newspapers 
in  all  parts  of  America  are  using 
Briggs  Feature  Pages  regularly. 
The  Briggs  plan  de%’elops  new 
Business,  new  accounts  in  your 
local  field.  Not  “one-shot”  ad¬ 
vertisers,  but  steady,  profitable 
repeaters. 

Our  representative  will  cell  you 
all  about  it — no  obligation. 

Just  drop  us  a  line. 

THOS.  W. 
BRIGGS  CO. 

Columbian  Mutual  Tosver  Bldg. 


MEMPHIS. 


TENN. 


How  To  Play 

GOLF 

By  JOHNNY  FARRELL 

Famous  Teacher  of  That  Game 

24  LESSONS 

Illustrated 

For  release  daily 

KING  FEATURES 
SYNDICATE,  Inc. 
New  York  City 


The  World’s  Greatest 
Newspaper  Feature 
Service 

Supplying  a  complete 
and  exclusive  daily 
illustrated  feature 
service  to  newspapers 
throughout  the  United 
States  and  in  foreign 
countries. 

4  page  ready-print  color  comics. 
Write  for  samples  and  rates 

-  ^  CI.EVSLANI>.OHir 


UNITED  PRESS 


UNITED  PRESS  ASSOCIATIONS 
World  Building _ New  York 


AGAIN 

A  Great  Roosevelt  Series 

Weekly  Release 

Most  Americans  remember  the  late 
Colonel  Roosevelt’s  vivid  account  of  hif 
adventures  in  Africa  and  South  Amer¬ 
ica.  They  have  followed  with  lively 
interest  the  expedition  which  his  soM, 
Theodore  and  Kermit,  made  to  Ae 
remote  Himalayas  last  summer.  The 
latter  have  written  an  enthralling^  story 
of  what  befell  them,  and  the  Cosmw 
Syndicate  is  happy  to  offer  the  first 
newspaper  rights.  These 
be  fully  illustrated. 


articles  will 
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